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OVERVIEW
Fourth semester students execute a industry/company project where they study aspects relevant to their specialization and prepare project reports which are evaluated and
a viva is conducted by the university. The following are the list of projects executed by 2021-23 batch in August 2023. They have been evaluated and results are awaited.
Indicate samples of company letters with reference to the projects below are included. They are included separately as the originals are included in the hard copy of the
report , copies of which are at the Library for examination. The �rst 3 pages of the report- the title page, bona�de letter and the certi�cate of completion by the company is
uploaded at the college website; The link is https://lead.ac.in/naac/reports/ . The syllabus of the MBA program issued by University of Calicut is enclosed and attention is
drawn to page 7 and 11-projects

1 ABHIRAMI NARAYANAN LCAVMBA001 A Study On Impact Of Social Media On Consumer Buying Behaviour Of Furniture

2
ABHIRAMI O P LCAVMBA002 A Study On The Effectiveness Of Visual Merchandising In Branding Affecting The Customer Buying Behaviour In Decathlon

Chennai.
3 ABHIRAMI P LCAVMBA003 A Study On Impact Of Emotional Intelligence On Productivity Among The Employees Of Forest Industries Travancore Ltd Aluva

4 ABILA B LCAVMBA004 Patient Journey Mapping And Analysis: A Case Of Optimization Of Patient Experience In Vijaya Hospital

5 AISWARYA K LALSON LCAVMBA005 Study On The Impact Of Consumer Preferences On Ice-Cream Consumption Pattern In Thrissur City With Reference To Amul

6 AISWARYA M LCAVMBA006 A Study On Customer Perception Towards Service Quality Provided By Chemmanur Credits And Investment Ltd.

7 AISWARYA SIMSON LCAVMBA007 A Study On Cost Volume And Pro�t Analysis With Special Reference To Kerala Feeds Ltd. Kallettumkara

8 AKHILAMOL JOSE LCAVMBA008 Market Feasibility Study On Value Added Products Of Jack Fruit

9 ALBIN SHINE LCAVMBA009 A Study On Assets And Liabilities Management With Special Reference To Eastern Condiments Pvt Ltd, Adimaly

10 AMRUTHA V R LCAVMBA011 A Study On Investment Analysis With Reference Of Capital Budgeting At The Ulccs Ltd

11 ANANDALEKSHMI LCAVMBA012 A Study On The Financial Distress And Bankruptcy Of Kerala Minerals And Metals Limited, Chavara

12 ANARGHA SANTHOSH LCAVMBA013 A Study Of The Impact Of Brand Image On Organisational Buying Behaviour With Respect To Wildcraft

13
ANJALI. A. B LCAVMBA014 To Study The Impact Of Psychological Well-Being On Employee Absenteeism In The Manufacturing Sector With Special

Reference To Apollo Tyres Ltd, Kalamassery
14 ANJU MANOJ LCAVMBA015 A Study On Risk And Return Analysis Of Hdfc And Icici Bank Stock With Reference To Nirmal Bang Securities Private Limited

15 AN MARY GEORGE LCAVMBA016 A Study On Effectiveness Of Customer Retention Strategies With Reference To Apollo Tyres, Kalamassery
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16
ANNET JOSEPH LCAVMBA017 A Study On Effect Of Promotional Activities On Creating Brand Awareness Among Dealers Of Pavizham Rice At Pavizham

Healthier Diet Pvt Ltd
17 ANN MARIA M A LCAVMBA018 A Study On Effectiveness Of Distribution Channel With Reference To Rank Agencies, Ernakulam.

18 ANN MARIYA PHILIP LCAVMBA019 A Study On Capital Structure Of Gateway Interiors Llc Dubai

19 ANU BABU LCAVMBA020 A Study On Inventory Management With Special Reference To Forest Industries Travancore Limited, Aluva

20 ARATHI LCAVMBA021 A Study On Consumer Behaviour In Max Fashion

21
ARDRA A A LCAVMBA022 A Comparative Study On The Work Life Balance Between Male And Female Employees With Reference To Wonderla Amusement

Park

22
ARPITHA ELIZABETH
JOSEPH

LCAVMBA023 A Study On The Effectiveness Of Visual Merchandising In Retail Sector With Reference To Max Fashions, Chennai

23 ASWANI V S LCAVMBA025 A Study On Brand Loyalty Among Customers Of Milma Cattle Feed, Pattanakkar

24
ASWATHY GOPAL LCAVMBA026 A Study On Quality Of Work Life And It’s Impact On Occupational Stress Among Employees At Traco Cables Company,

Ernakulam

25
ASWATHY P LCAVMBA027 A Study On Orientation Of Customer Shopping Towards Online And Offline With Reference To Bluestone Jewellery And

Lifestyle Pvt Ltd
26 ATHEENA B GEORGE LCAVMBA028 A Study On Customer Satisfaction Towards The Products Of Limar Enterprises

27 ATHIRA G LCAVMBA029 A Study On Impact Of Covid 19 Pandemic On Health Care Sector In India: Case Of Top 5 Nifty Pharma

28 ATHIRA.S.BABU LCAVMBA030 The Factors That In�uence Tio2 Market With Reference To Kmml

29 ATHULYA RAMESH LCAVMBA031 A Study On Impact Of Visual Merchandising On Consumer Buying Behaviour With Special Reference To Tp Tiles Centre

30 BIMI JOSE C LCAVMBA032 A Study On The Capital Structure Of Rub�la International Limited

31 CHANDANA G. LCAVMBA033 A Study On The Impact Of Social Media Marketing On Creating Brand Awareness With Special Reference To Way Wedesign.

32 DEVIKA U K LCAVMBA034 A Study On Online Products Reviews That In�uence Consumer Attitudes Towards Buying Behavior In Pantaloons

33 DEVU REJI LCAVMBA035 A Study On Brand Association Of Kanan Devan Brand Among Homemakers In Kerala

34
DONA VIJU LCAVMBA036 A Study On Employee Engagement And Its Impact On Organisational Effectiveness With Special Reference To Chemmanur

Credits And Investments Limited, Thrissur
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35 EBYNO JILSON C LCAVMBA037 Study On Cost Volume Pro�t Analysis With Special Reference To Pilotsmith India (Pvt) Ltd. Kallettumkara

36 EDNA SUNNY LCAVMBA038 Analysis Of Website Seo Status And Impact Of Social Media With Reference To Lulu Mall, Trivandrum

37 FARHAD S LCAVMBA039 An Empirical Study On The Usage Of Non-Fare Revenues To Increase Revenue Generation Of The Kochi Metro Rail Ltd,

38 GLINTA V S LCAVMBA040 A Study On The Impact Of Employee Morale On Organizational Success With Reference To Kse Limited

39
GOPIKA G LCAVMBA041 Analysing The Competitive Landscape: The Impact Of Cadbury's Silk Ganache On Existing Competitors In The Confectionery

Market"
40 GOPIKA G. LCAVMBA042 A Study On Tha After Sales Services Of Yamaha Motor India

41 GOPIKA RAMESH LCAVMBA043 The Impact Of Quality Of Work Life Of Organizational Commitment With Special Reference Of Instrumentation Ltd, Palakkad.

42 GOPIKA S LCAVMBA044 A Study Of Customer Satisfaction With Royal En�eld Motorcycles: Insights From Roverz Motors Karunagappally

43
GOURIPRIYA D LCAVMBA045 A Study On Examining Youth’s Preference For Ayurvedic Medicines And Formulations With Regards To Nagarjuna Herbal

Concentrates Limited, Thodupuzha

44
GOWRI.H.PILLAI LCAVMBA046 A Study On The Effectiveness And Impact Of Advertising On The Sale Of Products Of Agrisoft Dairy & Agro Producer Company

Limited
45 GOWRI J. LCAVMBA047 A Study On The Price Sensitivity Of Indian Customers : A Case Of American Eagle

46 HALA ABID LCAVMBA048 Various Factors That In�uencing Brand Loyalty

47 HARITHA BENNY LCAVMBA049 Study On Job Satisfaction Of Employees In Intellipat Software Solutions

48
HARSHA HARIKUMAR LCAVMBA050 A Study On The Effect Of Advertisement On Consumer Brand Preference In Reference To Camerry Icecream Chelamattom,

Ernakulam
49 IRIN JOSEPH C LCAVMBA051 A Study On Intrinsic Reward System And Its Impact On Employee Motivation In Brd Car World Limited ,Thrissur

50
JERIN PAULOSE SHINY LCAVMBA052 A Study On Performance Analysis Of Selective Equity Mutual Funds Of Selective Amc's In India With Special Reference To Geojit

Financial Services Limited, Kochi
51 KAVYA SUDHEER LCAVMBA053 A Study On Customer Satisfaction With Special Reference To Royal En�eld C B Auto Motives, Koyilandy

52 LEKSHMI B.S. LCAVMBA054 A Study On Employee Morale And Its In�uence On Employee Performance With Reference To Milma Cattle Feed Plant

53 LIYA SUSAN SAM LCAVMBA055 A Study On Effectiveness Of Inventory Management In Milma With Special Reference To Kottayam Dairy
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54 MEENU SARA MATHEW LCAVMBA056 A Study On Labour Welfare Measure And Its Impact On Employee Commitment

55 MEGHA LAKSHMI S T LCAVMBA057 A Study On The Impact Of Brand Image On Consumer Preference With Refrence To Nexo Footwears Pvt Ltd. , Calicut

56 MERIN VARGHESE LCAVMBA058 A Study On Effectiveness Of Advertising Strategies With Reference To Tierra Food India Pvt Ltd

57
MILY JOSHILAL LCAVMBA059 A Study On The Effectiveness Of Green Marketing In Consumer Purchase Behaviour With Special Reference To Decathlon Sports

India, Hyderabad.

58
MUHSINA C K LCAVMBA060 A Study On Market Analysis And Competitive Strategies In The Motorbike Industry With Special Reference To Mangattil Motors,

Tirur
59 NAYANA K.N. LCAVMBA061 A Study Of Consumer Brand Preference On Mother's Agro Foods Pvt Ltd

60 NEETHU NARAYANAN LCAVMBA062 A Study On Competition In South India For The Fertilizers And Chemicals Travancore Limited Cochin

61 NIMISHA SHAJU LCAVMBA063 A Study On Brand Perception Of Kirtilals Jewellers Among Different Customer Segments

62 NIRANJANA BOBBY LCAVMBA064 A Study On In�uential Motivational Factors With Reference To Kitex Ltd, Kizhakkambalam

63 RANJANA JAYAKUMAR LCAVMBA066 A Study On Effectiveness Of Sales Promotion Strategies On Dealer/ Distributers With Reference To Kamco

64 RASHMI P LCAVMBA067 A Study On Effectiveness Of Distribution Channel Of Mannarkkad Steels Pvt, Palakkad

65
RAVEENA RAJAN LCAVMBA068 A Study On Training Programs And Their Impact On Employee Performance With Reference To Malabar Cements Limited,

Walayar
66 RESHMARAJ. E. R LCAVMBA069 A Study On Customer Perception Towards The Financial Products Of Hedge Equities

67 RESHMI BENZIGAR PETER LCAVMBA070 Enhancing Online Presence: Leveraging Marketing Strategies For Arrow Head(United Arab Emirates)

68
RESHNA.K.R LCAVMBA071 A Study On Effectiveness Of Sales Promotional Activities In In�uencing Consumer Behaviour With Special Reference To Kpl Oil

Mills (P)Ltd, Irinjalakuda
69 RIYA BABU E LCAVMBA072 A Study On Manpower Training And Development For Improving Productivity At Usha International Limited, Ernakulam.

70 RIYA P R LCAVMBA073 A Study On The Factors Affecting Categories And Its Prospects In Modern Trade With Reference To Itc Products

71 ROSE MARIA SANTHOSH LCAVMBA074 A Study On Factors Affecting Employee Motivation With Reference To Naukri Bangalore

72
SALU KURIAKOSE LCAVMBA075 A Study On Technical Analysis Of Selected Stock Of Oil And Gas Industry With Special Reference To Angel One Ltd,

Perumbavoor
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73 SANAHU SALMIYA LCAVMBA076 A Study On Grati�cation Of Customers Toward Yamaha Motorcycle With Special Reference To Pinnacle Motors Kozhikode

74 SANDRA DAVIS LCAVMBA077 A Study On Customers Buying Attitude Towards Kitex Limited, Kizhakkambalam

75 SANDRA K S LCAVMBA078 In�uence Of Packaging On Buying Behaviour Of Customers Of Happy Feeds From Pddp (People's Diary Development Project)

76 SANDRA N S LCAVMBA079 Study On Service Quality Of Loans Provide By L&T Finance Limited

77 SANDRA S LCAVMBA080 A Study On The In�uence Of Customer Service On Customer Satisfaction At Max Fashions

78 SANDRA SHANOJ LCAVMBA081 A Study On Consumer Brand Preference And Awareness Of Olio Food Products, Kochi

79 SANDRA SOMAN LCAVMBA082 Factors Affecting The Buying Motives Of Consumers In Tea Industry In Reference With Haileyburiya Tea Estate Limited

80 SANGEETHA FRANCIS LCAVMBA083 A Study On Brand Promotion Strategies Followed By Reliance General Insurance

81 SEJA NAJEEB LCAVMBA084 A Study On Effectiveness On Marketing Strategy With Reference To Rubco Pamapady Kottayam

82 SEJA NAJEEB LCAVMBA084 A Study On Effectiveness Of Marketing Strategy With Reference To Rubco, Pampady, Kottayam

83 SELMA JOSEPH LCAVMBA085 A Study On Marketing And Distribution Strategy With Special Reference To Traco Cables Company Ltd, Irumpanam Ernakulam

84 SHILPA K LCAVMBA087 Credit Risk Management By Using Camels Framework In Kerala State Financial Enterprises Ltd Thrissur

85
SILPA SIVAN LCAVMBA088 A Study On Transformation Of Employee Learnability Skills During Covid-19 Pandemic With Reference To Icici Prudential Life

Insurance Company Ltd, Palakkad
86 SNEHA V LCAVMBA090 A Study On Consumer Buying Behaviour Of Hyundai Cars With Special Reference To Grand Hyundai Ltd Palakkad

87 SONA P RAGHAVAN LCAVMBA091 A Study On The Employee Perception About Work Place Safety Measures And It's Impact On Employee Well Being At Ulccs Ltd

88
SREEJA T S LCAVMBA092 A Study On The Effect Of Sustainable Human Resource Management Practices On Employee Performance With Special

Reference To Brocade India Polytex Limited, Kanjikode.

89
SREELAKSHMI M LCAVMBA093 A Study On The Role Of Smart Visual Merchandising On The Increase In Sales Of Decathlon Sports With Special Reference To

Coimbatore

90
SRUTHI A LCAVMBA096 A Study On Increase In Attrition Rate Among Gen ‘z’ And Infusion Of Organizational Citizenship Behaviour In Paysquare

Consultancy Limited
91 SUJISHA K LCAVMBA097 Study On Inventory Management With Special Reference To Instrumentation Ltd

92 SUNITHA K LCAVMBA098 A Study On Capital Structure With Reference To Precot Limited 'a' Kanjikode
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93 SURYA RAJESH LCAVMBA099 A Study On Fairness Of Performance Appraisal SystemWith Special Reference To Tvs Mobility Pvt Ltd Alangad’

94
SURYA SAJAN LCAVMBA100 A Study On Impact Of Online Reviews On Customer Purchasing Decision In The Retail Sector With The Reference Of Jos

Electricals
95 SWATHI R NAMBIAR LCAVMBA101 A Study On Impact Of Job Embeddedness On Work Engagement Of Employees At Rub�la International Ltd. , Kanjikode

96 SWATHY V S LCAVMBA102 A Study On Employee Engagement And It's Effect On Employee Retention

97
THAIBATHUL MUNAVARA
N R

LCAVMBA103 A Study On The Brand Awareness Of Decathlon Sports India Among Its Customers

98 VARSHA C LCAVMBA104 A Study On The Effectiveness Of Sales Promotion Techniques Of Kairali Steels And Alloy Pvt Ltd Palakkad

99 ABHIJITH.K.G LCAVMBA105 A Study On Customer Perception Towards Ayurvedic Medicine In Post Pandemic With Reference To Labinduss Ltd

100 ABHIJITH V LCAVMBA106 A Study On The Impact Of Social Media Marketing Campaign On Nbfc With Special Reference To Indel Money

101 ABHIJITH V.S. LCAVMBA107 A Study On The Advertisement Effectiveness Of Consumer Behaviour With Reference To Milco Dairy

102
ABHISHEK A. NAIR LCAVMBA108 A Report On Impact Of Augmented Reality On Consumer Purchase Intention And Brand Loyalty In Fashion Retail Shopping In

Bluestone Jewellers Pvt Ltd, Chennai , Tamil Nadu

103
ABHISHEK SHINE LCAVMBA109 Assessing The Viability And Market Potential Of Two-Wheeler Loans For Electric Bikes And Scooters At L&T Financial Services

Bangalore
104 ABIN THOMAS LCAVMBA110 A Study On Community Engagement For The Collection Of Raw Materials For The Production Of Activated Carbon

105 ADARSH R.S. LCAVMBA111 A Study On Disparities Between Targeted & Actual Brand Awareness & Brand Positioning Of Steelmax Rolling Mills Ltd.

106 ADARSH V LCAVMBA112 A Study On Consumer Buying Behaviour Towards Mmark Footwear

107
ADITHYAN UDAYAN LCAVMBA113 A Study On Investors Resilience And Response During Covid-19 In The State Of Kerala With Reference To Nirmal Bang

Securities Private Limited, Cochin ,Kerala
108 AGHIL K AZAD LCAVMBA114 A Study On Customer Purchase Decision Making In Home Appliance Retail Industry

109 AGOSH.M.C LCAVMBA115 A Study On The Factors Affecting Brand Loyalty With Special Reference To Peoples’ Dairy Development Project (Pddp)

110 AJITHAN N VINOD LCAVMBA116 A Study On Awareness About Smart Home Automation Technology And Impacts On Sales Of Spin-Tech Fittings India Pvt.Ltd

111
AJITH P. LCAVMBA117 A Study On The Effective Quality Management Process On Hindustan Pencils Pvt.Ltd., By Implementing The Dmaic

Methodology
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112
AJMAL K I LCAVMBA118 A Study On The Effectiveness Of The Distribution Channel Of Minar Alloys And Forgings Pvt. Ltd Kanjikode With Special

Reference To, Palakkad District

113
AKHIL CHANDRAN LCAVMBA119 A Study On Recent Trends In Customer Buying Behaviour And Preferences In The Mobile Retail Industry With Special Reference

To The Chennai Mobiles

114
AKHILESH T LCAVMBA120 A Study On Customer Relationship Marketing And Organisational Performance With Special Reference To Eram Motors

Kozhikode
115 AKHIL PAUL LCAVMBA121 A Study On Effectiveness Of Neuromarketing Strategies With Respect To Nirapara

116 AKHIL RAJ. K LCAVMBA122 A Study On Market Potential Of Jamjoom Hypermarket Perinthalmanna (Malappuram) And Competitor Analysis

117 AKHIL SHAJI LCAVMBA124 A Study On Effectiveness Of Client Acquisition Strategy With Reference To Argos Plastics

118
AKHIL T K LCAVMBA125 A Study On Of Relationship Between Emotional Intelligence And Occupational Stress With Respect Of Mathrubhumi

Printing&Publishing Co.Ltd
119 AKSHAY C R LCAVMBA126 Arti�cial Intelligence For Portfolio Management, A Study With Special Reference To Cse Holdings Ltd.

120
AKSHAY JAYANANDHAN LCAVMBA127 A Study On Contrarian Investment And Behavioral Finance With Special Reference To Stokpoint Share Services Pvt Ltd,

Palakkad.
121 AKSHAY S P LCAVMBA128 A Study On Brand Loyalty For The Detergent Commodity With Respect To Shinex

122 ALAN ANTONY LCAVMBA129 A Study On Effectiveness Of Advertisement With Special Reference To Kkr Groups (Nirapara) Okkal, Ernakulam

123 ALBIN BIJU LCAVMBA130 Analyzing The Impact Of Social Media On Marketing Strategies In The Indian Context With Reference To John Real Estate

124
ALBIN GEORGE LCAVMBA131 A Study On Customer Preference In Choosing Online And Offline Method For Footwear Purchase In Reference With Lunar

Rubbers Pvt. Ltd
125 ALEX SUNNY LCAVMBA132 A Study On Service Quality Of Berger Express Painting And Customer Satisfaction In Berger Paints India Ltd

126 ALVIN JACOB MATHEW LCAVMBA133 A Study On The Impacts Of Organisational Climate On Job Satisfaction Of Employees, Branding Pandit

127
AMAL C V LCAVMBA134 An Empirical Study Of E-Logistics Management SystemWith Special Reference To Fidelis Global Packers And Movers Pvt Ltd

Bangalore, Karnataka, India

128
AMAL K NELSON LCAVMBA136 A Study On Customer Relationship Management Practices To Enhance Customer Satisfaction With Reference To Hero Motocorp

Palakkad
129 AMAL K P LCAVMBA137 A Study On Consumer Brand Awareness Of Vesta Ice CreamWith Special Reference To Kse Limited Irinjalakkuda
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130
AMAL MURALI LCAVMBA138 A Study On Marketing Strategies And Its Effect On Sales Of Industrial Products With Reference To The Metel Industries Limited ,

Shoranur

131
AMEEN MUHAMMED
MUSHAHID

LCAVMBA139 A Study On Digital Marketing Strategies Of Prestige With Special Reference To Saudi Arabia

132 AMITH A LCAVMBA140 A Study On The Customer Perception In Traco Cables, Thiruvalla

133 ANANDHAKRISHNAN C. LCAVMBA141 Sales Trend Analysis Through Sales Invoices: A Case Of Middle East Auto Parts Private Ltd ,Trivandrum

134 ANANDHU K LCAVMBA142 A Study On Financial Distress And Bankruptcy With Special Reference To Palakkad Surgical Industries Private Limited, Palakkad

135 ANANDHU MANOJ LCAVMBA143 A Study On Brand Awareness Of Brahmins Foods Private Limited Among The Consumers In Thodupuzha

136 ANANDHU T R LCAVMBA144 A Study On Brand Awareness Of Kera

137 ANASWAR OUSEPH LCAVMBA145 A Study On The Relationship Between After Sales Service Quality And Brand Perception In Usha Internationals

138 ANUGANTI AJITH JOSE LCAVMBA146 A Study On Capital Structure Of Fertilisers And Chemicals Travancore Ltd Kochi

139
ANUMOD K.P. LCAVMBA147 Post Performance Evaluation Of Ipos And Listing Day Gains Based On Total Subscription In Indian Financial Market With

Reference To Fundfolio Fintech Private Limited
140 ARAVIND J B LCAVMBA148 A Study On Fixed Asset Management In Anabond Ltd

141
ARJUN U LCAVMBA149 A Study On The Impact Of Visual Merchandising On Consumer Buying Behaviour With Special Reference To Louis Philippe

(Abfrl)
142 ARUN MOHAN LCAVMBA150 A Study On Customer Preference Of Bos Natural Flavors

143 ASHWIN PAUL LCAVMBA151 An Effective Study On The Involvement Of Advertisement And Its Impact In The Consumer Buying Behaviour.

144 ASHWIN RAVIENDRAN LCAVMBA152 A Holistic Study On The Perception Of Customers With Adoption Of Electric Vehicle With Respect To Tata Vehicles

145 ASWIN SAJI PHILIP LCAVMBA154 The Study On Role Of Marketing In Customer Engagement And Behaviour With Zeal It Trading And Contracting.

146 ATHUL KRISHNA K V LCAVMBA155 A Study On Promotional Convincingness Of Oushadi Trissur

147 A VYSHAG VIBIN LCAVMBA157 Study On Customer Attitude Towards Khadi Brand At Gandhi Smaraka Grama Seva Kendram

148 BAVISH ANTONY LCAVMBA159 A Study On Customer Perception And Satisfaction

149 BIJIL BIJU LCAVMBA160 “ A Study On Retailer's Satisfaction Of Vkc Brand In Palakkad District”
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150 BIJO C JOHN LCAVMBA161 A Study On Consumer Satisfaction Of Home Care Category Of Jyothy Laboratories Ltd With Reference To, Thrissur District

151 BINIL DAS V LCAVMBA162 A Study On Impact Of Product Packages On Consumers Buying Behaviour Of Food Products At Parisons Pvt Ltd Calicut

152
CHANDRAKANTH K P LCAVMBA163 A Study On Cash Management And Financial Performance Using Dupont Analysis With Reference To Parisons Food Private

Limited

153
CHRISTY THOMAS LCAVMBA164 An Analytical Investigation Of Digital Marketing Strategies And Their Implementation As Potent Marketing Tools For

Travancore Cements
154 CHRISTY MATHEW JOHN LCAVMBA165 A Study On Asset Liability Management Of L&T Financial Services With Special Reference To Calicut Branch

155 CIBI PAUL LCAVMBA166 A Study On Budget And Budgetary Control Of Kamco Ltd.

156 DHEERAJ R.S. LCAVMBA167 A Study On The Effectiveness Of Various Marketing Mix Elements: A Case Of Sidco

157 EBY JOSEPH LCAVMBA168 A Study On Consumer Perception And Purchase Decision Factors With Reference To Adnox

158 EMJO GEORGE LCAVMBA169 A Study On The Effectiveness Of Advertising Special Reference To Property Pistol Pvt.Ltd

159 FAZIL B GAFFOOR LCAVMBA170 A Study On Capital Structure With Reference To Metrolite Roo�ng Private Limited, Kanjikode

160 FIROZ.N LCAVMBA171 A Study On Developing Digital Marketing Strategies For A New Product Launch

161 GAUTHAM SATHEESH LCAVMBA172 “A Study On Capital Structure Of Rubco Huat Woods Pvt Limited”

162 GEORGE DOMINIC LCAVMBA173 A Study On The Brand Awareness Towards Coco�no With Special Reference To Kkr Extractions Pvt Ltd

163 GEORGE THOMAS LCAVMBA174 A Study On Capital Structure Of Mahindra Finance

164 GEORGE YELDHO LCAVMBA175 "A Study On Brand Positioning Strategies Adopted By Geo Printpacks India Pvt Ltd For Packaging Products”

165 GOKULDAS V R LCAVMBA176 The Study Of The Effectiveness Of The Distribution Channel Of Logiwiz Logistics India Pvt. Ltd

166 GOKUL K S LCAVMBA177 A Study On The Brand Image Of Mahindra & Mahindra Tractors With Special Reference To Unique Mahindra, Thrissur

167 GOKUL .O LCAVMBA178 Effectiveness Of The Reward System On The Employee Motivation

168 GOPIKRISHNAN. K LCAVMBA179 A Study And Analysis Of Service Quality Management In Tcm Solar,Kochi

169 HARIKRISHNAN S LCAVMBA180 The Study On Dealer Satisfaction Level Of Malabar Cements
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170 IBRAHIM VALEED LCAVMBA181 A Study On The Customer Perceptions Towards Tata Cars With Special Reference To Kvr Tata, Tirurkad

171 JACOB J KANJIRAKKA LCAVMBA182 A Study On Awareness On Investments And Personal Finance With Special Reference To Fundfolio Fintech Private Limited (

172
JAYAKRISHNAN S LCAVMBA184 A Study On The Impact Of Branding On Consumer Buying Behavior Towards Sabari Soap With Special Reference To

Gramodhaya Vanitha Kendram
173 JERIN SABU LCAVMBA185 A Study On Consumer Orientation Towards Exclusive Brand Outlets And Multi Brand Outlet With Reference To Ttk Prestige

174 JOHN SAJI LCAVMBA186 Consumer Buying Behaviour - Bluestone Jewellery, Chennai, Tamil Nadu

175 JOMIT GEORGE LCAVMBA188 A Study On Consumer Buying Behavior With Reference To Metro Fresh Hypermarket, Iritty, Mattanur

176 JOPHIN JOSEPH LCAVMBA189 Relationship Quality And Customer Loyalty In Micro�nance Sector With Respect To Bharat Financial Inclusion

177 JOSEPH FIRMIN N F LCAVMBA190 The Study Of Intellectual Capital And Performance Of Automobile Showrooms In Kerala

178 JOSEPH FIRMIN N F LCAVMBA190 The Study Of Intellectual Capital And Performance Of Automobile Showrooms In Kerala

179 JOSEPH JAMES LCAVMBA192 A Study To Understand The Market Presence And Competitors Of Amul Dairy Products In Kottayam District

180 JOYAL.N.JOSE LCAVMBA193 A Study On Brand Awareness And Brand Preference Of Fact Ltd Products Among Farmers, Ernakulam

181
JUGAL DEV K J LCAVMBA194 A Study On Impact Of Life Insurance After Covid-19 Pandemic With Reference To Icici Prudential Life Insurance Company Ltd,

Palakkad

182
KEVIN EMMANUEL LCAVMBA198 A Study On The Technical Analysis Of Selected Stocks Of Automobile Sector With Special Reference To Middle East Auto Parts

Private Limited

183
KIRAN K JOSHY LCAVMBA199 A Study On The Analysis Of Consumers Level Of Interest And Satisfaction On The Attributes The Honda Dio With Special

Reference To Trichur Honda, Classic Omega Auto Pvt Ltd, Thrissur
184 KIRAN J PILLAI LCAVMBA200 Transforming Film Theatres: Strategies For Enhancing Customer Experience With Reference To Bala Cinemas

185 KIRAN NARAYANAN A N LCAVMBA201 A Study On The Role Of Marketing In Product Development And Management With Reference To Sona Exporters

186
KUSAN S LCAVMBA203 A Study On External In�uencer Recommendation On Domestic Customer Of Plasto-Board With Special Reference To

Alappuzha
187 LEO RENNY LCAVMBA204 A Study On Performance Analysis Of Selected Mutual Funds In India With Reference To Ahalia Finforex

188 LIMS K L LCAVMBA205 A Study On The In�uence Of Digital Marketing Activities Of Lenskart In Thrissur Region
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189 MANU EMIL LCAVMBA206 A Study On The Effectiveness Of E-CrmWith Reference To Safe Software

190 MICHAEL L LCAVMBA208 A Study On Measuring Financial Distress Using Machine Learning Approach With Reference To Berger Paint India Ltd

191 MIDHUN S KUMAR LCAVMBA210 A Study On Brand Consciousness Of Customers Towards Rubco Matresses In Kannur

192 MOBY MONSY SAM LCAVMBA212 Revenue Reconciliation Between Income Gl And Gstr-1

193
MOHAMMED
HIDAYATHULLA C P

LCAVMBA213 A Study On Analysis Of Capital Structure Of Steel Manufacturing Companies With The Special Reference To Steel Industrials
Kerala Limited (Silk) Foundry Unit Ottapalam, Palakkad

194
MOHAMMED
NISAMUDHEEN K N

LCAVMBA214 The Effect Of Emotional Intelligence On Personal Efficacy In The Context Of Koso India Pvt Ltd

195 MONUPRASAD.R LCAVMBA216 A Study On Consumer Attitude Towards In-House Brands In Reliance India

196 MRIDUL K SURESH LCAVMBA217 A Study On Brand Preference Towards Klf Nirmal Industries

197
MUBASHIR LCAVMBA218 A Study On Awareness Of Financial Inclusion Initiatives By The Private Sector Banks With Special Reference To South Indian

Bank (Sib), Kottakkal Branch, Malappuram, Kerala
198 MUHAMMED ADHAM T LCAVMBA220 A Study On Advertising And Sales Promotion Techniques Used By Retail Businesses With Special Reference To Wagonmart

199 MOHAMMED JUNAID P K LCAVMBA222 Study On Fundamentals Capital Structure Of Sakthi Gear Products

200
MUHAMMED RAOOF K A LCAVMBA223 A Study On Need Analysis Of Digitization Of Medical Records With Special Reference To Cubelnnovators Technologies Private

Limited
201 MUHAMMED SABITH K LCAVMBA224 A Study On Brand Image And Perception Among Retailers Towards The Impex With Reference To Kozhikode District, Kerala

202 MUHAMMED SHINAS M S LCAVMBA226 A Study On The Service Quality Of Minar Ispat Pvt Ltd

203 MUHAMMED YEHIYA LCAVMBA227 An Analysis Of Sustainable Packaging And Consumer Preferences With Reference To Tyford Tea Limited

204 MUHAMMED SUHAIL S. LCAVMBA228 A Study On The Effectiveness Of Sales Promotional Activities On Modern Distropolis Anakkayam

205 MUHTHAJ P LCAVMBA229 A Study On Impact Of Advertising Effectiveness Towards Preethi Silks, Palakkad

206 NAIR ABHAY VIJAY LCAVMBA230 A Study On Impact Of Working Environment On Job Satisfaction Of Employees In Shiji Engineering Works

207
NAIR VISHNU
AJITHKUMAR

LCAVMBA231 An Analysis Of Online Job Portals With Reference To Naukri.Com

12



208 NIDHIN T S LCAVMBA233 A Study On Passenger Car Motor Oil Selection In Garage's With Special Reference To Chennai City

209 NIDHIN T S LCAVMBA233 A Study On Factors Affecting Passenger Car Motor Oil Selection In Garages With Special Reference To Chennai City

210 NIDHIN VARGHESE EAPENLCAVMBA234 "Assessing The Impact Of Government Regulations On The Marketing Strategies Of Oriental Insurance Company"

211 NISHANDH R LCAVMBA236 A Study On In�uence Of Sales Promotional Activities Of Peter England Palakkad

212 NITIN BIJU LCAVMBA237 A Study On The Impact Of Organizational Culture On Employee Commitment Of Gs Auto International Pvt Ltd.

213 NITHINRAJ G LCAVMBA238 A Comparative Study Of Buyer Behaviour Among Various Four Wheelers Of Mahindra At Mahindra Motors, Pvt Ltd, Palakkad.

214 NIVIN VISHNU K V LCAVMBA239 Customer Satisfaction On After Sales Service With Reference To Popular Hyundai Perthelmanna

215
N R VAISHAG LCAVMBA240 A Study On Customer's Perception And Satisfaction Towards Honda Two Wheelers With Special Reference To AmWings Honda,

Palakkad
216 PRANAV JOSHY LCAVMBA242 A Study On Impact Of Brand Loyalty On Customer Satisfaction On Star Pipes And Fittings (P) Ltd, Thrissur

217 P SHAMIL NOUSHAD LCAVMBA243 A Study On The Effectiveness Of Online Advertising Campaigns Of Indian Terrain

218 PURUSHOTHAMAN M P LCAVMBA244 Automotive Industry Transformation – A Transfer Pricing Perspective With Special Reference To Kvr Tata Palakkad

219 RAHEES K T LCAVMBA245 An Analysis On Effectiveness Of Marketing Strategies With Special Reference To Positive Business Solutions

220 RAHUL G LCAVMBA246 A Study On Social Perception Towards Edtech And Visualized Learning With Reference To Cognizance Academy Pvt Ltd.

221 RAHUL R LCAVMBA247 A Study On The Impact Of Digital Technology On Two Wheeler Finance Industry With Reference To L & T Finance

222 RAHUL R LCAVMBA248 A Study To Identity The Credit Risk Management Of State Bank Of India (Sbi)

223 RAM KIRAN P LCAVMBA249 A Study On The Aspects Regarding The Development Of M=Medical Footwear With Reference To Win Heels Ltd

224 RAMSHEED T LCAVMBA251 Customer Perception Towards Tvs Motors With Special Reference To Prince Motors, Angadippuram

225 RIDHIK REMESH LCAVMBA252 A Study On Effectiveness Of Promotional Strategies To Improve The Brand Image Of Sachindra Rubber Plus

226 ROHITH CHANDRAN K LCAVMBA254 A Study On Brand Awareness Of Kerala Feeds With Special Reference To Thrissur District Kerala

227 ROSHAN ABRAHAMM LCAVMBA255 Evaluation Of The Awareness And Acceptability Of Federal Bank Gold Loans Among General Public In Kerala

228 SANDEEP N S LCAVMBA256 A Study On Asset And Liability Management With Special Reference To Nirapara
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229 SANJAY S KUMAR LCAVMBA257 A Study On CrmWith Reference To Indus Motors

230 SAROOP SUNIL LCAVMBA258 A Study On Online Marketing Strategies Implemented By Genrobotics

231 SARUN .P LCAVMBA259 A Study On The Effect Of Product And Service Quality On The Customer Perception On Products From Brocade India Polytex

232 SHAHABAS T LCAVMBA261 A Study On In�uence Of Visual Merchandising On Consumer Purchase Decision With Reference To Homecentre, Kannur

233 SHAHIN .S LCAVMBA262 A Study On Customer Satisfaction On After Sales Services In Indus Motors Private Limited, Kollam

234 SHAHIN .S LCAVMBA262 A Study On Customer Satisfaction On After Sales Services In Indus Motors Private Limited, Kollam.

235 SHARMIN SHAJI AL LCAVMBA263 A Study On Market Potential Of Pvc Fittings With Reference To Solve Plastic Products, Kollam

236 SHARUNDAS.P LCAVMBA264 A Study On Asset Liability Management With Reference To Dennis Morton,Kannur

237
SHEN SHAJI LCAVMBA265 A Study On Customer Feedback And Satisfaction Of Rubco Rubberised Coir Mattresses Manufactured By Kerala State Rubber

Cooperative Ltd, Kannur
238 SHOBITHA JOSHI LCAVMBA266 “A Study On The Perception Of Work Environment On Employee Loyalty And Employee Sense Of Ownership In Hyson Motors P

239 SHRIRAM S NAIR LCAVMBA267 A Study On Marketing Activities Of Home Stay Businesses With Reference To Ewa Properties'

240
SOURAV K LCAVMBA268 A Study On The Role Of Brand Ambassador To Enhance The Perceived Value Of Ayurvedic Products With Reference To Cholayil

Group
241 SREEDEV P S LCAVMBA269 A Study On The Effectiveness Of Online Marketing Activities Of Lenskart In Thrissur Region

242 SREEJITH A T LCAVMBA270 Measuring The Effectiveness Of Brand Positioning Strategies For Chirackal Agro Mills In, Palakkad

243
SREEKANTH M LCAVMBA272 A Study On Technology Innovation And Business Development In Mould And Die Manufacturing Company In Reference To

Trinity

244
SUHAIB A P LCAVMBA273 A Study Of Customers Eco Conscience Attitude And Behavior Towards Plastic Containers With Reference To H20 Pet Packaging

Pvt Ltd
245 SURAJ.R.K LCAVMBA274 A Study On Improving The Employee Engagement In Post Covid Scenario At Aavin Pachapalayam Plant Coimbatore

246 SWATHY S KUMAR LCAVMBA275 A Study On Management Of Workforce Challenges In Trivandrum Medical College Hospital During Covid-19 Pandemic

247 THANSEER A LCAVMBA276 A Study On Asset And Liability Management With Reference To Precot Limited ‘c’ Unit, Walayar

248 TONY BABU LCAVMBA277 A Study On Customer Perception Towards Frontier Indco, Nilgiris
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249 VAISAKH A LCAVMBA278 A Study On Asset And Liability Management Of Kse Limited, Irinjalakuda

250 VINAIKRISHNA R S LCAVMBA280 A Study On Inventory Management System And Warehouse Operations With Reference To Lulu Group International,

251
VINU VICTOR LCAVMBA281 A Study On The Impact Of Covid 19 Pandemic On The Promotional Practices Of Kerala Tourism Development Corporation

(Ktdc), Thiruvananthapuram
252 VISHNU M LCAVMBA282 A Study On Capital Structure Of The Metal Industries Ltd ,Shoranur

253 VISHNU P K LCAVMBA283 A Study On Competitive Analysis Of Eham Digital In Calicut City

254 VISHNU S LCAVMBA285 A Study On The Impact Of Retail Store Design And Layout On Customer Mind With Special Reference To Bismi Hypermarket

255
ZAYAN ASHRAF LCAVMBA287 “A Study On Customer Perception With Regard To Commercial Real Estate Services Of Propertypistol”

256
APARNA THANKACHAN LCAVMBA288 Investigating The Competitive Landscape And Its Impact On Purchase Intention: A Case Study Of The Forest Industries

Travancore Limited.
257 BIBIN P JOSEPH LCAVMBA289 A Study On The Effectiveness Of Sustainable Marketing Practices In Latex Industry

258
JEES THOMAS LCAVMBA290 A Study On Customer Attitude Towards Co-Operative Banks In Kerala With Special Reference To Kallur Service Co-Operative

Bank
259 NIGIL V REJI LCAVMBA291 A Study On Brand Loyalty Of The Customers Towards Nucleus Labs And Pharmaceutical In Wayanad District, Kerala.

Director

Oct 10.2023
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U.O.No. 6014/2016/Admn Dated, Calicut University.P.O, 10.05.2016

 
Anuja Balakrishnan 

Deputy Registrar 

 Forwarded / By Order 

Section Officer 

File Ref.No.60935/GA - IV - E3/2016/Admn

 
UNIVERSITY OF CALICUT

Abstract
Faculty of Commerce and Management Studies-Regulation and Syllabi of MBA programme under
CSS CUCSS with effect from 2016-17 admission-implemented-Orders issued.

G & A - IV - E

Read:-1.Minutes of the meeting of the Board of Studies in Management (PG) held on
01.04.2016.
2.Minutes of the meeting of the Faculty of Commerce and Management Studies held
on 02.04.2016.
3.Orders of the Hon'ble Vice Chancellor in File No.65884/GA IV E3/2016/Admn on
10.04.2016.

ORDER

   As per paper read as (1) above, the Board of Studies in Management (PG) approved the
Regulation, scheme and Syllabus of MBA programme under CSS-CUCSS with effect from 2016-17
admission.

   As per paper read as (2) above, the Faculty of Commerce and Management studies resolved to
approve the Minutes of the meeting of the Board of Studies read as (1) above as such. As per
paper read as (3) above, the Hon'ble Vice Chancellor has accorded sanction to implement the
Minutes of the meeting of the Faculty of Commerce and Management Studies read as (2) above,
subject to ratification by the Academic Council.

The following orders are therefore issued.

1.The regulation, Scheme  and Syllabus of MBA programme under CSS-CUCSS mode is
implemented with effect from 2016-17 admission. (Regulation, scheme and Syllabus attached)

To
The Principals/Co-ordinators of the Colleges/Centers concerned.
Copy to: PS to VC/PA to PVC/PA to Registrar/PA to CE/EX & EG Sns/Digital
wing/SF/DF/FC
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University of Calicut 

 Regulations of Master of Business Administration (MBA)  

Programme under CUCSS Mode  

 implemented With Effect from 2016-17 Admissions in Affiliated MBA 

Colleges and MBA Self Financing Centres 

1.0  Title of the programme 

This degree shall be called MASTER OF BUSINESS ADMINISTRATION (MBA). 

2.0 Eligibility for admission 

Any student who has passed any degree of the University of Calicut (including degree 

programmes of SDE/ Open degree programme of SDE, University of Calicut) or  that of 

any other University or institute or institution recognized by the UGC or AICTE. 

Programmes of other Universities or institutions shall be in 10+ 2+ 3 pattern (or 10+ 2+ 

4) under regular stream. In all the cases, the student should have passed the bachelor 

degree examination with not less than 50 % marks in aggregate including the marks of 

languages if any (without approximation, that is, 49.9999 % is not eligible since it is less 

than 50%), is eligible for admission. However, SC/ST, OBC, and other eligible 

communities shall be given relaxation as per University rules.  

3.0 Admission Procedure 

3.1 For University Department or its Full time and Part time centres 

The admission to the programme shall be made on the basis of the score in the entrance 

test called CMAT conducted by the All India Council for Technical Education (AICTE) or 

KMAT conducted by Admission Supervisory Committee, Govt of Kerala or CAT 

conducted by consortium of IIMs. For the academic year 2016-17 MAT examination 

conducted by All India Management Association will also be considered for admission to 

private self financing management institutes affiliated to University of Calicut and the 

marks of the Group Discussion, Personal Interview obtained by the candidates in the 

Plus Two /Pre degree examination put together in the following proportion:    

 

3.2 The rank score shall be arrived at as follows: 

Entrance test score                 out of   120 

Plus Two / PDC marks      out of      30 

Group discussion                out of      25 
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Personal Interview                                     out of     25 

Total                    out of   200 

The minimum required test score to be eligible for admission to MBA 

programme of this University is 10 % of the maximum of the respective 

entrance examinations for all candidates and 7.5% for SC/ST candidates. All 

entrance tests  shall be considered at par and will be  converted to a common 

denominator of 120 for the purpose of preparing rank list.   

3.3 The weightage for Plus Two / PDC shall be based on total marks obtained by the 

students in all parts, (that is, languages and subjects or Part I, Part II and Part III).Up to 

50% aggregate marks obtained in the plus two examination: No Weightage. Every one 

per cent of over and above 50 percent, one mark will be given subject to a maximum of 

30 marks for Higher Secondary or equivalent thereof.  For calculating this academic 

weightage, marks obtained in the Plus two/ Higher Secondary / PDC up to 0.49% will be 

rounded to lower full digit marks and 0.5 and above will be rounded to next full digit 

marks. 

 3.4 A rank list shall be prepared by the University based on the final rank score 

computed as above and a counseling session shall be conducted for admission to the 

MBA Programme. While preparing the rank list, if there is same index mark for more 

than one candidate, they will be ranked on the basis of the score of the test. Even after 

this, there is a tie they will be ranked on the basis of actual marks obtained for Plus Two 

examination. If tie exists even after with this, the date of birth is to be considered and 

the elder person is to be given preference in the admission.  

The candidates admitted to the MBA programme must produce the qualifying degree 

mark list/ provisional certificate/ confidential mark list, latest at the last date of closing 

MBA Admission by the University. If he/she fails to produce the same, his or her 

admission will be cancelled on the next working day. The University will not be liable 

for the loss caused to the student. Reservation of seats shall be followed strictly for 

admission both in the Department and also at its centres as per the Kerala Government 

Rules applicable for the professional colleges. 

3.5 For Affiliated Management Institutes 

For admission to MBA Programme in private management institutes affiliated to Calicut 

University Clause 3.1 of the regulation is applicable. Candidates while appearing for the 

selection must produce valid test score before the selection committee both for merit 
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seats and management quota seats. During the month of March/April the University 

shall invite applications for admission to MBA programme under merit seats. Before the 

last date of receipt of applications for admissions, the candidate shall have obtained 

his/her Test Score and the score card shall be submitted along with the application on 

or before the last date of receipt of filled up application form each year. Based on the 

Test Score, the candidate shall be shortlisted for Group Discussion and Personal 

Interview at least thrice the number of seats or the actual number of applicants 

whichever is lesser shall be the number of candidates invited for Group Discussion and 

Personal Interview.  

 

3.6 Out of the total seats, 50% shall be Merit Quota (Government Quota) and 50% shall 

be Management Quota. University shall conduct the Group Discussion and Personal 

Interview for merit quota seats in self-financing institutes and a common rank list shall 

be prepared, for all the self financing institutes. Options will be collected by the 

university from the candidates during the counseling and will make allotment of 

candidates to different institutes on the basis of merit and according to the choice of the 

candidates, keeping all community  reservation rules applicable  as per rules of  

Government of  Kerala  rules. Based on this, allotment letter will be given by the 

University to the candidates and the college shall give admission to the candidates in the 

merit quota seats based on the allotment letter. Fees for these seats are fixed by the 

University from time to time.  

3.7 If sufficient candidates are not joining in the merit quota seats as per the University 

allotment letter, the college/institute shall report the matter to the University and with 

the written permission of the University, the college/institute may fill the seats from the 

rank list prepared by the University based on the Entrance and GD/PI conducted by the 

University. However, the management can collect only the fees fixed for the self 

financing centres run directly by the University. The management quota seats shall be 

filled up after preparing a rank list based on the CMAT/CUMAT score. The private 

management institutes shall inform the Registrar, University of Calicut and also the 

Dean, Faculty of Commerce and Management Studies about the entrance test that the 

institute shall use for ranking candidates for Management Quota seats. 

3.8 Admission shall be strictly based on the rank list or lists that the institutes prepare 

and publish based on the above. The institute shall send one copy each of such rank list 
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or lists of the candidates admitted to the Registrar, University and the Dean, Faculty of 

Commerce and Management Studies within two weeks of its closing admission each 

year.  

3.9 The University may prepare a calendar of MBA events for admission, class 

commencement and ending, end-semester university exam, etc. The date of publication 

of notification inviting applications, last date of receipt of filled up applications, date of 

admission and commencement of classes shall be based on the calendar of events for 

MBA issued by the University. If the University does not publish the calendar for MBA 

events the institutes shall admit students and start classes only after getting a letter of 

approval of the schedule for the above from the University.   

3.10 Those candidate seeking admission under Merit and Management Quota through 

tests mentioned in clause 3.1  willing to obtain combined score card from the University 

shall produce the original test score card to the University.  

4.0  Medium of Instruction and examination 

The medium of instruction and examination shall be English. 

5.0 Schedule and Hours of Lecture 

5.1 Duration of the programme 

The programme shall have four semesters. Each semester shall consist of16 weeks. 

Instruction and University examinations in each course in a semester shall be 

completed within 90 days in a semester. 

Semester  Beginning Month* Closing month* Duration 

1st Semester  1st August every year 31st   January every year 6 months 

2nd Semester 1st February every year 31st July every year 6 months 

3rd Semester 1st August every year 31st   January every year 6 months 

4th Semester 1st February every year 31st July every year 6 months 

* However, the University has the right to change these schedules according to 

circumstances. 

5.2 Lecture Hours 

Each full course (4 Credit) shall have four hours and each half course (2 Credit) shall 

have two hours of lecture classes per semester. Each courses having a maximum of 4/2 

credits will be considered as full course and all courses having a maximum of 2 credits 

shall be considered as half courses. Each full course shall have a minimum of 60 hours of 

lecture and each half course 30 hours of lecture in a semester.  
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6.0 Attendance 

A student shall attend at least a minimum of 75 % of the number of classes actually held 

for each of the courses in a semester to be eligible for appearing for university 

examination of that semester. If the student has shortage of attendance in a semester, he 

or she shall not be allowed to appear for examination of that semester. However, the 

University may condone shortage up to 10 % of the maximum number of contact hours 

per semester. If the candidate has shortage more than this limit he/she has to 

compensate the shortage of attendance of that semester along with the next batch and 

appear for the university examination of that semester.  

7.0  Internal Assessment  

All courses shall have internal assessment. 

7.1Internal assessment components 

The internal assessment will be based on the following components. Each faculty shall 

have the freedom to decide the appropriate weight of individual components except for 

tests, which shall be minimum of 50% of the total internal assessment. But the following 

components may be followed: 

Periodic tests (Marks of best 2 out of a minimum of 3 tests)  50% 

Seminar paper and presentation                                                     20% 

Classroom participation and attendance                        10% 

Case analysis/ other assignment                                                     20% 

7.2 A student should have obtained a minimum of D grade( 50 % of the maximum 

marks ) in internal assessment in each course to be passed successfully in that course. 

7.3 In case a student fails to get D grade in any course, he or she shall take retest(s)/ 

submit assignments to the concerned faculty to get the required minimum in that 

course. Internal assessment has to be completed before the university examination for 

each semester. 

7.4 If the student fails in getting the required minimum marks in internal assessment in 

spite of taking retests or resubmission etc. he or she shall not be allowed to write the 

University examination in that semester for that particular course. 

7.5 Such students shall repeat the course along with the successive batch of MBA 

students for getting pass marks in internal assessment and then appear for University 

examination in such course. 

8.0  Transparency about Internal Assessment 
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8.1 Each faculty shall maintain record of performance and attendance of each student 

in his or her class course-wise. 

8.2 Each faculty shall submit the internal assessment marks of the students to the 

Head of the department or institution on conclusion of lecture class in each semester. 

8.3 Such internal assessment mark lists shall show all the components separately 

and the total of internal assessment marks awarded to each student. 

Format of Internal Assessment Mark list 
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8.4 The Department or Centre or Institute shall publish the list of internal assessment 

marks of all the students within a week of conclusion of the lecture classes in each 

semester before sending it to the Controller of Examinations. 

8.5 The internal marks of the student shall be communicated to Controller of 

Examinations along with Attendance and Progress Certificate (APC) within two weeks 

from the last day of class in each semester. 

8.6 The faculty shall make available details of the internal assessment marks, with 

explanations wherever required, to the Head of the Department or Institution in 

case of grievance regarding internal assessment. 

9.0 Procedure for grievance handling of internal assessment 

9.1 If the students have any grievance against any member of faculty, such grievance 

shall be dealt with at three levels for a solution. First the concerned student may 

present the grievance and discuss it with the concerned faculty. 

9.2 If the grievance is not solved at the faculty level, the student shall submit a written 

complaint with all the relevant details to the Head of the Department, centre, or 

institute. 
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9.3 The complaint shall be dealt with by a Committee of Teachers with the Head of the 

institute, one senior teacher and the teacher whose assessment is a matter of 

dissatisfaction for the student or students. 

9.4 If it is not solved at the Department or centre or institute level the head of the 

institution shall forward the written complaint of the student along with the reply of 

the concerned faculty member to the Controller of Examinations, University of 

Calicut. 

9.5 The student and the faculty member may be invited to present the facts of the 

dispute in writing before a Committee consisting of the Controller of Examinations, 

Head, Department of Commerce and Management Studies, University of Calicut and 

the Dean, Faculty of Commerce and Management Studies of the University. This 

Committee may take a final decision based on the facts presented by the student(s) 

and the concerned teacher and the answers they get from them. 

10 External Examination 

10. 1 The University shall conduct semester end examinations, carrying 2.4 credits for 

full course and 1.2 credits for half course, for each of the courses in the first, second, 

third and fourth semesters.  

11.0 The duration of examination shall be three hours for full courses and 1½ 

hours for half courses. 

11.1 A student shall register for all the courses in a semester to appear for examination 

in the respective semester for the first time. Part appearance shall not be allowed for 

first appearance. 

12.0 Major Project 

12.1 The students shall do a major project during their final semester of MBA under a 

faculty guide, preferably in their area of specialization. 

12.2 The faculty guide must have either (a) M. Phil or Ph.D. in Management or 

Commerce or Economics or (b) two years’ MBA teaching experience.   

12.3 The duration of fieldwork for major project is eight weeks. 

12.4 This project work is to be done individually by the students. 

12.5 The student shall prepare and submit a project report, printed and bound 

(preferably spiral bound) with a minimum of 100 A4 pages of text, to the Head of the 

Department or Centre or Institute before the last working day of the final semester. 
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12.6 The head of the institute shall send the projects of all the students together to the 

Controller of Examinations well in time so that they are received in the Pareeksha 

Bhavan within two weeks from the last date for project submission to the institute. 

12.7 Projects received late shall be forwarded to the Controller of Examinations along 

with a request for late submission supported by necessary fee for late submission as 

fixed by the University. 

12.8 However, such late submission shall be done within one month of the last date for 

final semester project submission.  

12.9 A certificate showing the duration of the project work shall be obtained from the 

organization for which the project work was done and it shall be included in the project 

report.  

 

13. Structure of the report (Common for minor and major projects) 

Title page 

Certificate of the Head of the Dept. /Institution 

Certificate from faculty guide 

Certificate, in original, from the organization (for having done the project work) 

Declaration  

Acknowledgements 

Contents 

Chapter I: Introduction (Organization profile, Research problem, objectives of the study, 

Research methodology etc.) 

Chapter II: Review of literature / Theoretical profile 

Chapters III and IV: Data Analysis (Can be 3 or more chapters)  

Chapter V: Summary, Findings and Recommendations. 

Appendix (Questionnaire, specimen copies of forms, other exhibits etc.) 

Bibliography (books, journal articles etc. used for the project work). 

14.0 Evaluation of Major Project Report 

14.1 The major project report during the fourth semester shall be evaluated in two 

stages.  

14.2 Internal assessment by the faculty guide out of 3.2 credit for the project. 

14.3 External evaluation by the final semester Board of Examiners appointed by the 

University for a maximum of 4.8 credits for the major project in the final semester. 
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While evaluating the project report 72 weights may be distributed in the following 

order. 

 

No Compulsory Criteria Major Project (Weights) 

A Problem Formulation 12 

B Methodology Adopted 12 

C Analysis of the data 24 

D Clarity of Findings 12 

E Report Writing 12 

 Total 72 

 

14.4 Head of the Department or centre or institute shall send all the projects of final 

semester students to the controller of Examinations after internal evaluation.  

14.5 Sum of the marks awarded to each student in the internal evaluation out of 3.2 

credit and the external evaluation out of 4.8 credits together shall be the to be awarded 

to the student for the major project. 

15.0 Minimum credits for Project Report 

15.1 The student should get a minimum of D grade for project report for a pass in major 

projects. 

15.2 If the student fails to get D grade for project report, he or she shall resubmit the 

project report after modifying it on the basis of the recommendations of the examiners. 

This can be done immediately after publication of results. 

16.0 Viva Voce Examination 

16.1 At the end of fourth semester, each student shall attend a comprehensive viva voce 

examination. Viva Voce examination shall be for 2 credits with 18 weights. 

16.2 The Viva Board shall have at least two members. The University shall appoint the 

examiners. 

16.3 The viva voce will be about all the courses of the four- semester programme, 

including project reports. 

16.4 The student should get D grade for a pass in viva voce. Weightage for viva voce 

examination shall be split in the following order 

a. Knowledge in the subject- 6 Weights 

b. Knowledge in the Project Report-6 Weights 
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c. Communication skills, presentation skills etc- 6 weights 

17.0 Scheme of Instruction and Examination 

17.1 Semester One 

Course 
Code 

Course Title Internal 
credit 

External 
credit 

Total 
Credit 

Type 

BUS IC 01 Business Communication  0.8 1.2 2 Core 

BUS IC 02 Management Theory and 
Business Ethics 

1.6 2.4 4 Core 

BUS IC 03 Business Laws 1.6 2.4 4 Core 

BUS IC 04 Organizational Behaviour 1.6 2.4 4 Core 

BUS IC 05 Environment and Business 1.6 2.4 4 Core 

BUS IC 06 Managerial Economics 1.6 2.4 4 Core 

BUS IC 07 Quantitative Techniques 1.6 2.4 4 Core 

BUS IC 08 Accounting for Managers 1.6 2.4 4 Core 

 Total in  semester 12.0 18.0 30  

 

17.2 Semester Two 

Course 
Code 

Course Title Internal 
credit 

External 
credit 

Total 
Credit 

Type 

BUS 2C 09 Soft Skill Development 0.8 1.2 2 Core 

BUS 2C 10 Marketing Management 1.6 2.4 4 Core 

BUS 2C 11 Financial Management 1.6 2.4 4 Core 

BUS 2C 12 Operations Management 1.6 2.4 4 Core 

BUS 2C 13 Human Resources 
Management 

1.6 2.4 4 Core 

BUS 2C 14 Management Science 1.6 2.4 4 Core 

BUS 2C 15 Management Information 
Systems 

1.6 2.4 4 Core 

BUS 2C 16 Business Research 
Methods for Management 

1.6 2.4 4 Core 

 Total in  semester 12.0 18.0 30  

17.3 Semester Three 

Course 
Code 

Course Title Internal 
credit 

External 
credit 

Total 
Credit 

Type 

BUS 3C 17 Advanced Strategic 

Management 

1.6 2.4 4 Core 
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BUS 3C 18 Strategic Cost 
Management 

1.6 2.4 4 Core 

BUS 3C 19 Entrepreneurship 
Development & Project 
Management 

1.6 2.4 4 Core 

BUS 3C 20 Supply Chain Management 0.8 1.2 2 Core 

BUS 3C 21 Investment Management 1.6 2.4 4 Core 

 Functional Elective 1 1.6 2.4 4 Elective 

 Functional Elective 2 1.6 2.4 4 Elective 

 Functional Elective 3 1.6 2.4 4 Elective 

 Total in semester 12.0 18.0 30  

 

17.4 Semester Four 

Course  
Code 

Course Title Internal 
credit 

External 
credit 

Total 
Credit 

Type 

BUS 4C 22 Corporate Governance 1.6 2.4 4 Core 

BUS 4C 23 International Business 1.6 2.4 4 Core 

BUS 4C 24 Management Control 
System 

1.6 2.4 4 Core 

 Functional Elective  4 1.6 2.4 4 Elective  

 Functional Elective 5 1.6 2.4 4 Elective 

BUS 4C 25 Major Project  3.2 4.8 8 Dissertation 

BUS 4C 26 Comprehensive Viva Voce  2.0 2  

 Total in  semester 11.2 18.8 30  

 Grand Total 47.2 72.8 120  

 

18.0 Time Limit for Completion and Validity of Registration 

The registration for MBA shall be valid for five academic years including the academic 

year of registration. A student is expected to complete all the MBA courses within these 

five years.  

19.0 Failed students 

19.1 If a student fails in any course or courses, he or she shall reappear in that course or 

courses in the regular examinations of the respective semester of any of the successive 

batches of MBA students. 
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19.2 If they fail to pass in any course or courses within the five years, then they shall be 

required to reregister for the course they did not complete by paying the fees fixed by 

the university and appear for the university examination. 

20.0 Change in curriculum and Chances to students 

20.1 If MBA curriculum change is implemented in any year, the students who registered 

under the old scheme shall be allowed to appear in those courses in which they failed, 

subject to a total of three chances and a time limit of five academic years including the 

academic year of registration for MBA.  

 

21.0 Discontinuation and Readmission 

21.1 If a student wants to discontinue from MBA programme, he or she can do it 

provided the student pays the fee as is required by the general regulations of the 

University. But readmission may be allowed only if the student has completed at least 

the first semester with a minimum of 75% attendance and has registered for University 

examinations in the first semester courses, provided the Department, Centre or Institute 

agrees to readmit him or her to the next semester of the MBA programme.  

22.0 Pass minimum  

22.1 Each student shall secure a minimum of 2 GPA for  4 credit courses and 1 GPA for 2 

credit courses  in the university examination for each course for a pass in that course. 

The classification of results may be as follows: 

Letter grade  Range of Grade Point Average Performance level 

A 3.5 to 4.0  Excellent 

B 2.5 to 3.49  Very good 

C 2.2 to 2.49  Good 

D 2.0 to 2.19 Average 

E 0.5 to 1.99  Poor 

F Below 0.5  Very poor 

 

22.2 A candidate who passed the courses in the first two semesters in regular sitting or 

supplementary sittings before the completion of the course and any of the third and 

fourth semester papers by taking one supplementary chance after the completion of the 

course (one chance for third semester papers and one for fourth semester papers) shall 

also be given class/grade, based on the percentage of marks obtained by him or her.  
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23.0 Specialization 

23.1 There shall be two categories of specialization: full specialization (five courses) 

and dual specialization with three courses from one area and two courses from another 

area). 

23.2 If the student opts for and passes in a minimum of five courses in any elective area, 

he or she may be issued mark lists showing full specialization as Marketing 

Management, Financial Management etc. 

23.3 If the student chooses three courses in one specialization area and two courses 

from another specialization area, he or she may be issued mark lists with dual 

specialization as Marketing Management and Financial Management etc 

24.0 Specialization Electives: 

24.1 Marketing 

In Third Semester  

BUS 3EM 01 Consumer Behavior and Marketing Research 

BUS 3EM 02/ IB 02 Global Marketing Management 

BUS 3EM 03 Marketing Communication Management  

BUS 3EM 04 Brand Management 

In Fourth Semester 

BUS 4EM05 Sales Management 

BUS 4EM06 Retail Management  

BUS 4EM07 Services Marketing  

24.2 Finance  

In Third Semester  

BUS 3E F01/IB 01 International Finance 

BUS 3E F02 Corporate Taxation 

BUS 3E F03/IB 03 Strategic Financial Management 

BUS 3E F04 Indian Financial System  

In Fourth Semester  

BUS 4E F05/IB 05 Forex  Management 

BUS 4E F06/IB 06 Risk Management 

BUS 4E F07/IB 07 Financial Derivatives 

24.3 Human Resource Management 
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In Third Semester  

BUS 3E H01 Managing Self and Others 

BUS 3E H02 Performance Management 

BUS 3E H03 Human Resource Planning and Development 

In Fourth Semester  

BUS 4E H04/ IB 04 Global Human Resource Management  

BUS 4E H05Management of Training and Development 

24.4 International Business 

In Third Semester 

 BUS 3E F01/IB01International Finance 

BUS 3E M02/IB02 Global Marketing Management 

BUS 3E F03/IB03 Strategic Financial Management 

BUS 3E H04/IB04 Global Human Resource Management 

In Fourth Semester  

BUS 4E F05/IB05 Forex Management 

BUS 4EF06/IB06 Risk Management 

BUS 4E F07/IB07 Financial Derivatives 

24.5 Systems Elective 

In Third Semester 

BUS 3ES 01 Systems Analysis and Design 

BUS 3ES 02 Data Base Management Systems 

BUS 3ES 03 Electronic Commerce 

In Fourth Semester  

BUS 4ES 04 Enterprise Resource Planning 

BUS 4ES 05 Business Process Re engineering 

24.6 Tourism and Hospitality Management 

BUS 3ET 01 Tourism Products of India 

BUS 3ET 02 Tourism Marketing 

BUS 3ET 03 Tourism Policy Planning and Development 

BUS 3ET 04 Sustainable Eco Tourism 

In Fourth Semester 

BUS 4ET 05 Travel Agency and Tour Operations Management 

BUS 4ET 06 Front Office and Housekeeping Management 
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BUS 4ET 07 Hotel Operations 

25.0 For all other matters which are not specified in this regulation the common 

regulation for PG Programme under CUCSS for affiliated colleges will be applicable. 

26.0 MBA Part Time Programme 

26.1 All the above provisions are applicable to MBA Part Time Programme. In addition, 

to be eligible for admission to MBA Part Time Programme, a candidate should have a 

minimum of three years’ work experience with any organization. In the absence of 

employed candidates, such seats can be filled by candidates other than employees. 

26.2 The duration of the programme shall be four semesters spanning over two years 

with a minimum of three hours of lecture on every working day and six hours’ lectures 

on Sundays and Public Holidays. In all semesters the total number of contact hours of 

MBA Part-time programme must be equal to total number of contact hours of regular 

MBA Programme.   

27.0 Scheme of Instruction and Examination of Part Time MBA  Programme: 

It is same as that of full time MBA programme mentioned in the regulation 

 

28.0 Detailed Syllabus  

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 
BUS 1C 01 BUSINESS COMMUNICATION 

Time: 30 hrs                                                                                          2 credits 
 Course objectives:  

 To understand the process of business communication, and   
 To acquire required skills to manage business communication 
 To give awareness about and to help develop the personality of the students.  

.  
Module I  
Business Communication – meaning - need – process – methods – written, verbal, non-
verbal, visual, telecommunications;  - internal and external , upward and downward, 
lateral; barriers to communication – physical, psychological, linguistic, mechanical.   
 
Module II  
Communication through letters, business letters, layout of letters, kinds of business 
letters, characteristics of a good letter; application for appointment - resume – 
references; appointment orders; Business enquiries – offers and quotations; orders- 
execution of orders – cancellation of orders. Letters of complaint, letters of agency – 
status enquiries; circulars and circular letters; notices; reports by individuals; reports 
by committees; annual report; writing of reports. Non-verbal communication -   Body 
language – kinesics -  proxemics, Para language. Effective listening: Principles of 
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effective listening; factors affecting listening. Interviewing skills: appearing in 
interviews; conducting interviews.  
 
Module 111 
Group Communication-Meetings; Need, Importance and planning of meetings, Meeting 
notice, Agenda, Minutes, Press release, Press conference, Meeting Presentation, 
Elements of Presentation, Designing Presentation, Visual Support. 
Corporate Communication, Scope and Importance-Components, Role of social media in 
communication. Annual Reports 
 
 
Books:  
1. Dan O’Hair et al. Strategic Communications in Business and the Professions, Pearson. 
2. Dalmar Fisher, Communication in Organizations, Jaico Publishing House, Mumbai.  
3. Thill Bovee and Schatzman, Business Communication Today, Pearson. 
4. Chaturvedi P.D. and Mukesh Chaturvedi: Business Communication, Pearson 
Education New Delhi   
5. Nithin Bhatnagar & Mamta Bhatnagar: Effective Communication and Soft Skills, 
Pearson Education New Delhi  
6. Balasubramanyam: Business Communications; Vikas Publishing House, Delhi.  
7. Kaul: Effective Business Communications, Prentice Hall, New Delhi.  
8. Sangheetha Magan: Business Communication, International Book House, New Delhi 

 
 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 1C 02 MANAGEMENT THEORY AND BUSINESS ETHICS 
Time: 60  hours                                                                                   Credits 4 

Course objectives:  

• To understand the process of business management and its functions, and   
• To familiarize the students with current management practices. 
  
Module I  
Nature and scope of Management; evolution of management- Schools of management 
thought; F.W. Taylor and Henry Fayol; Behavioral approach to Management. 
Management as a Science and an Art; management process.  
 
Module II  
Functions of management- planning: planning premises; types of plan; planning 
process; Organization – Theories, types, importance, organization structure- Line and 
Staff functions - Conflicts; centralization and decentralization; delegation; types, 
principles, elements, Coordination, Directing – Supervision, Communication.   
 
Module III  
Directing – motivation, leadership – Theories; importance – Controlling principles – 
Dynamics of Groups at work, work group behaviour and productivity; work and 
motivation Manager vs. leader; leadership and motivation; leadership styles; theories of 
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motivation. MBO: - team creation and Management; Management of Change – 
importance, objectives and methods. 
Module IV  
Ethics, Culture and values; importance of culture in organizations; Indian Ethos and 
value systems; Concepts of Dharma; Nishkama karma and purusharthas; Model of 
Management in the Indian socio-political environment; Work ethos; Indian Heritage in 
production and consumption. Corporate social responsibility and Corporate 
Governance; Transparency; International and other Ethical bodies. 
 
Module V 
Business Ethics; relevance of values in Management; Holistic approach for managers in 
decision-making; secular Vs. spiritual values in Management; Ethical relativism; whistle 
blowing; stress in corporate management. Ethics Management; Role of organizational 
culture in ethics; structure of ethics management; Ethics Committee; Ethics Officers and 
the CEO; Communicating Ethics; Ethical Audit;  
 
Books:  
1. Koontz, H and Weihrich, H: Management, McGraw Hill Inc, New York. 
2. Drucker, Peter, F:  Management: Tasks, Responsibilities and Practices, Allied  
Publishers, New Delhi.  
3. Dipak Kumar Bhattacharyya, Principles of Management: Text and Cases, Pearson, 
2012 
4. Biswanath Ghosh, Ethics in Management and Indian Ethos, Vikas, New Delhi, 2009. 
5. B.L. Bajpai, Indian Ethos and Modern Management, New Royal Book Co., Lucknow, 
2011. 
6. Chakrabortty, S.K., Ethics in Management: Vedantic Perspectives, Oxford University 
Press,New Delhi, 1995. 
 

 
 
 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION - SYLLABUS 

BUS IC -03: BUSINESS LAW 
60Hours                                                                                                                                   4 credits 

 

Objectives:  
To develop knowledge and skills in the understanding of the general legal 
framework, and of specific legal areas relating to business, recognising the need 
to seek further specialist legal advice where necessary. 

 
 
Module I  
Law of contract—Indian Contract Act 1872-essentials of a valid contract-offer, acceptance, 
competence, consent, consideration, legality of objects-performance of Contracts — breach 
of contract and remedies—quasi contracts.  
Module II  
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Special contracts—bailment- agency- Sale of Goods Act 1930 – definitions - essentials of a 
contract of sale and hire purchase- Sale and agreement to sell – goods, types – Conditions 
and warranties - transfer of property in goods – delivery - rights of an unpaid seller—
auction sale.  
Module III  
Indian Partnership Act 1932—definition –formation-registration-partnership deed, minor 
in partnership-rights, duties and liabilities of partners—dissolution. Consumer Protection 
Act 1986— consumer – complaints, grounds, time - unfair and restrictive trade practices—
consumer grievance redressal machinery, district, state, and national level, jurisdiction.  
Module IV  
Indian Companies Act 1956—Nature and types of companies - incorporation, 
commencement of business - documents associated with formation - issue and allotment of 
shares-dematerialization of shares - transfer and transmission of shares — management 
and directors — meetings and resolutions—postal ballot- buy back of shares - prevention of 
oppression of mismanagement — merger and acquisitions.  
Module V  
Negotiable Instrument Act 1881 —Types and characteristics of negotiable instruments - 
Promissory notes, bills of exchange, cheques — parties- holder and holder in due course - 
negotiation—crossing, endorsement, dishonor and discharge-banker and customer. Right to 
information Act 2005—salient features - information-request-fee—response- social issues  
References:  
 
1. Gulshan: Business law  
 
2. M.C. Kuchhal, Business Laws, Vikas  
 
3. M.C. Shukla: Mercantile Law, S. Chand New Delhi, 2010  
 
4. B. N. Tandon: Indian Company Law  
5 Negotiable Instrument Act.  
6. Right to Information Act. 
 
 
 
 

 UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION - SYLLABUS 
BUS 1C 04 ORGANIZATIONAL BEHAVIOUR 

60Hours                                                                                                                                        
           4. Credits 
 
 
Course objectives; 

1. To understand the dynamics of interpersonal, intra group and inter group 
behavior at workplace and 

2. To gain practical knowledge in change management and organization 
development. 

 
 
Module I 
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Introduction to Organisational Behaviour- Meaning and Definition of OB- Environment 
and OB-Approaches to OB-Scientific-Behavioral and Contingency approaches-OB in 
historical perspective. 
 
Module II 
Individuals and organisation-Foundations of Individual behaviour-Motivation     and 
Behaviour- Theories of Motivation-Motivation at work-MBO-Motivation and Job 
performance- Perception Process- Barriers to Perception-Perceptual selectivity-
Learning;Theories of Learning- Learning reinforcemnt-Attitude and Behaviour-
Personality-Stress and Behaviour 
 
Module III 
Group Dynamism-Group meaning and Definition-Reason for group formation-Types of 
groups-Successful group behaviour-Group Decision making-Intergroup relations and 
conflicts. 
Module IV 
Group communication-Leadership in group-Creativity and group decision making 
Module V 
Characteristics of organisation-Organisational structure and design-Meaning and 
importance-Type and determinants of organisation structure-Organisational change 
and development-Resistance to change-Managing change-OB and OD- OD Interventions 
 
Books: 
 

1. Stephen Robinson, Management, Prentice Hall 
2. F. Luthans, Organisational Behavior, Tata McGraw Hill, New Delhi, 1995. 
3. Stephen P. Robbins, Organisational Behaviour, Pearson, New Delhi, 2005. 
4. McShane et al, Organisational Behaviuor, Tata McGraw Hill, New Delhi,  
5. Anderson and Barker, Effective Enterprise and Change Management, Blackwell 

Publishers Ltd, Oxford, 1996 
6. French and Bell, Organisational development, Prentice Hall of India, New Delhi, 

1995. 
7. SR Kao et al. Effective Organisation and Social Values, Sage Publications, New 

Delhi, 1994.  
8. Jit S Chandan, Organisational Behaviour-Vikas Publishing House Private Ltd  

  
  
  
  
  

  

  

  

   

  
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
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BUS 1C 05  ENVIRONMENT AND BUSINESS 
60 Hours                                                                                                4 credits  

 
Course objectives:  
• To acquaint the students to the emerging trends in business environment which will 
help the students to develop the ability to analyze the competitive business 
environment to appraise the environmental pressures on business and  
 To understand the government policies and current issues in Indian perspective 
 
Module I  
Business Environment –Meaning and  definition, characteristics, objectives, 
classification of Business environment: Nature, concept and significance of Micro 
environment  and Macro environment –  environmental analysis. Globalization – 
strategies, World Trade Organization – implications, Public Sector in India- role in 
economic development, Privatisation, Intellectual Property Rights (IPR) and related 
issues. 
 
Module II  
Nature and progress of economic reforms, Monetary and fiscal policies, Export Import 
Policies, Competition Act 2002, Foreign Exchange Management Act. Industrial policy of 
India. Make in India- Startups-Mudra Bank- Digital India-Skill India. 
 
Module III 
Domestic Vs Foreign Investment-FDI and Indian Economy- Natural and scope of FDI-
FDI policy in general and FDI  in various  sectors of the Economy-Role of FII in Economic 
Development- 
 
Module IV 
Sustainable Development-Implication of demography in  growth and economic 
development-Energy Management- Green Energy-Energy and Eco system-Climate 
change and sustainable development- Sustainable consumption- Alternative 
technology-Environment Management Systems and Standards- ISO 14000 
  
Module V  
Environmental Accounting- Environmental Ethics- Envrionmental Loss-Pollution and 
waste management – Water resource management-Social Cost benefit analysis-CSR- Bio 
Diversity and Corporate Ethics. -impact of technology on business. 
   
  
Books:  
1. Sundaram & Black, International Business Environment, PHI, New Delhi.  
2. Francis Cherunilam: “Business Environment”, Himalaya Publishing House, Mumbai.  
3. K. Aswathappa: “Legal Environment of Business”, Himalaya Publishing House, Delhi.  
3. Adhikary, M.: “Economic Environment of Business”, Sultan Chand & Sons, New Delhi.  
4. Panday.G.N-Environmental Management-Vikas Publishing House 
5. Uberoi.N.K-Environmental Management- Excel Books- New Delhi 
6. Gupta and Das: Environmental Accounting-Wheeler Publishing 
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UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 1C 06 MANAGERIAL ECONOMICS 
Time: 60 Hours                                                                                                                        4 credits 

 
Course Objectives  

1. To acquaint the student with the concepts and techniques of micro and macro 
economics and 

2. To enable them to apply this knowledge to business decision-making.  
 
Module-1  
Managerial Economics – definition, scope and importance, business decisions and 
concepts of managerial economics – incremental concept, marginalism, equi-marginal 
concept, the time perspective, discounting principle, opportunity cost principle. 
 
Module II 
Utility and Demand Analysis – concept and types of utility; Laws of demand; elasticity of 
demand; demand forecasting – techniques. 
 
Module III 
Production function – production with one variable input, law of variable proportion; 
production with two variable inputs; production isoquant; isocost lines; Estimating 
production functions; cost concepts and break even analysis 
 
Module IV 
Market structure – perfect and imperfect competition; monopoly, duopoly, oligopoly; 
monopolistic competition, pricing methods under these competitive environments. 
 
Module V 
National income concepts and measurement; Business cycles and contra cyclical 
policies; Economic planning and development models; Mahalnobis model; Harod-
Kaldore model. 
 
Books:  
 1. Paul .G. Keat, Philip.K.Y.Young, Sreejatha Banerjee, Managerial economics-  
Economic tools for today’s Decision makers, Pearson education.  
2. H.L.Ahuja. Managerial economics- Analysis of managerial decision making, S.Chand, 
New Delhi  
3. Adhikary,M: Business Economics, Excel Books, New Delhi 2000   
4. DD Chaturvedi & SL Guptha, Managerial Economics, International Book House, 2012 
5. DN Dwivedi, Managerial Economics, Vikas Publishing House, New Delhi, 2012 
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 UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 
BUS 1C 07 QUANTITATIVE TECHNIQUES 

60 Hours                                                                                                                                4 credits 
Course objectives:  
• To understand statistical tools for quantitative analysis  
• To understand the process of using statistical tools for validating findings and 
interpreting statistical results. 
 
Module I  
Probability: basic concepts; approaches; theorems- addition, multiplication, conditional 
and Bayes; business applications of probability.  
 
Model II  
Probability distributions: random variable; expected value of random variable; Binomial 
distribution; Poisson distribution, Normal distribution and Exponential distribution.  
 
Module III  
Correlation and regression: Simple, partial and multiple correlation; regression 
analysis; business application of correlation and regression.   
 
Module IV  
Statistical inference: Basic concepts; standard error; central limit theorem; Sampling 
and types of sampling; large sample tests, small sample tests; tests for means; tests for 
proportions; tests for paired observations;  Non-parametric tests- Chi-square test, sign 
test, Wilcoxon, Krushkal Wallis test, Waid – Wolfowitz test; analysis of variance.  
 
Module V  
SPSS for data analysis: data entry in SPSS; Data analysis tools in SPSS; Calculation of 
Descriptive statistics, Correlation and Regression; Regression model for forecasting 
with SPSS 
 
Books:  
1. Tulsian, P.C.  and Vishal Pandey,: Quantitative Techniques, Pearson Education, New 
Delhi 2004.  
2. Aczel: Complete Business Statistics, Tata Mc McGraw Hill, New Delhi.  
3. Levine, David M, Timothy C. Krehbiel and Mark L.Berenson: Business Statistics, 
Pearson Education, New Delhi 2004.  
4. Richard L.Levin and David S. Rubin; “Statistics for Management”, Prentice Hall of 
India, New Delhi.  
5. N.D. Vora: “Quantitative Techniques in Management”, Tata McGraw Hill, New Delhi.  
6. S.P. Gupta: Statistical Methods, Sultan Chand & Sons, New Delhi.  
7. Hooda, R.P.: “Statistics For Business and Economics”, Macmillan, New Delhi.  
8. GC Beri, Business Statistics, Tata McGraw Hill Co, New Delhi 
9. SPSS Manual 
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UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
BUS 1C 08 ACCOUNTING FOR MANAGERS 

 60 Hours                                                                                                                                4 credits 
 

Objectives: To develop knowledge and understanding of the underlying 
principles and concepts relating to financial accounting and technical proficiency 
in the use of double-entry accounting techniques including the preparation of 
basic financial statements. To enable students to familiarize with the basic concepts in 

accounting and finance. Focus must be laid on fundamental principles rather than doing 

complicated problems.  

Module I  
Accounting an introduction – meaning – concept of accounting –functions of accounting - 
accounting conventions accounting concepts – International Accounting Standards - 
Documentation and recording of business transactions - classifying and summarization of 
business transactions – journal — subsidiary books – ledger - cash book - trial balance – 
problems.  
Module II  
Final accounts of sole trader — Trading and profit and loss accounts—Adjustment of 
different items – Corporate financial statements - specimen forms – preparation of 
accounts.  
Module III  
Analysis of financial statements – tools and techniques —Ratio analysis—meaning and 
Significance — classification of ratios — liquidity ratios, solvency ratios, profitability ratios, 
turnover ratios – computation of ratios.  
Module IV  
Fund flow analysis – meaning of fund – fund flow analysis – importance of fund flow 
statement – difference between fund flow statement and income statement — preparation 
of the fund flow statements – statement of changes in working capital – computation of fund 
from operation – sources and application of funds.  
Module V  
Cash flow analysis — meaning – importance – difference between cash flow and fund flow 
statements – cash from operating activities - cash flow from investing activities – cash flow 
from financing activities – preparation of cash flow statement - Utility and limitations.  
Books:  
1. Financial accounting—Ashoka Banerjee – Excel publications, New Delhi,  
2. Accounting principles—Anthony—Irwin Publishers  
3. Financial Accounting of Management—Ambariosh Gupta—Pearsons Education  
4. Fundamentals of Financial Accounting—Narayanaswamy  
5. Corporate Accounting—Dr. V.K.Goyal—Excel books  
6. Introduction to Accounting—Pru Marriott & J R Edwards –Sage Publications  
7. Accounting for Managers, NK Guptha & Vidhu Bansal, International Book House 
 
 
 
 

 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
BUS 2C 09 SOFT SKILLS DEVELOPMENT 
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Time: 30 hrs                                                                                             2 credit 
 
 

Course objectives: 
To foster an all round development of students by focusing on soft skills and also to 
make student aware about the importance, the role and the content of soft 
skills through instruction, knowledge acquisition, and practice. 
 
Module I 
Introduction to Soft Skill Development. Right personality for the job-Softskills and 
Personality Traits at different stages of the career growth-Values and Ethics-Personality 
Analysis-Differnt concepts of Personality Development-Personality and Leadership 
Qualities- Personality Assessment-Communication Skills-Spoken-Written and Body 
Language 
 
Module II 
Soft skills Demanded by Employer-Soft skill as a competitive weapon-Classification of 
softskills-Time Management-Attitude-Responsibility-Integrity and Trust-Consistency 
and Predictability-Teamwork and Interpersonal skills-Empathy and Listening Skills-
Communication and Networking 
 
 
 
Module III 
Body Language-Innerself and personality-Introduction-Emotions displayed by 
bodylanguage-Body language exhibited during different professional interaction-Group 
Discussion-Video conferencing-Job interview-Nonverbal communications-Reasoning-
Flexibility-Culture and Personality 
 
Methodology 
 
(There should be adequate exposure to demonstrations with audio video mehods, 
games, case studies, role plays, field works, presentations, debates and discussions, 
simulation of real life situations, stress exercises, team exercises, planning exercises, 
personality testing and feedback etc.Yoga demonstrations should also a part of this 
course delivery system) 
 
References:  
1. Barun K Mitra: Personality Development and Soft Skill Development-OUP 
2. Personal Development for life and work by Wallace & Masters 
3. Bovee Business Communication Pearson Education 
4.Pernrose John et al: Business Communication fro Managers-Cengage Learning 

 
 
 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 2C 10 MARKETING MANAGEMENT 
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60 Hours                                                                                                                                  4 credits   

Module I  

Introduction to marketing management--Concept, nature and importance of marketing; 
Evolution of marketing concept; Marketing environment—Micro environment of 
marketing and macro environment of marketing –Domestic marketing and international 
marketing.  
 
Module II 
Consumer behaviour- buying roles and behaviour; Individual consumer behaviour and 
institutional consumer behaviour-- models of buying decision; factors influencing 
buying decision—cultural ,social, personal and psychological factors—buying process—
consumer adaptation process—changing patter of consumer behaviour.  
 
Module III  
Market segmentation, targeting and positioning – levels and patterns of segmentation; 
effective segmentation; market targeting; positioning methods and strategies. 
Marketing research -  Scope and types of marketing research.  
 
Module IV   
Product and pricing decisions- Concept of product; product line and product mix; new 
product development; packaging and branding; brand extensions; Pricing decisions- 
factors influencing price decisions; pricing strategies; Product life cycle stages and 
strategic marketing decisions; Promotion and Distribution-Promotion mix; Promotion 
mix; advertisement budget; media planning; measuring advertisement effectiveness. 
Sales promotion - objectives, tools and techniques. Distribution channels- physical 
distribution decisions; channel intermediaries; channel management. Wholesaling and 
retailing- retail marketing, retail formats.  
  
Module V  
Marketing organization and control systems- organizing marketing department; 
marketing control techniques- annual plan control, profitability control, strategic 
control. Product Marketing Vs Services Marketing-Green Marketing-Gender based 
marketing-Marketing for nonbusiness organisation. 
A minimum of five cases are compulsorily discussed in class room.  
  
Books:  
1. Kotler, Philip and Gary Armstrong: Principles of Marketing, Pearson Education, New 
Delhi 2004.  
2. Stanton, W.J., Fundamentals of Marketing, McGraw Hill, New York 1994.  
3. Saxena, Rajan: Marketing Management, Tata McGraw Hill, New Delhi 2004.  
4. Kotler, Philip: Marketing Management, Pearson Education, New Delhi 2005.  
5. Ramaswamy, V.S. and Namakumari S: Marketing Management, Macmillan, New Delhi, 
2003.  
6. Rajendra P. Maheswari, Marketing Management, International Book House, 2012 
7. Neelamegham, S, Marketing in India; Cases and Readings, Vikas New Delhi, 1988 
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UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
BUS 2C 11 FINANCIAL MANAGEMENT 

60 HOURS                                                                                                                               4 credits 
 
Objectives:  
1. To understand the different financial functions to be discharged by a finance 

manager.  
2. To analyze the impact of financial decisions on business enterprise.  
  
Module I  
Financial Management—objectives—profit maximization, wealth maximization— 
finance function—role of finance manager—strategic financial management—economic 
value added—time value of money.                                              
  
Module II  
Investment decision—capital budgeting techniques—pay back method—accounting 
rate of return—NPV—IRR—discounted pay back method—capital rationing—risk 
adjusted techniques of capital budgeting.—capital budgeting practices.                    
                                                                                                                     
Module III  
Capital structure decisions—cost of capital—computation of cost of debt, preference 
shares, equity and retained earnings—weighted average cost of capital—Theories of 
capital structure—NI approach NOI approach-traditional—MM theory—indifference 
point— fair capitalization—over and under capitalization.                             
  
Module IV  
Working capital management—factors determining working capital—estimation of 
working capital—inventory management techniques—receivables management— 
management of cash and marketable securities—techniques of cash management— 
committees on working capital and their findings and recommendations.    
  
Module V  
A. Sources of long term finance—conventional and innovative sources—Leasing — 
Factoring — securitization—dividend theories—Walter’s model—Gordens model—MM 
approach—legal aspects of dividend—formulation of dividend policy.  B. Corporate 
governance C. Financial engineering    
    
Coverage of the questions: 60% Problems and 40 percent theory   
  
Reference Books:  
1. Van Horne James.C: Financial management and policy ( Prentice Hall of India)  
2. Jim Mc Menamin : Financial management- An Introduction  ( Oxford)  
3. Pandey. I.M: Financial Management (Vikas Publishing House)  
4. Ravi M Kishore: Financial Management ( Taxmann)  
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UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 
BUS 2C 12 OPERATIONS MANAGEMENT 

60 Hours                                                                                                                             4 credits  
 
Course objectives:  
• To gain an in-depth knowledge of production and operations management, and   
• To understand the ways of improving productivity and operational efficiency.     
  
Module I  
Nature and scope of production and operations management; historical development; 
operations strategy; different production systems- product, process, flexible  and 
computer integrated;  layout; layout planning.  Operation Strategy in global 
environment.  
  
Module II   
Material management- Materials planning and inventory control;  JIT; Material Planning 
Budgeting and Material Requirement Planning; Purchase management; stores 
management; Material handling principles and equipments; quality assurance; 
acceptance sampling; Statistical Quality Control; Total Quality Management; ISO 9000. 
Line balancing.   
  
Module III  
Operations decisions: production planning and control in mass production systems, 
batch/job order manufacturing. Facility location; capacity planning- models; Process 
planning- aggregate planning- scheduling- Maintenance management concepts; 
Industrial safety.  
  
Module IV  
Work study, method study, work measurement, work sampling, work environment. 
Capacity Planning and Break Even Analysis. Outsourcing and supply chain strategy. 
 
Module V  
Production planning and control in different production systems; aggregate planning; 
short-term scheduling; maintenance management. ERP solutions and its functionalities  
in operations Management.  
 
Books:  
1. Russell, Roberta S, and Bernard W.Taylor III, Operations Management, Pearson 
Education, New Delhi 2004.  
2. Chase, Operations Management for Competitive Advantage, Tata McGraw Hill, New 
Delhi.  
3. Buffa, E.S., ‘Modern Production Management’, New York, John Wiley, 1987.  
4. Adam, E.E. and Ebert, R.J., ’Production and Operations Management’ Prentice Hall of 
India, New Delhi 1995.  
5. Chary, S,.N., Production and Operations Management’, Tata McGraw Hill, New Delhi 
1989 
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6. Jayheizer/Barry Render et al Operations Management: Pearson Education 
  
 
 
 
 
 
 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 2C 13 HUMAN RESOURCES MANAGEMENT 
Time: 60 hours                                                                                                                       4 credits  

 
Module I  
Introduction to Human Resource Management—Importance--scope and objectives of 
HRM. Evolution of the concept of HRM- Approaches to HRM- Personnel management Vs 
Human Resource Management-HRM and competitive advantage- Traditional Vs 
Strategic human resource management— HRM and HRD-- Growth of HRM in India.  
  
Module II  
Human resource planning, Recruitment and selection—Job analysis—uses of job 
analysis-process of job analysis-job discretion- job specification methods of job 
analysis-  methods of human resource planning- Conventional Vs strategic planning—
job evaluation—Recruitment--constraints  and challenges of recruitment-source of 
recruitment-methods-Indian experience in recruitment.  
  
Module III  
Placement,  Induction and Internal mobility of human resource. Training of 
employees—need for training-objectives-  approaches --methods-philosophy of 
training-training environment- areas of training- Training evaluation- Executive 
development- Concepts- methods and program- promotion and transfer. 
  
Module IV  
Performance appraisal and career planning. Need and importance- objectives- process- 
methods and problems of performance appraisal- performance appraisal practices in 
India. Concept of career planning –features- methods –uses career development- 
succession management in Indian context.  
  
Module V  
Compensation management and grievance redressel. Compensation planning- 
objectives-Principles of wage administration-wage systems-state regulations in wage 
administration-factors influencing wage system-Indian practice in wage administration. 
Grievance redressel procedure- discipline- approaches- punishment-essentials of a 
good discipline system. Labour participation in management and workers 
empowerment.  
 
Books:  
Human Resource Management- Text and Cases-- VSP Rao  
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Human Resource Management- Garry Dessler & Biju Varkkey, Pearson, 2012 
Human Resource Management—Snell, Bohlander  
Amstrong’s Hand book of Human Resource Management, Kogan Page, 2012 
Human Resource Management- Pravin Durai, Pearson, 2010 
  
  
  
 
 

 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
BUS 2C 14 MANAGEMENT SCIENCE 

60 Hours                                                                                                                                4 credits 
 

Module I  
Management Science: Scope and importance; Linear Programming- Applications, 
advantages and disadvantages – formulation of problem - assumptions -  Graphic and 
simplex methods - Duality and shadow pricing; sensitivity analysis- simple problems.  
  
Module II  
Transportation and Assignment Problem - Transportation model and its applications in 
business problems - without degeneracy. Assignment Model and its applications to 
solution of business problems.  
  
Module III  
Decision theory: framework; payoff tables; regret tables; Decision under certainty, 
uncertainty and risk; methods of incorporating risk; value of perfect information; 
Decision tree and its uses.  
 
Module IV 
Network Analysis: Construction of network diagramme – CPM and PERT – Time 
Analysis, Cost Analysis – Time cost trade off - crashing 
 
Module V  
Queuing Theory: Structure, assumptions, uses and characteristics. Single channel with 
infinite population – multiple channel with infinite population – Simulation: concepts 
and applications. Monte Carlo Simulation – limitations of simulation – simulation 
through computer software 
  
Books:  
1. Hillier ,Frederick S and Hillier, Mark S: Introduction to Management Science, Tata 
McGraw Hill, New Delhi 2004.  
2. Mathur , K and Solow, D, Management Science, Eaglewood Cliffs, New Jersey Prentice 
Hall Inc, 1994.  
3. Theirouf, R.J. and Klekamp, R.C.: Decision Making Through Operations Research, John 
Wiley, New York 1989.   
4. Hillier, Frederick S and Lieberman, Gerald J: Introduction to Operations Research, 
Tata McGraw Hill, New Delhi 2003.  
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5. Narang A.S., Linear Programming and Decision making, Sultan Chand, New Delhi 
1995.  
6. Hamdy A. Taha, Operations Research, Pearson, 2012.   
  
  
  
  
 

 
 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 2C 15 MANAGEMENT INFORMATION SYSTEMS 
60 Hours                                                                                                                                4 credits 

Course objectives:  
• To understand the process of information generation and communication in 
organisations  
• To understand the process of IT application development and use in organisations   
• To provide a basic understanding about security issues of information resources.  
Module I  
Evolution of MIS: Concepts; framework for understanding and designing MIS in an 
organisation; MIS and other related disciplines: MIS and Management Accounting, MIS 
and Computer Science, MIS and OR, MIS and Organisational Behaviour, MIS and 
Management.  Concept of information; definition, features, types, process of generation 
and communication; quality and  value of information; information overload; 
techniques for managing overload; summarizing; filtering;  inferences and message 
routing.  System concept; definition, types and characteristics of system-control in 
systems: feedback: positive and negative; negative feedback control system, input, 
process and output control; law of requisite variety.  
Module II  
Structure of MIS: Basic structural concepts: formal and informal information systems; 
public and private information systems; multiple approaches to the structure of MIS: 
Operational elements (physical components, process, and outputs for users), activity 
subsystems, functional subsystems and decision support – synthesis of multiple 
approaches into a conceptual structure for MIS.   
Module III  
Information systems: Transaction Processing Systems, Office Automation Systems, 
Information Reporting Systems, Decision Support Systems, Executive Support Systems, 
expert systems and Enterprise Resource Planning Systems.  
Module IV  
Systems Development and Implementation: System development methodologies; SDLC  
approach; prototyping approach and user development approach- Systems Analysis; 
systems  Design; Concepts of database and database design; system implementation; 
management of information system projects; system documentation – information 
system audit.  
Module V  
Computer Networks: LAN, WAN; topologies; distributed data processing and 
client/server computing. Security of information resources; threats to information 
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resources; security systems for risk management – social and ethical issues of 
information technology.  
 
 
Books:  
1. O’Brien, James A: Management Information Systems, Tata McGraw Hill, New Delhi, 2004.  
2. George M.Scott: Management Information Systems, McGraw Hill Book Company, New Delhi.  
3. Schultheis, Robert and Summer, Mary: Management Information Systems, Tata McGraw Hill, New Delhi, 
2005.  
4. Gordon B Davis, et. El: Management Information Systems, Prentice Hall of India, New Delhi.  
5. Kenneth C. Laudon and Jane P. Laudon: Management Information Systems – Managing the Digital Firm, 
Pearson Education, New Delhi 2011 .  
6. Effy Oz, Management Information Systems, Vikas Publishing House, New Delhi.  
7. Haag, Cummings and Mccubbrey: Management Information Systems for the Information Age, Tata 
McGraw Hill, New Delhi, 2004  
8. Post, Gerald V and Anderson, David L: Management Information Systems, Tata McGraw Hill, New Delhi, 
2004.  
9. Nirmalya Bagchi, Management Information System, Vikas Publishing House, New Delhi 2010 
10. Hitesh Guptha, Management Information System, International Book House, New Delhi, 2011 
  
  
 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 2C 16 BUSINESS RESEARCH METHODS FOR MANAGEMENT 
60 HOURS                                                                                                                                 4 credits 

Objectives:   
 To understand the process of doing research in business and other social 

sciences 
 To acquire required skills to undertake research projects as part of the 

curriculum 
 To enable to acquire required skills to undertake research projects for the 

business and commerce  
 

Module I  
Research— concepts – research methodology – approaches to business and social 
research – scientific methods – types of research – research designs. 
 
Module II   
Formulation and planning of research  - selection of problem – setting of objectives  - 
formulation – hypotheses – measurement of variables – research plan – literature 
review – conducting the research  
 
Module III  
Data collection— primary data – methods and techniques of primary data – secondary 
data – methods and techniques — interviews – surveys – census  and sample surveys – 
Editing, classification and codification of data – using computer packages. 
 
Module IV  
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Data Analysis – qualitative data analysis – descriptive quantitative data analysis – tests 
of measurement and quality – using computer packages 
 
Module V  
 Writing and presenting the report—planning report writing —report format – 
footnotes and bibliography - presentation – report generation and presentation using 
computer packages  
 
Books: 

1. Mathew David & Carole D. Sutton, Social Research: The Basics, Sage Publications, 
New Delhi 

2. O.R. Krishnaswami, Methodology of Reseach in Social Sciences, Himalaya 
Publishing House, Mumbai. 

3. Ajai S. Gaur and Sanjaya S. Gaur: Statistical methods for practice and Research, 
Sage  Publishers.  

4. Deepak Chawla & Neena Sondhi, Research Methodology, Vikas Publishers, 2011 
5. Naval Bajpai, Business Research Methods, Pearson, 2013 
6. CR Kothari, Research Methods and Techniques, New Age International, New 

Delhi 
 

 
 
 
 

 UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3C 17ADVANCED STRATEGIC MANAGEMENT 
Time: 60 hrs                                                                                                                              4 credits 

 Objectives: 
1. To understand the fundamentals of strategic management, and 
2. To develop the capability to formulate and implement strategies 
 

Module I  
Strategic Management – Military origin of strategy, Evolution- Concepts and 
Characteristics of Strategic Management- types of strategy: functional strategy, business 
strategy, global strategy and corporate strategy – role of vision and mission statements-
strategic management process; role, functions and skills of board and top management 
in strategic management. Stake holders in business and their role in strategic 
management. CSR, Ethical and Social Consideration in Strategic Management-Case 
Studies 
  
Module II  
 Strategy Analysis and Formulation-Company's resources and copetitive position 
analysis- organisational capability analysis-Strategic advantage analysis-Core 
competence- Distinctive competitiveness. Analysis of External Environment-SWOT 
Analysis-Industry Analysis-Porters five forces model of competition-Corporate portfolio 
analysis-BCG-GE Models. 
  
Module III  
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Generic competitive strategies- Low cost-differentiation-focused differentiation. 
Stability Growth strategies-vertical integration strategies-mergers, acquisition and 
takeover strategies-Strategic alliance-Global strategic partnership- Tailoring strategies 
to specific industries- GEC Model; 7S Framework; stakeholders’ expectations analysis; 
competitive analysis; Scenario planning. 
  
Module IV 
Strategy Implementation - project implementation - procedural implementation - 
behavioral implementation;   managing resistance to change. New Business model and 
strategies for virtual business.  
  
Module V  
Strategy Evaluation and Control – tools and  techniques of evaluation - control 
techniques and process -  DuPont Control model, Balanced Score Card-etc.   
 
Books:  
1. William Glueck  : Business policy – Strategy formulation and management action  
2. Rue                    : Strategic Management  
3. Donal F Harvey : Business policy and Strategic Management.  
4. R.M Srivasthava: Management policy and Strategic Management.  
5. Ravi M. Kishore: Strategic Management- Text & Cases, Taxmann 
6. Francis Cherunilam: Business Policy and Strategic Management.  
7. Azhar Kasmi      : Business Policy  
8. Bhattacharya      : Strategic Management. 
9. Gary Hamel and CK Prahlad -Competing for the future HBS Press 
  

 

 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3C18 STRATEGIC COST MANAGEMENT 
                    Time: 60 hrs                                                                                           4 credits 
 
 

 
Objectives: 

To develop knowledge and understanding of management accounting techniques 
to support management in planning, controlling and monitoring performance in 
a variety of business context 

 
Module I 
Cost Concept-Classification of Cost-Elementwise classification-Functional wise 
classification-Classification for exercising control over costs-Classification based on cost 
behaviour-Techniques for separation of costs 
Module II 
Marginal Costing-Definition and Meaning-Featurs of marginal costing-Formulae used in 
Marginal costing-Marginal Costing and Absorption Costing-Application of Marginal 
Costing in Decision Making. Break Even and CVP Analysis. 
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Module III 
Costing in Service Sector-Service Cost Units-Service Cost Analysis-Operating Cost 
Statement-Transport-Hotel and Hospitals.Process Costing- Joint Product and Bye 
Product-Equivalent Production. 
Modue IV 
Activity based costing- Need and Importance-Relavance-Cost Drivers-Steps in Activity 
based costing- 
Module V 
Cost control and Cost reduction-Need and Importance-Cost control process-Cost 
reduction process-Methods and techniques of cost control and reduction- Value analysis 
and engineering-Impact of Value analysis of on profit volume and value.Target costing- 
Kaizen costing-ERP-JIT. 
 
Books: 
1.Cost Management- Ravi M Kishore, Taxman Publication 
2. Cornerstones of Cost Management- Hansen Mowen- Cengage Learning 
 

 
 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3C 19 ENTREPRENEURSHIP DEVELOPMENT & PROJECT MANAGEMENT 
Time: 60 hours                                                                                                                      4 credits 

 

Course objectives: 
1. To provide a basic understanding to the students about the role of small business 
in 
    an economy and to set up manage business firms. 
2. To provide them with necessary knowledge and skills for project formulation and 
     project management relevant for  business. 
 

 

 

Module I 
Entrepreneur: definition and functions; characteristics of entrepreneur; innovation 
and 
entrepreneur; role of entrepreneur in economic development; floating of small 
business: 
features of small business; advantages of small business; setting up small scale 
industrial unit; government regulatory framework for small business. 
Module II 
Identification of business opportunities for small business: project ideas, screening of 
project ideas; environment scanning and opportunity analysis; Market demand 
analysis; 
demand forecasting; technical analysis: materials and inputs; production technology; 
product mix; plant location and layout; selection of plant and equipment; 
Module III 
Concept of Project : Generation and screening of project idea-- Project formulation-- 
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market demand and situation analysis-- technical analysis; financial analysis, 
analysis 
of project risk, firm risk and market risk, cost benefit analysis, social cost benefit 
analysis—Environmental appraisal of projects – stress on environment--a project 
report 
preparation. 
Module IV 
Project planning-- Developing project teams-- setting goals and getting commitment-- 
project scheduling;-- resource management-- project implementation-- Using micro 
soft 
project for project management: Major features of MS project and their application in 
project management. 
Module V 
Project Implementation---project management organization--importance of project 
management organization---monitoring and control of projects--parameters for 
monitoring and control--process of monitoring-PERT/CPM and network techniques in 
project monitoring and control- computer based project management. 
Reference:. 
1. Bhavesh M Patel : Project Management 
2. Prasanna Chandra: Projects-planning, analysis selection-implementation and 
     Review 
3. Vasant Desai : Project Management and entrepreneurship 
4. Harvey Maylor : Project Managemt. 
5. Jack R Meridith : Project Management- A managerial approach 
6. Ghattas, R.G. and Sandra L McKee: Practical project management. 
 

 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3C 20 SUPPLY CHAIN MANAGEMENT 
Time: 30                                                                                                                                                2 
credits 
Course objectives:  
• To understand the concepts, practices and importance of logistics management and 
supply chain management and  
• To develop skills and competence to design and operate logistics facilities.   
 
Module I  
Introduction to Logistics and its interface with Production and Marketing; Measures of 
logistics; Physical distribution and logistics.- Logistics Systems Analysis and Design; 
Warehousing and Distributing Centres;  Location. Transportation Systems: Facilities 
and Services; Dispatch and Routing Decisions and Models; Inventory Management 
Decisions.  
Module II  
Logistics Audit and Control; Packaging and Material Handling; International Logistics 
Management; Logistics Future Directions. Warehousing and Storage-- Transportation- 
land, water and air.  
Module III  



36 

 

Introduction of supply chain-logistics and supply chain—functional coordination— 
supply chain relationship—cooperation and collaboration with supply chain  partners—
supply chain synergy. Supply chain value strategy—supply chain flow cycle- demand 
management.-- supply chain information system—intercompany and intra company 
information- relationship marketing and supply chain management.   
 
Books:  
1. Bowersox, D.J. and Closs, D.J.: Logistics Management: A System Integration of Physical 
Distribution, Tata McGraw Hill, New Delhi 1996.  
2. Ballau, Renald H.: Business Logistics Management’ Prentice Hall Inc, Englewood Cliffs, 
New York 1992.  
3. Beal K.,:A Management Guide to Logistics Engineering, Institute of Production 
Engineering, USA 1990.  
4. Martin Christopher: Logistics and Supply Chain Management, Pearson, 2011.  
5. Shapiro, R: Logistics Strategy: Cases and Concepts, West, St. Paul, 1995.  
6. John T. Mentzer: Fundamentals of supply chain management—Response books.  
7. Chopra, Sunil and Peter Meindle: Supply Chain Management, Pearson Education, New 
Delhi 2005.  
8. Mentzer, John T., et el: Ed., Supply Chain Management, Response Books, New Delhi 
2001.  
9. Ballou, Ronald H: Business Logistics / Supply Chain Management,  
Pearson Education, New Delhi 2004.  

  
 
 
 
 
 
 
 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 
BUS 3C 21 INVESTMENT MANAGEMENT 

60 Hours                                                                                                                                 4 Credits 
Objectives: 
To understand the characteristics of securities markets and the instruments traded 
therein 
To be able to analyze risk and return of securities and manage portfolios of investments. 
 
Module I 
Investment –meaning and definition-Objectives of Investment - types of investment— 
Security markets; Primary market/new issue market; functions of primary market; 
right issue, book building, private placement; organised stock exchanges; functions of 
stock exchanges; listing of securities; trading and operational mechanism of stock 
exchanges; settlement and clearing; Dematerialisation. 
 
Module II 
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Valuation of securities – bond and equity valuation –Concepts of  risk and return – 
systematic and unsystematic risk; risk and return of securities; risk and return of a 
portfolio; Numerical problems in bond and equity valuation, return and risk of 
securities and portfolio and calculation of security and portfolio beta to be covered.  
 
Module III 
Security analysis – fundamental analysis: economic, industry and company analyses- 
technical analysis : meaning of technical analysis; basic principles of technical analysis; 
Dow Theory;  chart patterns; Elliot wave theory; mathematical and technical indicators: 
EMA, ROC, RSI and MACD (theory only); Market Indicators: Breadth of the market and 
Odd-lot index; Efficient Market Hypothesis: weak form, semi-strong form and strong 
form of efficient market hypothesis. 
 
Module IV 
Portfolio management – Portfolio analysis: risk and return of a portfolio; diversification 
of risk - Portfolio selection: Markowitz’s Efficient frontier theorem; Sharpe’s single 
index model; Capital Asset Pricing Model (CAPM)- Portfolio evaluation –methods of 
evaluation- portfolio revision (theory only) - Numerical problems in portfolio risk and 
return, Sharpe’s single index model, Capital Asset Pricing Model (CAPM) and Portfolio 
Evaluation to be covered.   
 
Module V 
Institutional arrangement for security investments-SEBI and its functions- Mutual 
funds: meaning; concepts; types of mutual funds-merchant bankers: concept of 
merchant banking; services provided by merchant bankers - Depositories and 
Depository participants; functions of depository; Dematerialization; NSDL and CSDL -  
Credit rating services. 
(50 % theory and 50% problems) 
 
Books: 
1 . Zvi Bodie, Alex Kane, Alan J Marcus and Pitabas Mohanty: “Investments” Tata McGraw Hill Education 
Private Limited, New Delhi  
2 . Gordon J Alexander, William F Sharpe, and Jeffery V Bailey: “Fundamentals of Investments, Prentice-
Hall of India Private Limited, New Delhi 
3. S. Kevin: “Security analysis and portfolio Management”, Prentice-Hall of India Private Limited, New 
Delhi. 
4. Prasanna Chandra:  “Investment Analysis and Portfolio Management”, Tata McGraw Hill Education 
Private Limited, New Delhi  
5. Punithavathy Pandian, “Security Analysis and Portfolio Management ”, Vikas Publishing House Pvt Ltd, 
New Delhi. 
6. Thummuluri Siddaiah: “Financial Services” Pearson Education, Delhi 
7. K. Sasidharan & Alex K. Mathews, Security Analysis & Portfolio Management, Tata McGraw Hill, 2011 
 
 
 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 4 C 22 CORPORATE GOVERNANCE 
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Time: 60 hrs        Credit:4 
 

Objectives:  
1. To give a braod understanding of the corporate governance framework for corporate 

management. 
2. To give specific ideas about the  recommendations of various committees in different parts 

of the world for improving corporate governance . 
 

Module I 

Corporate governance an overview: Public governance system- different views- 

different systems-Public governance structure. Menaing and definition of corporate 

governance- Historical perspective- CG in various countries such as Canada, US, UK, 

Italy, France Germany, Japan, China and India.Corporate G overnance machanism an 

overview- 4 p’s of CG, people, purpose, power and performance . 

 Theoretical base of Corporate governance Models- Anglo saxon model, German model, 

Japanese model, control model, Indian model. Principle s of corporate governance. 

OECD principles- Stake holders obligations- essentioals of a good Corporate gov 

ernance system. Growth of Corporate governance in India. Mc Kinsey surver on 

corporate governance. Agent –principle relationship- share holders and CG- investors 

problem and protection- Legal frame work of Cg- Indian companies act. Accounting 

standards, SEBI act. Securities contract act- Clause 49 of the listing rules. Other 

stakeholders and CG, employees, institutional investors, customers, govt. community. 

Administrateve frame work of CG.-issues in managing dominant shareholders. 

 

Module II 

Various committees on corporate governance: Sarbanes Oxley Act. World bank and 

corporate governance- Blue Ribabd committee- Cadbury committee- Green bury 

committee- Kings committee- Security exchange commission- Kumaramangalam 

committee- Narayana Moorthy committee- Naresh Chandra committee- and JJ Irani 

committee on corporate governance. 

 

Module IV 

Corporate governance framework- BOD, Board committees – audit committee- 

remuneration committee- Auditors and CG. Bankers and corporate governance-CG 

and business ethisc. Corporate governance and CSR- Corporate governance and media- 

role of public policy and CG- Role of government- role of regulators. Financial 

reporting-details to be reported to external parties- whicile blowing machanism in CG. 

 

Module V; 

Corporate governance in Indian scenario- emergance of CG issues in India- 

Implementation of Birla committee recommendations- Need for standardisation of CG 

rating system- Pioneers in CG practices. Land mark cases in corporate frauds in recent 

years, enron fraud, world com fraud, AIG insurance case, baring bank case, lehman 

Brother case, Sathyam case, Tata finance case, Sahara case. 

 
1. References: A. C. Fernando, Corporate governance- Prinicples , policies and practices, 

Person education. 
2. Kesho Prasad, Corporate Governance, PHI. 
3. Joshi Vasudha, Corporate Governance. 
4. Swami Parthasarathi, Corporate Governance- Machanism and practices . 
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UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 4 C 23 INTERNATIONAL BUSINESS  
 
 

           Time: 60 hrs                                                                              4 credits                              
 
Module I 

Introduction to international business-Local, regional, national, international and 
global business—management orientation of overseas business-Theories of 
International Trade-ethno centric, poly centric, region centric and geocentric 
orientation--reasons for internationalization of business-factors restricting 
internationalization of business—major global companies in the world. 
 
Module II 
Theories of International Trade: Classical theory of comparative cost advantage- 
Absolute-Relative-Haberler's theory of opportunity cost-Mills theory of reciprocal 
demand-Factor endowment theory-Country similarity theory-New trade theory-
Theory of mercantilism-International product lifecycle theory-Implications of trade 
theories-Gains from International trade-Terms of trade-Balance of Payment-India's 
foreign trade- an overview, Trade Barriers-Tariff and Non tariff barriers. 
 

Module III 
 

International business environment: Cultural, social, political and legal, 
technological ,economic and trade environment- Free trade area, Customs Union, 
Common Market-Economic Union-Bilateral and Multilateral Trade Agreement and 
WTO,IMF, WORLD BANK, BRICS BANK etc—natural and demographic environment. 
Opportunities and threats of Indian companies in international market. Problems 
and prospects of foreign companies in Indian market. 
 

Module IV 

 

Strategy development in international business—the firm as a value chain—global 
expansion plan- : International business locations- factors influencing locations-
factors restricting location .Value chain analysis, risk analysis, cost benefit analysis. 
Business entry strategy-exporting, licensing, investment, joint ventures, green field 
investment, strategic alliance, global strategic partnerships. 
International business functional strategies: International production strategy—
international financing strategy—international human resources strategy and 
international marketing strategy. 
 
Module V 
Organizational structure and control system for international business: Centralized 
Vs decentralized structure-functional, divisional, product based and matrix 
structure. Global business planning system-global business organizing system--



40 

 

information system-global business control system Integration of international 
business. 
 
 
References: 
1. Anant K Sundaran& J. Stewart Black: The international Business environment. 
2. Porter’s : Competitive strategy 
3. Friedmann &J.Kim: Political risk and international Business 
4. Rakesh Mohan Joshi-International Business OUP 
5. M.L. Jhingan: International Economics, Vrinda Publications 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 4 C 24 MANAGEMENT CONTROL SYSTEM  
 
 

Time: 60 hrs                                                                              4 credits    
 

Objective 
The course is designed to allow student to gain knowledge, insights and 
analytical skills related to how the finance managers go about designing, 
implementing and using planning and control systems to implement corporate 
strategies. 
 
Module I 
Conceptual framework of management control: Nature of Management Control 
Systems, Understanding Strategies, Behaviour in Organizations, Responsibility 
Centers, Revenue and Expense Centers, Profit Centers, Responsibility 
Accounting, Inter-divisional Transfer Pricing, Measurement of Divisional 
Performance including Performance Evaluation - Qualitative and Quantitative, 
Investment Centre and Measuring and Controlling Assets Employed. 
 
Module II 
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Techniques of management control process: Strategic Planning, Steps in 
Management control process Budget Preparation, Planning and Procedures, 
Budgetary Control, Analysis of Variance, Performance Budgeting, Accounting 
Aspects of Control including Internal Audit and Control and Value for Money, 
Analysis and Reporting, Variance Reporting. 
 
Module III 
 Analyzing Financial Performance Reports, Performance Measurement, 
Management Compensation, Behavioural 
aspects of management control such as motivation and morale, Goal 
Congruency, Participative and Responsive Management. 
 
Module IV 
Variation in managerial control system: Controls for Differentiated Strategies, 
Service Organizations, Multinational Organizations and Management Control of 
Projects 
 
Module V 
Strategic Cost Control: Pricing decision including pricing strategies, Pareto 
Analysis, Just-in-time Approach, Material Requirement Planning, Enterprise 
Resource Planning, Total Quality Management, Balance Score Card, Bench 
Marking, Theory of Constraint, Uniform Costing and Inter firm comparison, 
Profitability analysis - Product wise / segment wise / customer wise. 
 
References 
 
1. Allen, B. R., Brownlee, E. R. II, Haskins, M. E., & Lynch, L. J. (2005). 
Cases in management accounting and control system (4th ed.). New 
Delhi: Pearson Education. 
2. Anthony, R. N., & Govindrajan, V. (2007). Management control systems 
(12th ed.). New Delhi: Tata McGraw-Hill. 
3. Cooper, R., & Kaplan, R. S. (2004). Design of cost management systems 
(2nd ed.). New Jersey: Prentice Hall. 
4. Kaplan, R. S., & Anderson, S. R. (2007). Time-driven activity-based 
costing: A simpler and more powerful path to higher profits. USA: 
Harvard Business School Press. 
5. Kaplan, R. S., & Cooper, R. (2009). Cost & effect: Using integrated cost 
systems to drive profitability and performance. USA: Harvard College. 
6. Kaplan, R. S., & Norton, D. P. (2008). Execution premium: Linking 
strategy to operations for competitive advantage. USA: Harvard 
Business School Press. 
7. Shank, J. K. (2006). Cases in cost management: A strategic emphasis (3rd 
ed.). USA: Cengage Learning. 
8. Shank, J. K., & Govindarajan, V. (2008). Strategic cost management: The 
new tool for competitive advantage. New York: Free Press. 
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Marketing elective 
 

MASTER OF BUSINESS ADMINISTRATION 
BUS 3EM 01 CONSUMER BEHAVIOUR& MARKETING RESEARCH 

60 Hours                                                                                                                          4 credits 
Course objectives:  
1. To understand the basics of consumer decision-making processes, and,  
2. To understand the information needs for helping the consumer in decision- making.  
 
Module I  
Consumer behaviour – concepts; nature, scope and applications of consumer behaviour;  
Consumer behaviour and marketing strategy; profiling consumers and their needs;   
Market segmentation and consumer research; psychographics and life-style;  Consumer 
behaviour audit. Consumer involvement and decision-making; Consumer decision-
making process; Information search process; Evaluative criteria and decision rules.   
 
Module II  
Individual influences on buying behaviour; Consumer as an individual; Theories of 
personality; personality and market segmentation; consumer perception; consumer 
needs and motivation. Personal influences and attitude formation. Learning and 
consumer involvement; Communication and consumer behaviour. Reference group 
influence in buying decisions; opinion leadership.  Family life cycle and decision-
making; Social class concept and measurement. The buying process: problem 
recognition and information search behaviour; information processing; alternative 
evaluation; Purchase process and post purchase behaviour. Models of consumer 
decision-making- early models, Howard Sheth model. Recent developments in 
modelling consumer behaviour.  
 
Module III  
Culture and Consumer behaviour: Core culture and sub cultures. Role of culture in 
consumer buying behaviour. Profile of Indian consumers; Behavioural patterns of 
Indian consumers; Problems faced by Indian consumers; Consumer protection in India; 
Public policy and consumer behaviour.  
 
 Module: IV  
Marketing research an overview- Need and importance- Marketing information system 
and marketing research- Components of MIS-Steps in Marketing Research- Problem 
formulation- Research design-Secondary and primary data-Research instruments- 
scales techniques-Data acquisition methods. 
 
Module V: 
 Statistical summarization – Data analysis-  Tools of analysis- parametric and non 
parametric tests- Report writing. 
 
Books:  
1. Hawkins, Best and Coney: Consumer Behaviour, Tata McGraw Hill, New Delhi 2004.  
2. Schiffman, L.G. and Kanuk, L.L.: Consumer Behaviour, Pearson, New Delhi, 2011.  
3. Laudon, David L and Bitta Albert J Della: Consumer Behaviour, Tata McGraw Hill, New 
Delhi 2005.  
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4. Mowen, John C: Consumer Behaviour, Macmillan, New York 1993.  
5. Assael, H: Consumer Behaviour and Marketing Action, South Western, Ohio 1995.  
6. David Luck and Ronald Rubin: marketing Research PHI 

 
 

 
Marketing Elective/ IB Elective -common 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3EM 02/IB 02 GLOBAL MARKETING MANAGEMENT 
60 Hours                                                                                                                          4 credits 
  
 Course objectives:  
• To understand the international environment for marketing, and,   
• To gain an in-depth understanding of global marketing practices.    
Module I  
International Marketing: Meaning and Definition; Scope and Importance of 
International marketing; International, multinational and global marketing. Reasons for 
international marketing; Forces restricting international marketing; Management 
orientation to international marketing; Challenges of international marketing.  
 
Module II  
International economic environment: Different economic systems; Big emerging 
nations; Low income, middle income and high income countries. International trade 
environment; Preferential trade agreements; Specific trading groups; International 
social and cultural environment; Understanding culture. Political, legal and regulatory 
environment. Concept of sovereignty; Political risk; International legal system; Business 
issues in legal systems; Approaches to dispute settlement. International regulatory 
environment; WTO.     
 
Module III  
International market entry strategy: Factors influencing entry strategy;  Modes of entry; 
Exporting; Problems in exporting; Measures of import restriction and export 
promotion; International payment system. Licensing; Foreign Direct Investment; 
Strategic Alliances; Global strategic partnership and relationship enterprise.  
 
Module IV  
International marketing mix strategy: International product strategy; Factors affecting  
product strategy; International promotion strategy; Integrated marketing 
communications; Global advertising; Global personal selling; Global sales promotion 
and publicity; International distribution strategy.   
 
Module V  
International marketing information system and marketing research; Steps in 
international marketing research; Special issues in international marketing research. 
International marketing organisation system; International marketing control system. 
Foreign trade policy of India; Exim Policy; Analysis of foreign trade of India.  
 
Books:  
1. Keegen, Warren and Mark Green: Global Marketing, Prentice Hall of India, New Delhi.  
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2. Cateora, Philip R, and John L Graham: International Marketing. Tata McGraw Hill, New 
Delhi 2005.  
3. Kripalani, V.H.: International Marketing, Prentice Hall of India, New Delhi.  
4. Ministry of Commerce, Government of India: Export Import Policy 1992-97.  
5. U.C Mathur: International Marketing- Text and cases : Sage publications  
  

 
Marketing Elective 

 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3EM 03MARKETING COMMUNICATION MANAGEMENT 
60 Hours                                                                                                                       4 credits 
Course objectives:  
• To understand the process of marketing communication and,   
• To gain an in-depth understanding about sales promotion.  
 
Module I  
Marketing communications: Introduction to integrated marketing communications; 
Advertising, personal selling, sales promotion, publicity and public relations. Need and 
importance of integrated marketing communications. Legal and regulatory aspects of 
integrated marketing communications; Advantages and disadvantages of marketing 
communications to the producer, consumer, advertising agencies and society.   
 
Module II  
Consumer behaviour and marketing communications; Communication process; Wilber 
Schramam’s model, Two step Flow of Communication, Theory of cognitive dissonance 
and clues for advertising strategists.  
Module III  
Advertising: Meaning; Definitions; importance and scope;  Advertising agencies; 
functions of advertising agencies; Building of advertising programme- Message, 
headlines, Copy, Logo, illustration, Appeals, Layout; Creativity in advertising; Copy  
preparation and testing; Campaign planning; Media planning; Budgeting; Evaluation; 
Timing of advertising; Selection, Compensating and appraisal of advertising agency; 
Television advertising; News paper advertising; Magazine and periodical advertising; 
Ethics in advertising; Regulatory framework for advertising.  
Module IV  
Sales promotion: Importance and scope; Need and objectives of sales promotion; 
Consumer promotion; channel promotion; Timing of sales promotion; Measurement of 
impact of sales promotion; sales promotion budgeting.  
 
Module V  
Publicity and public relations: Relevance, scope and importance. Methods of publicity. 
ifferent types of publics and their role in marketing; Managing publics; Methods of 
publicity; Publicity materials; Public relations officer- role and functions; Personal 
selling strategy- importance and role; Scope of personal selling.   
 
Books:  
1. Aaker, David A et. el.: Advertising Management, Prentice Hall of India, New Delhi 
1985.  
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2. Belch, Geroge E. and Belch, Michael A: Advertising and Sales Promotion, Tata McGraw 
Hill, New Delhi 2004.  
3. Jones, John Philip: Behind Powerful Brands, Tata McGraw Hill, New Delhi 2000.  
4. Hard, Norman: The Practice of Advertising, Butterworth Heinemann, Oxford 1995.  
5. Kenneth E Clow & Donald Baack, Integrated Advertising, Promotion and Marketing 
Communications, Pearson, 2012 

 
 

Marketing elective 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3EM 04 BRAND MANAGEMENT 
 60 Hours                                                                                                                    4 credits   
Course objectives:  
  
• To understand the strategic significance of brand building, and,   
• To understand the formulation and implementation of brand building strategies.  
  
Module I  
Concepts of Brand: Importance of branding; types of branding; Brand awareness; Brand 
essence; Brand personality; Brand identity; Brand associations, brand image and; Brand 
loyalty; Brand equity; Product vs corporate branding. New band development.  
  
Module II  
Branding strategies: Brand name selection; Brand building tools; Brand extension 
decisions; Related extension and unrelated extension; family vs individual brand names; 
Multiple branding; Private vs national branding.  
  
Module III  
Brand positioning and re-launch: Brand building and communication. Brand 
repositioning. Indian cases on brand positioning and repositioning.  
  
Module IV   
Evaluation of brand equity: Models for evaluation of brand equity.  
  
  
Module V  
Branding for international markets. Protection of brand assets. Brand audit;   
  
Books:  
1. Aaker, David A: Managing Brand Equity, Free Press, New York.  
2. Sen Gupta, Subrato: Brand Positioning, Tata McGraw Hill, Delhi 2004.  
3. Chaturvedi, M: New Product Development, Wheeler Publications, New Delhi.  
4. Kapferer, J.N.: Strategic Brand Management, Kogan Page, New Delhi, 2012.  
5. Kuller, K.L.: Strategic Brand Management, Prentice Hall, New Delhi.  
6. Moorthy, Y.L.R.: Brand Management, Vikas Publication House, New Delhi. 2012 
7. Aaker, David A: Building Strong Brands, Free Press, New York 1996.       
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Marketing elective 

 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
BUS 4EM 05 SALES MANAGEMENT 

60 Hours                                                                                                           4 credits 
Course objectives:  
• To acquaint the students with the concepts and practices of sales management,  
and,   
• To enable them to develop capabilities to design and implement sales programmes.  
 
Module I  
Sales management- Concepts, scope and importance; Objectives of sales management. 
Sales function and the sales organisation; Types of sales organisation. Nature of selling;   
Module II  
Sales force management- selection and training; Sales job analysis; Sales job 
description; Recruiting; Sales person selection; Screening, interviewing/testing, 
induction and placement. Designing sales training programmes; Deciding training 
content, selection of training methods; Execution and evaluation of training 
programmes.   
 
Module III  
Salesmanship; Theories of salesmanship- AIDA theory; Right set of circumstances  
theory; Buying formula theory and Behavioural equation theory. Qualities of salesman;  
Motivating salesmen; Compensating salesmen; Requirements of a good sales 
compensation plan; Types of compensation plans; steps in designing a salesman 
compensation plan.  
Module IV  
Sales territories – Concept of sales territory; Procedures for setting up sales territories; 
Assignment of sales personnel to territories; Sales budget and sales quota; Purpose, 
form and content of sales budget; Sales quota- Concept and types of sales quota; Quota 
setting procedures; Administering sales quota.  
 
Module V  
Performance evaluation for salesmen: standards of performance; Relation of 
performance Standard to personal selling objectives. Sales meetings; Planning and 
staging sales meetings, sales contests; Sales control; Sales audit; Sales analysis; 
Marketing cost analysis.  
 
Books:  
1. Anderson, R: Professional Sales Management, Prentice Hall of Inc., New Jersey 1992.  
2. Spiro, Rosann L, Stanton, William J and Rich, Gregory A: Management of Sales Force, 
Tata McGraw Hill, New Delhi 2005.    
3. Dalrymple, D.J.: Sales Management: Concepts and Cases, John Wiley, New York 1989.     
4. Stilt, Cundiff and Govoni: Sales Management- Decisions, Strategies and  
Cases, Prentice Hall of India, New Delhi.  
5. Donaldson, Bill: Sales Management, McMillan,  
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MASTER OF BUSINESS ADMINISTRATION 
BUS 4EM 06 RETAIL MANAGEMENT 

60 Hours                                                                                                                        4 credits 
 
Course objectives:   

1. To understand the importance or retail and its strategic dimensions, and  
2. To enable them to design and operate retailing facilities    

  
Module I  
Retailing: Nature and scope; Retailing scenario in India, Wheel of retailing: Types of 
retailing – Ownership-based, store based, and non-store based retailing – Vertical 
marketing system 
 
Module II  
Strategic planning in retailing—Retailing environment and customers; Designing 
retailing information system and research Location and Organisational decisions – 
Trading area analysis; Site selection; Organisational patterns in retailing. 
 
Module III  
Operations Management: Budgeting and resource allocation, Store format and size 
decisions, Store layout and space allocation; Store security aspects; Credit Management. 
 
Module IV  
Product Assortment decisions – merchandise forecasting: Buying and handling 
merchandise; -inventory management—merchandise pricing: merchandise labeling and 
packaging.  
  
Module V  
Retail promotion; building retail store image; role of atmosphere; Layout planning: 
Retail promotion mix strategy — retail store sales promotion schemes, retail control; 
controlling retail operations.  
 
Books:  
1.  Barry Berman and Joel. R Evans:   Retail management – A strategic approach:— 
Pearson education  
2. Pradhan: Retail Management, Tat McGraw Hill, New Delhi.  
3. Berman, Barry and Joel Evans: Retail Management, Prentice Hall, New Jersey.  
4. Levy, Michael and Barton A Weitz: Retail Management, Tata McGraw Hill, New Delhi 
2003  
5. Cooper, J: Strategy Planning in Logistics and Transportation, Hogan page, London.  
6. Cox, Roger and Paul Britain: Retail Management, Prentice Hall, Harlow.   
7. Guptha, Ramesh Mittal & Ruchi Nayya, Retailing and E-tailing, International Book 
House, 2011. 
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MASTER OF BUSINESS ADMINISTRATION 
BUS 4EM 07 SERVICES MARKETING 

60 Hours                                                                                                                        4 credits 
Course objectives: 

 To develop insights into emerging trends in service sector of the economy, and,  

 To gain practical knowledge in marketing service products. 

 

Module I 

Emergence of Service economy: Nature of services; Unique characteristics of services; 

Goods and services marketing; Classification of services; Origin and growth of Service 

marketing. Service marketing mix;  

 

Module II 

Service product development: The service encounters; Service consumer behaviour; Service 

management trinity; Service experience; Service quality. Service  failure and recovery; 

Service blue printing. 

 

Module III 

Service vision and service strategy; Quality issues and quality models of service 

management;   

Quality function deployment; Customer defined service standards; servicescape; Customer 

satisfaction; Customer satisfaction surveys; integrated marketing of services.  

 

Module IV 

Demand and supply management for services; Advertising, branding and packaging of 

services;  

Employees’  roles in service delivery. Customers’ role in service delivery. 

 

Module V 

Marketing of Various Services: Marketing of financial services; Marketing of 

Healthcare services; Marketing of Tourism services; Marketing of educational 

services; Marketing of legal and professional services. 

 

 

Books: 

1. Zeithaml, Valarie A and Bitner, Mary Jo: Services Marketing, Tata McGraw 
Hill, New Delhi 2004. 

2. Woodruffe, Helen : Services Marketing, Macmillan India, New Delhi. 
3. Lovelock, Christopher H.: Managing Services: Marketing Operations and 

Human Resources, Prentice Hall Inc, New Jersey 1995. 
4. McDonald, Malcom and Payne: A Marketing Planning for Services, 

Heinemann, Butterworth 1996. 
 

 

 
Finance Elective/ IB Elective Common 
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MASTER OF BUSINESS ADMINISTRATION 
BUS 3E F01/IB01 INTERNATIONAL FINANCE 

60 hours                                                                                                                                            4 
Credits 
Module I 
Balance of payments – Structure of BOP: Current Account; Capital Account; – 
Disequilibrium – Adjustment mechanism – Relation between balance of payments and 
foreign exchange rates – Theories of exchange rates – Purchasing Power Parity theory; 
Interest rate Parity Theory; Arbitrage in forward market: Covered Interest Arbitrage; 
International Fisher Effect - Factors influencing exchange rates. Numerical problems in 
covered interest arbitrage to be covered.  
Module II 
International Monetary System – Exchange Rate Mechanism – The Gold Standard – The 
Bretton woods system – the present system of floating rates – Alternative Exchange 
Rate Regimes: Fixed Exchange Rate systems; Floating Exchange Rate Systems -  
convertibility of currency. 
Module III 
IMF- its functions- special schemes of lending – conditionalities of IMF loans – IMF’s role 
in providing international liquidity SDR’s – International financial markets and 
instruments 
Module IV 
Foreign exchange markets – Structure of Foreign Exchange Market- Features of foreign 
exchange market; market participants – spot market – forward market - foreign 
exchange rates – exchange rate quotations – Direct quotes and indirect quotes – spot 
and forward transactions – spot rate and forward rate – forward premium and forward 
discount – forward rate quotations : outright forward quote and swap quote – factors 
affecting forward rates - Cross rates – Arbitrage in spot market: two currency arbitrage; 
Triangular arbitrage – TT rates and Bill rates.   
 
Numerical problems in direct and indirect quotes, cross rates and two currency and 
three currency arbitrage to be covered.   
Module V 
Foreign currency derivatives (Theory only) – currency forwards, currency futures, 
currency options and swaps - Foreign exchange risk and exposure – operating exposure, 
transaction exposure and translation exposure – Management of foreign exchange 
exposure with hedging – Internal hedging (theory only): leading and lagging, exposure 
netting, currency risk sharing, hedging through sourcing and hedging by choosing the 
currency of invoice – external hedging: hedging with forward and futures(theory only); 
money market hedging (theory and problem).  
Numerical problems in money market hedging to be covered. 
Books : 
1 . Maurice Levi : International finance,  Routledge 
2. Bruce G Resnick and Cheol S Eun: International Financial Management, Tata McGraw-
Hill Publishing Company Limited, New Delhi. 
3 . S. Kevin: Fundamentals of International Financial Management, PHI Learning Private 
Limited, New Delhi.  
4 . Thummuluri Siddaiah: International financial Management, Pearson Education, Delhi  
5 .Vyuptakesh Sharan: International Financial Management, PHI Learning Private 
Limited, New Delhi   
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Finance Elective 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3E F02 CORPORATE TAXATION 
  
60 Hours                                                                                                                         4 credits  
Course objectives:  
• To acquaint the students with the corporate taxation laws in the country, and,   
• To gain enough knowledge to manage corporate taxes.  
 
Module I  
Income Tax Act- basic concepts and definitions; Income; Agricultural income; Assessee;  
Person; Average rate of tax; Assessment year; Previous year; Residential status;  
Residence and incidence of tax. Heads of Income.  
 
Module II  
Computation of income under the head Profits and Gains from Business or Profession;  
Chargeability; Deductions expressly allowed; Expenses allowable under certain 
restrictions; Expenses expressly disallowed; Maintenance of accounts; Compulsory 
audit of accounts; Computation of profits and gains; Problems on computation of 
income from business or profession.   
 
Module III  
Computation of total income; Set off and carry forward of losses; Deductions from total 
income applicable to corporate assesses. Assessment of companies: Definition of 
company; Indian company; Domestic company;  Foreign company; Obligation of  
companies; Computation of taxable income; Determination of tax liability; Problems on 
computation of tax liability of companies.  
 
Module IV  
Tax planning: Tax avoidance; Tax evasion; Tax management; Tax planning with 
reference to financial management decisions such as Capital structure, inter-corporate 
dividend and transfers, dividend policy and bonus shares. Tax planning with reference 
to specific managerial decisions like make or buy decisions, own or lease decisions, 
repair or replace decisions and shut down or continue decisions.  
Module V  
Tax planning with respect to managerial remuneration, mergers and acquisitions, 
foreign collaborations and joint ventures, Implications of avoidance of double taxation 
agreements.   
  
Books:  
1. Ahuja, G.K. and Gupta, Ravi: Systematic Approach to Income Tax, Bharat Law House, 
Allahabad 1999.  
2. Singania, Vinod K.: Direct Taxes :Law and Practice, Taxman, Delhi 1991..  
3. Prasad, Bhagavati: Direct Taxes: Law and Practice.  
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4. Sreenivas, E.A.: Handbook of Corporate Tax Planning, Tata McGraw Hill, New Delhi 
1986.  
  
  
 

Finance Elective/IB Elective common 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3E F03/IB 03 STRATEGIC FINANCIAL MANAGEMENT 
60 Hours                                                                                                                               4 credits 

Module I  
Strategic financial management an overview—Agency theory-Conflict of interest. 
Business valuation methods – dividend yield method – earnings yield method- earnings 
ratio method – ROI valuation method. Capital asset pricing model – dividend growth 
valuation model.  
Module II  
Valuation of securities: approaches to corporate valuation, valuation of equities 
including cash flow, dividends and earnings approach- valuation of debt – valuation of 
convertibles and derivatives. Black- Scholes model -valuation for mergers and 
acquisitions.  
Module III  
Corporate restructuring – Broad areas of restructuring – rationale for diversification –  
techniques for corporate restructuring – expansion techniques - joint ventures, business 
alliances, foreign franchises, intellectual property rights – Disinvestment techniques – 
sell off – de merger (spin off) management buyout – liquidation- leveraging buyout- 
other techniques – going private – share repurchase – buy-in reverse merger.  
Module III  
Mergers and acquisitions – types of amalgamations- methods of take-over – motives and 
strategies influencing M&A- Motives of cross boarder M&A- Categories of M&A- 
methods of payment in M&A – steps in merger transactions – tax benefits of merger 
transactions – reverse mergers – steps in reverse mergers – defensive strategies in 
hostile takeovers.  
Module IV  
Corporate restructuring – Broad areas of restructuring – rationale for diversification – 
techniques for corporate restructuring – expansion techniques – M&A , takeovers , joint 
ventures, business alliances, foreign franchises, intellectual property rights – 
Disinvestment techniques – sell off – de merger (spin off) management buy-out – 
liquidation- leveraging buyout- other techniques – going private – share repurchase – 
buy-in reverse merger.  
  
Module V  
Financial reorganization – leverage buy-out- concept of LBOs – stages of LBO operation 
- sources of value generation through LBO . International sources of finance – 
GDR,ADR,ADS.  
  
References  

1. Robert Allen Hill, Strategic Financial Management 
2. Rajni Sofat and Preethi Hiro, Strategic Financial Management 
3. Samuel C. Weaver and John Fred Weston, Strategic Financial Management  
4. Ravi. M. Kishore : Financial management  
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5.  Prasanna Chandra : Financial management  
6.  I.M.Pandey: Financial management  

 
 
 

Finance Elective 
MASTER OF BUSINESS ADMINISTRATION 
BUS 4EF 04 INDIAN FINANCIAL SYSTEM 

60 Contact hours                                                                                                                 4 credits 
 
Module I  
Indian financial system – an overview. Money market – call money market – commercial 
paper market – commercial bill market – certificates of deposits – treasury bill market – 
gilt edged securities market. Capital market – an overview - capital market instruments 
- capital market reforms –primary markets – methods of  raising funds from primary 
market- public issue global markets – issue of American depository receipts and global 
depository receipts – guide lines on their issue – emerging trends.  
 
Module II  
Financial services- nature – characteristics – role of financial services in economic 
development – relevance of the study of financial services – factors influencing the 
growth and development of financial services industry – types of financial services  
 
Module III  
Merchant banking – historical perceptive – nature of services provided by Merchant 
bankers – structure of merchant banking firm – setting up and managing  a merchant 
bank – SEBI regulations on merchant banks – under writing – stock broking – 
depositories – tax planning services – port folio management services – factoring 
services and practices – card business – credit cards and debit cards.   
 
Module IV  
Credit rating: approaches and process of rating – credit rating agencies – CRISIL and 
ICRA, CARE ratings for financial instruments – methodology of rating. Leasing: concepts 
and classification of leasing – present legislative frame work of leasing – lease 
evaluation (lessor’s and lessee’s point of view)- tax aspects of leasing. Hire purchase: 
introduction – concepts and characteristics – legal aspects and tax implications – 
financial evaluation.  
 
Module V  
Stock exchange business and practices – insurance – role of insurance in financial frame 
work – general insurance – life insurance – marine insurance and others.  
 
References  
1 L.M. Bhole: Financial Institutions and Market  
2 I. Friend M Blume, J Crocket: Mutual Funds and other Institutional Investors  
3 N.J.Yasaswy: Personal Investment and Tax Planning  
4 Julia Holyoake, William Weipers: Insurance 4th edition  
5 M.Y.Khan: Financial Services  
6 Sriam. K: Hand book of leasing, Hire purchase and Factoring.  
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7 Bhatt. R.S : Financial system for economic development  
8 Pandey I.M: Venture Capital – The Indian Experience  
9. Punithavathy Pandian: Financial Services and Markets, Vikas 
  

 

Finance Elective/ IB Elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
BUS4E F05/IB05 FOREX MANAGEMENT 

Time 60 hours                                                                  4 credits 
Module I 
 Meaning of the Term “Foreign Exchange”, Exchange Market, Statutory basis of Foreign 
Exchange,  
Evolution of Exchange Control, Outline of Exchange Rate and Types, Import Export 
 India’s Forex Scenario: BOP crisis of 1990, LOERMS, Convertibility.3 Introduction to 
International Monetary Developments: Gold standard, Bretton Woods’s system, Fixed-
Flexible Exchange Rate Systems, Euro market.  
Module II 
 Finance Function: Financial Institutions in International Trade. 5 Non resident 
Accounts: Repatriable and Non Repatriable, Significance for the Economy and Bank. -- 
Methods of IN Trade Settlement: Open Account, Clean Advance, Documentary Credit, 
Documentary Collection. -- Documentary Credits (Letter of Credit): Types of LC – 
Parties, Mechanism with illustration. 
Module III 
 Documents involved in International trade: Statutory Documents, Financial Documents,  
Transport Documents, Risk Bearing Documents. 9 INCOTERMS: C.I.F., F.O.B., C.I.P.  
 Financing of Imports by Opening of Letter of Credit: Documents required, Trade and 
Exchange Control Formalities, Sanction of LC Limit. -- Export Finance: Financing of 
Export/ Deemed Export: Pre ship, and Post Ship Finance, Export Methods --, E.C.G.C. and 
other formalities. Uniform Custom Practices of Documentary Credits -- Uniform Rules 
Collection 
Module IV 
 Introduction to Exchange Rate Mechanism: Spot- Forward Rate, Exchange Arithmetic. 
-- Deriving the Actual Exchange Rate: Forwards, Swap[s, Futures and Options.  
Guarantees in Trade: Performance, Bid Bond etc. 
Module V 
 International Financial Institution--• International Monetary Fund—functions--• 
Special Drawing Rights• International Bank for Reconstruction and Development--• 
International Finance Corporation--• International Development Association 
References 
1. “M.VY.Phansalkar”, All about Foreign Exchange & Foreign Trade, Englishedition, 
2005. 
2. “Walter.OCHYMSKI”, Foreign Exchange Management, Book sorge Publication,2006. 
3. “Julian Walmsley”, Foreign Exchange & Money Markets Guide, John wiley, 2006. 
4. “Bimitris and N.Shyrafos”, New Technology of Financial Management, Johnwiley, 
2006. 
5. “Surendra.s.Yadav, P.K.Jain and Max peyrard”, Foreign Exchange Markets 
understanding derivatives & other instrucments, Macmillan. 



54 

 

6. “B.P.Mathur”, Foreign Money in India, Macmillan 
7. “Yarbrough”, The World Economy ,Trade & Finance, 7th edition, Cengage learning . 
8. “Seethapathy.K.and Suhulakshmi.Y”, Foreign Exchange Management, ICFAI. 
9. “Yadav”, Foreign Exchange Markets, Macmillan, 2007. 
10. “Thomas von Ungern”, Strategic Foreign Exchange Management, Black well 
Publishers, 1990. 

 
 
 
 
 
 
 

Finance Elective/ IB Elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
BUS4E F06/ IB 06 RISK MANAGEMENT 

Time 60 hours                                                                  4 credits 
 
 

 

Objective 
The basics purpose of this course is to develop an understanding of the 
Underlying concepts, strategies and issued involved in the management of risk. 
This course will provide the skills to identify and measure risks, quantify risks and 
create risk response strategies to deliver decisions that meet stakeholder 
Expectations. 
 
 
Module I 
An overview of risk management – Investors and risk management, the 
profitable side of risk management; Risk management process – risk models; 
Derivative - Hedging Currency Risk , Hedging Risk through Forward 
Contracts, FAS-133, Indian Derivatives Market, Types of Futures Contracts, 
Pricing of Stock Index Futures, Pricing of Currency Options, Using Currency 
Options, Speculating with Currency Options. 
 
Module II 
Interest rate Swaps – rationale, liability and asset based interest rate swaps, 
pricing of swaps, forwards and options on swaps, Creating value with risk 
management- financial distress and investment, risks in banking- credit risk, 
interest rate risk, off balance sheet risk, foreign exchange risk, political risk and 
country risk, liquidity risk Measuring and managing Interest rate risk – the 
maturity model, the maturity model with a portfolio of assets and liabilities, The 
duration model, Duration and convexity, limitations of the duration model, 
 
Module III 
Models for the evaluation and management of Credit risk and credit derivatives – 
default risk models, credit risk models – Altman’s model, off balance sheet risks 
and liquidity risks, credit risks of derivatives. A firm wide approach to risk 
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management. 
 
Module IV 
Measuring risks for corporations, the maturity model, Value at 
risk – Var models, Portfolio risk, Risk adjusted return on capital, Identifying and 
managing cash flow exposures. Hedging interest rate risk with futures, options 
and swaps. 
 
Module V 
Using options to create hedges, The Black Scholes model 
Using Options on Interest Rate Futures to Control Interest Rate Risk - Options 
on Futures versus Options on Physicals , Complications of Hedging with Options 
on Futures , Protective Put Buying Hedge Strategy , Covered Call Strategy and 
Its Limitations, Creating Collars , Comparison of Hedging with Futures and 
Futures Options. Using Interest Rate Swaps, Caps and Floors to Control Interest 
Rate Risk. 
 
 
References 
1. Bessis, J. (2002). Risk management in banking. (2nd ed.). New York: John 
Wiley & Sons. 
Faculty of Management Studies, University of Delhi 

59 
2. Bhalla, V. K. (2001). Financial derivatives: Risk management. New Delhi: S. 
Chand & Company. 
3. Chance, D. M. (2003). An Introduction to derivatives and risk management 
(6th ed.). USA: Thomson, South Western. 
4. Chorafas, D. N. (2000) Credit derivatives & the management of risk. USA: 
Prentice Hall. 
5. Cuthbertson, K., & Nitzsche, D. (2001). Financial engineering: Derivatives 
and risk management. New Delhi: John Wiley & Sons. 
6. Madura, J. (2008). Financial markets and institutions. USA: South West 
Publishing. 
7. Saunders, A., & Cornett, M. M. (2007). Financial markets and institutions:An 
Introduction to the risk management approach 

 
 

Finance Elective/ IB Elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
 

BUS4E F07/ IB 07: FINANCIAL DERIVATIVES 
Time 60 hours                                                                                                        4 

credits 
Objective 
This course sets up study in the field of investments related to options, futures 
and other derivative securities. The course will acquaint students with derivative 
securities, markets, pricing, hedging and trading strategies of derivative 
instruments. 
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Module I 
Introduction to financial markets: forwards, futures, options, bonds, swaps and 
other derivative instruments. Determination of forward and future prices: Pricing 
of futures and forwards on investment assets, commodities, currencies and 
interest rate. 
 
Module II 
Hedging strategies using futures: Short hedge and long hedge using futures, 
cross hedging of portfolio and commodities using futures. 
Basic Option Pricing: European options, American options, forward-spot parity, 
put call parity, the binomial option-pricing model. 
Asset price random walks: Stochastic Finance, diffusion processes, Ito’s lemma, 
lognormal distribution, modelling option prices. 
 
Module III 
Valuation of derivatives in Continuous Time: The Black and Scholes model, 
volatility estimation in BS model, Extensions of Black and Scholes formula, 
options on stock indices, currency and futures. Sensitivity analysis (the “Greeks”) 
and hedging of options, Delta, gamma and vega hedging using options and 
futures. 
 
Module IV 
Financial Engineering: Construction of option strategies in various market 
situations and their pay off; Betting on a large price decrease, betting on a small 
price increase. 
 
Module V 
Exotic options: Compound, binary, barrier and Asian options, options involving 
several assets. Swaps Transactions: Interest rate swaps, currency swaps, 
commodity swaps and equity swaps; Pricing and valuation of swaps. Credit 
default swaps, valuation of credit default swaps. Value at risk: Normal linear 
VaR, Historical simulation, value at risk for option portfolios. 
 
 
References 
 
1. Avellaneda, M., & Laurence, P. (2000). Quantitative models of derivative 
securities .USA: International standard books. 
2. Bhalla, V. K. (2008). Investment management. New Delhi: Sultan Chand. 
3. Chance, D. M. & Brooks, R. (2009). Derivatives and risk management (8th 
ed.). USA: Cengage Learning. 
4. Hull, J. C. (2009). Options futures and other derivatives (7th ed.). New 
Delhi: Prentice Hall of India. 
5. Jarrow, R., & Stuart, T. (2000). Derivative securities (2nd ed.). Cincinnati: 
South-Western. 
6. Neftci, S. N. (2000). An introduction to the mathematics of financial 
Derivatives (2nd ed.). USA: Academic Press. 
Faculty of Management Studies, University of Delhi 
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7. Piliska, S. (2004). Introduction to mathematical finance. UK: Blackwell 
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Publishing. 
8. Wimott, P. (2009). Quantitative finance (2nd ed.).UK: John Wiley& Sons. 
The list of cases and specific references including recent articles will be 
announced in the class at the time of launching of the course. 
 
 

 
 
 

HRM elective 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3EH 01 MANAGING SELF AND OTHERS 
60 Hours                                                                                                                                 4 credits 

 
Course objectives:  
• To gain an understanding of self and its various dimensions and 
• understand the interpersonal dynamics and its impact on organizations. 
  
Module I  
Concepts of Self Ego and ego states – skills – introduction to Transactional Analysis – 
use of Psychometrics – projective / situational tests – tools and techniques. 
 
Module II  
Group as a medium for learning – Group cohesiveness – interpersonal communication – 
interpersonal awareness – interpersonal feedback – interpersonal trust – Johari 
Window – Group decision making – group synergy – team building – sensitivity  training 
– Rational – Emotive Therapy – Assertiveness training. 
 
Module III  
Counselling – Approaches to counseling  - counseling process  - beginning, developing 
and terminating a counseling relationship and follow up – Assessing client’s problems – 
selecting counseling strategies and interventions – Application of counseling to 
organizational situations with a focus on performance counseling. 
 
Module IV  
HRD Intervention – HRD approaches for coping with organizational changes. 
 
Module V 
Cross cultural differences and management implications – cross cultural leadership and 
decision making – Cross cultural communication and negotiation. 
 
 Books:  

1. Maclennen, Nigel, Counselling for Managers, Grover, Aldshot, 1996. 
2. Cormer, L.S and Hackney H, The Professional Counseller’s Process Guide to 

Helping, Prentice Hall Inc., Englewood Cliffs, New Jersey, 1987. 
3. Bennis, W,G, Essay in Interpersonal Dynamics, Dorsey Press, USA, 1979. 
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4. McShane, StevenI and Von Glinow, Mary Ann, Organisational Behaviour, Tata 
McGraw Hill, New Delhi, 2005. 

5. Moore M.D et al, Inside Organizations: Understanding  the Humaan Dimensions, 
Sage, London, 1988. 

6. Adler, N.J. International Dimensions of Organisational Behaviour, Kent 
Publishing, Boston, 1991. 

7. Hofstede, G. Culture’s Consequences: International Differences in Work related 
Values, Sage, London, 1984. 

8. Journals 
 

HRM elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
BUS 3EH 02 PERFORMANCE MANAGEMENT 

60 Hours                                                                                                                                 4 credits 
 

Course objectives:  
• To gain an in-depth understanding of organizational and managerial performance 
• To gain practical knowledge in setting up team management, target setting and 
achievement.  
Module I  
Concepts of organizational performance: Vision and mission: Communicating and living 
shared view; Competencies and behaviors for effective performance; Establishing the 
skills, knowledge and attitude required for the organization’s future; Recruiting and 
developing against the agreed competencies; Performance standards and targets; 
Clarifying, communicating and reviewing organizational goals and targets; Linking 
group and individual responsibilities to organizational performance.  
Module II  
Performance management: Meaning and importance of Managerial Performance; 
Critical success factors analysis for managerial performance; Business System analysis; 
Management styles and performance; Style of communication; Performance appraisal: 
Instrument for performance appraisal; Evaluation of managerial performance. Setting 
performance standards; measurement of performance; Time management;   
Module III  
Management style: Relationship orientation; Task orientation; Working in teams: Team 
development; coaching and training; Leadership Skills and Motivation. Setting 
objectives and targets; Setting smart goals; chasing targets;  
Module IV  
Indicators of performance for different levels of management; Criteria for evaluating  
performance of junior level managers, middle level managers and top level managers; 
Tracking performance; Feedback management for performance improvement.  
Module V  
Organizational culture and managerial performance: Developing appropriate culture for 
superior performance; Focusing individual and organizational learning on improved 
performance; Rewards and performance - Defining appropriate reward systems; 
Ensuring the link between performance and rewards; Limitations and boundaries of 
performance related rewards; Using effective methods of reviewing performance and 
development; Performance based cultures and structures.   
 Books:  
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1. White, Alasdair.: Performance Management 
2. Robert Bacal, Performance Management, McGraw Hill 
3. Harvard Business Essentials, Performance Management 
4. Herman Aguinis, Performance Management 

 

 

 

 

HRM Elective  

MASTER OF BUSINESS ADMINISTRATION 
BUS 3EH 03 HUMAN RESOURCE PLANNING AND DEVELOPMENT 

60 Hours                                                                                                                             4 credits 
 
Course objectives:  
1. To give the students a deep understanding of process of HR planning.  
2. To familiarize them with the methods for HR development.  
 
Module I  
Introduction to HR planning—meaning and definition, objectives of HRP, benefits of 
HRP, problems of HRP, process of HRP, Hr demand forecasting-techniques-HR supply 
forecasting-skill inventories-management inventories, wastage analysis. Redundancy 
strategies, retention strategy, retention plan, macro level man power planning and 
labour market analysis- work flow mapping, recruitment and succession planning. 
Macro level manpower planning and labor market analysis; Organizational HR Planning; 
Stock taking; Workforce flow mapping; Age and grade distribution mapping. 
Recruitment and succession planning.  
 
Module II  
Job analysis, meaning and definition, job description and job specifications, steps in job 
analysis, process of job analysis, method of collecting job data. Why job analysis, job 
design—career management and career planning- selection process.  
 
Module III  
Performance management: Performance planning; Potentials appraisal and career 
development; Tools for measuring performance.  
 
Module IV  
HRD climate; work culture; Quality of work life(QWL) and management of change; TQM 
and HRD strategies; HRD in strategic organization  
 
Module V  
HR Information systems; HR Valuation and accounting; HR Audit; Culture Audit; Career 
assessment -  Models.  
  
Books:  
1. Bernardin, John H: Human Resource Management, Tata McGraw Hill, New Delhi 2004.  
2. Arthur M, Career  Theory Handbook, Prentice Hall Inc, Englewood Cliff, 1991.  
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3. Belkaoui, A.R. and Belkaoui ,JM, Human Resource Valuation: A Guide to  
Strategies and Techniques, Quarum Books, Greenwood, 1995.  
4. Dale, B, Total Quality and Human Resources: An Executive Guide, Blackwell,  
Oxford, 1992.   
5. Greenhaus, J.H., Career Management, Dryden, New York, 1987.  
6. Mabey, C and Salama, G., Strategic Human Resource Management, Blackwell,  
Oxford, 1995.  
 
 
                                                                                    HRM/IB Elective  

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 4EH 04/IB04: GLOBAL HUMAN RESOURCE MANAGEMENT 
60 Hours        4 credits 
 
Course objectives: The objective of the course is to develop a diagnostic and conceptual 
understanding of the cultural and related behavioral variables in the management of 
global organizations. 
 
Module I: International organization – approaches to the study of comparative 

employment policy –convergence theory, Marxist theory, the cultural approach –
the institutionalism perspective/functions-Globalization and HRM. 

 
Module II: International HRM models –Poles adaptation of the Harvard model- the 

Brewster and Bournois model of International HRM –controversy International 
HRM- Problems of global research – evidence of international HRM-
Internationalization of business – types of global business-Impact of inter 
country differences on HRM. 

 
Module III : International staffing –Policies and practices –Techniques and sources of 

global recruitment ,selection process-global labour market differences-global 
compensation –Managerial transfers-Global Management Development- 
techniques- management qualifications and characteristics, motivation and 
retention of talent, 360 degree feedback- international adjustments- repatriation. 

 
Module  IV:Comparative Labour Relations- International Pressures on National 

Practices- Multinational Ownership and collective bargaining- women in global 
business- quality circles- participative management- An overview of HRM in USA, 
UK, Japan, West Germany and Russia- Innovative management techniques and 
their influences 

 
Module V: HRM in Global Organizations – Ethics in International business- Western and 

Eastern Management thoughts in the Indian context. 
 
 
References: 
 
VSP Rao: Human Resource Management—Text and Cases  
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HRM Elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
BUS 4EH 05 MANAGEMENT OF TRAINING AND DEVELOPMENT 

60 Hours                                                                                                                              4 credits  
  
 Objectives: To familiarize the students with the requirements for designing appropriate 
systems for management of organizational career development, roles identity and with 
the concepts of the Managerial competency approach and its relevance to career 
management.  
  
Module I: Training process an overview—training, development and education, 
structure of training origination—role competencies and positions of training 
professionals—training as a system, training process models-evolution of training 
role—strategic training and development process, implications of strategies for 
training—training environment, models of organizing and training departments.  
  
Module II: Learning and learning styles—David Kolb’s learning style model, VAK model, 
principles of learning, Blooms taxonomy, andragogy and pedagogy, synergogy for team 
learning—learning theories, reinforcement theory, social learning theory, goal theory, 
need theory, expectancy theory, adult learning theory, information processing theory, 
learning and knowledge management- Robert Gagne’s The nine events of instruction.   
  
Module III:  Training needs analysis, organization analysis, person analysis, task 
analysis. Need assessment techniques, training design and development—Principles, 
design process, Types of costs in training program, lesion plans- Training 
implementation, approaches, seating arrangements, selection and training of trainees, 
training aids, teaching and facilitation skills.  
  
Module IV: Technical training—training for TQM, attitudinal training, training for 
management of change, training for productivity, training for creativity and problem 
solving, training for leadership. Training communication, evaluation process .Donald 
Kirkpatrick’s evaluation model-outcomes used in evaluation training program—
Methods of data collection for training evaluation—cost benefit analysis, Future of 
training and development.   
  

Module V: Management development—objectives of MD—Methods of MD, models of 

management development. Compulsory case analysis.  

  

Books:  

1. Lyntop R. Pareek.U: Training for development.  

2. Buckley R and Caple: The theory and practice of Training  

3. Peppar, Allan D: Managing the training and development function.  



62 

 

4. John Patrick: Training Research and practice.  

 
 
 
 

International Business Elective/Finance Elective 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3EF 01/IB01 INTERNATIONAL FINANCE 
60 hours                                                                                         4 Credits 
 
Module I 
Balance of payments – Structure of BOP: Current Account; Capital Account; – 
Disequilibrium – Adjustment mechanism – Relation between balance of payments and 
foreign exchange rates – Theories of exchange rates – Purchasing Power Parity theory; 
Interest rate Parity Theory; Arbitrage in forward market: Covered Interest Arbitrage; 
International Fisher Effect - Factors influencing exchange rates. Numerical problems in 
covered interest arbitrage to be covered.  
Module II 
International Monetary System – Exchange Rate Mechanism – The Gold Standard – The 
Bretton woods system – the present system of floating rates – Alternative Exchange 
Rate Regimes: Fixed Exchange Rate systems; Floating Exchange Rate Systems -  
convertibility of currency. 
Module III 
IMF- its functions- special schemes of lending – conditionalities of IMF loans – IMF’s role 
in providing international liquidity SDR’s – International financial markets and 
instruments 
Module IV 
Foreign exchange markets – Structure of Foreign Exchange Market- Features of foreign 
exchange market; market participants – spot market – forward market - foreign 
exchange rates – exchange rate quotations – Direct quotes and indirect quotes – spot 
and forward transactions – spot rate and forward rate – forward premium and forward 
discount – forward rate quotations : outright forward quote and swap quote – factors 
affecting forward rates - Cross rates – Arbitrage in spot market: two currency arbitrage; 
Triangular arbitrage – TT rates and Bill rates.   
 
Numerical problems in direct and indirect quotes, cross rates and two currency and 
three currency arbitrage to be covered.   
Module V 
Foreign currency derivatives (Theory only) – currency forwards, currency futures, 
currency options and swaps - Foreign exchange risk and exposure – operating exposure, 
transaction exposure and translation exposure – Management of foreign exchange 
exposure with hedging – Internal hedging (theory only): leading and lagging, exposure 
netting, currency risk sharing, hedging through sourcing and hedging by choosing the 
currency of invoice – external hedging: hedging with forward and futures(theory only); 
money market hedging (theory and problem).  
Numerical problems in money market hedging to be covered. 
Books : 
1 . Maurice Levi : International finance,  Routledge 
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2. Bruce G Resnick and Cheol S Eun: International Financial Management, Tata McGraw-
Hill Publishing Company Limited, New Delhi. 
3 . S. Kevin: Fundamentals of International Financial Management, PHI Learning Private 
Limited, New Delhi.  
4 . Thummuluri Siddaiah: International financial Management, Pearson Education, Delhi  
5 .Vyuptakesh Sharan: International Financial Management, PHI Learning Private 
Limited, New Delhi  
 
 
 

International Business/ Marketing Elective 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3EM 02/IB 02 GLOBAL  MARKETING MANAGEMENT 
60 Hours                                                                                                                          4 credits 
  
 Course objectives:  
• To understand the international environment for marketing, and,   
• To gain an in-depth understanding of global marketing practices.    
Module I  
International Marketing: Meaning and Definition; Scope and Importance of 
International marketing; International, multinational and global marketing. Reasons for 
international marketing; Forces restricting international marketing; Management 
orientation to international marketing; Challenges of international marketing.  
 
Module II  
International economic environment: Different economic systems; Big emerging 
nations; Low income, middle income and high income countries. International trade 
environment; Preferential trade agreements; Specific trading groups; International 
social and cultural environment; Understanding culture. Political, legal and regulatory 
environment. Concept of sovereignty; Political risk; International legal system; Business 
issues in legal systems; Approaches to dispute settlement. International regulatory 
environment; WTO.     
 
Module III  
International market entry strategy: Factors influencing entry strategy;  Modes of entry; 
Exporting; Problems in exporting; Measures of import restriction and export 
promotion; International payment system. Licensing; Foreign Direct Investment; 
Strategic Alliances; Global strategic partnership and relationship enterprise.  
 
Module IV  
International marketing mix strategy: International product strategy; Factors affecting  
product strategy; International promotion strategy; Integrated marketing 
communications; Global advertising; Global personal selling; Global sales promotion 
and publicity; International distribution strategy.   
 
Module V  
International marketing information system and marketing research; Steps in 
international marketing research; Special issues in international marketing research. 
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International marketing organisation system; International marketing control system. 
Foreign trade policy of India; Exim Policy; Analysis of foreign trade of India.  
 
Books:  
1. Keegen, Warren and Mark Green: Global Marketing, Prentice Hall of India, New Delhi.  
2. Cateora, Philip R, and John L Graham: International Marketing. Tata McGraw Hill, New 
Delhi 2005.  
3. Kripalani, V.H.: International Marketing, Prentice Hall of India, New Delhi.  
4. Ministry of Commerce, Government of India: Export Import Policy 1992-97.  
5. U.C Mathur: International Marketing- Text and cases : Sage publications  
 
                                                                                                                              

                                                                                        Finance/IB Elective 
MASTER OF BUSINESS ADMINISTRATION 

BUS3E F03/IB 03 STRATEGIC FINANCIAL MANAGEMENT 
60 Contact hours                                                             4 credits 

 
Module I       Strategic financial management an overview—Agency theory-Conflict 
of interest .Business valuation methods – dividend yield method – earnings yield 
method- earnings ratio method – ROI valuation method. Capital asset pricing model 
– dividend growth valuation model. 
Module II 
Valuation of securities: approaches to corporate valuation, valuation of equities 
including cash flow, dividends and earnings approach- valuation of debt – valuation 
of convertibles and derivatives. Black- Scholes model -valuation for mergers and 
acquisitions. 
Module III 
Corporate restructuring – Broad areas of restructuring – rationale for diversification 
– techniques for corporate restructuring – expansion techniques - joint ventures, 
business alliances, foreign franchises, intellectual property rights – Disinvestment 
techniques – sell off – de merger (spin off) management buyout – liquidation- 
leveraging buyout- other techniques – going private – share repurchase – buy-in 
reverse merger. 
Module III 
Mergers and acquisitions – types of amalgamations- methods of takeover – motives 
and strategies influencing M&A- Motives of cross boarder M&A- Categories of M&A- 
methods of payment in M&A – steps in merger transactions – tax benefits of merger 
transactions – reverse mergers – steps in reverse mergers – defensive strategies in 
hostile takeovers. 
Module IV 
Corporate restructuring – Broad areas of restructuring – rationale for diversification 
– techniques for corporate restructuring – expansion techniques – M&A , takeovers , 
joint ventures, business alliances, foreign franchises, intellectual property rights – 
Disinvestment techniques – sell off – de merger (spin off) management buyout – 
liquidation- leveraging buyout- other techniques – going private – share repurchase 
– buy-in reverse merger. 
 
Module V 
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Financial reorganization – leverage buy-out- concept of LBOs – stages of LBO 
operation - sources of value generation through LBO . International sources of 
finance – GDR,ADR,ADS. 
 
References 
1. Ravi. M. Kishore : Financial management 
2. Prasanna Chandra : Financial management 
3. I.M.Pandey: Financial management 

 
HRM/IB Elective 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 4 EH 04/ IB 04: GLOBAL HUMAN RESOURCE MANAGEMENT 
60 Hours        4 credits 
 
Course objectives: The objective of the course is to develop a diagnostic and conceptual 
understanding of the cultural and related behavioral variables in the management of 
global organizations. 
 
Module I: International organization – approaches to the study of comparative 

employment policy –convergence theory, Marxist theory, the cultural approach –
the institutionalism perspective/functions-Globalization and HRM. 

 
Module II: International HRM models –Poles adaptation of the Harvard model- the 

Brewster and Bournois model of International HRM –controversy International 
HRM- Problems of global research – evidence of international HRM-
Internationalization of business – types of global business-Impact of inter 
country differences on HRM. 

 
Module III : International staffing –Policies and practices –Techniques and sources of 

global recruitment ,selection process-global labour market differences-global 
compensation –Managerial transfers-Global Management Development- 
techniques- management qualifications and characteristics, motivation and 
retention of talent, 360 degree feedback- international adjustments- repatriation. 

 
Module  IV:Comparative Labour Relations- International Pressures on National 

Practices- Multinational Ownership and collective bargaining- women in global 
business- quality circles- participative management- An overview of HRM in USA, 
UK, Japan, West Germany and Russia- Innovative management techniques and 
their influences 

 
Module V: HRM in Global Organizations – Ethics in International business- Western and 

Eastern Management thoughts in the Indian context. 
 
 
References: 
 
VSP Rao: Human Resource Management—Text and Cases  
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Finance/ IB Elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
BUS4E F05/IB 05 FOREX MANAGEMENT 

Time 60 hours                                                                                                          4 credits 
Module I 
 Meaning of the Term “Foreign Exchange”, Exchange Market, Statutory basis of Foreign 
Exchange, Evolution of Exchange Control, Outline of Exchange Rate and Types, Import 
Export 
 India’s Forex Scenario: BOP crisis of 1990, LOERMS, Convertibility.3 Introduction to 
International Monetary Developments: Gold standard, Bretton Woods’s system, Fixed-
Flexible Exchange Rate Systems, Euro market.  
Module II 
 Finance Function: Financial Institutions in International Trade. 5 Non resident 
Accounts: Repatriable and Non Repatriable, Significance for the Economy and Bank. -- 
Methods of IN Trade Settlement: Open Account, Clean Advance, Documentary Credit, 
Documentary Collection. -- Documentary Credits (Letter of Credit): Types of LC – 
Parties, Mechanism with illustration. 
Module III 
 Documents involved in International trade: Statutory Documents, Financial Documents,  
Transport Documents, Risk Bearing Documents. 9 INCOTERMS: C.I.F., F.O.B., C.I.P. -- 
 Financing of Imports by Opening of Letter of Credit: Documents required, Trade and 
Exchange Control Formalities, Sanction of LC Limit. -- Export Finance: Financing of 
Export/ Deemed Export: Pre ship, and Post Ship Finance, Export Methods --, E.C.G.C. and 
other formalities Uniform Custom Practices of Documentary Credits -- Uniform Rules 
Collection 
Module IV 
 Introduction to Exchange Rate Mechanism: Spot- Forward Rate, Exchange Arithmetic. 
-- Deriving the Actual Exchange Rate: Forwards, Swap[s, Futures and Options.  
Guarantees in Trade: Performance, Bid Bond etc. 
Module V 
 International Financial Institution--• International Monetary Fund—functions--• 
Special Drawing Rights• International Bank for Reconstruction and Development--• 
International Finance Corporation--• International Development Association 
References 
1. “M.VY.Phansalkar”, All about Foreign Exchange & Foreign Trade, English 
edition, 2005. 
2. “Walter.OCHYMSKI”, Foreign Exchange Management, Book sorge Publication, 
2006. 
3. “Julian Walmsley”, Foreign Exchange & Money Markets Guide, John wiley, 2006. 
4. “Bimitris and N.Shyrafos”, New Technology of Financial Management, John 
wiley, 2006. 
5. “Surendra.s.Yadav, P.K.Jain and Max peyrard”, Foreign Exchange Markets 
understanding derivatives & other instrucments, Macmillan. 
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6. “B.P.Mathur”, Foreign Money in India, Macmillan 
7. “Yarbrough”, The World Economy ,Trade & Finance, 7th edition, Cengage 
learning . 
8. “Seethapathy.K.and Suhulakshmi.Y”, Foreign Exchange Management, ICFAI. 
9. “Yadav”, Foreign Exchange Markets, Macmillan, 2007. 
10. “Thomas von Ungern”, Strategic Foreign Exchange Management, Black well 
Publishers, 1990. 
 

 
  

 
Systems Elective 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3 ES 01 SYSTEMS ANALYSIS AND DESIGN 
60 Hours                                          4 
credits 
Course objectives: 

 To understand the process of systems analysis and design, and,  
 To gain a practical orientation to structured systems analysis and design. 

 
Module I 
Systems Development; Project Selection; Sources of Project Requests; Managing Project 
Review and Selection; Project Investigation; Project Planning and Estimating; Project 
Monitoring and Control; 
Module II 
Role of Systems Analyst and Designer; Approaches to Systems Analysis and Design- 
Traditional approaches; Structured Approaches; 
Module III 
Structured Systems Analysis- The PARIS model; Planning the Approach- Objectives and 
Constraints, Preparing for detailed analysis, Feasibility Study; Asking questions for 
Collection of Data- planning and conducting interviews; Questionnaires, Observation, 
Record searching, Document analysis; Recording Information – Data Dictionaries and 
Case Tools, DFDs, Entity models; Interpreting information and Specifying Requirements. 
Module IV 
Systems Design: Design Objectives and Constraints; Human-computer interface design; 
Systems Interfaces; Logical Data Design; File and Database Design; Physical Data 
Design; Program Design. Software Testing- Unit Testing, System Testing, Integration 
Testing.  
Module V 
Selection of Hardware and Software- Processor, memory, Peripherals, Vendor Selection, 

Software Selection; Operating System.  Performance and Acceptance Criteria. 

Books: 

1. Awad Elias M: Systems Analysis and Design, Prentice Hall of India, New Delhi 
1990. 

2. Kendall, E.Kenneth and Julie E.Kendall: Systems Analysis and Design, Pearson 
Education, New Delhi 2005. 
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3. Whitten, Bentley and Dittman: Systems Analysis and Design Methods, Tata 
McGraw Hill, New Delhi 2003. 

4. Hawryszkiewyez, I.T.: Introduction to Systems Analysis and Design, Prentice Hall 
of India, New Delhi 1991. 

5. Marco, T.D: Structured Systems Analysis and System Specification, Yourdon 
Press, New Delhi 1989. 

6. Whitten, J.L. et. El. : Systems Analysis and Design Methods, Galgotia, New Delhi 
1994. 

7. Yates, Don,  Maura Shields and David Helmy;Ed.:  Systems Analysis and Design, 
Macmillan, Delhi 1994. 

8. Hoffer, Jeffrey A, Marry B.Prescott, and Fred R.McFadden: Modern Systems 
Analysis and Design; Pearson Education, New Delhi 2004. 

 
 
 
                                                                                           Systems Elective 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3 ES 02: DATABASE MANAGEMENT SYSTEMS  
 

60 Hours                                4 credits 
Course objectives: 

 To understand the importance of database systems for business management, 
and,  

 To gain a practical orientation to database development and maintenance. 
Module I 
Concepts of Database: Data structures; File Processing and Access Methods; Data 
independence; Schema; Database languages; Database users; Classification of database 
systems; Evolution of DBMS.  
Module II 
E-R modelling; Features of data model; Entities and Entity sets; Attributes and Keys; E-R 
Diagrams; Weak entities; generalisation and specialisation; Extended E-R model.  
Physical Data Organisation; File organisation concepts – Sequential, indexed sequential, 
hashed, multi ring and inverted B trees;  
Module III 
Relational model: Domains, Attributes, keys, Tuples, Relations; Relational database 
schemas; Relational Algebra;  Operations using SQL queries. 
Hierarchical network models: Network  model concepts; Records and Sets; CODASYL 
and DBTG system architecture; Navigation; Simple queries. Hierarchical model 
concepts; Record and links; Virtual records; DDL and simple queries. 
Module IV 
Database system architecture overview: Catalogs, Data dictionary, Query translator, 

Optimiser, Access planner; Transaction processing; Concurrency control and Recovery 

buffer management. 

Module V 
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Oracle 9i: Features; Use of ORACLE for database applications; Simple applications for 

management functions. 

Books: 

1. Hoffer, Jeffrey A, Marry B.Prescott, and Fred R.McFadden: Modern Database 
Management; Pearson Education, New Delhi 2004. 

2. Silberschatz, Korth and Sudarshan: Database System and Concepts, Tata McGraw 
Hill, New Delhi 2004. 

3. Novathe and Elmasri: Fundamentals of Database Systems, Addison Wesley, 1991. 
4. Loney, Kevin and George Kochi, Oracle 9i, The Complete Reference, Tata McGraw 

Hill, New Delhi 2000. 
5. Ullmann, Jeffry D, Principles of Database Systems, Galgotia, New Delhi 1990.  
6. Post, Gerald V., Database Management Systems, Tata McGraw Hill. 
 

 

 
                 System Elective 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

BUS 3 E S 03: ELECTRONIC COMMERCE 
60 Hours                                                                  4 
credit 
 
Course objectives: 

 To understand the importance of database systems for business management, 
and,  

 To gain a practical orientation to database development and maintenance. 
 
Module I 
Electronic Commerce (EC)- Definition, Scope and Types: B2B, B2C, C2B, C2C, Intra-
business EC . Electronic Marketing Process, Interdisciplinary nature of EC. Driving 
forces of EC. Business models in E-commerce.  
Module II 
E-business strategies and their implementation; E-commerce for service oriented 
industries- Online publishing, Securities broking, Travel and Tourism, Job market 
services, Real estate, Cyber banking and auctions; B2B  Electronic Commerce: 
characteristics and Models of B2B E-Commerce;  
Module III 
Technology Infrastructure for E-Commerce: The Internet T\technology and standards; 
Internet Protocols; EDI, Mark up languages, Web servers, browsers and Clients. Search 
Engines, E-mails; Intranet and Extranet; Biometrics and grid computing. Development 
of E-Commerce Portals:  
Module IV 
Electronic payment systems: Online Credit card; Electronic fund Transfer and Debit 
Cards; Stored Value Cards and E-Cash, E-Cheque, Unified payment systems. Security 
schemas in Electronic payment Systems.  
ModuleV 
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Marketing for E-Commerce: Electronic marketing in B2B; Retailing on the Net – Online 
shops, Online services, Career and job search services; Internet Marketing Technologies: 
Web transaction logs and Customer profiling and targeting; Data warehousing and 
mining; Spam; Marketing and Branding Strategies in E-Commerce. Online Marketing 
Research.  
Books: 

1. Turban, Efraim, David King et. el.: Electronic Commerce: A Managerial 
Perspective, Pearson Education Asia, Delhi 2002. 

2. Kalakota, Ravi: Frontiers of  Electronic Commerce, Addison - Wesley, Delhi 1999. 
3. Rayport, Jeffrey F and Jaworksi, Bernard J: Introduction to E-Commerce, Tata 

McGraw Hill, New Delhi 2003. 
4. Smantha Shurety,: E-Business with Net Commerce, Addison - Wesley, Singapore 

2001. 
5. Rich, Jason R: Starting an E-Commerce Business, IDG Books, Delhi 2000. 
6. Laudon, Kenneth C and Carol Guercio Traver : E-Commerce business. 

Technology. Society, Pearson Education, Delhi 2005. 
7. Stamper David A, and Thomas L.Case: Business Data Communications, Pearson 

Education, New Delhi 2005. 
8. Willam Stallings: Business Data Communications, Pearson Education, New Delhi 

2004. 
 

Systems Elective 
 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

 
BUS 4 E S04: ENTERPRISE RESOURCE PLANNING  

 
60 Hours        4 credits 
 
Course objectives: 

 To understand the need for integration of business functions and processes, and,  
 To gain a practical insight into the implementation of ERP package. 

 
Module I 
Enterprise Resource Planning: Evolution of ERP- MRP and MRP II; Need for system 
integration; Early ERP packages; ERP products and markets.  
 
Module II 
ERP implementation: Identifying benefits from ERP implementation; Consultant 

intervention; Selection of ERP; Process of ERP implementation;  

 
Module III 
Managing changes in IT organisation; Preparing IT infrastructure; Measuring benefits of 
ERP; Integrating with other systems;  
 
Module IV 
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Modules in ERP: Business modules of Popular ERP Packages; and their functionalities. 
ERP for SMEs. 
 
Module V 
ERP implementation. Project planning, Package selection, Gap analysis, Customising and 

configuration; Implementation control. Case studies in ERP implementation 

 

Books: 

1. Leon, Alexis : Enterprise Resources Planning, Tata McGraw Hill, new Delhi 2003. 
2. Ptak, Carol and Eli Schragenheim: ERP, St Lucie Press, New York, 2000. 

 

 
Systems Elective 

UNIVERSITY OF CALICUT 
MASTER OF BUSINESS ADMINISTRATION 

 
BUS 4 ES 05: BUSINESS PROCESS REENGINEERING  

60 Hours        4 credits 
 
Course objectives: 

 To understand the concepts, tools and techniques of BPR, and,  
 To learn about the experiences of Indian business firms with BPR. 

 
Module I 
Business Process Reengineering: Conceptual foundations of Business Process 
Reengineering; Need for BPR; Business process vs management process; Role of 
Information Technology in Business Process Reengineering; Process of Business 
Reengineering; BPR and TQM.  
Module II 
Process identification and mapping; Role/ Activity Diagrams; Process visioning and 
Benchmarking. Types and process of benchmarking; Business Reengineering – a 
strategy driven approach. 
Module III 
Business Process improvement; Business process redesign; Reengineering 
methodologies and tools- Project management, coordination, modelling, business 
process analysis, HR analysis and design and systems development. 
Module IV 
Man-management of BPR implementation; Reorganising people for organisational 
change. 
Module V 
BPR experiences in Indian industry: Case studies of two Indian companies. 
Books: 

1. Carr, D.K. and Johasson, H.J.: Best Practices in Re-engineering, McGraw Hill, New 
York 1995. 

2. Champy, James: Re-engineering Management: The Mandate for New Leadership, 
Harper Collins, London 1995. 
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3. Jayaraman, M.S. et el: Business Process Re-engineering, Tata McGraw Hill, New Delhi 
1994. 

4. Coulson, Thomas, C.: Business Process Re-engineering: Myth and Reality, Kiogan 
Page, London 1994. 

5. Vikram Sethi and William R.King: Organisational Transformation through Business 
Process Reengineering, Pearson Education, New Delhi 2003. 

6. Davenport, T.H.: Process Innovation: Reengineering Work Through Information 
Technology, Harvard Business School Press, Boston 1993. 

7. Hammer, Michael: Re-Engineering the Corporation: A Manifesto for Business 
Revolution, Nicholas Brealey, London 1993. 

8. Peppard, J and Rowland P: The Essence of Business Process Re-engineering, Prentice 
Hall Inc., New York, 1995. 

 

                                                  Tourism Elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
 
 

BUS.3E T01: TOURISM PRODUCTS OF INDIA 

 

Module I:  

Tourism Product; Definition, Concept & Classifications, Nature & Characteristic of India's 

Tourism Products: Seasonality & Diversities. Heritage - Indigenous, Colonial, Handicrafts of 

India. Craft Meals. Fairs &. Festivals of Social & Religious importance. 

 

 Module II: 

 Performing Arts of India: Forms & Types, Classical Dances. Folk Dances of different 

Regions & Folk Culture. Indian Music: Different Schools, Status of Indian Vocal & 

Instrumental Music, Indian Music abroad. Indian Museums. Art Galleries. Libraries & their 

Location, assets & characteristic. Indian cuisine: Regional variations.  

 

Module III: 

 National Parks & Wildlife Sanctuaries: Locations, Accessibility, Facilities, Amenities, 

Unique Selling Propositions (USP), Dachigam National Park, Corbett National Park, 

Ranthambore National Park, Hazaribag National Park, Similipal National Park, Bhitarkanika 

National Park, Bnadhvagarh & Kanha National Park, Bandhavagarh National Park, 

Mudumalli National Park, Periyar National Park, Nilgiri Biosphere Reserve,  

 

Module IV:  

Hill Stations: Locations, Accessibility, Facilities, Amenities, Unique Selling Propositions 

(USP), Gulmarg, Kullu & Manali, Shimla, Mussorie, Nainital, Panchmarahi, Mahabaleswar, 

Chikmangulaur, Coorg, Waynad, Munnar, Ooty, Kodiakanal, Arakku, Horsley Hills, 

Darjeeling, Gangtok, Shillong, 

 

 Module V  

 

Beach Resorts of India. Locations, Accessibility, Facilities, Amenities, Unique Selling 

Propositions (USP), Important Beaches in Gujarat, Maharashtra, Goa, Karnataka, Kerala, 
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Tamil Nadu, Puducherry, Andhra Pradesh, Odisha, West Bengal, Lakshadweep, Andaman & 

Nicobar Islands. Major Hill Stations. Tourist potential of Himalayas 

 

 Suggested Readings: 

 1. Robinet Jacob, Indian Tourism Products, Abhijeet Publications, Delhi. 

 2. Basham, A.L., A Cultural History of India. Oxford University Press, USA  

3. Stephen Ball, Encyclopedia of Tourism Resources in India, Butterworth –Heinemann. 

 4. Manoj Dixit , Tourism products. New Royal Book Co., Lucknow. 

 5. Norman Douglas. Ed., Special Interest Tourism, John Wiley & Sons, Australia. 

6. Robinet Jacob, Indian Tourism Products, Abhijeet Publications, Delhi. 

 

 

                          Tourism Elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
 

 

BUS 3E T02: TOURISM MARKETING  
Unit – I: 

Understanding Marketing and Marketing Process: Marketing Concepts, Nature and Scope of 

Marketing, Marketing Mix, Marketing Environment, Strategic Planning and Marketing 

Process, Organizing and Implementing Marketing in the Organization. Services Marketing: 

Concept, Definition, Characteristics with Special Emphasis on Tourism Services. 

 

 Unit – ll: 

 Developing Marketing Opportunities and Strategies: Marketing Information Systems and 

Marketing Research, Consumer Markets and Consumer Behaviour, Business Markets and 

Buyer Behaviour, Market Segmentation - Targeting and Positioning for competitive 

Advantage. 

 

 Unit – Ill:  

 

Developing the Tourism Marketing Mix: Managing the Product / Service, Product 

DecisionsProduct Line, Product Mix, Product Life Cycle, New Product Development, 

Branding and Packaging Decisions, Pricing Products - Pricing Considerations and 

Approaches, Pricing Strategies and Methods. 

 

 Unit – IV: 

 

 Distribution Channel and Logistics Management-Channel Selection, Cooperation and 

conflict Management, Promotion Decision – Promotion Mix: Advertising, Sales Promotion, 

Personal Selling, and Publicity. 3 Additional P's of tourism services Marketing Mix. Process, 

Physical Evidence and People.  

Unit – V: 

 

 Issues in Marketing: Global Marketing, Direct Marketing, Marketing on the Web, Green 

Marketing, Social Responsibility and marketing Ethics, Consumerism and Legal Issues.  

 

Suggested Readings: 

 1. Morrison, A.M. Hospitality and Travel Marketing . Delmar Thomson Publishing 
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 2. Kotler Philip and Armstrong, G. Principles of Marketing, PHI. 

 3. Stanton, Willam J. Fundamentals of Marketing, McGraw Hill. 13  

4. Ramaswamy, V.S. and Namakemari, S. Marketing Management, McMillan.  

5. Bhattacharya K. Sisir. Marketing Management, National Publishing House. 

6. Dalrymple, J.D. and Parson, J.L. Marketing Management Strategy and Gases, John Wiley 

and Sons 

 

 

                          Tourism Elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
 

BUS 3E T03: TOURISM POLICY, PLANNING & DEVELOPMENT 
 

  Unit – I: 

 

 Concept, need, objective, institutional framework and the principal lines of public tourism 

policy; The role of govt. public and private sector in formulation of tourism policy. Roles of 

international, national, state and local tourism organizations in carrying out tourism policies. 

 

 Unit – II: 

 

 Goal of national administration and tourism policy. Policy making bodies and its process at 

national levels. Outline of L.K.Jha Committee (Ad-hoc Committee) - 1963, National Tourism 

Policy -1982, National Committee Report-1998, National Action Plan on Tourism - 1992.  

 

Unit – Ill: 

 National Tourism Policy-2002. Opportunities for investments in hotel sector & Tourism 

related organizations. Incentives and concessions extended for tourism projects and resources 

of funding. Case study of TFCI 23. 

 

 Unit – IV: 

 Background, Approach and Process, Techniques of Plan Formulation. Planning for Tourism 

Destinations-Objectives, methods, steps and factors influencing planning. Destination life 

cycle concept.  

 

Unit – V:  

Tourism planning at international, national, regional, state and local, the traditional, approach 

and PASLOP method of tourism planning, Important feature of five year tourism plans in 

India. Elements Agents, Processes and typologies of tourism development. Case study #E of 

selected state tourism policies (West Bengal, Goa, Kerala, Rajasthan). 

 

 Suggested Readings: 

 1. Bezbarua M.P, Indian Tourism Beyond The Millenium. 

 2. Burkart & Medlik, Tourism; Past, Present and Future. 

 3. Gee, Chuck Y, James C. Makens , Dexter J. L. & Choy, The Travel Industry. 
4. Murphy, Peter H, Tourism: A Community Approach. 
                           

Tourism Elective 
UNIVERSITY OF CALICUT 
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MASTER OF BUSINESS ADMINISTRATION 
 

BUS 3E T04: SUSTAINABLE & ECO TOURISM 
 

Modulet – I:  

 

Concept of Sustainable Development: Evolution, Meaning, Principles, Key Dimensions of 

Sustainability, Stockholm Conference 1972 ( Human & Environment), World Conservation 

Union 1980 – World Commission on Environment & Development (WCED) 1987 and 

Brundtland Commission - Rio Declaration 1992 – Kyoto Protocol 1997 – World Summit on 

Sustainable Development (WSSD) 2002 - Global Warming & Climate Change. 

 

 Module II: 

 

 Sustainable Tourism Development: Meaning- Principles - 10 Rs-Agenda 21 for Travel and 

Tourism Industry - World Conference on Sustainable Tourism 1995 - Globe 90 Conference - 

Berlin Declarations - Bali Declarations 2005 - Cape Town Declarations 2002 and Kerala 

Declarations, Ecotourism- Quebec Declaration 2002 - Kyoto Protocol 1997 - Oslo 

Declaration 2007. 

 

 Module III: 

 

 Planning for Sustainable Tourism: - Topographical Analysis - Analysis of Local Resources - 

Land Use Pattern – Environmental Impact Assessment (EIA), Environmental Information 

System (EIS), Environmental Management System (EMS) & Community Participation and 

Types of Community Participation and Socio- Economic and Cultural Conditions - 

Evaluation of Impact of Tourism Site - Zoning System - Carrying capacity & its Type. 

 

 Module IV: 

 

 Approaches of Sustainable Tourism- Standardization and Certification – Alternative Tourism 

- Responsible Tourism - Collaboration and Partnership - Waste Management – Eco-friendly 

Practices - Basic Laws & ideas in Ecology- Function and Management of Ecosystem-

Biodiversity 17 and its Conservation-Pollution-Ecological Foot Prints - Relationship between 

Tourism & Ecology, Sustainable Tourism and Poverty Alleviation - Pro-poor Tourism and 

Community Participation. 

 

 Modulet – V: 

 Eco- tourism - Evolution, Principles, Trends. Functions of Ecotourism - Mass Tourism Vs 

Ecotourism -Typology of Eco-tourists - Ecotourism Activities & Impacts -Western Views of 

Ecotourism. Eco- tourism travel essentials. Eco- tourism and protected areas: visitor 

management for sustainability.Major Eco tourism destinations of India 

 

 Suggested Readings: 

 

 1. Inskeep, E. Tourism Planning: An Integrated and Sustainable Development Approach, 

New York: Van Nostrand Reinhold. 

 2. Ritchie, J.R. & Crouch, I.G. Competitive Destination –A Sustainable Tourism Perspective, 

CABI Publishing, UK. 
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 3. Mowforth, M. and Munt, I. Tourism and Sustainability. Development and New Tourism in 

the Third World. Routledge, London.  

4. Middleton, V.T.C and Hawkins, R. Sustainable Tourism: A Marketing Perspective, 

Butterworth – Heinemann, Oxford.  

5. Weaver, D. , The Encyclopedia of Ecotourism, CABI Publication, UK. 6. Wahab, S and 

John J. Pigram, J.J. Tourism, Development and Growth: The Challenge of Sustainability, 

Routledge, London. 

 

 

 

Tourism Elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
 

BUS 4E T05: TRAVEL AGENCY & TOUR OPERATIONS MANAGEMENT 

 

Course Contents: 

 Unit – I: 

 History & Growth of Travel Agency Business, Emergence of Thomas Cook & American 

Express, Emergence of Travel Intermediaries, Indian Travel Agents & Tour Operators. 

Interplay of Push & Pull Factors. 

 Unit – ll: 

 Travel Agents & Tour Operators: Differentiation and Interrelationship. Functions and 

Organisational Structures of Travel Agency and Tour Operators. Linkages of Tour Operation 

Business with Principal Suppliers, Government and Other Agencies. Incentive and 

Concessions Applicable to Tour Operators in India. 

 

 Unit – Ill: 

 How to Set up Travel Agency/Tour Operation Business: Sources of Funding, Comparative 

Study of Various Type of Organisation, Government Rule of Getting Approval, IATA Rules, 

Regulations and Accreditation, Documentation, Sources of Earning: Commissions, Service 

Charges etc. 

 

 Unit – IV: 

 Itinerary Preparation: Meaning, Importance and Types of Itinerary - Resources and Steps for 

Itinerary Planning - Do’s and Do Not’s of Itinerary Preparation Tour Costing: Tariffs, FITS 

& GITS. Confidential Tariff. Packaging: Types and Forms of Package Tour. 

 

 Unit – V: 

 Travel Documentation: Familiarization with TIM (Travel Information Manual), Passport & 

VISA- Meaning, Types, Procedures, Validity, Necessary Information to fill the Passport and 

VISA Form for Issuance, Health Certificates, Currency, Travel Insurance, Credit & Debit 

Card, customs, currency, baggage and airport information. 

 

 Suggested Readings:  

 

1. D.L. Foster , The Business of Travel agency Operation & Administration 

 

 2. Malik, Haris & Chatterjee,Indian Travel Agents 
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 3. J.M.S. Negi, Travel Agency & Tour Operatiuons: Concepts & Principles  

 

4. C.Y. Gee,Travel Industry 5. Yale P,The Business of Tour Operations 

 

 

Tourism Elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
 

BUS 4E T06: FRONT OFFICE & HOUSE KEEPING MANAGEMENT 
 

 Module I: 

 

 Front Office Organization: Basic Layout and Design, Departmental Organizational Structure. 

Front Office Personnel: Departmental Hierarchy. Attitude and Attributes and Salesmanship. 

Job Descriptions and Job Specifications of Front Office Personnel.  

 

Module Il:  

Front Office Operations: The Front Desk- Equipments in use. The Guest Room- Types and 

Status Terminology. Key Controls. Tariff plans. Types of rates. 

 

 Module Ill: Reservations: Need for reservations, definitions, importance of reservations. 

Types of reservations. Sources and modes of reservations. Individual and group bookings. 

Booking instruments - Booking diary, Conventional charts, A & D register etc. The 

Reservation Cycle. Hotel Reservation Systems, CRS, Inter-sell agencies, Internet 

applications.  

 

Module IV: Franchise and management contracts. Indian Chain of Hotels. Target Markets. 

Alternate Lodging facilities.  

 

 Module V:  

 

Organizational Structure of Hotels: Small, Medium, Large. Lobby Arrangements, Layout and 

equipment in use, Handling VIPs, Duty Rota and work schedules, Uniformed Service.  

 

Suggested Readings:  

 

1. Sudhir Andrews, Front Office Training manual 

 2. Kasavana & Brooks, Managing Front Office Operations  

3. Ahmed Ismail, Front Office - operations and management  

4. Michael Kasavana & Cane, Managing Computers in Hospitality Industry. 

 

 

Tourism Elective 
UNIVERSITY OF CALICUT 

MASTER OF BUSINESS ADMINISTRATION 
 

BUS 4E T07: HOTEL OPERATIONS MANAGEMENT 
 Module I : 
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 Reservation & Registration: Sources and modes of reservation, Types of plans, types of 

room rate, Discount and allowances, Group reservation, Fore-casting room reservation, Walk 

- in reservation, Reservation chart and guest history card, Registration of guest at reception, 

Guest registration card, arrival and departure register, C- Form, Lobby errand card, arrival 

and departure report. 

 

 Module II: 

 

 ROOMS DIVISION: Functions of front office and house keeping department, Hierarchy of 

front office and housekeeping department, their Attributes, duties and responsibilities, 

Interdepartmental coordination, Departmental layout of Housekeeping, Functions of various 

Departments of Housekeeping and front office, yield management: concept & function.  

 

Module III: 

 

 RESTAURANT OPERATIONS: Restaurant equipments: Types, standard sizes, care, 

cleaning and Polishing of various equipments, Duties of a waiter, mise-en -scene and mise - 

en -place, Welcoming the guest, Rules to be observed while laying a table and waiting at a 

table Different Types And Styles Of Services - Silver Service, American Service, English, 

French, Russian, Buffet, Counter, Cafeteria, Food Courts, Room Service and Bar Service. 

 

 Module IV 

 DEPARTURE PROCEDURE: Procedure involved in checking out a guest at front-office, 

Procedure involved in checking - out a guest at house keeping department, Group Check-out 

procedures. Arrival & Departure formalities for both domestic & international Tourists.  

 

Module V 

 HOTEL OPERATIONS IN INDIA: Leading multinational hotel chains operating in India, 

Public sector in Hotelliering Business – Role, Contribution & Performance, Time share 

establishments. 

 

 Suggested Readings: 

 1. S.K.Bhatnagar, Front Office Management, Frank brother Publisher. 

 2. Sudhir Andrews Front Office Training Manual, Tata Mcgraw Hill. 

 3. Sudhir Andrews, Hotel H. K. Training Manual, Tata Mcgraw Hilt. 

 4. Manoj Madhukar, Proffessional House Keeping-Rajat Publications 
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WITH REFERENCE To MILCO DAIRY, ATTINGAL, submitled byMr. ABHIJITH v S (Reg No: LCAVMBAI0T), a stude,t or.fourth semester
Master of Business Administration (MBA) of this colrege. is a record of bonafide
work carried ou1 by him in partial furfilrrnent of Master of Business Administration
under the University of Calicut.

Project guide
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Date: 6l e ta)
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0470-?625004 MtLco DATRY
3 KEEEZHATTINGAL P. O

S0SATT|NGAL- 695101

Soc registerediety "'mil@
d

TR N D R U M DI ST
Doi miDevel op nt Gove ent K rol N T 7D ry@g moa

AJITH KUMAR S
\{ANAGER. MARKETING

03 August 2023

TO WHOM SO EVER IT MAY CONCERN

3i' '.r T certifo that Mr. Abhrjith V S a student or MBA - LEAD Cofiege of Management.
Dhoni, Palakkad. Kerara ABHIJITH V s has accomprished project on .., stiay on
Advertisement Effectiveness of consumer Berraviour with Reference to Mitco Dairy,
'\ningal." He has successftrlly cornpreted 60 days rong project on this topic. we found him
Sincere, meticulous, and enthusiastic & result oii.nt"d-H" workerr weI as a fragment of the
ream during the tenure.

s'e take this prospect to thank him & wish trirn aU the best for his future.

a

Milco D'ari

[ee zhattrnqal
I il)\

I
aoa oa,oo mrd,ocnt mroaoaD mrhrr(D"

MDIMKTG/87123

FOR MILCO DAIRY

W
'o1,.,/itt



THE UNIVERSITY OF CALICUT

In partial fulfitment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

A REPORT

On

by

ABILASH M

REG. NO: LCAUMBA00S

Submitted to

LEAS COLLESE OF HAI{AGEIIEHT

LEAD COLLEGB OF MANAGEMENT

DHONI, PALAKKAD - 678009

August 2023

lE

A STUDY ON INFLUENCE OF CUSTOMER

PERCEPTION ON BRAND PREFERENCE

TOWARD FROZEN FOOD PRODUCTS

Ltntler the guidonce of

Mr. PRAMOD V

Assistant Professor



PALAKKAD . 678 OO9
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-
Al LEAD Collegp of Managsrtsit

Dhoni, Palakkad, Kerala - 67flt@
info@lead.ac.in I www.lead.ac.in

Tet : 0491 255 3691OF MANAGEM€NT

I

This is to certit, that the project report ritled "A STUDY ON INFLUENCE
OF CUSTOMER PERCEPTION ON BRAND PREFERENCE
TOWARD FROZEN FOOD PRODUCTS,' submitted by Mr. ABILASH M
(Reg No: LCAUMBA00B), a student of fourth semester Master of Business
Administration (MBA) of this college. is a record of bonafide work carried out by
him in partial fulfillment of Master of Business Administration under the
University of Calicut.

Project guide: Director

Place: Palakkad
Date:

i

E]
__J,l

CERTIFICATE
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Date: JuIy Zl,20Z3

TO WHOM SO EVER IT MAY CONCERN

s is to certify that Mr. Abilash M, (Reg.No. LCAUMBA00S) MBA
E OF MANAGEMENT, Dhoni, palakkad had
" Influence of consumer perception on brand
food products,' at iD Fresh Foods (lndia)
ay 2023 to 17 Jul 2023 and, submitted the

ent at LEAD COLLEG
e a major project titled

t'erence towards frozen
ate Limited from 12 M
rt.

contribution to the activities of the project has been valuable for iD

iD Fresh Food (India) private Limited

orized Signature

fiwww.idfreshfood.com !fuior.esr, Fj info@idfreshfood.com

)

Nos 515/2, 5rs/9, srs/4, sr6/2, s,16/3,.s76/4, s33, Madivara virage, Kasaba Hobri, Anibere, AnekarTaruk,Bangalore _562107, Karnataka, Mob.; +91 97399-10521

ID FRESH FOOD (lNDIA' PRIVATE tIM]TED

CIN: U 15549(A20t 2pf1}672g4 pAN: AA|CM393 0G TAN: BLRM20194G

n
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A REPORT
On

A STUDY ON IMPACT OF EMOTIONAL INTELLIGENCE ON

PRODUCTIVITY AMONG THE EMPLOYEES OF FOREST

INDUSTRIES (TRAVANCORE) LTD, ALUVA

By

Miss. ABHIRAMI P

Reg. No. LCAVMBAO03

Submitted to

THE UNIVERSITY OF CALICUT

In partial fuffillment of the requirements for the
award ofdegree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. BALAMOUROUGANE R

ASSOCIATE PROFESSOR

-

LEA]
I,TAD COtTfG{ OI MANAGTMTNT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA -678009

August 2023
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Al LEAD College of Managemont
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.rn www.lead.ac.in

Tel : 0491 255 3693
4ANAGEMENT

a

CERTIFICATE

This is to certilr' that the project reporl titlcd "A STUDY ON IMPACT OF

EMOTIONAL INTELLIGENCE ON PRODUCTIVITY ANIONG THE

EMPLOYEES OF FOREST INDUSTRIES TRAVANCORE LTD, ALT]VA"

submitted by N{s. ABHIRAMI P (Reg No.: LCAVMBA0o3). a studenr of lirurth

semester Master of'Business Adminislration (MBA) of'this college. is a record ol
bonafide work carried out by him/her in parlial f ulfillment of Master ol lJusiness

Administration under the I Iniversitv of Calicut.

{(['1"

Prqect gui

Place: Palakkad
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FOBEST INDUSIRIES (TNAVANCOBE) LIFTITDD

ws3/2023fr84 2e/07/2023

CERTIFICATE

This is to certifv that Ms. ABHIRAMI P (Reg No. LCAVMBA0O3)

Semester MBA student at LEAD College of Management, Dhoni,

cl has successfullv completecl her rnajor project work on the topic

STUDY ON IMPACT OF EMOTIONAL INTELLIGENCE ON

UCTIVITY AMONG THE EMPLOYEES" at Forest Inclustries

core Ltd, Aluva for a period of 45 days as part of the curriculum.

ivas fourrr.l to be sincere, anci enthusiastic in collecting various

tion and data required for the project work. We wish all success

future endeavours

ne I & Admin)Manager

E









A REPORT

On

A STUDY ON EFFECTTVENESS OF VISUAL
MERCHANDISING IN BRANDING AFFECTING

THE CUSTOMER BUYING BEHAVIOUR IN
DECATHLON CHENNAT

Ms. ABHIRAMI O p

Reg. No: LCAVMBA002

Submitted to,

THE LINIVERSITY OF CALICUT

In partial fulfillment of the requirements for the cnuard of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. A. ASHRAF ALI

PROFESSOR

By

-

LEN f
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD

678009

AUGUST 2023

{
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CUST0MER BUYING BEHAVIoUR IN DECA.THLON CHENNAI-

k 
subnrrncd b\ Ms. ABHIRAMI O p (Reg No: LCAVMBAOO2), a studenr ol.fburrh
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SPORT FOB ALI AtI FOR .J[}1't

Date:31-07-2023

TO WHOMSOEVER IT MAY CONCERN

This is to certify that Miss. ABHIRAMI O p a student of MBA- LEAD
COLLEGE OF MANAGEMENT, DHONt, PALAKKAD, Kerata. ABHtRAMt
O P has accomplished project on ,,A STUDy ON EFFECTIVENESS OF
VISUAL MERCHANDISING IN BRANDING AFFECTING THE
CUSTOMER BUYING BEHAVIOUR lN DECATHLON CHENNAI". ShC
has successfully completed 60 days long project on this topic.

We found her sincere, meticulous, and enthusiastic & result oriented.
She worked well as a fragment of the team during the tenure.

We take this prospect to thank her & wish her all the best for her future

For Decathlon Sports lndia Pvt Ltd

lo erungudl
alal , OMF

A Eignatory, ,,.,.
+91 7821944

SPOPTS NDIA PVT LTO

7U10, A2 O-Chikkajala Vrll,rql lltli,riy Uoad, Bangalore - 562157

7676798989, www.dec;r'h1,rL i i,.

r-:4tFIC033858



THE IMPACT OFAUGMENTED REALITY ON CONSUMER

PURCHASE INTENTIONAND BRAND LOYALTY IN

FASHION RETAIL SHOPPING - BLUESTONE JEWELLERS

PVT LTD CHENNAI, TAMILNADU

BY

MT. ABHISIIEK ANAIR
Reg No: LCAVBMAl08

Submitted to

THE UNIVERSITY OF CALICUT

In partial /ulfilment of the requirements .for the award of the degree of
MASTER OF BUSINESS ADMINISTRATION

Under the Guidance

Dr Sangeetha p

ASSOCIATE PROFFESOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI P.O, PALAKKAD, KERALA - 678009

AUGUST 2023

A REPORT ON

ttAo corr€Gt oF r{aNAcfiltNT



LEAO College ol Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I vwvw.lead.ac,in

Tel : 0491 255 3693
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C'ITTIFICATE

This is to ccrtify that the proiect report titled "THE IMPACT OF AUGMENTEI)

IIEALITY ON CONSUMER PURCHASE INTENTION AND BRAND

LOYALTY IN FASHION RETAIL SHOPPING . BLUESTONE

JEWELLERS PVT LTD CHENNAI, TAMILNADU" submitted by

Mr. ABHISHEK A NAIR (Reg No: LCAVMBA108) a student of fourth

semester Master of Business Administration (MBA) of this college. is a record of

bonafide work carried out by him in panial fulfillment of Master of Business

Administration under the University of Calicut.

l) roJ ect gulde Director
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(

01 August 2023

This is to certify that, Mr. Abhishek A Nair (Reg No LCAVMBA10S) 4th Semester

MBA student at LEAD College of Management, Dhoni, Palakkad has successfully

completed his major project work on the topic "A STUDY ON IMPACT OF

AUGMENTED REALITY ON CONSUMER PURCHASE INTENTION AND BRAND

LOYALTY IN FASHION RETAIL SHOPPING - BLUESTONE JEWELLERY AND

LIFESTYLE PW LTD, CHENNAI, TAMILNADU" as part of the curriculum. He was

found to be sincere and enthusiastic in collecting various information and data

required for the project work.

Thank you,

j$

. /";q4-!i\

Nffiq#

BLUESTONE
3:a.snrc i{$€lle., sd Liar,yL 41. L!d.

&E 8a g9/2 [06 lorsao A'Eoc., f,tsEi6]ol Woq€, Cliner RiB Aoo(t. l.,tol.foi',lt sd.gdse - 5600rl
.9l8o5ro4l5a4 *oxnsr.didrie€€arle$..E@F er|.U{,e,rom.6fr cstttt2!0oq:O8!C0e9{78

r'{oboj Ol6ca: 3O2. Ctronrd. F .ra. rrkd@6 E od, florr,4rdrro?i €or" l'lshbdi - aCO @ l{oL.rirE. r, 2 (o!9 ,tt
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TO WHOMSOEVER IT MAY CONCERN
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AREPORT

On

ASSESSING THE VIABILITYAND MARKET
POTENTIAL OF TWO-WHEELER LOANS FOR

ELECTRIC BIKES & SCOOTERS FOR L&T FINANCIAL
SERVICES, BENGALURU

By

MT. ABHISHEK SHINE

Reg. No. LCAVMBAI09

Submitted to

UNIVERSITY OF CALICUT

In partialJitlfillment oJ the requirement for the award o.f the degree oJ

MASTER OF tsUSINESS ADMINISTRATION

Under the guidance of

Dr. S. SUDHAKAR

ASSISTANT PROFESSOR

L[A]
LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, I(ERALA-678009

AUGUST 2023



CERTIFICATE

This is to certi& that the project report titled *ASSESSING THE VIABILITY

AND MARKET POTENTIAL OF TWO-WHEELER LOANS FOR

ELECTR]C BIKES & SCOOTERS FOR L&T FINANCIAL SERVICES,

BENGALURU" submitted by Mr. ABHISHEK SHINE,

Reg No: LCAVMBAIO9, a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide rvork carried out by

him in partial fulfilhnent of Master of Business Administration under the

University of Calicut.

P,kh, Direclor

tt

Place: Palakkad
Date: oc, l,rgfzr
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L&T Financial Services

o1.o7.2023

TO WHOMSOEVER IT MAY CONCERN

This is to certify that Mr. Abhishek Shine (LCAVMBA109), fourth-semester MBA

student at LEAD COLLEGE OF MANAGEMENT, Calicut University, has successfully

completed his project work at L&T Financial Services, Bengaluru, Karnataka, with

the title "ASSESSING THE VIABILITY AND MARKET POTENTIAL OF TWO-WHEELER

TOANS FOR ELECTRIC BIKES & SCOOTERS FOR L&T FINANCIAL SERVICES,

BENGALURU" foT a period of 60 days in partial fulfilment of his course curriculum.

Yours sincerely,
Fo. L&T FINA CE LIMITED

Iiesh Dange
Chief Human Resources Olficer

Limited
ce Address

Registered Office
156 Floor, PS Sriian Te.h Park, Plot No. 52

Block ON, Sector-V Salt Lake City

Kolkata 700 091, District 24-Parganas North

CIN: U65910W81993f 1C050810

T+9122 6212 5q)0
t +9122 6212 5553

E customer€are@ltts.com



A REPORT

ON

PATIENT JOURNEY MAPPING AND ANALYSIS: A

CASE OF OPTMIZATION OF PATIENT EXPERIENCE

IN VIJAYA HOSPITAL

By

ABILA B

Regn No: LCAVMBA004

Submitted to

In partial fulfillment of the requirentents for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DR. ANIL KUMAR T.V

ASSISTANT PROFESSOR

Lg/\:
r{&$ {t*tt"ts{,*f,, r"{&!*;i&tr",r{&{t

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA- 678009

August 2023

THE LTNIVERSITY OF CALICUT



'I his is to ccrtily lhat thc pro.jcci rc,port li
ANI) ANALyS|S: A CAsr! OF.
EXPT'ITIENCI, IN VIJAYA I{OSPI
(llcg. No.: LCAVM|IAO04). a sludenl
Administration (MBA) of this collegc
hcr in paftial lulfillment of Master ol.B
o1'Calicut.

CIIITTIFICATE

Ilcd l,A'l'IttN'I',,OUttNEy MAppING
OI''I'IMIZATION OF PATIENT

TAL" sLrbnriued by Ms. ABILA B
ol- lburth scntestcr Mastcr-ol. Business

, rs a record ol'bonalidc work carried out by
usiness Administration under the University

I'r'o.ject guidc
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Vijnyn hospirnt

--KoTTAMKARA_-.-

A CENTRE OF OEDICATED DOCTORS
il AH E.r,y t6d Cdin d

AI

5

Date:31.07.2023

This is to certify that Ms. ABILA.
College Of Management, Dh

B, MBA l4ft Semeste4 student of
work on the title ..patient 

journ

onl, Palakkad has successfirlly completed her
ey mapping and analysis: A case oftion of patient experience in vijaya Hospital,' from 01.06.2023 to

vt'aya hosp iral IS a reputed Mul Super spec ialry Tertiary Care NABH
ti

providing quality healthcare services tn the fie tdCAnaesthes o ogy ardiology, Dermato E
Gen

Iogy, NT,
eral surgery, Iaparoscopic Surgery, Nephrolocy, Neuro surgery,Obs tehics & Gynaeco ogy Oph&almo ow,Paediatrics S Phys otherapy, Psychiafry Rad o ogy and

urgery,
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A PROJECT REPORT

ON

STUDY ON THE COMMUNITY ENGAGEMENT OF

RAW MATERIAL COLLECTION FOR ACTIVATEI)

CARBON WITH SPECIAL R"EFERENCE TO CLEAN

CARBON PRIVATE LIMITED

BY

Mr. ABIN THOMAS

REGNO: LCAVMBAI l0

Submitted To

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the oward of the degree of

MASTER OF BUSINESS MANAGEMENT

Under the Guidance of

Dr. V.R.N Nedunchezhian

PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA .678009

August 2023



CERTIFICATE
T

a

This is to certi$ that the project report titled "STUDY ON THE COMMUNITY

ENGAGEMENT OF RAW MATERIAL COLLECTION FOR ACTIVATED

CARBON WITH SPECIAL REFERENCE TO CLEAN CARBON PRIVATE

LIMITED'submitted by Mr. ABIN THOMAS (Reg No: LCAVMBA1l0), a

student of fourth semester Master of Business Adriinistration (MBA) of this

college, is a record of bonafide work carried out by him in partial fulfillment of

Master of Business Administration under the University of Calicut.
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Project guide Director
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Place: Palakkad
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Cl:i..ia, filnrl ;'Oril!ir

CARBON PvT LTD I(NFRA INDUSTRIAL PART! KAil1{UR. XERALA

THIS IS TO CERTTFY THAT Mr, ABIN II{OMAS REG N0 LCAVMBAII0 MBA STUDENT OF LEAD C0LLEGE 0t

MANAGEMENT, DHONI HAS DONE'II]E PROJECT WORK TTN'LED "STUDY ON THE COMMTNTIY ENCAGEMENT OF

RAW MATERIAT COLLECTION TOR ACTIVATED CARBON'AT IHIS COR}ORATION Mfi NECESSORY CUIDANCE

FROM OUR OFFICERS.

YOURS FAITHFUI.I.Y

KAN;iui{
670301

--{
.o*

s|iAEEE KV

IAI{AGING DIRECTOR



AREPORT

On

A STUDY ON CONSUMER BUYING BEHAVIOR TOWARDS

MMARKFOOTWEAR

By

THE UNIVERSITY OF CALICUT

In partial fulfilment of the reqttirentent.for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of
Mr. JITH R

ASSISTANT PROFESSOR

-

LEA]
rt&O CCLtt6t Or MAriAGt MINI

LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA '678009

August 2023

MT. ADARSHV

Regn.No.LCAVMBAI l2

Submitted to



CERTIFICATE

OF
.lLlLlLll

.rL

This is to certiry that the pro.iect repoft titled *A STUDY OF CONSUIIIER

BIIYING BEHAVIOUR TOWARDS MMARK FOOTWEAR" submitted bv

Mr. ADARSH V (Reg No: LCAVMBAIl2), a student of fornth semester Master

o1. Business Administration (MBA) of this college. is a record of bonafide rvork

cauied out by him in parlial t-ulfillment of Master of Business Administration under

the University of Calicut.

NBA

to 2024-25
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PG):rr1lA

Dirsctor
LEAD College o{ Management

Dhoni. Palakkad-678 0Og
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*.govzOne P'LYMERS INDIA P*' LrD'

PRO ECT C ERTIFI ATE
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A REPORT

On

A STUDY ON DISPARITIES BETWEEN TARGETED & ACTUAL BRAND

AWARENESS & BRAND POSITIONING OFSTEELMAX ROLLING MILLS

LTD.

By

MT. ADARSH R S

Regn. No.' LCAVMBAl l l

Submitted to

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the guidance of

DT, SHEENAM S

ASSISTANT PROFESSOR

m

L[A]
LEAD COLLEGE OFMANAGEMENT DHONI, PALAKKAD

KERALA- 678009

August 2023
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THE LTNIVERSITY OF CALICUT
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CERTTFICATE

OF

This is to certi{i/ thar the project report tirled .A sruDy oN DISPARITIES
BETWEEN TARGETED & ACTUAL BRAND AWARENESS &
POSITIONING OF STEELMAX ROLLING MILLS LTD.,, submilted by
Mr. ADARSH R S (Reg No: LCAVMBAIII), a student of fourth semester
Master of Business Administration (MBA) of this college, is a record of bonafide
work carried out by him,&er in part;al fulfillment of Master of Business
Administration under the University of Calicut.B
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Director
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sM RL/PRJ/2307070 28 July 2023

CERTIFICATE

This is to certify that Mr. Adarsh R. S. (Reg. No.: LCAVMBA111), Final year MBA-Marketing student of

LEAD College of Mana8ement, Dhoni, Palakkad, Kerala-678009 has successfully completed his

pToJeCt woTK on,,DISPARITIES BETWEEN TARGETED & ACTUAT BRAND AWARENESS & BRAND

POSITIONING of STEELMAX ROLTING MILTS LIMITED,,at STEEIMAX RoLLING MILL5 !TD., KAII.,II(oDE,

PAIAKKAD, in partial fulfilment of the requirements for the award of the degree of MASTER OF

BUSINESS ADMINISTRATION {2O21-2023) of The University of Calicut.

We found his performance and conduct to be good during his short tenure with us

For STEELMAX ROLLING MILLS LTD.
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Dharvesh Sranalaz
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APROJECT REPORT

On

*A STI.]DY ON INVESTORS RESILIENCE AND RESPONSE

DURING COVID.19 IN THE STATE OF KERALAWITH

REFERENCE TO NIRI}IALBANG SECURJTIES PRIVATE

LIMITED, COCHIN,KERALA"

By

MT.ADITHYAITI UDAYAN

MBA (Reg. No. LCAVIv{BA113)

Submitted To

UNIVERSITY OF CALICUT

In partial Julfillment of lhe requirement for lhe award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the Guidance of

DT. URMILARMENON

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MAIIAGEMENT

DHONI, PALAKKAD, 678009

August 2023



CERTIFICATE

This is to certify that the proiecl report titled *A STUDY ON INVESTORS

RESILIENCE AND RESPONSE DURING COVID.Ig IN THE

STATE OF KERALA WITH REFERENCE TO NIRMAL BANG

SECURITTES PRMTE LIMITED, COCHIN, KERALA' submitted hy

Mr. ADITHYAN UDAYAN (Reg. No: LCAVMBAII3). a student of founh

semester Master of Business Adminisration (MBA) of this college. is a record of

bonatjde work canied out b-v hitn in partial fulfillment of Master of Business

Administralion under the Universitv of Calicut.

I

Project guide

Place: Palakkad
Date: o9(o3(zoz3

O
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PALAKKAD
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678 009 Directoro
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E

Al LEAD Cdleg€ of Maflagement
t)+rofli. Palahkd. K€rala - 678009

0491 255 3693
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NIRMAL BANG
a relataonship beyond broking

NIRMAL BANG SECURITIES PW.LTD.

K.4hoP-*'t

Oate:27-07-2023

TO o SOEVER IT MAY ONCERN

This is to ceniry rhat Mr. ADITHyAN UDAYAN (LCAVMBAI t3) 4ft Semesrer MBA
of LEAD COLLEGE OF MANACEMENT. DHONI, PALAKKAD. KERALA. He has
lished his project on *A STUDY ON INVESTORS RESILIENCE AND RESPONSE
G COVID-I9 IN THE STATE OF KERALA wrTH REFERENCE ro NTRMAL BANG

RITIES PVT LTD, COCHIN'

He has successfu,y comprered his project on this topic. we found him sincere, meticuious.
tstic & result oriented in colrecting various information's and data required tbr the project

Authorized Signatory

302, Marathon lnnova, Ganpatrao Kadam Marg opp Corporate Parlq Lower Parel (vv) Mumba rO00 3
Peninsula

Tel. 6273 8000 6273 800 Fax 6773 80 0
Add.e5s 0 to 701 I Wingr Khandelwal Hou5e, Poddar tuad, Malad (E), Mumbai 400 097Tel.: 6273 9@0 62?3 9099 Fax 6273 9l 02

cll{ l{O.r u99999MH g{tTPfcl 0659I t
Mcmbcr Bse N5E MSEI, Rcgltt tlon l z(m202536SEBI No.

Erch.t{. R.glrtlr.d Srokrr ln 85E Currrncy Sagltr3rt

E

KOCffl
682016

o U,5EC

Erdnngt R.9h.r.d &okcr ln lsE I I{'E Co.ntnodlty 5.$n nt

We wish all success in his future endeavours.



AREPORT

On

A STUDY ON CUSTOMER PURCHASE DECISION

MAKING IN HOME APPLIANCE RETAIL INDUSTRY

WITH REFERENCE TO NANDILATH

G-MART

By

MT. AGHIL KAZAD

Reg. No. LCAVMBA114

Submitted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirementfor the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

Dr. V. SMITHA

ASSISTANT PROFESSOR

-rr

L[A]
LEAD COLLEGE OF MANAGEMENT

DHONI P.O, PALAKKAD, KERALA-678009

August 2023
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Dhoni, Palekkad, Kerala - 678009
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CERTIFICATE

This is to certifu that the project report titled A STUDY ON CUSTOMER

PURCHASE DECISION MAKING IN HOME APPLIANCE RETAIL

INDUSTRY WITH REFERENCE TO NANDILATH G-MART submitted by

Mr. AGHIL K AZAD, Reg. No. LCAVMBAI14 a student of fourth semester

Master of Business Administration (MBA) of this college, is a record of bonafide

work canied out by him in partial firlfillment of Master of Business Administration

under the University of Calicut.

Pro guide:
Smitha

Place: Palakkad
I

a Date: o? I og, \ 2 o23 ,

bt

P
Director

Thomas K George
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0Nandil th G-Mart
oaoalt EIE<Ttotat<l a Hota a?tt tata<a5 t taza

KAROTTUKUNNEL ARCADE, NAGAAAPADO,'4, KOTTAYAi'A

Ph : 0481-6555506, 0481-265555
E-mail : gmartktym@nandilathgmart.com

Date : O1/OA/2O23

This is to certify that the following MBA Student - AGHIL K AZAD (Reg

No:LCAVMBAL I4J Lead College of Management, Palakkad, has conducted a study
on Customer Purchase Decision Making in Home Appliance Retail Industry at
Nandilath G Mart Nagampadam,for fulfillment of his academic studies.

Throughout the project work we found that he is sincere, hardworking and very
dedicated towards his prolect.

Branch Manager
Nandilath G Mart

}Jandl fl ! ror38..r e.-iJl :.ryrt
KAROTTUKUNNET ARCADE

NAGAMPADAII, KOTTAYAM{86 OO 1

Ph: fiEl-2582726, 2582723, 9745766620
GST il:: 32ACOI- ii;719clZW

I
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TO WHOMSOEVER IT MAY CONCERN









AREPORT

On

A STUDY ON CUSTOMER PERCEPTION TOWARDS

FINAI\ICIAL SERVICES PROVIDED BY CHEMMANUR

CREDITS AND INVESTMENT LTD

By

Ms. AISWARYA.M

Reg.No. LCA\ 484006

Submitted to

LINIVERSITY OF CALICUT

In partial fuffillment of the requirement for the award of the degree of

MASTER OF BUSINESS ADMIMSTRATION

Under the guidance of

DT. URMILA R MENON

ASSISTANT PROFESSOR

-LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA.67EOO9

AUGUST 2023

E



CORTI:IIC.I,Ti

Ihjs is to ccltily rhat rhe projcct iliron dtied ..A S'ILtlY Uit[ CUSTO].ifn
PERCE.PTION TOWARDS F'INANCIAL SERVICES PROVIDE.D BY

CIIEMMANUR CREDITS AND INVESTMTNT LTD." submitted by

(AISWARYA M)(Rcg No: LCAVMBA006), a student of Iburth semester Master

of Business Admiuistration (MBA) of this college, is a record of bonafide work

carried out by him/her in partial fulfillment of Master of Business Adminislration

under the University ofCalicut.

e,

Project guide

Place: Palakkad
Date: 0t'(pg{2e23
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29/07 /2023
Thrissur

EM&Head-H
llli
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E

,t oilhoyrd Euilding, Rouod squth, Thfisaui. 0g.q00l'(eiala

ilritciemrnanr"rrcia:cills.com 6 wwt .0hemm6nulcre{lts}0m

ctN: u66913Krt00aPlc023660

TO WHOMSOEVER IT MAY CONCERN

This is to ceftiry that Ms.AISWARYA M a student of MBA, LEAD COLLEGE OF

UANAGEMENT, DHONI, PALAKKAD, KERALA successfully completed a project on "A
STI,JDY ON CUSTOMER PERCEPTION TOWARDS FINANCIAL SERVICES

IROVIDED BY CHEMMANUR CREDITS AND INVESTMENTS LIMITED". She has

ccessfully completed 60 days long project on mentioned topic and we found her sincere,

ahusiastic and result oriented. She worked well as a part of the tcanr during entire tenure of

t project and on behalfofCCIL we wish her all the very best in her future endeavours.

././t. *,,xr(-._
I layakumal \



A REPORT

On

STUDY ON THE IMPACT OF CONSUMER PREFERENCES

ON ICE-CREAM CONSUMPTION PATTERN IN THRISSUR

CITY WITH REFERENCE TO AMUL

Ms. AISWARYA K LALSON

Reg. No. LCAVMBA0O5

Suhnitted to

In partial fulfilment of the requirement for the atard of degree o./

\I.{STER ()t Br. st\t_ss AI)\II.\ISTR\TtO\ (\r8.,\)

Under the Guidance of

DT. V.R.N NEDUNCHEZHIAN

PROFESSOR

LEN ]
LTAO COLI.TGE OF MANA6€Mf NI

LEAD COLLEGE OF MANAGEMENT

DHONI. PALAKKAD

AUGUST 2023

THE UNIVERSITY OF CALICUT

Bt'
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LEAO Coilege ot Man*rneflt

Ohod, Pablrfd, lGrah- erZarc
info@led.ac. in I www.lead.ac.in

Tet : 0491 255 g6*t

CERTIFICATE

This is to certily thar the project report titled *sTUDy oN THE IMPACT OFCONSUMER PR-EFERENCES ON ICE.CR.EAM CONSUMPTION
PATTERN IN THRISSUR CITY WITH REFERENCE TO AMUL,,submiued
bv Ms. AISWAR'A K LALS,N (Reg No: LCA,MBA0,'), a student of tburth
semester Master of Business Administration (MBA) of this college, is a record ofbonafide work carried out by her in partial fulfillment ot.Master of Business
Administration under the Universitl_ of Calicut.

ect guide
Director

PALAKKAD .678 O09
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PIace: palakkad

Date: eP{oQp*.2s
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A REPORT

On

A STUDY ON COST VOLUME AND PROFITANALYSIS

WITH SPECIAL REFERENCE TO KERALA FEEDS LTD

KALLETTUMKARA

\t.{sTER OF llt st \ Ess .\D}t t\ lsTR_{'to\ ( }ttsA)

UNDER THE GUIDANCE OF

DT. URMILA R MENON

ASSISTANT PROFESSOR

-

LEA]
LEAD COLLECE OF MANAGEMENT

DHONI, PALAKKAI)

678009

AUGUST 2023

MAJOR PROJECT REPORT
B1'

AISWARYASIMSON

Reg. No. LCAVMBA00T

Submitted to

UNIVERSTTY OF CALICUT

In partial .fulfilment of the requirement for the cn'ard of degree of



CERTIFICATE

This is to certifl that the project report titled "A stud;* on Cost Volume and Profit

analysis with special reference to Kerala Feeds Ltd Kallettumkara submitted

by- Ms. AISWARYA SIMOSN (Reg. No. LCAVMBAO0T). a student oi tbunh

semester Master of Business Administration (lvIBA) of this college. is a record ol

bonafide work carried out by her in partial hrltlllment ol Nlaster of Busines:;

Administration under the Unirersitv olCalicut.

Project guide
EOFMA

Directorc
o s

) DHON

Place: Palakkad
Date o{o{z-ozz

PAr-AKKAD-678 
009

LEAD Cologo ot irar4sn€trt
Dhoni, Palakl€d, Kerah - 6-ra(xl9

info@lead.ac.in I www.lead.ac.in
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KERALA FEEDS LTD.
(A GOVERNMENT OF KERALA UNDERTAKING)

KALLETTUMKARA. 680683, THRISSUR DIST., KERALA

GST No 32AAACK9796N1rr

PPt54/e6(N L - //25 /, 3 04'h August 2023

TO WHOI\ISOEVER IT MAY CONCERN

is is to certifo that Ms. Aiswarya Simson (Reg No. LCAVMBA0OT)

A student of Lead College of Management Dhoni, Palakkad has

pleted her Project Work in this Company under the topic "A Study on Cost

olume and Profit Analysis with Special Reference to Kerala Feeds !-td,

llettumkara" during the period from 01.06.2023 to 31.07.2023. This

ificate is issued enabling her to keep in project report

r KER \L,\ FTEDS LTD.

fu+
Y MANAGER (P&A)

}IANAGING DIRECTOR

Regd. Office : Kallettumkara - 680 683, Thrissur District
Phone: (00 91 480) 2713550, 2713554 Fax (0480) 2720194

E-mail : support.kfl@kerala.gov.in Website : www.keralafeeds.com
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A REPORT

On

A STUDY ON THE EFFECTIVE QUALITY MANAGEMENT PROCESS ON

HINDUSTAN PENCILS PVT.LTD., BY IMPLEMENTING THE DMAIC

METHODOLOGY

By

Mr. AJITH. P

Regir'o. LCAVMBAI l7

Submitted to

UNIVERSITY OF CALICUT

In partial fulrthent of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

UNDERTHE GUIDANCE OF

DR. BALAMOUROUGANE. R

ASSOCIAIE PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAD _ 678009

AUGUST 2023

I



CERTIFICATE

YOF

This is to certii, that the project report titled "A STUDY ON THE EFFECTIVE

QUALITY MANAGEMENT PROCESS ON HTNDUSTAN PENCILS

PVT.LTD.,BY IMPLEMENTING THE DMAIC METHODOLOGY"

submitted by Mr. AJITH P (Reg No: LCAVMBAIIT). a srudent of fourth

semester Master of Business Administration (MBA) oithis college, is a record of

bonafide work canied out by him in partial fulfillment of Masler of Business

Administration under the Universitv of Calicut.

I'EA

Proiect guidc Ge OF r"aA
Director

o
PALAKKAD 6: JL
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t
, Place: Palakkad

Date:

-

I I

iAl LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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G(t;4
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HINDUSTAN PENGILS PVT. LIMITED
Plot No. 217l1, GIDC, Umbergaon-396171 , Disl. Valsad, (GUJARAT) Ph. 0260 - 2562485

Date-12.07.2023

is is to certifl' that N'l r. Ajith P (Reg.NO.I-CAVMBA I l7) 4th senrester

A student of LEAD COLLEGE, OF MANAGEMENT, PALAKKAD,

der Calicut Unir,ersity has successfulll, complcted his project work at

\DUSTAN PENCILS PRIVATT] LIMITED \l'ith the tit|C *TI{E STI.JDY

THE EFFECTIVE QTIALITY MANAGEMENT PROCESS ON

\DUS'I'AN PENCILS PVT.LTD. To AVOID THE I}RI.]AKAGE IN

ARA ABSOLI.ITE PENCILS BY IMPLEMENTING THE

\IICMETHODOLOGY WITH REI'RI]NCE TO HINDI.ISTAN

\CILS PVT. L'tD. DT]RIN(; THE MONTH OF JI.IN},-2023 AND

L!'-2023.

Peo

eral Manager (/j o

0

Dc
u8a !

dustan Pencils Pvt. l-td.

I
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A REPORT

ON

A STTIDY ON AWARENESS ABOUT SMART HOME

AUTOMATION TECHNOLOGY AND IMPACTS ON

SALES OF SPIN.TECH FITTINGS INDIA PVT.LTD

Bv

AJITHAN N VINOD

Regn No: LCAVMBAII6

Submitted to

LINIVERSITY OF CALICUT

MASTER OF BUSNIESS ADMISTRATION

Under the guidance of

Dr. ANIL KUMAR T.V

ASST.PRoIIESSOR

LEA]
LEAD COLLEGE OF MANA(;EMENT

DHONI, PALAKKAD, KERALA.678OO9

The partiol fulfilment of the requirement for the award of the degree of

AUGT]ST 2023

I



CERTIFICATE

This is to certis, that the project report titled "A sruDy ()N AWARBNESS
AI]OTIT SMART HOME AUTOMATION TECHNOLOGY AND IMI'ACTS
ON SALES OF SPIN-TECH FITTINGS INDIA PVT.LTD,, submined by
MR. AJITHAN N VINOD (Reg No: LCAVMBAII6),, a student of for-rrth
semester Master of Business Administration (MBA) of this college, is a record of
bo,aficle r'vork carried out by him in partial fulfillment of Master of Business
Adnrinistration Ltnder the lJniversity of Calicut.-.

z ru4-25
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Project guide

trector
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\K .578 009

Place: Palakkad
Date: 6. t.,t_ol.)

Dtiol.
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-EAl LEAD College ot Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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i srtru rE'01, Fitffngs trndia Pvt. !td.
Kultcr!0eroo I P.O. iranotr

Alspp{,rll8 oisr.. Kotalt ' 689 6eX

Pion.. 0{19-23 I 2f 2{, Res : 24651?{' 949599272d
r_rorititlrt$s$1lr{actt ttg i.*5 rdttl. si o.?
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i:$e {lill$E l0rl

This is to certi$ rha Mr.Ajithan N Vinod, MBA 4th semesGr student of

(RegisterNo; LCAVMBAI l6) LEAD College OfMarcgement, Dhoni,

Palakkad has succes*fully completed the project work on the topic A STUDY

ON AWARENESS ABOUT SMART HOME AUTOMATION TECHNOLOGY

AND IMPACTS ON SALES OF SPIN-TSCH FIT"NNCS INDIA PW.LTD

Mannar, Mavelikkara as part of the currjculum.

He was found to be sircere and en&usiastic in collectiag various

information and data rtquired Ibr the project work.

Copu V Narnboothiri

We
Geneml Manager

*f,4,.

wrlH tfiNovAltONS SINCE 1986



A REPORT

On

A STUDY ON THE EFFECTIVENESS OF THE

DISTRIBUTION CHANNEL OF MINARALLOYS AND

FORGTNGS PVT. LTD KANJIKODE WITH SPECIAL

REFERENCE TO, PALAKKAD DISTRICT

B"r"

MT. AJMAL K T

Regn. No.: LCAVMBA 118

Submitted to

THE UNIVERSITY OF CALICUT

In the partial fuffilment of the requirement for the award of the
degree of

MASTER OF BUSINESS ADMINISTRATION

DT. SIVAKUMAR S

ASSOCIATE PROFESSOR

LEA]
I.EAO CCLI-EOE OF MA}IA3E,{E,I.T

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA-678009

AUGUST 2023

I

Under the guidance of



rAl LEAD Collegs of Managsm€nt
Dhoni, Patakkad, K8rala - 678009

info@load.ac.in I www.lead.ac.in

Tel : 0491 255 3693
3F MANAGEMENT

a

C:RTII'ICATI]

'[hrs rs to ucrtiil that the pi'qcct report titled "A SI UDY ON I HE

EFFECTIVENESS OT' THE DISTRIBUTION CHANNEL OP MINAR

ALLOYS AND FORGINGS PVT. LTD KANJIKODE WITH SPECIAL

REFERENCE TO, PALAKKAD DISTRICT" submitted by Mr. AJMAL K I

(LCAVMBAIIS), a student of fourth semester Master of Business Adnrinistration

(MBA) olthis college, ,s a lecord of bonafide work carried out by him/her in partial

fulfillment of Mastei o1' Business Administration under the Universitv of Calicut.

B Project guide GeOF MA l) treclor
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67E 0i19

raALA KKAD
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Place: Palakkad
Date: *\r)-s
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MINAR Arroys Ar{0 FoRGr{cs pvT. rTD.

AR

CERTIFICATE

This is to certify that, Mr. AJMAL K.I. (Reg No. LCAVMBAI lS ) is a
1

pno.fide final semester student of the MBA programme at LEAD COLLEGE
I

PF MAN.{GEMENT, Dhoni, Palakkad has under-taken dissertation in our

lrganization on the topic "A Study on Effectiveness of Distribution Channel in
I

[irar Alloys and Forgings Pvt. Ltd." under the guidance of A.Mohammed
I

Faneefa, General Manager. His performance & conduct during the project work
I
|as good.

Kunjikode A.Mohammed Honeefa

General Manager.:t-07-2023

sii) 13fl18, NIDA, KANJIKoDE, PALAKKAD - 678 621. Phone: 0491-2970245. E-mail : minaralloys@hotmail.com

a
AN ISO 9001:2015, 14001:2015, 50001:2018 CERTIFIED COMPANY

CIN : U27106K12001PTCO15136 / GSTIN : 32AADCM2687D1ZP

+-

Tav
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A Project RePort On

A STUDY ON RECENT TRENDS IN CUSTOMER BUYING

BEHAVIOURAND PREFERENCES IN THE MOBILE RETAIL

INDUSTRY WITH SPECIAL REFERENCE TO THE CHENNAI

MOBILES, PALAKKAD

Submitted to,

UNIVERSITY OF CALICUT

In partial .fulfilnent of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Submitted bY

MT. AKHIL CHANDRAN

Reg. No: LCAVMBAII9

Under the Guidance of

DT. SANGEETHAP

ASSOC1ATE PROFESSOR

LEA]
LEAO COLLEGT OT MANAGTMENT

LEAD COLLEGE OF MANAGEMENT
DHONI. PALAKKAD

AUGUST 2023



CERTIFICATE

This is to cenig' thar the project reporr titled " A STUDY ON RECENT TRf,NDS
IN CUSTOMER BUYING BEHAVIOUR AND PREFERENCES IN TT.IE

MOBILE RETATL INDUSTRY WITH SPECIAL REFERENCE TO THE
CHENNAI MOBILES,PALAKKAD" submirted by Mr. AKHIL CHANDI{AN
(Reg No: LCA!'MBAI l9). a student of rourth semester Masrer .r Business

Administration (MBA) of this college. is a record of bonatide *ork carried out b1.

him in partial fulllllment ol r\'laster of Business Administration under the

Universiti- of Calicut.Dl5

l)roJect g de Director

EOFMAG

o

)

Place: Palakkad
Date: 6. e-%L)

LEAD College d ilanag€fiEnf
t honi, Pald*ad, Kera*a - 678009

info@lead.ac.in I www.lead.ac.in

Tel : M91 255 3693]f MANAGEMINT

PATAKKAD ' 678 OO9
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rdrin. Oflice
ldrin. Office

No. 666, Sathy Road, Gandhipuram, Coimbatore, Tamilnadu - 641012

15/t95, Coimbatore Road, Sulthanp€t, Palakkad, xerala - 678001.

GSTIN

GSTIN

33AAFFCT 582LIZG

32AAFFC1582L1Zl

CERTIFICATE

is is to certify that Mr. AKHIL CHANDRAN (Reg No. LCAVMBA119) 4th Semester
8A student at LEAD College of Management, Dhoni, Palakkad has successfully

pleted his major project work on the topic "A sTUDY oN RECENT TRENDS lN

STOMER BUYING BEHAVIOUR AND PREFERENCES IN THE MOBILE RETAIL

USTRY WITH SPECIAL REFERENCE TO THE CHENNAI MOBILES,PALAKKAD" as

rt of the curriculum. He was found to be sincere and enthusiastic in collecting
ious information and data required for the project work. We wish all success in

future endeavours.
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AREPORT

ON

A STUDY ON EFFECTTVENESS OF NEUROMARKETING

STRATEGTES WITII REFERENCE TO NIRAPARA' OKKAL'

KALADY

By

AI(HILPAUL

Reg No: LCAVMBA121

Submitted to

UMVERSITYOF CALICUT

In partial fulfilment of the requirements for the anard degree of

MASTER OF BUSINESS ADMIMSTRATION

[Jnder the Guidance of

DT.ARCHANAP'V

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT DHONI P'O

PALAKKAD, KERALA-678009

AUGUST 2023

I
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CERTIFICATE

This is ro certiry that the project report titled "A STUDY ON EFFECTMNESS

OF NEUROMARKETING STRATEGIES WITH REFERENCE TO

NIRAPARA, OKKAL, KALADY" submitted by Mr' AKHIL PAUL

(Reg No: LCAVMBAI2I), a student of fourth semester Master of Business

Arlministration (MBA) of this college, is o iecord of bonafide work canied out by

hi[r in purdal fulflllmcnt oi lvlaster ol Busrtruss Administration under the

I Inivcrrriry nf Cnlirrrt

?il (

guide Director

Place: Palakkad

PALAKKAD . 678 OO9

)
o

(,e o F MA

D H No

oate: glXl29.

rAl LEAD Collcgc of Management
Dhoni, Palakkad, Kerala - 678009

inioaqlead.ac.rn I www.lead.ac in

Tel : 0491 255 3693
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l( K R Group of Companies
fu PO . 1(d0(,, Er.Eh.En f . r.rdo 6a3 5S
- .gl &-2$2a22. 2ad1!64. 2a6a I 54 . 2462,!.,,,
b .et{u-2la6al I I rhoa hro.rraoo cryi \t,db r!\r rtopoo cdn

-!tr&l& lrt7+r

CERTIFICATE

This is to certify that Mr. Akhit Paut (LCAVMBA121) fourth

semester MBA student at Lead College of Management, Dhoni,

Palakkad, under university of Calicut, has successfully completed

his project 'A STUDY ON EFFECTTVENESS OF

NEUROMARKETING STRATEGIES WTH REFERENCE TO

NIRAPARA, OKKAL, KAI-ADY' at KKR Group of companies

(Nirapara), Okkal, Kalady, Emakulam, for a period of two months.

lior KKR Gnrup C

('
Shynjith T Sasi
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A REPORT

On

A STUDY ON MARKET POTENTIAL OF JAMJOOM

HYPERMARKET PERJNTHALMANNA

(MALAPPURAM) AND COMPETITOR ANALYSIS

By

MT.AKHILRAJ.K

Regn. No.: LCAVMBAI22

Submitted to

THE UNIVERSITY OF CALICUT

In portial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRAUON

Under the guidonce of

DR. PRAJAN

PROFESSOR

LEAD COLLECE OF MANAGEMENT

DHONI, PALAKKAD, KERALA.678OO9

AUGUST 2023

LEN ]
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LEAD Co[eSe ol Manag€ment
Dhoni, Palakkad, Kerala - 678009

inlo@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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CERTIFICATE

This is to certifu that the project report titled "A STUDY ON MARKET

POTENTIAL OF JAMJOOM HYPERMARKET PERINTHALMANNA

(MALAPPURAM) AND COMPETITOR ANALYSIS" SUbMittCd bY

Mr. AKHIL RAJ K (Reg No: LCAVMBA122). a student of lourth semester

Master of Business Administration (MBA) of this college, is a record of bonafide

work carried out by him in partial lulfillment of Master of Business Administration

under the University of Calicut.

I

'/
Project guide

Dr. P RAJAN

Place: Palakkad
Date:8.$.2at-3

Director
Dr. THOMAS K GEORGE
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Ipom plaza Ad. Ltd
nlall, bye-pass Road.
amanna, lvlalappuram Dt. Ketala-'lg 322

3G223331 i'l:+91 95-62-23333,
pomhyperpmna@gmail.com fir

Jam Joom
hypermarket

Jamjoom plaza pvr. Ltd

We wish all success in his future endeavours.

For Jamjoom Plaza Pvt. Ltd

V

www.jamjoomsouk.com

':f',

Date:

This is to certify that Mr. AKHIL RAJ. K (Reg No. LCAVMBA122) 4th Semester MBA student
at LEAD College of Management, Dhoni, Palakkad has successfully completed his major
project work on the topic "A STUDY oN MARKET pOTENTtAt OF JAMJOOM HYPERMARKET

PERINTHALMANNA(MALAPPURAM) AND COMPETITOR ANALYS|S" as part of the
cvrriculum. He was found to be sincere and enthusiastic in collecting various information
and data required for the project work.

4
v--

o
J/oro

J.t
\ --.-<

I
"r)v

L

.t









A STUDY ON OF REALTIONSHIP BETWEEN
EMOTIONAL INTELLIGENCE AND OCCUPATIONAL

STRESS WITH RESPECT OF MATHRUBHUMI
PRINTING&PUBLISHING CO.LTD

By

MT. AKIIIL TK

Regn. No.: LCAVI\4BAl25

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirements .for the award of the

degreeof

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance oJ'

ASSISTANT PROFESSOR

Mr. ARJUN GOVIND

On

LEA]
I"TAO COLTEGE OF MANAGEMTNI

LEAD COLLEGE OF

MANAGEMENTDIIONI,

PALAKKAD, KERALA 6780U)

Augus{ 2023

A REPORT



CERTIFICATE

k b certii that the project report titled *A STUDY ON RELATIONSHIP

E}IOTIONAL INTELLIGENCE AND OCCLTPATTONAL

lrT[II RESPECT TO SALES EMPLOYEES OF MATHRUBHUITII

.-t:

Director

L3.
PALAKKAO.678 OO9

o(n
s.

)

GE OF

lrOHON

I Otroni. Palakkad. Kerala - 578 tl

tlf\T[tc .{)tD PUBLISHING CO. LIMITED" submifletl by

t- -rKflll- T K (Reg. No. LCAVMBAI2S), a studenr ollourrh semcsler N,lasrer

f k*=s Administration (MBA) of this college. is a record of bo.allde rvork

-: 
rxa \ him in partiar l'ullillmcnt olMaster of llusiness Administrat . n under

LEAD colbg€ of I



I
t6rraEdlt .ily . @Dlalshni

. TbiMdt! . Gx t tlI6r Altits
.latt lrxr.i Minnnimi

. rrhdn,t 5i-{ r Slb . Ma!tu']l'6i B.d.t

. llris . t(atu r ll(lare . irahpt ar
r rur&'i . ch6$i . 8n9.h€ . DrIi ! c|lEi

07th August 2023

is to certify that Mr. Akhil T K, MBA Student,

fo. LCAVMBAI2S, Lead College of Management, Dhoni, Palakkad has

ne a Project Work in the HR Department of the Mathrubhumi, Calicut

topic "A study on relationship between emotional intelligence and

tional stress with respect to sales employees of Mathrubhumi Printing

hing Co. Ltd." as part of fulfilment of his MBA Course'

Mana IIR

lt J Xrittrn dBn Uclndid SddrB I P lQsE irel[l noa4(oddod! 6rl 0()l
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A PROJECT REPORT

ON

MARIGT FEASIBILITY STUDY ON VALUE ADDED

PRODUCTS OF JACK FRUIT WITH SPECIAL

REFERENCE TO ARTOCARPUS PRIVATE LIMITED

BY

Ms. AKHILAMOL JOSE

REGNO: LCAVIVIBA008

Submitted To

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of the degree of

MASTER OF BUSINESS MANAGEMENT

Under the Guidance of

Dr. SIVAKUMAR S

PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA .678009

August 2023

I



LEAD College oI Managemenl
ohoni. Palakkad. Kerala - 678009

a

T

OF

CERTIFICATE

This is to certiS that the project report titled "MARKET FEASIBILITY STUDY

QN VAL{.Itr ADfinD fROtr(.rcl'3 OI JitCK IrRUI'l' }Vl'l'tl 3l'ftlClill.
REFERENCE TO ARTOCARPUS PRIVATE LIMITED' submitted by

Ms. AKHILAMOL JOSE (Reg No: LCAVMBAOOS), a student of fourth semester

Master of Business Administration (MBA) of this college, is a record of bonafide rvork

carried out by her in partial fulfillment of Master of Business Administration under the

University of Calicut.

Project guide

Place: Palakkad
Date:8lB)zS

Director

PATAKKAO . 678 OO9
O

J

s.

Ge o F MA

DHON\

-En l to@lead.ac.in I www.lead.ac.rn

Tel : 0491 255 3693
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5)Hebon'
ABTOCARPUS FOODS PVt. LTD.
PLoT l{o.n &[FRA rilrrusrBlAr PARI ilArruxA t,
TAI-IPABAMBA, l(Al{t{t R - 6101 41 , KERA| A, tt{DtA
Plt +91 O'lO0 2ZXXfl! I +910/d,2z27'271
tlOE: +91 9745 66 45 55
E md@8rbcarpus.in
GSn :32AANCA1IE2C1Z2

JACK OF ALL TASTES

Date: Q5/0712Q23

CERTIFICATE

IS TO CERTIFY THAT Ms. AKHILAMOL JOSE, REG NO. LCAVMBA0O8 MBA
ENT OF LEAD COLLEGE OF MANAGEMENT, DHONI IIAS DONE THE

WORK TITLED -MARKET FEASIBILITY STUDY ON VALUE ADDED

UCTS OF JACK I.RUIT AT THIS CORPORATION WITH NECESSARY

ANCE FROM OUR OFFICERS

FAITHFULLY

HK

GING DIRECTOR

ARPUS FOODS PVT LTD.

W









A REPORT

On

A STUDY ON CONTRARIAN INVESTMENT AND
BEHAVIORAL FINANCE WITH SPECIAL

REFERENCE TO STOKPOINT SHARE SERVICES
PVT.LTD, PALAKKAD

By

MT. AKSHAY JAYANANDHAN

Reg. No. LCAVMBA12T

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

UNDER THE

GUIDANCE OF

MT. RANJITH KARAT

ASSISTANT PROFESSOR

L[A]
ttriD Cot"LtGt oF l'1A].lAGrMeNT

LEAD COLLEGE OF

MANAGEMENTDHONI,

PALAKKAD

678009
AUGLST 2023

I



CERTIFICATE

This is to ce(iry that the project repo( titled *A STUDY ON CONTRARIAN

INVESTMENT AND BEHAVIORAL FINANCE WITH SPECIAL

REFERENCE TO STOKPOINT SHARE SERVICES PVT. LTD,

PALAKKAD" SUbMittEd bY AKSHAY JAYANANDHAI{ RCg NO:

LCAVMBA127, a shrdent of fourth semestff Master of Business Administration

(MBA) of this college, is a record of bonafide work carried out by him/her in partial

fulfillment of Master of Business Administration under the University of Calicut.

-
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Project guide Direbtor

Place: Palakkad
Date: ca:4l zozs

PALAKKAD ' 678 OO9
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EAl LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead ac.in I www.lead.ac.in
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I

GSTIN : 32AADC526365J1ZH
: 2538299

Ph : 2539799
: 2540699

Email : badripkd@gmail.com

oate .29.-1.0.].1 2c23

CERTIFICATE

is to certify that MR.AKSHAY JAYANANDHAN (Reference

BALZTI,MBA student of lead College of
entDhoni,Palakkad has successfully completed his Proiect Work

the topiC A STUDY ON CONTRARIAN INVESTMENT ANO

RIAI FINANCE ,U'ITH SPECTAL REFERENCE TO STOKPOINT SHARE

PVT LTD.,PAIAKKAY'for the period of 60 days.

the project we have found that he is sincere,dedicated,hardworking
fully devoted to the proiect.

wish all success in all his future endeavours.

STOKPOINT SHARE SERVICES PVT LTD.

G{
fri.drrlftrrat,

6l sroxpolilrsHARE sERvrcEs pw. LTD.
lD | ,slosl, cvM Towers, PALAKKAD - 678 o0l.

Htad

wl2O23



A REPORT

On

ARTIFICIAL INTELLIGENCE FOR PORTFOLIO

MANAGEMENT; A STUDY WITH SPECIAL REFERENCE TO

CSE HOLDINGS LTD.

By

Mr. Akshay C R

Reg. No: LCAVMBAl26

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Mr. Ranjith karat

ASSISTANT PROFESSOR

E Al
LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA

678009

AUGUST 2023



LEAD College of ManagBne
Dhoni, Pdakkad, Kerala - tr780(x)

info@lead.ac.in I www.lead.ac.in

Tel : (X9, 255 3690X OF MANAGEMENT

I

PALAKKAD . 678 OO9

DHON\
j )

G A

o
o

EOFM

CERTIFICATE

This is to certift that the project repo( titled "ARTIFICIAL INTELLIGANCRE
FOR PORTFOLIO MAITAGEMENT; A STUDY WITH SPECIAL
REFERENCE TO CSE HOLDINGS LTD.,, submiued by Mr. Akshay C R
(Reg No: LCAVMBA 126), a student of fourth semester Master of Business
Administration (MBA) of this college, is a record of bonafide work carried out by
him in partial fulfillment of Master of Business Administration under the
Unir ersity of Calicut.
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Place: Palakkad
Date: ogl o*) z_o z_g

Director
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COCHIN STOCK BROKERS LTD.
Regd. OIIice: MES Dr. P. K. Abdul Gafoor Memorial Cultural Complex
65/60E,4th Floor. Judges Avenue. Kaloor, Cochin-682 017
Telcphone: 04E+3500599/1500598, 892 I 1m125, 62820 14452, 9447 I 55623

Corporate ldentity Numbcr : U67l20KLl999PLColl552
Email: csbllegal@csbl.co.in. csbllegal@gmail. com Website: www.csbl.co.in
GSTIN.32AABCC9652N I ZD

:='csBL/139/2023 8th June,2023

CERTIFICATE

T\is is to certify that Mr. AKSHAY C.R. (Reg. No. LCAVMBA126) fourth

cemester MBA student of LEAD College of Management Dhoni, Palakkad,

Xerala has successfully completed Project work on "ARTIFICIAL

XTELLIGENCE FOR PORTFOLIO MANAGEMENT, A STUDY WITH

SPECIAL REFERENCE TO CSE HOLDINGS LIMITED" in our company during

te period from 08.06.2023 to 07.08.2023 as part of the curriculum.

]le was found to be sincere and enthusiastic in collecting various information and

a required for the Project work. We wish all success in his future endeavours

t/
Etock O
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ES Centra

t
j
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A REPORT

on

A STUDY ON BRAND LOYALTY FOR THE

DETERGENT COMMODITY WITH

RESPECT TO SHINEX

By

MT. AKSHAY S P

REGNO:LCAVMBAI28

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of the

degree of

MASTER OF BUSINES S ADMTNISTRATION

Under the Guidance of

DT. V R NEDUNCHEZHIAN

PROFESSOR

LEA]
I EAO COLLEGE OF MANAGEMTNT

LEAD COLLEGE OF MANAGEMENT

DHONI P.O.. PALAKKAD. KERALA -

678009

AUGUST 2023



CERTIFICATE
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OF

This is to cer1ifu that the project report titled "A STUDY ON BRAND LOYALTY

FOR THE DETERGENT COMMODITY WITH RESPECT TO SHINEX"

submitted by Mr. AKSHAY S P (Reg No: LCAVMB128), a student of fourth

semester Master of Business Administration (MBA) of this college, is a record of

bonafide work carried out by him in partial fulfillment of Master of Business

Administration under the University of Calicut.

. @425

Pq: N€A

:) P

Project guide Director
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a /\J LEAD Coll€go ot Managem€nt
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead ac.in

Tel : 0491 255 3693I
.: OF MANAGEMENT
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Place: Palakkad

] out""-bfpYtoe2

PAIAKKAD.6T



PATA GST:32AAPFP3308K'125

Detergents and Chemicals

Kottakkal,Malappuram, Kerala -676503 Ph:9846748100

Datc:4.8.2023

TO WHOM IT MAY CONCERN

is to certify that Mr. Akshay S. P (LCAVMBA128) fourth semester MBA

of LEAD COTLEGE OF MANAGEMENT, University of Calicut has successfully

ed his project work at PATA DETERGENTS AND CHEMICALS ,
uram,Kerala with the title "A STUDY oN BRAND LOYALTY FOR DETERGENT

ODITY WITH RESPECT TO SHINEX" for a period of 50 days in partial

nt of his course curriculum.

Managing partner

RISHIN SHERIEF

Q sc---"r
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.,I STUDY ON EFFECTIVENESS OF ADVERTISEMENT WITH SPECIAL
REFERENCE TO KKR GROUPS (NIRA.PARA.)

OI(KAL, ERANAKULAM

Major Project Report

Submitted to,

UNIVERSITY OF CALICUT

In partial fulfillment of the requirementfor tlte award of degree of

MASTER OF BUSINESS ADMINISTRATION

Submitted by

ALANANTONY
(Reg. no.: LCAVMBAf 29)

Under the Guidance of

Mr. SIJIN T.C

Assistant Professor

--r-.ry
L[A]

LEAD COLLEGE OF MANAGEMENT
DHONI P.O., PALAKKAD,

KERALA -678009

AUGUST 2023



CERTIFICATE

This is to certify that the project report titled ..A STUDY ON

EFFECTIVENESS OF ADVERTISEMENT WITH SPECIAL
R.EFERENCE KKR GROUP (NIRAPARA) OKKAL, ERNAKULAM'
zubmiued by Mr. ALAN ANTONy)(Reg No: LCAVMBAI2g). a student of
lburth semester Master of Business Administration (MBA) of this college. is a
record of bonafide work carried out by him in partial fulfillment of Nlaster of
Business Administration under the University of Calicut.

q

Project guide Director

LGEOFMA

o
o PALAKKAD . 6/8 OO9

Ptace: Palakkad
tu'otf or14

oHONr t

LEAD College ot Management
Dhoni, Palakkad, Kerala - 678009

tilloidlead.aC.in I www lead.ac.ir'l

Tel : 0491 255 3693
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K R Group of Companies
PO.. )dody. EmokLdom DBt., Keroto - 6&l SSO

+91 &2462422. 246AA6A. 24621 U, 246246A
..e144-24641 I l. emo[: inio@nkoporo.corn, Websire: wu^,.nkoporo.coln

t'lnocdible recipcs

/80 05tr'August 2023

CERTIFICATE

is to certifr that Mr. ALAN ANTor{y studenr of MBA - LEAD C0LLEGE oF
GEMENT, DHONI' PALAKKAD, Kerala. ALAN ANToNy has accomplished his
ON..A STUDY ON TFIE EFFECTIVENESS OF ADVERTISEMENT WITH SPECIAL

KKR GROUP COMPANIES (NIRAPARA),'. He has successfully completed
on this topic. we found him sincere, meticulous, and e0thusiastic & result oriented. He
well as a fragment of the team during the tenure. we take this prospect to thank him &

him all the best for his future,

Sas.i

HR

I
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A REPORT

On

ANALYZING THE IMPACT OF SOCIAL MEDIA ON

MARIGTING STRATEGIESIN THE INDIAN CONTEXT

WITH REFERENCE TO JOHN REAL ESTATE

By

MT. ALBIN BIJU

Regn. No.: LCAVMBAI30

Submitted to

UNIVERSITY OF CALICUT

In partial fulillment ofthe requirements for the award ofdegree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. V R NEDUNCHEZHIAN

PROFESSOR

LEN ]
Lf,AD COLLECE OF MANAGEMENT DHONI,

PALAKKAD, KERALA - 678009

August 2023



LEAD College of Management
Dhoni, Palakkad, Kerala - 678009
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Tel : 0491 255 3693
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CERTIFICATE

This is to certiry that the project report titled "ANALYSING THE IMPACT OF

SOCIAL MEDIA ON MARKETING STRATEGIES IN THE INDIAN

CONTEXT WITH REFERENCE TO JOHN REAL ESTATE" submitted by

Mr. ALBIN BIJU (Reg No: LCAVMBAI30), a student of fourth semester Master

of Business Administration (MBA) of this college, is a record of bonafide work

carried out by him in partial fulfillment of Master of Business Administration under

the University of Calicut.

J)rqect gui Directore

t
a

Place: Palakkad
Date:,q\o\'>->2
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O Shop No.18. Eoulovad PrBmium SlEpping, Lodha Splendora,
Bhayandarpada, Ghodbunder Road. Thane (W) 400615

Q +9r 865502t155 / 18oG3oOG2682 (Torl-Free)

O +91 98'198814s5

O inbOjohnrealestate.in

O www,iohnrBalestate.an

This is to certify that Mr Albin Biju (Reg No. LCAVMBAl30)

4th Semester MBA student at LEAD College of Management,

Dhoni, Palakkad has successfully completed his major project

work on the topic "ANALYZING THE IMPACT OF SOCIAL

MEDIA ON MARKETING STRATEGIES IN THE INDIAN CONTEXT

WITH REFERENCE TO JOHN REAL ESTATE" as part of the
curriculum.

He has successfully completed 50 days long project on this

topic. He was found to be sincere and enthusiastic in

collecting various information and data required for the
project work.

We wish all success in his future endeavours.

Thaffirorlp Rf,ALESTATE

PROPRIEIOR

K John MathewArosh
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A REPORT

ON

A STUDY ON CUSTOMER PREFERENCE IN CHOOSING

ONLINE AND OFFLINE METHOD FOR FOOTWEAR

PURCHASE IN REFERENCE WITH LUNAR RUBBERS PVT.

LTD

MAJOR PROJECT REPORT

Submitted to

THE UNIVERSITY OF CALICUT

tn partidl lullilment (t the requirenent frtr the ou ari o/ tlegree tl'

MASTER OF BUSINESS ADMINISTRATION (MBA)

Submifted b)

Mr. ALBIN GEORGE

Reg. No. LCAVMBAI-31

UNDER THE GUID-INCE OF

Mr. JITH 'R

ASSISTANT PROFESSOR

LEAD COLLECE OF NI,{NACE}tENT, DHONI' PALAKKAT)

LEA]
|tro colllir ot {r,6Iitxr

(Alliliated to universifl of Calicut)

AUGUST 2023
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This is to certiry that the project report titled "A STUDY ON CUSTOMER

PREFERENCE IN CHOOSING ONLINE AND OFFLINE METHOD FOR

FOOTWEAR PURCHASE IN REFERf,NCE WITH LUNAR RUBBERS

PVT. LTD." submitted by Mr. ALBIN GEORGE (Reg No: LCAVMBAI3I), a

student of fourth semester Master of Business Administration (MBA) of this

college. is a record of bonafide work canied out by him in partial fulfillment of

Master of Business Administration under the University of Calicut.
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Project guide Director

!
t Place: Palakkad

Date: 0 rjotl,ro23
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LUNAR RUBBERS PRIVATE LIMITED ill ilr

This ls to cert$ thst Nr. Albin George, Student of LEAD
College of Mtnagemenl Dhoni, Palakad, has undertuken praject on the
topic'A Study on Customer Prelerence in choosing online or offline method
for footwear purchase' reference with 'Lunar Rubbers pvT LTD,.

Thodupuzha from 15/06/2023 to B/A7/2023with newssory guidonce
{rom aur Office. Wewish him all success.

Thodupuzha,

13/07/2023 fl[a ctot

M!th. Shopplng Anrdr, fhodupuhr, K.nla .085 58,1, lndi., ph: Offfc.t.91 1862.2221U,221116
Fu : +91 lB6il . Zl35a0, c{ail: ir o@lumrs.com, wwv,lun.]!.com

Clt{ :U25l09KLlt03PTC00390a
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A R"EPORT

On

A STUDY ONASSETS AND LIABILITIES

MANAGEMENT WITH SPECIAL REFERENCE TO

EASTERN CONDIMENTS Pvt Ltd,ADIMALY

By

MT.ALBINSHINE

Regn. No. LCAYMBA009

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requiremen! for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

WDERTHE GUIDANCE OF

Mr. FRACKSON C VIYANO

-

LEA]
o

ASSISTANT PROFESSOR

LEAD COLLEGE OF MANAGENIENT

DHONI,PALAKKAD - 678009

AUGUST 2023
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I l::::"_::lifi thar rhe project reporr rirred *A sruDy oN ASsErs AND1 LIABILITIES MANAGEMENT WITH SPECIAL R-EFERENCE TOI rasrnnN coNDIMENTs pvr Ltd. ADIMALY, submined by

J y" ^r:I SrrrNE (Reg No: LcAVMBA00e), a srudent of fourth semester

J .Y^T-t 
of Business Administrarion (MBA) of this college. is a record of bonafide

J 
-:]- 

:T-"-r:ut 
by him in partial fi.rtfiltment of Master of Business Administration
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under the University of Calicur.
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CERTIFICATE

is to certify that Mr. Albin Shine, student of Lead college of Management, Dhoni palakkad,

leted his project workatEastern condiments pvl Ltd. Adimati, for the period from 266
i -13 to 18't July 2023.

completed the project in time and we are fully satisfied with his performance.

the period ofstudy and observation in our organization, his conduct was good.

him all the best for his future endeavors.

Condiments P!'t. Ltd.

/Ll'
Vanager -HR

& HACCP Adimaly Oftice :

M/s. Eastern Condiments private Limited
P.B. No.: 15, Eastem Valley, Adimali, Kerala.

lndia - 685 561,

T :04864-222206 I 050 I 662
Website : v/ww.eastern.in

Regd. Office :

Eastem Condiments private Limited
No. 'l,2nd and 3rd Floor,

100 Feel lnner Ring Road, Ejipura, Ashwini Layout,
Vivek Nagar, Bangalore, Karnataka, lndia - 560 047
T : + 91 - 80 4081 2100 / 07.

Email : contaclus@eastern.in

Websile : www.eastern.in

153490
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A REPORT

On

A STUDY ON SERVICE QUALITY OF BERGER EXPRESS

PAINTING AND CUSTOMER SATISFACTION IN BERGER

PAINTS INDIA LTD

By

ALEX SUNNY

Reg No: LCAVMBAI32

Suhmirted

Ttt

THE UNIVERSITY OF CALICUT

ln purtial /il|/ilnrent o/ the requircment.fbr the uwurd of tlegree o/

MASTER OF BL'SINESS ADMINISTRATION (MBA)

L.i tttler t hr' ( ) tr iduttt't' ol

I)r. ANll- Ktr\IAR 1 \'

ASt S'rA\t PROl'!tSSOR

LEN ]
I,EAD C()I,I,EGI] o}- \IANA(;ENI T]NI'

DHON I,PA LAK KA D,KT] RA I,A-67IIOO9

Ati(;trsT 2023
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This is to ceftiry that the project report titred "A study on service Quarity ofBerger Express painting and Customer Safisfaction , U"ra." paints INDIALTD" submifted by Mr. ALEX SUNNy (Reg No: LCAVMBAI32), a student offourth semester Master of B
record o r bonande," * . J'"::':, ilT,TT';:ff ";1#:: ;l;:: j 

.";
Business Administration under the University of Calicut.
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to ce(ifj/ thar Mr. Alex sunny. N, REc No: LCAVMBAI32, MBA srudent of LEAD
of managemenl, Dhoni has done the project work titled ....A study on service eudit'er Express Painting and the Customer satisfaction in Berger paints,,. Indie rtd" ar

CERTIFI CATE

ration with necessary guidance from our officers
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BERGER PAINTS IND1A LIMITED
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A PROJECT REPORT

ON

A STUDY ON THE IMPACTS OF ORGANIZATIONAL CLIMATE

ON JOB SATISFACTION OF EMPLOYEES, BRANDING PANDIT

B,V

ALVIN JACOB MATHI,W

(Reg No. LCAVMBAl33)

Submitted to

THE LINIVERSITY OF CALICUT

ln partial ftrlfilment of the requirement for the av'ard of degree of

MASTER OF BU SINESS ADMINISTRAT'ION

UNDER THE CUIDANCE OF

DR.SASURYAKUMAR

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT' DHONI P'O.'

PALAKKAD, KERALA-678009

August 2023
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CERTTFICATE

This is to certify that the project report titled A STUDY ON THE IMPACTS

OF ORGANIZATIONAL CLIMATE ON JOB SATISFACTION

OF EMPLOYEES, BRANDING PANDIT submitted pl
Mr. ALVIN JACOB MATHEW (Reg No: LCAVMBAI33), a student of

fourth semester Master of Business Administration (MBA) of this college. is a

record of bonafide work carried out by him in partial fulfillment of Master of

Business Administration under the Universitv of Calicut.

ct gurde Director

r

I
,

Place: Palakkad
Date: o3/ oB lz"zz

LEAD Cr0eSB of MdraSemed
Dtloni, PaliaklGd, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693

l

I

PALAK KAD - 678 00s



BRAT{DING PAI'IDIT

Date:08th July2O23

TO WHOMSOVER IT MAY CONCERN

This is to certify that Mr. ALVIN JACOB MATHEW(LCAVMBA133) fourth

semester MBA Student of LEAD COLLEGE OF MANAGEMENT, University of

calicut has successfully completed his project entitled "A study on lmpacts of

organizational climate on job satisfaction of employees" in partial fulfilment of

his course curriculum.

We wish him all success in his future endeavours'

For Branding Pandit

rf
Abhishek Shukla

(Director)

a
o

, +

-: 7503503984 hello br ndin an dit om ndin and i com
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PROJECT REPORT

ON

AN EMPIRICAL STADY OF E-LOGISTICS

MANAGEMENT SYSTEM WITH SPECIAL REFERENCE

TO FIDELIS GLOBAL PACI(ERS AND MOYERS PW
LTD BANGALORE, KARNATANA, INDA

Mr. AMAL CV

Reg. No.: LCAVMBAI34

Submitted to

UNIVERSITY OF CALICUT

In partiol fulJilment of the requirement for the oward of
degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. ARCHANA PV

ASSISTANT PROFESSOR

By

LEA]
LEd) COLLEGE OF

MANAGEMENT DHONI PO,

PALAKKAD, KERALA -67 EOOg

AUGUST 2023
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CERTIFICATE

This is to certiS that the project report titled " AN EMPERICAL STUDY OF

E-LOGISTICS WITH SPECIAL REFERENCE TO FIDELIS GLOBAL

PACKERS AND MOVERS, BANGALORE, KARNATAKA, INDIA"

submitted by Mr. AMAL CV (Reg No: LCAVMBAI34), a student of fourth

semester Master of Business Administration (MBA) of this college, is a record of

bonafide work carried out by him in partial fulfillment of Master of Business

Administration under the University of Calicut.

Project Guide Director

N

Place: Palakkad
Date: oB tot lz:

PATAXKAD . 676 OO9
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MAllAGtMtl{i, DXO I, m(Al(lAO ha1(ompler.d rhe grolect ar f |D€USGIOAAI MOVIIIG AiD
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APROJECT REPORT

ON

A STUDY ON MARKETING STRATEGIES AND ITS

EFFECT ON SALES OF INDUSTRIAL PRODUCTS

WITH REFERANCE TO THE METELINDUSTRIES

LIMITED, SHORANUR

BY

MT. AMAL MURALI

RegNo: LCAVMBA138

Submitted To

THE UNIVERSITY OF CALICUT

In partialfulfilment of the requirementfor the award of the degree of

MASTER OF BUSINESS ADMINISTRAIION

Under the Guidance of

Dr. S. SUDHAKAR

ASSISTANT PROFESSOR

LEA]
LEAO COLLEGE OF I.4ANAGTMENT

LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD. KERALA -678009

AUGUST 2023
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CERTIFICATE

OF

Dy This is ro certifu that the project report titled "A sruDy oN THE MARKETING
STRATEGIES AND ITS EFFECT ON SALES OF INDUSTRIAL PRODUCT
WITH REFERANCE TO THE METAL INDUSTRIES LTD. SHORANUR'
submitred by Mr. AMAL MURALI (LCAVMBAI38). a studenr of fourth
semester Master of Business Administration (MBA) of this college, is a record of
bonafide work carried out by him in partiar fulfiltment of Master of Business

Administration under the University of Calicut.

by

@4.25

MBA

5P ,r&fu Director

Place: Palakkad
Date: ol ' b9 -'z.ozt

PATAKKAD - 678 009
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THE METAI. INDUSTRIES TIMITED
(A Govt of Kerala llndetukhg)

Metind Nagar, Shoranur - 679 1t22, Kenla

e mair : meri noqJslir;ffi flff *?:fl
Website : www.themeblindustries.in

Ref:C-12/23-24/572 0s/oB/2023

This is to certify that Mr. AMAL MILRALI, Reg.No.LCAVMBAl3g,
MBA student, Lead College Of Management, Dhoni, palakkad
District, Kerala State, has successfully completed PROJECTWORK
in this company entiiled ,,A STUDy ON THE MARKETING
STRATEGIES AND ITS EFFECTS ON SALES OF THE INDUSTRIAL
PRODUCTS WITH REFERENCE TO THE METAL INDUSTRIES LTD.
SHORANUR", for a period of 60 days, as part of partial fulfillment
of requirement of
institution.

his course and as per letter from his

During the above period he had shown keen interest in learning
Industrial and Management aspects connected with his academic
requirement and he was found obedient and industrious.

We wish him all success

\
Fo The Metal Industries Ltd., olr

o
:\- -/*er/

./:t/

C. Radhakrish n,
M anager (Commercial & Admin.)

ATRUSTEDNAMEIN AGRIC ULTURAL IMPLEMF}TTS

CERTIFICATE
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LEA]
LEAD COLLEGE OF MANAGEMENT DHONI P.O..

PALAKKAD. KERALA.678009

ATIGUST 2023

A REPORT

On

ASTUDY ON CONSUMER BRANDAWARENESS OF

VESTA ICE CREAM WITH SPECIAL REFERENCE

TO KSE LIMITED IRTNJALAKKUDA

B1'

Mr. AMAL KP

Regn. No. LCAVMBAl3T

Submilted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the

aword of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. SHEENA MS

ASSISTANT PROFESSOR



CERTIFICATE

i

This is to certib, rhat rhe projecr reporr tirled .-A STUDY ON CONSUMER
BRAND AWARENESS OF VESTA ICE CREAM WITH SPECIAL
REFERENCE TO KSE LIMITED IRINJALAKKUDA', submitted bI
itr. AMAL K P (Reg. No.: LCAVMBAI3T). a student of lburth semester Master

of Business Administration (MB.{) of this college, is a record ol bonafide r.r, ork
carried out by him in partial hrll'illment of Masrer of Business Aclministration under

the Universit_v of Calicut.

a

1

Project guide L
-or Or 4aA Director
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Place: Palakkad
Datei bE-O8-LoL3
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17 LrMitpo

0ll l{o. Ll 5331 l(Il 963ft(002028
All 150 9001 : 2015 (0};{PA}IY

Postbox No. 20, lrinjalaluda Kerah - 680'121
Tel ; 0480-2825476, 2825576, 2826676
E-mal.tsstarala@gnarl com, Wob6&.r,.rx isolimrt€d.com

Ppj,t2023- 0 0 1120 28.07.2023

EVER IT Y

This is to certify that Mr. AMAL K P, (Reg No : LCAVMBAI3T), 4 Semester

MBA student of LEAD College of Management, Dhoni, Palakkad has

successfully completed proiect work on "A Study of consumer brand

awareness of vesta rce cream with special icference to K'E Limite4

Irinjalakuda"for a period of60 days as q part ofthe study' He was found to

be sincere and enthusiastic in collecting various infcrmation and data required for

the project work. We wish all success in his future endeavours'

For KSE Limited

..=--SUuo""a/
Anil kumar M P
Manager (HR)









A PROJECT REPORT

On

A STUDY ON THE CUSTOMER PERCEPTION IN

TRACO CABLES, THIRUVALLA

By

MT.AMITHA

Reg. No. LCAVMBAI40

Submitted to

TFTE LTNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the cward of degree o/

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the Guidance of

Dr. P. RAJAIT{

PROFESSOR

LEA]
tTAO COITTGI OF MANAGTMTNI

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA

AUGUST 2023



CERTIFICATE

This is to certifi, ttrat the project reporr titled "A STUDY ON THE
CUSTOMER PERCEPTION IN TRACO CABLES,
THTRUVALLA" submitred by Mr. AMITH A (Reg No: LCAVMBA140). a

student of fourth semester Master of Business Administration (rvrBA) ol this
college, is a record ol bonafide work carried out by him in partial furfiilment of
Master of Business Administration under the University of Calicut.
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Plcce: Palakkad .

Date: Og\ ofl23'

I AlI
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Dhoni, PalaklGd Xerara - 678fiX,
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LIN :U31200K1 1960 SGC OO1860
GST No : 32AAACT9249F1ZD

'!'l)n ) 3'i 1]J f- )r, ') t.il

[s]so5n eer5nflUa o,ouffil eadpnu, rurlo3org
(ooa €a,G g rrudeofi mrolamol

TRACO CABLE COMPANY LIMITED
(A KERALA GOVERNMENT COMPANY)

JFTC Faclory. Chumathra. Thiruvalla - 689 103. pathanamlhitta (Dist) Kerala.
PH : 0469-2730231. 2730253 Fax : 04682630254 E-mail : tracotvla@gmait.com

No.22/JFTC lSMl /c e L Date: 07-08-2023

This is to certiD'that Mr. Amith A (Reg.No. LCAVMBAI40),4'r'

Semester MBA Student of Lead College of Management, Dhoni,Palakkad

rvas permifted to conduct a study on "Customer Perception" in Traco

Cable Companl' Ltd., Thiruvalla from 1610612023 to 15 0712023. He n'as

regular in his attendance during the above period and took keen interest in

the training assigned to him.

His character and conduct during the above period were good.

For TRACO CABLE COMPANY LI\4ITED.

\ reC t t/.

{
'2
a L- ..-,,/..,

Ottrcer (Pct.-\)

I.l I

Reqd. 0llrce:Sea port - Atrporl R0a{,
lrinlpanant P.0. . 682309. I puntthura Irndhul,rm. Kdrdl.r

Ph0ne. 04E4.?314604, Grarrs. I8AC0 tmahutrnr f,rr olEt.5lll{.1
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A REPORT

On

A STUDY ON BRAND AWARENESS OF BRAHMINS

FOODS PRIVATE LIMITED

AMONG THE CONSUMERS IN THODUPUZHA

By

ANANDHU MANOJ

Reg. No: LCAVMBA143

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfillment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guitlance of

DT. A ASHRAF ALI

PROFESSOR

LEA]
LEAO COLLEGE OF MANAGEMENT

I,EAD COLLEGE OF MANAGEMENT

DIIONI. PALAKKAD, KERALA 6711009

August 2023
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CERTIFICATE

This is to certiry that the project report titled 'A STUDY ON BRAND

AWARENESS OF BRAHMINS F(X)DS PRIVATE LIMITED

AMONG THE CONSUMERS IN THODUPUZHA" submitted by

Mr. ANANDHU MANOJ Reg No: LCAVMBAI43, a student of fourth semester

Master of Business Administration (MBA) of this college, is a record of bonafide

work carried out by him in partial fulfillment of Master of Business Administration

under the University of Calicut.

Project guide Di rector
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BRAHMINS FOODS INDIA PRIVATE LIMITED

A Vegetorion Promise

H,O

tactory
tactory
E-mail

Phone

GST No

Vengalloor-K0lanr ByDass Road, thoduDuzha, ldulkr oisl . Korala - 685 608
Xinlra lndustrial Park. il€llad P.0. Ernakulam Dist.. Kerala - 686 669
Paingoltoor P.0. Chathamattom, Ernakulam Dist., Xerala - 666 671
ho@brahminsgroup com www.brahminsoroup com
+91 4862 223561. +9'l 4862 223555,T0l-Lt8ttiIUMBER:18008901211

32AAEC80054G1ZC CIN: U15135(12010PTC025559

BFI PL /TDPA,/HR-PROJi2O23 12 lnly 2023

TO WHOMSOEVER IT MAYCONCERN

This is to certi! that Mr.Anandhu Manoj (Reg No.LCAVMBAI43)., 4tr Semester

MBA student of Lead College of Management ,Dhoni,Palakkad has Successfully

completed a problem centcred study on the topic "A Study on Brand Awareness of

Brahmins Foods India Pvt Ltd Among the Consumers in Thodupuzha ",

He was keenly interested, well-manncred and enthusiastic during the period of the

study.

We wish him all success in future.
:

For Brahmins F ra

Vineeth bharan
IIR

a
D



A REPORI

On

A STUDY ON BRAND AWARENESS OF KERA

By

MT. ANANDHU T R

Regn. No. LCAVMBAl44

Submitted to

THE LTNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

MR. JITH R

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA -678009

AUGUST 2023



CERTIFICATE
OF

This is to cefiif,/ that the project report titled "A STUDy ON BRAND
AWARENESS OF KERA" submitted by Mr. ANANDHU T R
(Reg No: LCAVMBAI44), a student of lourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work carried out by

him i. partial fulfillment of Master of Business Administration under the

University of Calicut.

D

Director
LEAD Cotlege ol Management

Ohofli. Palakkad-678 0G,

Director

:

Project guide
GE OF

o
((\
3

J)
DHoNI r

E

6
Place: Palakkad
Date:O8-O8-202_3

PALAK(AD . 678 OO9

EAI LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in | !,,l^iw.lead.ac.in

Tel : 0491 255 3693CF MANAGEMENT
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KERAKARSHAKA SAHAKARANA FEDERAII0N [td, N0.4370 KE FED
An ISO Certified 9001:2015 Kerala Governmenl Enlerprise eACdC6)rrltcr.r,

01-08-2023

CERTIFICATE

This is to certify that Mr. ANANDHU T. R . (Reg No. LCAVMBAl44) 4th Semester MBA student

.t LEAD College of Management, Dhoni, Palakkad has successfully completed his major

project work on the topic "A STUDY ON BRAND AWARENESS OF KERA" as part of the

orrriculum.

-e was found to be sincere and enthusiastic in collecting various information and data

-:quired for the project work. We wish all success in his future endeavours.

'b.-.-

Yours Sincerely

M an umar KC

Asst. Manager (Marketing)ffi;
Ti,-riii$*-

H.O. : Kera Tower, Water Works Compound, Vellayambalam,Thiruvananthapuram - 695 033

EPABX : 2320504, Depts : 2321660, 2326209,2321046,2322736, Fax 0471-2326298
. AAATK8521C,GSTIN:32A4\TK8521C2231,[AN:TVDK00822D,GST-TDS:32WDK00822D1DW]

E-mail : kerafedadmn@gmail.com Website : wwwkerafed.com



Reg. No. LCAVMBAOl2

Submitted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirement for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

DT. URMILAR MENON

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA-678009

AUGUST 2023
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AREPORT

On

A STUDY ON THE FINANCIAL DISTRESS AND
BANKRUPTCY OF KERALA MINERALS AND METALS

LIMITED, CHAVARA

By

Ms. ANANDALEKSHMI

TTAO COLI.TCI OF MANAGf MTNT



CF,RTIFTCATE

This is to certi! that the project report titled "A STUDY ON THE FINANCIAL

DISTRESS AND BANKRUPTCY OF KERALA MINERALS AND METALS

LIMITED, CHAVARA." SUbMittEd bY MS. ANANDALEKSHMI

(Reg No: LCAVMBA0f 2), a student of fourth semester Master of Business

Administration (MBA) of this college' is a record of bonafide work carried out by

lrerinpartialfulfillmentofMasterofBtlsinessAdrninistratiorrundertheUniversity

of Calicut

lf

GEoFg

PALAKXAO . 678 OO9

Director
Project guide

Place: Palakkad
oate:2{(ok(<oQ}

DHO N\1

I
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JGT OF MANAGEMENT

Tel : 0491 255 3693
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M]VlL
,,* sru,a",7ffflll

The Kerala Mineruls und Metals Ltd.
(A Govt. Of Kerala Undertaking)
(An ISO 9001, $O 14001, OHSAS 18001 & SA 8000 Certifed Compony)

SANKARAMANGALAM, CEAVARA.69T 583
KOLLAM, KERALA, INDIA.
Phone : +91- 476-2651215 to2651217
Fax : +91- 0476-2680101,2686721
E-mail : contact@knml.com, URL : www.lmml.com

(;Uiir
riEla

crN-u 1 41 09K11 972SGC002399

CERTIFICATE

This is to certify that Ms. Anandalekshmi, MBA student of LEAD College of Management,

Pa.lakkad has successfully completed the Project Work entitled "A STUDY ON THE

FINANCIAL DISTRESS AND BANKRUPTCY" as a part of her studies in the

Finance Department in the Titanium Dioxide Pigrnent Unit of KMML at Chavara during

the period from 15.06.2O23 to 15,07.2023.

She was found to be an industrious and motivated person with good Conduct

and Character during the period

Assistant A inistra Oflicer (P&A)

I
(

t]

TPIPD/T-t4123
o7.04.2023



AREPORT

0n

A STUDY ON THE FINANCIAL DISTRESS AND

BAhIKRUPTCY WITH SPECIAL REFERENCE TO

PALAKKAD SURGICAL INDUSTRIES PRTVATE

LIMITED, PALAKKAD

By

Mr. ANANDHU. K

Regn. No.: LCAVIVIBA I 42

Submitted to

UNIVERSIry OF CALICUT

In partial fulfilment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMTNISTRATION

Under the Guidance of

Dr. Urmila. R Menon

ASSISTANT PROFESSOR

-LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA . 678009

August 2023



CERTIFICATE

This is to certify that the project report titled "A STUDY ON THE FINANCIAL

DISTRESS AND BANKRUPTCY WITH SPECIAL REFERENCE TO

PALAKKAD SURGICAL INDUSTRIES PRVATE LIMITED,

PALAKKAD" submitted by Mr. ANANDHU K (Reg No: LCAVI\{tsA142), a

student of fourth semester Master of Business Administration (MBA) of this

college, is a record of bonafide work carried out by him in partial fulfillment of

Master of Business Adminisnation under the University of Calicut.

Project guide Director

Place: Palakkad
Date: os(ogle p43

PALAKKAD ' 6?8 OO9

F

o

)

G
( o lvlA

ONHD

EAI LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.r0 | www.lead.ac. jn

Tel : 0491 255 3693:E OF MANAGEMENT
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Palakkad
Surgical
Industries
Pvt Ltd

Petronet Road,Wise Park
Ksnjikode East, Palakkad
kerela 6786r1, (ln.lie)

r +91 491 2569000,2556443
E infoLapsimedical.net
W www.psimedical.net

)J
I

PSI

This is to certify ihol Mr. Anondhu K [Reg. No. LCAVMBAl42], 4rt'Semester, MBA Studenl,

tfAD College of Monogemenl, Dhoni, Polokkod hos successfully completed his mojor

proiect work on the topic "A STUDY ON THE FINANCIAL DISTRESS AND BANKRUPTCY WITH

SPECIAL REFERENCE TO PALAKKAD SURGICAL INDUSTRIES PW. LTD." ,rom this orgonisotion

os porl of his curriculum.

we wish oll success in his fulure endeovors.

'.-'-E.2423
:: l<kod

.\.,
-. _-*_ X

avo'* 
" 

'

defierol Monoger
lPersonnel & Adminiskolionl

GSTIN 32AAFCp4769FrZD CtN U33t12KL2010pTCO?5929

I

l

CERTIFICATE

For Polokkod Surgicol lndustries Pvt. Lfd.















A PROJECT REPORT

On

TO STI.]DY THE IMPACT OF PSYCHOLOGICAL

WELL-BEING ON EMPLOYEE ABSENTEEISM IN

THE MANUFACTI.JRING SECTOR WITH SPECIAL

REFERENCE TO APOLLO TYRES LTD,

KALAMASSERY

8y

Ms.ANJALIAB

Regn. No.:LCAVMBAO14

Submitted to

THE UNIVERSITY OF CALICUT

In partial ftlfilment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under The Guidance Of

DT. S A SURYAKUMAR

ASSISTANT PROFESSOR

LEAD COLLEGE OF MANACEMENT

DHONI, PALAKKAD, KERALA-678009

AUGUST 2023

LE^/\ -]L€AO COLI€Gf OF IqA}JACI PITN'



rTY OF
CUT

This is to certiry thar rhe project reporr tirled *TO STUDY THE IMPACT OF

PSYCHOLOGICAL WELL-BEING ON EMPLOYEE ABSENTEEISM IN

THE MANUFACTURING SECTOR WITH SPECIAL REFERENCE TO

APOLLO TYRES LTD, KALAMASSERY" submitted by Ms. ANJALI A B

(Reg No. LCAVMBA0I4), a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work carried out by

her in partial fulfillment of Master of Business Administration under the University

of Calicut.

b&5

Pq: [€a

,fl,9
BSP

ect guide Director

II
ct

Place: Palakkad
Date: Qp-*-2a.3

PATAKKAD 
. 678 OO9

7

o

Ge o F lvlA

DHON\

-En l LEAD Collego ol Managemenl
Ohoni, Palakkad, Kerala - 678d)9

inf^Crlpa.1 A. in I www lpAl-l ac ifl

.EG€ OF MANAGEMENT

CERTIFICATE
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APOI.I-O TYNES LTD

PO. Katamassery,
Ernakutam 683104

lGrata, lndia

T : +91 484 2540261-56

F: +91 d84 2532961

apottotyre5. com

oPoll

08ft July 2023

TO WHOMSOEVER IT MAY CONCERN

This is to certifu that Ms. Anjali A B (LCAVMBA0I4) 4th semester MBA

student of LEAD College of Management, Palakkad has done project work on

the Topic "To Study the Impact of Psychological Well-being on Employee

Absenteeism in the Manufacturing Sector with Special Reference to Apollo Tyres

Ltd, Kalamassery" in our organization for a period of 2 months starting from 086

May 2023 to 08th July 2023.

During the above mentioned period her performance in the above capacity was

excellent and we wish her all the success for her future endeavours,

Regards

MS

Pltl: 683 lO4
o
t

s

TY

MANAGER _ HR

-

. r tO ootbedistan



A REPORT

0n

A STUDY ON RISK AND RETURN ANALYSIS OF

HDFC AND ICICI BANK STOCK WITH

REFERENCE TO NIRMAL BANG SECURITIES

PRIVATE LIMITED

By

Ms. ANJU MANOJ

Regn. No.: LCAVMBA0I5

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of degree of
MASTER OF BUSINESS ADMIMSTRATION

Under The Guidance Of

MT. RANJITH KARAT

ASSISTANT PROFESSOR

-L[A]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA-678009

AUGUST 2023



CERTIIUCATE

This is to certiry that the project report titled (A STUDY ON RISK AND

RETURN ANALYSIS OF HDFC AND ICICI BANK STOCK WITH

REFERENCE TO NIRMAL BANG SECUzuTIES PRIVATE LIMITED"

submitted by Ms. ANJU MANOJ (Reg No: LCAVMBA0I 5), a student of fourth

ser)reslrr ]vfast:r r.rl Busirtr--ss Ar.llrilistratir-ur (lvlBA) of this ct-rllege, is a record of

bonafide work carried out by her in partial fulfillment of Master of Business

Administration under the University of Calicut.

2.5

.*?

Project guide Director

Place: Palakkad
Date: oc! o elzo z-g

PALA((AD . 678 i)O9

t,lAE
0o

)

GE OF

DHON

-
1- Ala

LEAD Colleqe ol Manaqemgnt
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I wrvwlead.ac.in

Tel : 0491 255 3693
I

F MANAGEMENT
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NIRMAL BANG
IJIRfuIAL BAi'iG SE'L/RiTiES P\.'ia relatio.ihip bcyond broking t)

This is to certifu that Ms. ANJU MANOJ (Reg No. LCAVMBA1|5) 4th Semester

IIBA student at LEAD College of Management, Dhoni, Palakkad has successfully

completed her major project work on the topic "A STUDY ON RISK AND

,ETURN ANALYSrc OF HDFC AND ICICI BANK STOCK WITH

IEFERENCE TO NIRMAL BANG SECURITIES PRIVATE LIMITED,,AS PATI

q the curriculum. She was found to be sincere and enthusiastic in collecting various

jtbrmation and data required for the project work. We wish her all success in her

re endeavours.

t".. t,

sf,xtotn MANAGER (HR)

Olice: 8-2, 1102, Mar.lhon lnnova, Ganp.trao Kadam Marq, Opp. Penrnrul. Corporate Park. Lower Parel (W), Mumbar 400011
Tel.:62718000 / 6273 8001 Far 62738010

Cll,l nO,:1r999!r9 Hl997PICI10659
Mcmbg : BSE N5E MSEI, MOC NCDO( ICE( SEBI Rcalrr6tlon No- lN20oO202J36

El(h.ng. i€girt.icd Brolr ln BSE Curr.n(y s.grn.ht,
Er.h.ng. Rcald.r.d Irok r in BSE e 5E Commodiv segrr.nl

-

v

CERTIFICATE





















A PROJITCT RITPORT

On

A STUDY ON INVENTORY MANAGEMENT WITH

SPECIAL REFERENCE TO FOREST INDUSTRIES

TRAVANCORE LIMI'I'ED, ALUVA

By

Ms. ANU BABU

Regn. No. LCAVMBA020

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of degree of

MASI'[1R OI' BUSINESS ADMINISTARTION

Under the Guidance of

Mr. V PRAMOD

ASSI S'I'AN'I' PROITI]SSOR

E

LEA]
I,EAI) COI,I,E(;I] O!- MANA(;E]\,IENT

I)HONI P.O., PALAKKAI), KERALA -67{tOO9

August 2(123



GEMENT

I

Tel : 0491 255 3693

LEAD College ol Management
Dhoni, Palakkad, Kerala - 678009

CERTIFICATE

This is to certiry that the project repo( titled *A STUDY ON INVENTORY

MANAGEMENT WITH SPECIAL REF'ERENCE TO FOREST

INDUSTRIES TRAVANCORE LIMITED, submitted by Ms. ANU BABU

(Reg No: LCAVMBA02O), a student of fourth semestff Master of Business

Administration (MBA) of this college, is a record of bonafide work carried out by

him./her in partial fulfillment of Master of Business Administration under the

University of Calicut.

Project guide Director

Place: Palakkad
Date: 06l08t29 ,

PALAKKAD.678 OO9
o
o s.
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FOBDST TNDUSTBTES (TRAVANCOBE) LMTTET
(A KERALA GOVERNMENT COMPANY)

THAIKKATTUKARA PO., ALUVA - 683 106,
KERALA STATE

CIN: U0200 1 KL1 946SGC000373
GST NO : 32 AAACF 45628 1 Zg

2e/07/2023

CERTIFICATE

This is to certify that Ms. ANU BABU (Reg No. LCAVMBA029) 4th

ter N4BA student at LEAD College of Management, Dhoni,

d has successfully completed her major project work on the topic

STUDY ON INVENTORY MANAGEMENT WITH SPECIAL

RENCE " to Forest Industries Travancore Ltd, Aluva for a period

{5 days as part of the curriculum. She was found to be sincere and

usiastic irr collecting various information and data required for the

t work. We wish all success in her future endeavours

Manager (Personne I & Admin)

Phone: Office: O4B4 _ 2623642
E-mail : fitkerala@yahoo.co.in, Website : www.fitkerala co in

o

o)

T R4

o

J*

5
o m
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Jr[vEv/53/2023 /783

KERALA

ALUVA

683106



.{ STUDY ON THE CAPITAL STRUCTURE OF FERTILIZERS
AND CHEMICALS TRAVANCORE LIMITED.' KOCHI,

KERALA

Submittcd to.

UNIVERSITY OF CALICUT

In partialfitlJilment ofthe requirement for the award ofdegree of

MASI'ER OF BUSINE,SS ADM INISTRATION

Submitted by

MT. ANUGANTI AJITH JOSE

(Reg. No.: LCAVMBAI46)

Under thc Guidancc of

DT.URMILA R MENON

ASSISTANT PROFESSOR

D

L[A]
T{*B COLLICT OF &IAI.JAGEI'JiNT

LEAD College of Management

LEAD COLLEGE OF MANAGEMENT

DHONI PO, OLAVAKKODE, PALAKKAD,

KERALA -678009

AUGUST 2023

Major Project Rcport
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-
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CERTIFICATE

This is to ceftiry that rhe project report titled "A STUDY oN THE CAPITAL
STRUCTURE OF FERTILIZERS AND CHEMICALS TRAVANCORE
LIMITED, KOCHI" submitted by Mr. ANUGANTI AJITH JOSE
(Mr. LCAVMBA146) a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work canied out by
him,/her in partial fulfillment of Master of Business Administration under the

University of Calicut.
D50

a,

Proj ect guide Director

I
, Place: Palakkad

Date: ' ' '.

PALAK(AL . Oi8 OO9

)

AL
4G(-)

GE OF ta

DH No

-

I

EAI LEAD Gollege of Management
Dhoni, Palakkad, KeralF - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693- OF MANAGEMENT
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EACT
fr qf,J,mr{sd qrs ea,funw Erdffii{ ftffir}s
THE FERTILISERS AND CHEMICALS TRAVANCORE LIMITED
(lTr.f, s{6R fi 3 q)/ (A Government of lndia Enterprise)

lk / TRATNTNG cENTRE E{EFr / Phone : 0484 - 2567 4,2567467 ,2567583,
2556750. 2559621 , 2567423, 2567380, 2567424
t-+m/ Email : fldc@factltd.com, sdc@factltd.com

ilead Office

t dyogamandal - 683 501

DGM (T&D) CERT-PWso t2023 -24 09.08.2023

Certified that Mr. ANUGANTI AJITH JOSE, student of MBA at Lead

College of Management, Palakkad has successfully completed his
ProjectWork titled "A study on the Capital Structure of Fertilisers and
Ghemicals Travancore, Kochi" in FACT, Udyogamandal during the
period from 19.06.2023 to 18.07.2023.

tYe wish the student all the best in his future endeavors.

Abraham P Varghese
Project Coordinator

eepak T P
DM (Training)

+dtfd arqiaq : \r$, sdqrisfi
ONV.GL

OIS AND EMS

Ens

,urw

FOR FACT. CD OMS

Regd. Office: Eloor, Udyogamandal

E

CERTIFICATE

*



-
A REPORT

ON

POST PERFORMANCE EVALUATION OF IPOs AND LISTING
DAY GAINS BASED ON TOTAL SUBSCRIPTION IN INDIAN
FINANCIAL MARKET WITH REFERENCE TO FUNDFOLIO

FINTECH PRIVATE LIMITED

By

Mr. ANUMOD KP

Reg No: LCAVMBA14T

Submitted to

TINIVERSITY OF CALICT]T

In partial fulfilment of the requirements for the award degree of

MASTER OF BUSINESS ADMINISTRAIION

Under the Guidonce of

MT. RANJITH KARAT

ASSISTANT PROFESSOR

L[A]
LEAD COLLEGE OF MANAGE14ENT

LEAD COLLEGE OFMANAGEMENT DHONI P.O

PALAKKAD, KERALA-678009

AUGUST-2023



CERTIFTCATE

This is to certiry that the project report titled *POST PERFORMANCE

EVALUATION OF IPOs AND LISTING DAY GAINS BASED ON TOTAL

SUBSCRIPTION IN INDIAN FINANCIAL MARKET WITH REFERENCE

TO FUNDFOLIO FINTECH PRMTE LIMITED" submitted by

Mr. ANUMOD KP (Reg No: LCAVMB Al47), a student of fourth semester

Master of Business Administration (MBA) of this college, is a record of bonafide

r,r'ork canied out by him in partial fulfillnrent of Master of Business Adrninistratior.r

under the University of Calicut.

--

Project guide Di rector

.-.:I'irl;rkkltrl
M*oals:12623

PALAKKAD.678 OO9o
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o

G€ o F

D H oN

LEAD Colloge of Managsmant
Ohoni, Palakkad, Kerala - 678009

Iel : 0491 255 3693Al
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To whoever this may concern

Dear Sir/Madam,

This is to certify that Mr. ANUMOD X P (Reg No. LCAVMBAI4T) 4th Semester MBA student at

LEAD College of Management, Dhoni, Palakkad has successfully completed his maior project

work on the topic "POST PERFORMANCE EVALUATION OF lPOs AND LISTING DAY GAINS BASED

ON TOTAT SUBSCRIPTION IN INDIAN FINANCIAL MARKET WITH REFERENCE TO FUNDFOLIO

FINTECH PRIVATE LIMITED " as part of the curriculum.

He has successfully completed a 50 days long project on this topic, We found him sincere,

meticulous, enthusiastic & result oriented. He worked well as a member of the team during the

tenure.

We wish him all the success in his future endeavours.

For

Fundfolio Fintech Private Limited

j;

r

For tun?folio Fintech va Limited

w'

Authority Signatory Director

Date: 2nd August 2023

Place: Bangalore

>-r

FUNDFOLIO FINTECH PRIVATE LIMITED
Rcad. Ohico Add,!rt: Hoiorl.€mb b, Ahlv!. S/ts.l9lh Moln Rod. Soclor J, Bcng.rsrs. Bong.Lru Ulb6^, X.m.i!b,560102

GSt& 20MECF626OolzJ CIN: u72eooxL2o2lFIco60624

morketfeed.

For any qu€ri6s reach oul lo hr6markFlf6€d.com



A REPORT

On

INVESTIGATING THE COMPETITIVE LANDSCAPE AND
ITS IMPACT ON PURCHASE INTENTION: A CASE STUDY

OF THE FOREST INDUSTRIES TRAVANCORE LTD
By

Miss. APARNA THANKACHAN

Regn. No.: LCAVMBA288

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award
ofdegree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. ANIL KUMART.V

ASSISTANT PROFESSOR

LEA]
ITAO COTTf6T OT MANAGEHTNT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA.678009

August 2023

I



CERTIFICATE

This is to certify that the pro.iect repofl titled *INVESTIGATING TIIE

COMPETITIVE LANDSCAPE AND IT'S IMPACT ON PURCHASE

INTENTION : A CASE STUDY ON FOREST INDUSTRIES

TRAVANCORE LTD" submitted b1, Ms. APARNA THANKACHAN

(Reg No: LCAVMBA28S). a student of fourth sen'rester Master of Business

Aclninistration (MBA) of this college. is a record of bonaflde uork carried out b-v''

hel in parlial lulfillment of N4aster olBusiness Admir.ristration urrder the IJr.riversity

ol ('alicr"rt.

Projcct guide
GE CF /LiA

PALAKKAD ,678 OO9

DHON\ T

Directoro

Place: Palakkad
I)ate:o8[os-I23'

n

:Al LEAD College ot Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in ] wwu.lead.ac.in

Tel :0491 255 3693. OF MANAGEN4ENT
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T{)REST INDUSTruES (TKAVANCOBE) LnIITED
(A KERAL

THAIKKAT]T

This is to certify that Ms APARNA THANKACHAN (Reg No'

]-",\'MBA288) 4th Semester MBA student at LEAD College of

Li:.,.agement, Dhoni, Palakkacl has successfully completed her maior

:-'ett work on tire topic "INVESTIGATING THE COMPITATIVE

r.\DSCi\PE AND ITS IN{PACT ON I,URCHASE INTENTSION: A

-\TESTUDY" of Forest Inclusffies Travancore Ltd,, Aluva for a periorl

- -lt davs as Lralt of tl-re curriculum' Sl're r't'as found to be sincere and

-rusiastic irr collecting various infonnation and data requirecl for tl-re

-.:'ett u'ork. We wisll all success in her future endeavours

:Ir/PENs3/20231782
29/07/2023

ger (Personnel & Admin)
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A REPORT

On

A STUDY ON CONSUMER BEHAVIOUR IN MAX
FASHION

By

Ms. ARATHI

Regn. No.: LCAVMBA02I

Submitted to

LINIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of degree

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT ANIL KUMAR TV

ASSISTANT PROFESSOR

%

L[A]
;. 4 ;:.r.r . .., l .:.i r:.i r,.;t.;.,.i-II :.ii ..-.

LEAD COLLEGE OF MANAGEMENT, DHONI,
PALAKKAD

AUGUST 2023
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Place: PalakkadI Date: 6.5.2">g
E

At,DSA

CERTTFICATE

Director

II'ERSITY Of
crr-Gjr

H This is to certi$ that the project report titled ..A Study on Consumcr Behaviour
on }{ar fishion- subnrined by Ms. Arathi, Reg No: LCAVMBA02T. a student.i f,r.nh sa,€sl€r \lasrer of Business Administration (MBA) of this college. is a
record of booafde u-orli carried our br. him,fter in partial fulfillrnent of Master of
BtrsirEss Adminisration under rhe Unir.er5l6. 64g31;qu1.
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Dhoni,

CItrlIGf OF rqA AGEi,IENT

info@lead.ac.in I ww1,,v.leaci. ac. in

Tei : 0491 255 3693
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KLANDMARK

GROUP

01't August 2023

This is to certify that Ms. Arathi {Reg No. LCAVMBA02I), 4th semester MBA student at LEAD coflege of
Management, Dhoni, parakkad has successfulry compreted her major project work on the topic,,A sruDy
oN CoNSUMER BEHAVIoUR lN MAx FAsHloN", as part of the curriculum. She was found to be stncere and
enthusiastic in collecting various information and data required for the project work.

We wish allsuccess in her future endeavors

For tif€style lnternational pvt Ltd

Max Retail Division

ry
Deepika C

Human Resources

mqx
Lifestyle lnternational Pvt. Ltd
Max Retail Division,
No AK-2,'lst floor, RBN Tower,
4th Avenue,
Shanthi colony, Anna Nagar,
Chennai - 600 040
Phone:044-662

TO WHOMSOEVER IT MAY CONCERN



A PROJECT REPORT

On

A STUDY ON FIXED ASSET MANAGEMENT IN
ANABOND LIMITED

Bv

MT. ARAVIND J B

(Reg. no.: LCAVMBA 148)

Submitted to.

UNIVERSITY OF CALICUT

In portial fulfillment of the requirement for the ottard of degree of
MASTER OF BI]SINESS ADIVIINISTRATION

Under the guidance of

Mr. Ranjith Karat

\SSISTANT PROFESSOR

LEA]
LEAD College of Management

Dhoni. I'alakkad - 678009

AUGUST.2023

:
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i
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This is to cerrify that the project report titled *A STUDY ON FIXEI) ASSET

MANAGEMENT IN ANABOND LTD" submitted by Mr. ARAVIND J B

(Regn. No. LCAVMBAI{8), a student of lourth semester Master ol Business

Administration (MBA) of this college. is a record olbonafide uork carried out by

him in partial fulfillment of l\4aster of Business Administration under the

Universiw of Calicut.
I

.-...-,)

I)ro.ject guide

E GEOF YA

O o
o PALAK(AD - 678

DHON\
./ptYI

E

t I)l:rce: Palakkad
'Oate: Og o8 2o2s

:Al . LEAD College ol Management
"DtEld Felakl(ad, l(erala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693:€ OF MANAGEMENT

I

CERTIFICATE
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Anabond
\

D/TRG/2023/JulY/10 l oth J uly 2023

TO HOMS OEVER IT MAY coNc RN

is to certify that Mr. Aravind J B has successfully completed a Pro';ect in our

nization from 1Sth June 2023 to 1Oth July 2023'

topic in which he worked was- "A study on Fixed Asset Management in

bondLtd,,Hedidhispro,iectin..AccountsDepartment,,undertheguidance
lJr. Mohan Raj G - Senior lt/anager

has been found sincere and hardworking to the best of our knowledge &

sfaction during his tenure over here.

wish him all the very best in his endeavors

Cordially Yours,
Anabond Limited

ndran
ager - Human Resources

Regd Office : anobond Limited No. 36, Type-ll,

Dr. VSI Lstote, ThirLr'.ronmiyur, Chennoi - 600 041

Phone : +91 - 44' 2346 004l I qz

clN : tl24295TNl9B4PLC075194

www.onobond.c:oIrl
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I
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A COMPARATIVE STUDY ON THE WORK LIFE BALANCE

BETWEEN MALE AND FEMALE EMPLOYEES WITH

REFERENCE TO WONDERLA AMUSEMENT PARK

A PROJECT REPORT

On

By

Ms. ARDRA A' A'

Reg. No. LCAVMBA022

Submitted to

THE LNIVERSITY OF CALICUT

In partial ftrlfillment of the requirements for the award

ofdegree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. BALAMOUROUGANE R

ASSOCIATE PROFESSOR

LEA]
ttro cct"rtGt 0r MAt{aGtt''ltNI

LEAD COLLEGE OF MANAGEMENT

onoii p.o., PALAKKAD, KERALA -678009

AUGUST 2023
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I
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iAl LEAD Goll€gD ol ManagEment
Dhoni, Pald*ad, Kerala - 678U)g

info@lead.ac.in I www lead.ac.in

Tel : @91 255 3693

} MANAGEMENT

a

I
CERTIFICATE

Ihis is to certi8/ that the project report titled "A COMPARATIVE STUDY oN

BALANCE BETWEEN MALE AND FEMALE

REFERENCE TO WONDERLA AMUSEMENT

Director

THE WORK

EMPLOYEES

LIFE

WITH

I

PARK'submitted bv Ms. ARDRA A' A (Reg No: LCAVMBA022)' a student of

fourth semester Master of Business Administration (MBA) of this college' is a

record of bonafide work carried out by her in partial futfillment of Master ol

Business Administration under the University of Calicut'

ddgP FoEGe

o rn

)
o NoH

-t,

Place: Pal

Date:B&
akkad.
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.. 
Wond.rl, Holid.yr Lrmil.d

9ANXS  XO PESOPIS

wLA/HRDi6s33t7/2023 Dated29.07.2023

All obligatory Information is been provided m order to establish this

project.

We wish her all the best for her future endeavours.

For \\'r.rnderla Ho itlar s Ltd

.\rrtlrrr

P.rl (Reg ofrrc€)

P.rr

This is to certiff that Mrs. Ardra A. A. bearing identification number

LCAVMBA022, l\/lBA student from Lead College of Management,

Palakkad, has successfully completed her project on " Study on Work

Life Balance of Male and Female Employees Between the Age of 25

to 40 at Wonderla Amusement Park" during the month of June, 2023.

_L-



AREPORT

On

A STUDY ON THE IMPACT OF VISUAL

MERCHANDISING ON CONSUMER BUYING

BEHAVIOURWITH SPECIAL REFERENCE TO LOUIS

PHILIPPE (ABFRL)

By

Mr. ARJUN U

Reg. No: LCAVMBAl49

Submitted to

THE LINIVERSITY OF CALICUT

In partial fulfitlment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

(Jnder the Guidance of

DT. A' ASHARAF ALI

PROFESSOR

L[,&]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA _ 678009

AUGUST 2023



LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

in{o@lead.ac.in I www lead ac in

Tel : 0491 255 3693

= 
OT MANAGEMENT

CERTIFICATE

This is to ceftifu that the proj ect repoft titled "A STUDY ON THE IMPACT OF

VISUAL MERCHANDISING ON CONSUMER BUYING BEHAVIOUR

WITHSPECIALREFERENCEToLOUISPHILIPPE(ABFRL),'submitted

byMTARJUNU(RegNo.LCAVMBAr49)astudentoffourthsemesterMaster

of Business Administration (MBA) of this college, is a record of bonafide work

carriedoutbyhiminpartialfulfillmentofMasterofBusinessAdministrationunder

the Universiry oI Calicut.

Project guide Director

Place: Palakkad
Oate: 6g1ro1)2p2)

zc4-25

MBA

5

PALAKKAO 
' 678 O09

)

e(,

o.
o

OF MA

DH ON\

iAl

=a

EI
I

\ 4/



A' rht I A RJUN II (R NI I A 4 lc

2gr.t'luly 2023

CATE

V\,TB
q MB .A e;dcn

ADITYA BI RLA

CERTIFI

t S

r

o e o Mana ement D on Pa akka haS succe fu mp et S mdJ o1
C I al

I S S v CoI d

C

h

C
DYork o1l op C .{ STU oN THE IMPACT oF vlSU AL MERC1IANDISrNGh d

I I

\ SU \{ ER BU\,ING BEH AvtoUR wITH S PE A REf R N E To LoU IS

rhc cumcu um He was foTInd to be

th t

) asPE (ABFRL pa

C L E EI

ous nfomr

eadeavours

rnd Retait Umitcd

I r.tr.t"r. r rtrtn- r' ntrin I r'd'n'

& uftsTnE
artdng2,
rtplD. Yjllulul 'u>:'
rbad. B€ngduru ' S0037

tro It al-I data reou re fo th proJ cct OI

S ncere and enlhus aSIIc n

11/ sh cl Success n h s
rt fo k

d d r c

gerStore

,$)
il\

l,on*ono -e,s0c72n6o0 | i.{i[li,:l#'i:i:?,}]i{ild*,"I *0n.," r\A...{ahrrr(,.m-_ | ll{T.1L,i,jii;,i.r;;...r;r*,
| .-on "--,.rta "to'rlr'i r''lllclm I

E-.1



I

AREPORT

On

A STUDY ON THE EFFECTIVENESS OF VISUAL

MERCHANDISING IN RETAIL SECTOR WITH

REFERENCE TO MAX FASHIONS' CHENNAI

THE I]NIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of the degre'e

MASTER OF BUSINESS ADMII{STRATION

MS. ARPITHA ELIZABETH JOSEPH

Regn'No' LCAVMBAO23

Submitted to

tlnder the Guidance of

Dr. SIIEENA M S

ASSISTANT PROFESSOR

By

KERALA,67EOO9

AUGUST 2023

LEA]
LEAD COLLEGE OF MANAGEMENT' DHONI'PALAKKAD



EAI
LEAD College ot Management

Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in

Tel

www.lead.ac.ln

0491 255 3693

F OF MANAGEMENT

a

I

g

I

CERTIFICATE

This is to cefiiry that the project report titled "A STUDY ON THE

EFFECTIVENESS OF VISUAL MERCHANDISING IN RETAIL SECTOR

WITHREFERENCEToMAxFASHIONS,CHENNAI"submittedby

Ms. Arpitha Elizabeth Joseph (Reg No: LCAVMBA023)' a student of fourth

semester Master of Business Administration (MBA) of this college' is a record of

bonafide work carried out by her in partial fulfillment of Master of Business

Administration under the University of Calicut

Director
Projec uide eG AMro

o

j r riHCN\

Place: Palakkad
Date: 08_ Ot-2022

I

PALAKKAD ' 678 OO9

I

E"t
---{ I,ll
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LANDMARK
CROUP

0l't August 2023

TO WHOMSOEVER IT MAY CONCENN

lhs is to certify that Ms. Arpitha Elizabeth Joseph(Reg No.LCAVMBA023) llnd year, MBA Student at LEAD
(dege of Managemen! Dhoni, Palakkad, has successfully completed her major project work on the topic
.A STUDY ON THE EFFECNVENESS OF VISUAT MERCHAI{DIsING IN RETAIL SECTOR wlTH REFERENCE TO
IAX FASHIONS, CHENNAI" in our organization during the period of June'Z3 - July'23. We found her

-rre, meticulous, and enthusiastic & result oriented. She worked well as a fragment of the team during
tE tenure.

Ic wish all success in her future endeavors.

CE Ljfestyle lnternational Pvt Ltd.

E Retail Division

LpikaC
Lnan Resources

mqx

E:

Lifestyle lnternational hrt. Ltd
Max Retail Division,
No AK-2, 1st floor, RBN Tower,
4th Avenue,
Shanthi colony, Anna Nagar,
Chennai - 600 O40

Phone:044-552



A PROJECT REPORT

On

NATURAL FLAVORS (P) LTD.

I

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA 678009

August 2023

By

AI I
J

t
,
I

I

I

A STUDY ON CUSTOMER PREFERENCE OF BOS

MI. ARUN MOHAN

(Reg. No: LCAVMBAI50)

Submitted to

UNIVERSITY OF CALICUT

In partialfulfillment of the requirementfor the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

Dr. S.SUDHAKAR

ASSISTANT PROFESSOR



CilRTiFJ;I,/I I'ii

This is to certiii, that the projecr report titled "A STUDY ON CUSTOMER
PREFERENCE OF BOSS NATURAL FLAVORS (p) LTD." submitted by
Mr. ARUN MOHAN (Reg No: LCAVMBAI50), a student of fourth semester
Master of Business Administration (MBA) of this coflege, is a record of bonafide
work carrred out by him in partial fulfilrment of Master of Business Administration
under the LlnivcrsiR of Calicut.

,k**
Director

,a Place: Pal
Date: ol I

uklrd
6qr\

a

:Al LEAD College o, Managemenl
Dhoni, Palakkad,

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693AGEMENT
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BOS
ctN-ul 5495K12001 Prco14502

BOSTPR.J/24/23-24 Date: 05.08.2023

CERTIFICATE

This is to certifr that Mr. Arun Mohan (Reg : LCAVMBAI50), Master of Business

-{.dministration student of LEAD College of Management, Palakkad, have done a Project Work

o the topic "A Study On Customer Preference" of BOS Natural Flavors (P) Ltd, Kinfra

hdq Nellad for a period from 15s June 2023 to l5th July 2023.

fORBOSNATT]RAL FLAVORS (P) LTD

HR Department

MA -G @APPROVED

IIS taatural Flavo6 (P) ttd, Kinfra Parln Nellad P.O., Mwattupuzha, Cochin - 685669, Kerala, lndla.
Tele : +91 924944rt474, info@bosnatural.com, www.bosnatural.com

-

Fl'tla ./
Esm

F

5'
the power of innovatron



Project Report

On

AN EFFECTIVE STUDY ON TTIE TIWOLVEMENT OF
ADVERTISEMENT AND ITS IMPACT IN THE CONST]MER

BUYING BEHAYIOUR

UNDER T}IE REFERENCE OF AAKASH METAL ROOFING,
THRISSUR

By

Mr. ASHWIN PAIIL

(Reg. No.: LCAVMBAI5l)

Submitted to

UNIVERSITY OF CALICUT

In partialfulfilment of the requirementfor the award of degree of

MASTER OF BUSINESS ADMIMSTRATION (MBA)

DT. ARCHANA PV

ASSISTA]\IT PROTESSOR

-

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD. 678009

AUGUST 2023

UNDER THE GUIDANCE OF



OF

This is to certift that the project report titled "AN EFFECTM STUDY ON

THE INVOLVEMENT OF' ADVERTISEMENT AND ITS IMPACT IN THE

coNsuMER BUYING BEHAVIOUR" submined by Mr. ASHWIN PAUL

(Reg No: LCAVMBAISI), a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work carried out by

him in partial fulfi ment of Master of Business Administration under the

University of Calicut.

b,

&1-25

I,GA

SP Project G ide Director

E

t Place: Palakkad
oate:1glo5lz3.

PALAKI(AO , 678 (jOO

)

F

DHONT r

o
o

GE OF

-

-

- Al LEAD College ot Management
Dhoni. Palakkad. Kerala - 678009a

-

I

€ OF MANAGEMENI

CERTIFICATE
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GSTIN/UIN : 32ABFFA5269BIZV

E
l1l472 r\fulk/lrJrlonr, Clrhrissory P.O., Thdssur, t(.rolo. pln : GEO 3ot,

Mob : *19/8it8i183, WSSTD,, 9388881832
ot oil : ookGhmetolt@gmoil.com, l/lbb : www.ookoshm€tok.com

U:- Dot ..A.6/Pr.l.*.t13.?

This is to certiry that Mr. ASIIWIN PAUL (LCAVII{BAI51) MBA student at LEAI)
COLLEGE OF MAI\IAGEMENT, PALAKKAD has undergone the project work at AAKASII
METAL ROOFING, \THRISSIIR in the period of June - Iu,ly 2023 on the topic titled as *AN

EFFECTTVE STT]DY ON TEE IITVOLVEMENT OF ADVERTISEMENTS AITD ITS
IMPACT ON TIIE CONSTJMER BUYING BEHAVIOR WITH THE SPECIAL
REFERENCE TO AAKASH METAL ROOFING, THRISSLJR ". During the stsrdy period,

we found him as an active and punctual personal.

We wish for a bright fuhre and success in his career.

With best wishes.

For AAKASH METAL ROOFING.

rur Aakash Met Roofin

Ma ng Partner

Mr. SAJI JOSEPII

Managing Partner

Aokosh Metol Roofing

CERTIFICATE



A REPORT

On

A HOLISTIC STUDY ON THE PERCEPTION OF

CUSTOMERS WITH ADOPTION OF ELECTRIC

VEHICLE WITH RESPECT TO TATA VEHICLES

By

MT. ASHWIN RAVIENDRAN

Reg. No: LCAVMBAI52

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. V R Nedunchezhian

PROFESSOR

-LEA]
LEAD COLLEGf OF MANAGEMENT

DHONI, PALAKKAD, KERALA _ 678009
AUGUST 2023
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CERTIFTCATE

This is to cerriry that the project report titled "A HOLISTIC STUDY ON THE

PERCEPTION OF CUSTOMERS WITH ADOPTION OF ELECTRIC

VEHICLE WITH RESPECT TO TATA VEHICLES'' Submitted by

Mr. ASHWIN RAVIENDRAN (Reg No. LCAVMBA152) a student of fourth

semester Master of Business Administration (MBA) of this college, is a record of

bonafide work carried out by him/her in partial fulfillment of Master of Business

Administration under the University of Calicut.

Project guide Director

Place: Palakkad
pu1". " \o\>-+-2

P

LEAD College ot ManagemEr
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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4 **DREAM vEHIcLEs PVr. LrD.
ffff possenger Cor Deoler

Tffi']A MOTORS

KVRD/KN R/PJT /07 /23

29-07-2023

This certificate is issued only for the purpose of submitting to the
Col ge niversity.

,'. 
.\N ER (HRD)

eO. Kizhunno, Thotlodo, Konnur - 670 007.
rel: +91 - 497 2837 07O,2835 444

Emoil: soles@kvrtoto.com, service@kvrtoto.com
CIN No. U501 01 K12007PTC020733

GSTIN : 32AADCKL604J1ZZ

HE c{
14

U ,61R1t o*
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Y
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TO WHOMSOEVER IT MAY CONCERN

This is to certify that Mr. ASHWIN RAVINDRAN (Reg No.LCAVMBAI52),
ll YEAR MBA student of LEAD COLLEGE OF MANAGEMENT, PALAKKAD has

undergone a project work titled "A HOLISTIC STUDY ON THE PERCEPTION OF

CUSTOMERS WITH ADOPTION OF ELECTRIC VEHICLE WITH RESPECT TO TATA
VEHICLES" successfully in our establishment from Ol-07-2023 to 29-07-2023, as

part of his curriculum. His involvement in the study was appreciable.

I



A REPORT

ON

A STUDY ON BRAND LOYALTY AMONG CUSTOMERS

OF MILMA CATTLE FEED, PATTANAKKAD.

B.v

Ms. ASWANI V S

Reg No: LCAVMBA025

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the

award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance o.f

DT. V R NEDUNCHEZHIAN

PROFESSOR

LEA]
IIAO COLITGI OF MANAGTMENT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA -678009

August 2023



CERTIFTCATE

This is to certifu that the project report titled "A STUDY ON BRAND LOYALTY

AMONG CUSTOMERS OF MILMA CATTLE FE,ED, PATTANAKAD"

subrnitted by Ms. ASWANM (LCAVMBA025), a srudenr of fourth semester

Master of Business Administration (MBA) of this college. is a record of bonafide

work carried out by her ir-r parlial fulfillment of Master olBusiness Administration

under the [Jniversity of Calicut.

Project guide Director

Place: Palakkad
t121g - !1oS \1-?

PALAKKAD . 678 OO9
fl1

)I

o
GE OF

oH No

LEAL Colloge of Manaoemofi
Dhonl, Palakkad, Kerala - 878000

info@load.ac.in I www.lead.ac,in

Tel : 0491 255 3693
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rala Co-operative Milk
Cattle Feed plant, pattanak

Marketing Federation Ltd.
kad P.O., Alappuzha - 688 S31

: 32AAAAK5375MlZG

ulknao
Ph:047 8 -2831 1 22, 047 B -28J1144, E ma i I : cfp@m i I m a. com

7P&At206t2023

During the period of study, she has shown keen interest in collecting
'^formation 

and learned various aspects connected with the operations of the
especially in lVlarketing Department. She was found hardworking, dedicated

committed during the period of study

th.
HEAD LIO

(
te'

6?*o

"ed P

K. C. M. M. F. Ltd., Milma Bhavan, patto
Phone : 047 1 -27 96426, E_mail

m Palace PO., Thiruvananthapuram - 695 OO4
: milmaho@milma.com

Office

07.07 2023

CERTIFlCATE

-"rs is to certify that Ms.ASWANI V.S (Reg.No.lCAV^/tBAO2il. MBA 2,d year
Lc:r1 61 LEAD correge of IVranagement, Dhoni, parakkad has successfuily
F: eted her project work in tVlilma catfle Feeci plant, pattanakkad during the
!rc': from 20.06.2023 to 0i1 07.2023 in partial fulfillment of her curriculum.



n I{t't,ott I

On

A STUDY ON ORIENTATION OF CUSTOMER

SHOPPING TOWARDS ONLINE AND OFFLINIi WITH

REFERENCE TO BLUESTONE .IEWELLERY AN I)

LIFESTYLE PVT LTD

Bv

Ms. ASWATHY. P

Reg. No. LCAVMBA02T

Submitted lo

UNIVERSITY OF CALICUT

In partialfulfiltnent of the requirements for the atuard of degree of

MASl-lrR OF BUSINESS ADMINISTRA-|ION

Under the Guidance of

M r. Ranjith Karat

ASSISTANT PROFESSOR

l'.. e

LEAD COLLEGE OF MANAGEMENT
DHONI, PALAKKAD, KERALA -678009

AUGUST 2023

LEN f



I CERTIFICATE

This is to certiry that the project report titled "A STUDY ON ORIENTATION

OF CUSTOMER SHOPPING TOWARDS ONLINE AND OFFLINE WITH

REFERENCE TO BLUESTONE JEWELLERY AI{D LIFESTYLE PVT

LTD " submitted by Ms. ASWATHY P (Reg No: LCAIMBAo2T), a srudentrof

fourth semester Master ol Business Administration (MBA) of this college. is a

record of bonafide work carried out by her in partial fulfillment of Master of

Business Administration under the Universiw of Calicut.

Project guide Director

Place: Palakkad
Date: og)oslzoz3

PALAKKAD . 678 O()9
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I js
01 August 2023

TO WHOMSOEVER IT MAY CONCERN

is to certify that, Ms. Aswathy P (Reg No LCAVMBA02T) 4th Semester MBA

nt at LEAD College of Management, Dhoni, Palakkad has successfully

pleted her major project work on the topic "A STUDY ON ORIENTATION OF

STOMER SHOPPING TOWARDS ONTINE AND OFFLINE WITH REFERENCE TO

ESfONE JEWELTERY AND tIFESWLE PVT LTD" as part of the curriculum.

was found to be sincere and enthusiastic in collecting various information

data required for the project work

nk you,

h6rl ll'lrnr8lr - I hxnBn R$o,nrc

BLUESTONE
*J.rs!a 5r.xtr sn Lr.liye A.a tld
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A REPORT
On

A STUDY ON QUALITY OF WORK LIFE AND ITS IMPACT

ON OCCUPATIONAL STRESS AMONG EMPLOYEES AT

TRACO CABLES COMPANY LIMITED, ERNAKULAM

By

Ms. ASWATHY GOPAL

Regn. No. LCAVMBA026

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the cward ofdegree of

MASTER OF BUSINESS ADMINISTRAION

Under the Guidance of

Mr. ARJUN GOVIND

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA -678009

AUCUST 2023
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CERTIFICATEI

This is to certili that the project report litled "A STUDY ON QUALITY OF

WORK LIFE AND IT'S IMPACT ON OCCI-IPATIONAL STRESS AMONG

EMPLOYEES AT TRACO CABLES COMPANY LTD, ERNAKI-ILAM"

submitted b1. Ms. ASWATHY GOPAL (Reg No: LCAVMBA026). a student ol

fourth semester Master of Business Admir.ristration (MBA) of this college. is a

record of bonafide work carried out by her in partial fulllllment of Master of

Business Administration under the t.iniversitv ol Calicut.
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etgu id Director
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Place: Palakkad
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TRACO CABLE COMPANY LIMITED
CABL

A Kerala Govemment Company)

lRlirPANAl,l, TRIPUNITHURA, Dist. ERNAKULAM, PIN: 682 309
Phones: 0484 2780937.2780237 ,2785672, Fax.0484 2780937

No.P&A/TRGl,+5? IRIMPANAM
29.07.2023

CERTIFICATE

This is to certify that Ms.Aswathy Gopal(Reg.No.LCAVM8A026),

MBA student of Lead College of Management, Dhoni.P.O., Palakkad -

678009 has done a Project Study on "QUALITY OF WORK LIFE AND

ITS IMPACT ON OCCUPATIONAL STRESS AMONG EMPLOYEES" At

TRACO CABLE COMPANY LIMITED, IRIMPANAM for a period of 30

days from 16th June 2023.

During the period we found her hard working and diligent in

conducting the Project Study and completed in time.

For TRACO CABLE COMPANY LIMITED

DEEPA ME N JACOB

UNIT HEAD

R.gd. Ofic. ; XXXIX/5{65, 4th Floor, KSHB Olico Complor, Panampilly Nagar, Kochi - 682 036, xenL
Phones: 0484 23'14847, 2314864, 2311851 & 2320472 Fax 9148/ 23127{l

E-mail : mail@tramcabl€.com. Web : \wv.tramcable.com

Factoria3:
Pln.6yi . 6707i12, Dirt. K.nnu. Ph : 0490-2384161, Fax 0490-2384761 Thiruvall!6E9 103, Oi3t. P.than.mthitt
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Phones : 0469-2730231 , 2730391 & 2730253, Fax.04692630254 (TVLA)
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A REPORT

On

A STUDY ON ROLE OF MARKETING IN CUSTOMER

ENGAGEMENT AND BEHAVIOUR WITH ZEAL-IT

TRADING & CONTRACTING

B1

Submitted to

THE UNIVERSITY OF CALIC]UT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATI()N

Under the Guidance of

Dr. V. SMITHA

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA - 678009

August 2023

-

MT. ASWIN SAJI PHILIP

Regn. No.: LCAVMBAl54

LEAD COLLEGE OF MANAGEMENT
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-Al LEAD Colbge d Managefitent
Dhoni, Pahld6d, Kerala - 678lXX,

in @lead.e.in I www.lead.ac.in

Tel : 0491 255 36S|: IANAGEMENT

I

Date

This is to certifl, that the project report titled "A STUDY ON ROLE OF
MARKETING IN CONSUMER ENGAGEMENT AND BEHAVIOUR
WITH ZEAL-IT TRADING & CONTRACTING" submitted 

rby.

Mr. ASWIN SAJI PHILIP (Reg No: LCAVMBAISI). a student of fourth

semester Master of Business Administration (MBA) of this college. is a record of
bonatlde work carried out by him in partial tulfillment of Master of Business

Administration under the Universitl of Calicut.
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t Zeal-it
Trading & Contracting

is is to certify that Mr. Aswin Saji Philip MBA student of Lead Collage of
anagement, Dhoni, Palakkad, Kerala has completed project on topic "A Study on
le of Marketing in Customer Engagement and Behaviour with Zeal-it Trading &
tracting". He has successfully completed 2 months of project on the topic, and

found him sincere & cooperative in all the assignments given to him and a

sitive character.

e thank him & wish him all success for his future endeavour.

Zeal-it Trading & Contracting
)

DOhA QATAH

fra d tt
n Abraham

M anager

q s.e3U i t t I q -iil. ,l.i i-t rl 0 1 t 1 .:,, I L t
co ,,,fJ!.v.,;1 I L L t

i.q9 C. R.No )6446 Doha, Qatar Tel +97.t

t
M3 I 899 2 Fax +9 4 .r43 1 9378

L

E-mail sk@zeal t.co
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A PROJECT REPORT

On

A STUDY ON IMPACT OF COVID 19

PANDEMIC ON HEALTH CARE

SECTOR IN INDIA: CASE OF TOP 5

NIFTY PHAR]VIA

By

Ms. ATHIRA G

Reg.No LCAVIV{BAO29

Submitted to

THE LINIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of degree of

MASTER OF BUSINESS ADMIMSTRATION

Under the Guidance of

Mr. V PRAMOD
ASSISTANT PROFESSOR

-LEA]
LEAD COLLEGE OF MANAGEMENT DHONI

P,O., PALAKKAD, KERALA -67EOO9

Au 2023



CERTTF'ICATE

OF

This is to certiry that rhe project leporl titled "A STUDY ON IMPACT OF

COVD 19 PANDEMTC ON HEALTH CARE SECTOII IN INDIA: CASE

Uli''IUf 5 Nll'l'V l'HARMA' submitted by Ms. ATHIRA G

(Reg No: LCAVMBA029), a student of fourth sernester Master ol' Business

Atlrrirustr atruu (lVlUA) ul'this uullege, is a r'ccurd ul'bt-rna.lltle work caried out by

him/her in partial lirlfillment of Master of Business Administration under the

University of Calicut.

Project guide Director

Place: Palakka(
Date:96\ oE \ 23 .
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Sharel(han
by BNP PARIBAS

TO WHOM SO EYER IT I\,IAY CONCERN

This is to certify that Ms. ATHIRA G, a student of MBA-
llAD College Of Management,Dhoni,Palakkad, has

accomplished project on "A STUDY ON IMPACT OF

COVID 19 PANDEMIC ON HEALTHCARE SECTOR IN

INDIA: CASE OF TOP 5 NIFTY PHARMA" she has

successfully completed 50 days long project on this

topic. We found her sincere, meticulous, enthusiastic

and self oriented. She worked well as a fragment of the
team during the tenure.We take this prospect to thank
her and wish her all the best for her future.

HARIDAS

Business Partner
Sharekhan LTD.

No. 17338,1't floor,Century Plaza,

VH Road, Palakkad,

.Lr.
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A REPORT

On

A STUDY ON IMPACT OF VISUAL MERCHANDISING
ON CONSUMER BUYING BEHAVIOUR WITH SPECIAL

REFERENCE TOTP TILES CENTRE

By

MS. ATHULYA RAMESH

Regn. No. LCA\A4BA03l

Submitted to

THE UNIVERSITY OF CALICUT

In portial fttlfillment of the requirements for the
award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. SHAHBAZ KHAN

ASSISTANT PROFESSOR

LEA]
ttiD cctrtGt ot MANAc,f r-ttNr

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA .678009

AUGUST 2023



CERTIFICATE

This is to certi$; that the pro.ject report titled *A sTuDy oN IMPACT oFVISUAL MERCHANDISING ON CONSUMER BUYING tsEHAVIOURWITH SPECIAL REFERENCE TO Tp TILES CENTRE,, submitted byMs. ATHULyA RAMESI{
semester Master of Busin.r., 

t*t* No: LCAVMBA031)' a stude,t of fourth

bonande work carried 
",, ;i::;il::;1ffi#:,:;"r::;,:: ;::ff]Administralion under the University of Calicut.
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Project guide

Place: palakkad
Date: S.g)O4

Director
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GSTIN: 32AAEFTt442RIZZ

TO WHOM SO EVER IT MAY CONCERN

is to certi$r that Mrs. ATHULYA RAMESH (Reg No. ICAVMBA03l) 4th
r MBA student at LEAD College of Management, Dhoni, Palakkad (affiliated
rsity of Calicut) has successfully completed her major project work on the

.{ STUDY ON IMPACT OF VISUAL MERCHANDISING ON CONSUMER BUYING

OURWITH SPECTAL REFERENCE TO TP TILES CENTRE" in our organization
of the curriculum.

was found to be sincere and enthusiastic in collecting various information
required for the project work. We wish all success in her future endeavors.

S c
T J

' For T.P.

\* \-t
\\ Auth. Signrture

-

Feintl l'.krlrical, ltrrvcr'lixrlr, i\ltxlular Kitchcru Glars & P11,, l,'ano, l,kht\ lnlu'tri:il \lalcrial

TP TILES CE,NTRE

EAR WATER AITTHORITY, KALPETTA, WAYANAD, KERALA. pIN:673121

I PH: 04936 202054, 205417,203929. Email: tptilescentre@gmail.com

f :1123
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A REPORT

On

A STUDY ON CUSTOMER PERCEPTION AND SATISFACTION

OF DAYMART GROUP KOZHIKODE.

By

MR. BAVISH ANTONY

Regn. No:LCAVMBAI59

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the guidance of

ARCHANA PV

ASSISTANT PROFESSOR

-

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD., KERALA, 678009

August 2023
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CERTIFICATE

This is to certift that the project report titled "A STUDY ON CUSTOMER

PERCEPTION AI\D SATISFACTION OF DAYMART GROUP

KOZHIKODE. Submitted by Mr. BAVISH ANTONY

(Reg. No: LCAVMBAIS9), a student of fourth semester Master of Business

Administration (MBA) of this college. is a record of bonafide work carried out by

him/her in partial fulfillment of Master of Business Administration under the

University of Calicut.

ect guide Director
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Date: 04-O8-2023 Ref: 1NT2072028

PROJECT COMPIETION CERTIFICATE

is is to certify that Mr. BAVISH AffONY (Reg No. LCAVMBAIS9! 4h Semester
student at LEAD College of Management, Dhoni, Palakkad has undergone

ject work on-

A STUOY ON CUSTOM€R PERCEPTION AND SATISFACTION OF OAYMART

P'as part of the curriculum.

ring the period, he was found to be sincere and enthusiastic in collecting various
rmation and data required for the project work. We wish all success in his
re endeavors.

r Daymart Group

&Hi*$r,hW
MA AEOOBACKER

ry,
MANAGER.HR

YMART GROUP

,NARI I,l



A REPORT

C)n

A STUDY ON THE EFFECTIVENESS OF

SUSTAINABLE MARKETING PRACTICES IN LATEX

INDUSTRY

By

MT. BIBIN P JOSEPH

Reg. No. LCAVMBA289

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfillment of the requirement for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

Dr. SIVAKUMAR. S

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI P.O. PALAKKAD, KERALA-678009

August 2023

i



CERTIFICATE

This is to certify thar the project report titled "A STUDY ON THE
EFFECTIVENESS OF SUSTAINABLE MARKETING PRACTICES

IN LATEX INDUSTRY" submitted by Mr. BIBIN p JOSEPH

(Reg No: LCAVMBA289) a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work canied out by

him in partial fulfillment of Master of Business Administration under the

University of Calicut.

Director
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Place: Palakkad
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neeraf<:al

CERT'FICATE

This is to certify that Mr. BlElN P JOSEPH {Reg No. LCAVM8A2S9} 4s Semesrer MBA
student at LEAO College of Management, Dhoni, Palakkad has successfully completed his
maior proiect work on lhe topic A STUDY ON THI EFFICTIVENESS Of SUSTAINASm
MAR(ETING pRACTICES lN LATIX INDU5TRY" as part of the curriculum. He was found to
be sincere and enthusiastic in collectin8 various information and data required for the
project work. We wish all success in his future endeavours.

For Neerakkal latex Pvt Ltd

neerak al

l-atex tpr Ltd

,,cq

Date:07-08-2023

brr-S.*:
r.t. larn'efl _*:?-
{Managirg 0irector}



A STUDY ON RETAILER'S SATISFACTION OF VKC
BRAND IN PALAKKAD DISTRICT

A PROJECT REPORT

On

By

MT. BIJIL BIJU

RegNo. LCAVMBAI60

Submitted to

THE UNIVERSITY OF CALICUT

In partial fu(illment of the requirements for the
award ofdegree of

MASTER OF BUSINESS MANAGEMENT

Under the Guidance of

Mr. JITH R

ASSISTANT PROFESSOR

LEnl
LEAI

LEAD COLLEGE OF MANAGEMENT
DHONI P.O., PALAKKAD, KERALI -67EOO9

AUGUST,2O23
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CERTIFICATE

This is to certig that the project reporr titled "A STUDY ON RETAILER,S
SATISFACTION OF vKC BRAND IN PALAKKAD DISTRICT" submitted
by Mr. BIJIL BIJU (Reg No: LCAVMBA160), a student of fourrh semester

Master of Business Administration (MBA) of this colrege, is a record of bonafide
work carried out by him in partial fulfillment of Master of Business Administration
under the University of Calicut.

Project guide Director
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LEAD College of Management
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Inrfl
Ref: YKC/15812023-21 Dare: 04.08.2023

CERTIFICATE

This is to certii'' that Mr' BIJIL BIJU (Reg No. LCAMI|BA 160) 4th Semester MBA srudent

at LEAD College ofManagement, Dhoni, palakkad has successfully completed his major
project work on rhe topic "A study on retailer's satisfaction of VKC brand in
Palakkad district" as part ofthe curriculum. He was found to be sincere and enthusiastic

in collecting various information and data required for the project work. we wish all success

in his future endeavors.

For VKC GROIIP
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V. Vinod Kumar
Head - Human Resources
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A REPORT

On

A STUDY ON CONSUMER SATISFACTION OF HOME CARE

CATEGORY OFJYOTHY LABORATORIES LTD WITH

REFERENCE TO, THRISSUR DISTRICT

By

MR BIJO C JOIIN
Regn. No.: LCAVMBAI6I

Submitted to

THE TINIVERSITY OF CALICUT

In partialfulfillment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the guidance of

DR. S. SUDHAKAR

ASSOCIATE PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA, 678009

August 2023



This is to certiry that the project report titled "A STUDY ON CONSUMER

SATISFACTION OF HOME CARE CATEGORY OF JYOTHY

LABORATORIES LTD WITH REFERENCE TO,THRISSUR DISTRICT"

submitted by Mr. BIJO C JOHN (Reg No: LCAVMBAI6I), a student of fourth

semester Master of Business Administration (MBA) olthis college, is a record of

bonafide work carried out by him in partial fulfillment of Master of Business

Administration under the University of Calicut.

gul e Director

Place: Palakkad
Date: t ,7 -*{ zr
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:Al LEAD College of Management
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info@lead.ac.in I www.lead.ac.in
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Jgothg [abs

28.07.2023

:: certify that Mr. Bijo C John (Reg No. LCAVM8416l) 4th semester MBA student of Lead College

ent, Dhoni, Palakkad, has undergone a project work on the topic "A STUDY ON CONSUMER

ON OF HOME CARE CATEGORY OFJYOTHY LABS LTD WITH REFRENCE TO THRISSUR

, in our organization for 45 days commencing from 11th June 202 3.

Labs Ltd

Signatory

!F-.91022-668928O5
Kandanasserlt pos(
Thfissur - 680 lO2
Kerala Tet 04e85-238621
235898

TO WHOMSOEVER IT MAY CONCERN
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A REPORT

On

A STUDY ON THE CAPITAL STRUCTURE OF RUBFILA

INTERNATIONAL LIMITED KANJIKODE,

PALAKKAD

By

BIMI JOSE C

REGISTERATION No : LCAVMBA032

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the Guidance of

DT. MUBARAKRAHMAN. P

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

LtrAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA.678OO9

AUGUST 2023
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CERTIFICATE

This is to certifr that the project report titled "A STUDY ON THE CAPITAL

STRUCTT]RE OF RUBFILA INTERNATIONAL LIMITED KANJIODE

PALAKKAD" submined by Ms. BIMI JOSE C @eg No: LCAVMBA032), a

student of fourth semester Master of Business Administration (MBA) of this

college, is a record of bonafide work carried out by her in partial fulfillment of

Master of Business Administration under the University of Calicut.

gul de Director
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Place: Palakkad
Date:916q2oz'\
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Al LEAD College of Management
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RUBFILA
International Limited

RIL/HRD/PRJ /2023/04
04ti, August 2023

TO WHOMSOEVDR IT MAY CONCERIV

This is to certify that Ms.Blml Jose C (Reg.No:LCAVMBAO32) IIod Year

f,aster of Buslness Administration student of Lead College of
Xanagement,Palakkad,,Palakkad, has successfully completed her

project titled 'A Study on Capital Structure of Rubfila International
Limited' in our Organization during the month of June-July 2023.

e wish her all the very best for future endeavors.

Rubfi la International Limited

2..-\i

- Finance & Legal

il

,

Reoistered Otrrce NIDA, Menonpara Road Kanjkode P'O Palakkad^- 678 621

i"i *gr ngt 2s726164 Fa( +91 491 2567260 -
ema'l rubfiia@vsnl.com, rubltla@gmail'com' \'Ye-bsite $ 

^/v/ 
rubfila

clN u5199K11993P1C007018

Kerata. tndia

com
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AREPORT

On

A STUDY ON IMPACT OF PRODUCT

PACKAGINGON CONSUMER'S BUYING

BEHAVIOUR OF FOOD PRODUCT AT PARISONS

FOOD PVT LTD CALICUT

By

Mr. Binil Das

Regn. No.: LCAVLBAI62

Submitted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of degree

of
MASTER OF BUSINESS ADMIMSTRATION

Under the Guidance of

Dr, Sudhakar

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAD, KERALA - 678009

AUGUST 2023



CERTIFICATE

OF

This is to certiry that the project report titled "A STUDY ON IMPACT OF

PRODUCT PACKAGING ON CONSUMER'S BI.IYING BEHAVIOUR OF

FOOD PRODUCTS AT PARISONS FOOD PVT LTD." submitted by

Mr. BINIL DAS (Reg no. LCAVMBAI62) a student of fourth semester Master

of Business Administration (MBA) of this college, is a record of bonafide work

carried out by him/trer in partial fulfillment of Master of Business Administration

under the University of Calicut.
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Dr. Sudhakar

Director'
Dr. Thomas K George

Place: Palakkad
Date:061O812023
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NSONS
PARTSONS GROUP 

"r ?"?:::fI:::
+91 495 2761455
+91495 2365614

E mall: infotiparilons..om
Web: wwwparisons..om

TO WHOMSOEVER IT MAY CONCERN

This is to certiS that Mr. BII\IL DAS (Reg. No. LCAVMBA162), student of LEAI)

COLLEGE OF MANAGEMENT DEOM, PALAKKAD, KERALA 678009 has

conducted a study on the topic "A STUDY ON Etr.fECT OF PACKAGING ON

CONSUMER BIIYING BEEAVIOUR", in partial fulfillment of the requirement for the

award of the degree for MASTER OF BUSINESS ADMIMSTRATION with us from

June l't to July 31,2023.

Ranjith M.
Manager

07 August

I ulflas. tunnrpafl Burtollrgs, Lnetoorry t(oau, !dltcut - 675 of2

bmmodity Troding I Vegifoble Oil Refining & Vonospoti I lnfrostrutture leosing I Plonlotions I Ero Tourism
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On

A STT]DY ON THE IMPACT OF SOCIAL MEDIA

MARKETING ON CREATING BRAND AWARENESS

WITH SPECIAL REFERENCE TO WAY WEDESIGN

By

MS.CHANDANA.G

RegNo: LCAVMBA033

Submitted to

LINIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guiilance of

Dr.A.Asharaf Ali

PROFESSOR

t-El\f
LEAD COLTEGE OF MANAGEMENT
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CERTIFICATE

This is to certifo rhat, the project reporr entitred 'A sruDy oN THE IMPACT oF

SOCIAL Mf,DIA MARKETING ON CREATING BRAND AWARENESS

WITH REFERENCE TO WAYWEDESIGN. submiued by Ms. CHANDANA G

(Reg. No: LCAVMBA033), a student of fourth semester MBA of this institution. is a

record ofbonafide work carried out by her in partial fulfillmenr of Master ofBusiness

Administration under the Universitv of Calicut-



Cl N : U 74300KL2 O2OPT CO66466

2'd August 2023

CERTIFICATE

s to certify that Ms. CHANDANA G (Registration No: LCAVMBA033), a dedicated

nt of MBA at LEAD College of Management under the university of calicut, has

ssfully completed the project titled "A study on the lmpact of social Media Marketing

a t n B ra nd A a ren ess The p ro ect sta rted from 2) th lu n 202 3 to 25th lu 2023

h ch Cha nda na exh b ted a h oh e e of ded cat n com m tment a nd d ge n ce n

successful completion of the project. we commend her for her outstan ding

rmance and exemplary conduct throughout the project duration'

extend our best wishes to Chandana G for her future endeavors and trust that she will

nue to excel in her academic and professional pursuits.

. Akhil R H

Manager
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?€09227

www.waywed esig n.com

contact@waywedesi g n.com
9 way weDesign Pvt Ltd

li? /1403 A, MRERA-69A,
Chall kavattom, Venna la,
cochin-682028, lndiaE<
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A PROJECT REPORT

On

A STUDY ON CASH MANAGEMENT AND FINANCIAL

PERFORMANCE USING DUPONT ANALYSIS WITH

REFERENCE TO PARISONS FOOD PRIVATE LIMITED

By

MT. CHANDRAKANTH K P

Reg.no. LCAVMBAl63

UNIVERSIry OF CALICUT
In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. URMILA RMENON

Assistant Professor

-r

r-

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA-678009

AUGUST- 2023
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CERTIFICATE

'fhis is to certily that the project rcport titled "A STUDY ON CASH

MANAGEMENT AND FINANCIAL PERFORMANCE USING

DUPONT ANALYSIS WITH REFERENCE TO PARISONS FOOD

PRMTE LIMITED" submitted by Mr. CHANDRAKANTH K P

(Reg No: LCAVMBAI63),a studcnt of fourth semesler Masler of Business

Administration (MBA) of this college. is a record of bonafide uork carried out bl him in

parrial fultlllmenl ofMaster of Business Administration ttnder the Univemitl of Calicut.
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PARISONS FOODS PW.LTD

Onsons
Te* +91 495 23656s2

+91 495 276!155

kb: www-r.rlsons.com
E melt infoqpansons-coin

Cln: ul5t27(Ll997PTcofla57
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TO WHOMEV ER IT MAY CONCERN

b to certify that Mr. CHANDRAKANTH K P (Reg NO. LCAVM8A163) Master of

s Administration Student of Lead College of Management, Palakkad has

ne a project study on "A study on cash management and financial

nce using DuPont analysis with reference to parisons foods private

in our organization from 79lOGl2O23 to O4|O8/2O23.

nt has shown keen interest and initiative during the Project.
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A PROJECT REPORT

On

AN ANALYTICAL INVESTIGATION OF
DIGITAL MARKETING STRATEGIES AND THEIR

IMPLEMENTATION AS POTENT MARIGTING TOOLS
FOR TRAVANCORE CEMENTS

By

MT. CHRISTY THOMAS

RegNo. LCAVMBAI64

THE UMVERSITY OF CALICUT

In partial fulfi.llment of the requirements for the
award ofdegree of

MASTER OF BUSINESS MANAGEMENT

Under the Guidance of

MT. SIJIN TC

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT
DHONI P.O., PALAKKAD, KERALA -678009

AUGUST,2023
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CIlRTIFICATE

This is to certifu that the project report titled "AN ANALYTICAL

INVESTIGATION OF DIGITAL MARKETING STRATEGIES AND

THEIR IMPLEMENTATION AS POTENT MARKETING TOOLS FOR

TRAVAI\CORE CEMENTS" submitted by Mr. CHRISTY THOMAS

lReg I{o: LUA v MBAI64), a student of tburth semester Master of Business

Administration (lt,lBA) of this collcgc, is 0 rccord of h,-rnafir.l* wnrlr i arlierl r1111 [r1r

him in partial fulfillment of Master of Business Administration under the

University of Calicut.

ProJect guide Director

Place: Palakkad
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THE TRAVANCORE CEMENTS LIMITED a
3rd August 2023

CERTIFICATE
This is to certifu that Mr. CHRISTY THOMAS (Reg No. LCAVMBA I 64) 4th

ester MBA student at LEAD College of Management, Dhoni, Palakkad has

essfully completed his major project work on the topic " AN ANALYTICAL

TSTIGATION OF DIGITAL MARKETING STRATEGIES AND THEIR

LEMENTATION AS POTENT MARKETING TOOLS FOR

He was found to be sincere and enthusiastic in collecting various information

data required for the project work.

We wish all success in his future endeavors.

Faithtully,

THE TRAVANCORE CEMENTS LTD
oat ir

(t

a

-\GER IPERSONNEL & ADMIN] lt rtt

KOTTAYAM . 686 013 KEFTALA, CIN U26941KL 1946SGCOO I
nfo@travcement.com I Website. www travcement.com, P l

259:
613

torl N r9
t.6 011

i,J r:

I
b,

B{\'ANCORE CEMENTS " as part of the curriculum.
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A PROJECT REPORT

ON

A STUDY ON ONLINE PRODUCTS REVIEWS TIIAT

INFLUENCE CONSUMER ATTITUDES TOWARDS

BUYING BEHAVIOR IN PANTALOONS

By

DEVIKA UK

RegnNo: LCAVMBA034

Submitted to

THE LINIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of the degree of the

MASTER OF BUSINES S ADMINISTRATION

Under the Guidance oJ

MR. JITH R

ASSISTANT PROFESSOR
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LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA_ 678009

AUGUST 2023
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CERTIFICATE

This is to certifr that the project report titled "A STUDY ON ONLINE

PRODUCTS REVIEWS THAT INFLUENCE CONSUMER ATTITUDES

TOWARS BUYING BEHA\TORIN PANTALOONS" submitted by

Ms. DEYIKA.UK Reg No: LCAVMBAO34, a student of fourth semestet Master

of Business Adminishation (MBA) of this college, is a record of bonafide work

carried out by her in partial fulfillment of Master of Business Administration under

the University of Calicut.
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CERTI!ICATE

This is to cerufy that Mrs. Devika uK (LGMVMBA034., 4th Sernester MBA student at

I EAD College of Management' ott'ti' tli*o"a r''s successfully completed his major

oroiect wort on the topic "A ttO'' 
"" 

lili* products rer"iews that inlluence consumer

"ttitudes 
towards b'ylog u"hu*o''i';; n#"it'l's " n"1 of the'curriculum He was found to

be sincere and enrhusiastic i" ""il:"Iir,gi;;r'inro*urio, 
-o data required for the project

;tk. w; *i.h 
"ll 

tu"""tt rn his future endeavours'
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pantalcnns
H tjmited (ormerty known as Pantaloons Fashion & Retait Limited)

Regd. Off : Piramat Agast/a Corporate Park, Unit No.401,
501, and 502,4th and sth Floor, Building'A', L.8.S.Road,

Kurta W), Mumbai- 400 070. Maharashtra, lndla.

Tet +91 8652905000 Fax +918652905400

Website www.abtrt.com

E-mait abfrl@adityabirta.com

Corporate ldentlty No. Ll8l01MH2O07PLC233901

I

FASHION & RETAII



ON

A STUDY ON BRANDASSOCIATION OF KANAN DEVAN
BRANDAMONG HOMEMAKERS IN KERALA. TATA

CONSUMER PRODUCTS, BANGALORE

By

Ms. DEVUREJI

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the awarcl degree of
MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Mr. JITH R

ASSISTANT PROFESSOR

LIA]
tTAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT DHONI P.O

AREPORT

Reg No: LCAVMBA035

PALAKKAD, KERALA_678009

August 2023



CERTIFICATE

;

This is to certify that the project report titled "A STUDY ON BRAND
ASSOCIATION OF KANAN DEVAN BRAND AMONG HOMEMAKERS
IN KERALA, TATA CONSUMER PRODUCTS LIMITED, BANGALORE'
submitted by Ms. DEVU REJI (Reg No: LCAVMBAO3S), a student of lourth
semester Master of Business Administration (MBA) of this college, is a record of
bonafide work caried out by her in partial fulfillment of Master of Business
Administration under the University of Calicut_
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Proj ect guide

t GE OF 1riA

o o
o PALAKKAD . 678 OO9

Place: Palakkad
Date: OX- or.-LtLg

:Al LEAD Co ege of Malagement
Dhoni, Patakkad, Kerata - 678009

info@lead.ac.in I www.lead.ac.in

Tet : 049.1 255 9693
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CERTIFICATE OF PROJECT COMPLETION

is to certify that Ms. Devu Reji (LCAVMBA035) 4th Semester MBA
t at LEAD College of Management, Dhoni, Palakkad has successfully

leted her major project work on the topic "A STUDY ON BRAND
IATION OF KANAN DEVAN BRAND AMONG HOMEMAKERS

RALA" as part of the curriculum. She was found to be sincere and
iastic in collecting various information and data required for the
rvork

h all success in his future endeavours.

Tata Consumer Products Limited

L ppal

\lanager HR Marketing - Beverages

TNTA CONSUMER PRODUCTS LIMITED
(Forme{ly known as Tata cloba, Bevarages Limited}

Kirloskar Business Park. 3rd & 4th Floor, Hebbal, Bangalore - 560 024
fel91.80-6717 12OO I Fay91-8O-6i17 1201

Registered Office; 1, Bishop Lefroy Road, Kolkata - 700 020
Corporate ldentity Number (ClN): L1 5491W81 962p1C031425

Email: investor.relations@tataconsumer.com
Website: www.tataconsumer.com
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A RIIPORI'
On

A STUDY ON THE EFFECTIVENESS OF VARIOUS
MARKETING MIX ELEMENTS: A CASE OF SIDCO

By

MT. DHEERAJ R S

Reg. No. LCAVMBAI6T

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

(MBA)

Under the Guidunce of

Dr. ANIL KUMAR T V

ASSIS IANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT
DHONI, PALAKKAD, KERALA.678OO9

E

E

AUGEST 2023



CERTIFICATE

This is to certifu that the project report titled "A STUDY ON THE

EFFECTIVENESS OF VARIOUS MARKETING MIX ELEMENTS: A

CASE OF SIDCO'' submitted bv DHEERAJ R S Reg No: LCAVMBAI6T' a

student of tburth semester Master of Business Administration (MBA) of this

college. is a record of Bonafede work carried out by him'/her in partial fulfillment

of Master of Business Administration under the University of Calicut'
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PER (6llLe678/2O23 01.08.2023

CERTIFICATE

This is to certify that, Mr.Dheeraj.R.S (Reg.No.LCAVMBA167), MBA

Student, LEAD College of Management, Dhoni, palakkad has successfufly

completed his Project at Kerala SIDCO on the topic,, A Study on the

Effectiveness of various Marketing Mix Elements: A case of srDCo,, for the

period from 06-07.2023 to 30.07.2023 as part of his academic curriculam.

o

namiris*titii{on r",
-ar-.

To,

Copy to :-

E

re

Mr. Dheeraj.R.S
MBA Student,
LEAD College of Management,
Dhoni,
Palakkad.

The Director,
LEAD College of Management,
Dhoni,
Palakkad.

E

-

D
Kerala Small lndustries Development Corporation Ltd.
(An underlaking of Government of Kerala)
PB No.50, Housing Board Building, Santhinagar, Thiruvananthapuram€95001
Tel.No : 0471 233061 3, 2330614, 2330458 (after ofice hours) Fax : 047 1-2330904
CIN No : U65929K1 1975SGC002736
Email:sidcomdsofFce@gmail.com, Website : www.keralasidco.com















A. PROJECT REPORT

On

A STUDY ON COST VOLUME PROFITANALYSIS WITH
SPECIAL REFERENCE TO PILOTSMITH
INDIA (PVT) LTD, KALLETTUMKARA

MAJOR PROJECT REPORT
8y

MS.EBYNO JILSON C

Reg. No. LCAVMBA03T

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD

678009

August 2023

MASTER OF BUSINESS ADMINISTRATION (MBA)

UNDERTHE GUIDANCE OF

MT.RANJITH KARAT

ASSISTANT PROFESSOR

-
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LEAD @lbge of Manag€.nent
Dhoni, Pahkkad, Kerala - 670fir9

i,fo@lead.ac. in I wwwlead.ac.in
Tet : 0491 255 3693

I.ANAGEMENT

a

CERTTFICATB

This is ro certif, rhat the project repo( titled "A STUDY ON COST VOLUME
PROFIT ANALYSIS WITH SPECIAL REFERENCE TO
PILOTSMITH INDIA (pVT) LTD.KALLETTT***,, submitted by
Ms. EBYNO JILSON C, Reg No: LCAVNIBA037, a student of fburth semester
Master of Business Administration (MBA) olthis college. is a record of bonallde
work carried out by him/her in partial fulfillment of Master ol Business
Administration under the Universitv of Calicut.
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Pilotsmith {lndia) Pvt Ltd,
www. pilotsmithin dia, com

Dated 05-08-23
Ref: PS,'IDroj ecYC L:SO 12023-24

This is to certify that Ms.Ebyno Jilson C (Reg No. LCAVMBA03T ) , MBA Student

oi LEAD College of Management, Dhoni, Palakkad, PIN 678009 has successfully

completed her Project Study in FINANcE in our organization, titled " A sruDy oN cosr
TOLUNIE PROFIT ANALYSIS WITH SPf,CIAL REFERENCE TO PILOTSMITH (INDIA) PVT LTD,

L{LLETTUMKAR{".

The Project Duration was for 60 Days

She has taken keen interest and enthusiasm in her academic program.

\\-e wish all success in her future.

Thanking you.

Yours faithfully

rNDrA) TD

ManufacfrJrers and Consukants fot Food and Aprvedic Processing Equipmen*

P
AD

Fcr FILOTSMITH
d*,

0 :a
r|
l-

A,rtt"orised SignatorY

Lab and Works

Fdii.)
.91 4ll0 2881157,2881908
ach@pilotsmithindia.com

lzlaDcP8777H123
u1839TN2005PTC057413

I

nnjalakuda (0.5 Km)

). Seaport (55 Krn) : Kochr

OT

THRISSUR
K R1LA

IruI]rUr(!,tA

680 683

I

CERTIFICATE









A PROJECT REPORT

On

A STUDY ON THE EFFECTIVENESS OF ADVERTISING

STRATEGIES OF THE PROPERTY PISTOL PVT.LTD

By

Mr. EMJO GEORGE

Regn. No. LCAVMBl69

Submitted to

LTNIVERSIry OF CALICUT

In partialfulfillment of the requirement for the award of degree of
MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Mr. SIJIN T.C

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA _ 678009

AUGT:ST 2023

-
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CERTIFICATE

'fhis is to certify that the project *A STUDY ON THE EFFECTMNESS OF

ADVERTISING SPECIAL REFERENCE TO PROPERTY PISTOL

PVT.LTD" submitted by I\{r. EMJO GEORGE (lleg No: LCAVN{BAI69) a

student of lourth semester N4aster of Business Administration (MBA) of this

college, is a tecord of bonafide work carried out by him in partial fulfillment of

N4astcr of Business Adniinistration under tl.le University ol Calicut'

n X24-25

\nl
{ulae

ail

Proj
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A PROJECT REPORT

on

AN EMPIRICAL STUDY ON THE USAGE OF NON-FARE

REVENUES TO INCREASE REVENUE GENERATION

OFTHE KOCHIN METRO RAILLTD'

ERNAKULAM

By

Ms. FARHAD S

(Regn. no: LCAVMBA039)

Submitted to

THE LINIVE,RSITY OF CALICUT

In partial fulfilment of the requirement for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

Mr. PRAMOD V

(ASSTSTANT PROFESSOR)

-

LEA]
LEAD COLLEGE OF MANAGEMENT
DHONI, PALAKKAD, KERALA-678009

AUCUST'2023



This is to certifl, that the project report titled "AN EMPIRICAL STUDY ON

THE USAGE OF NON-FARE REVENUES TO INCREASE REVENUE

GENERATION OF THE KOCHIN METRO RAIL LTD., ERNAKULAII{"

submitted by Ms. FARHAD S (Reg No: LCAVMBA039), a student of fourth

semester Master of Business Administration (MBA) of this college, is a record of

bona fide work carried out by himiher in partial fulfillment of Master of Business

.\dministration under the University of Calicut.

Projecl guide Director

Place: Palakkad
Date: g-g'2f,)

PALAKKAD . 678 OO9 S
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Ge o F MA
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LEAD College ol Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac,in

Tel : 0491 255 3693
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I METRO RAIL LIMITED
lolnt Venturc ot Govt. of lndla & Govt, ot Kerala

KOCIII METNO NAII LIMITED

07 August 2023

TO WHOMSOEVER IT MAY CONGERN

fhis is to certify that Ms. Farhad S (Reg.No. LCAVMBA039), MBA student of

of Management, Palakkad has successfully completed her Project on "An

sfrldy on the usage of ItIon-Fare Revenues (o increase revenue genentiut

lletro Rail Limifed" for the period from 02nd to 30th I'tay 2023.

wish her all success in her future endeavours

Hetro Rail Limited

*
S

krr r=l

}oC\

(HR)

s
R)

Fsil Limitsd
- 6E2017

Pin-682 017

etro

o-
o

ch\

A lolnt Venture Comp.ny ot GovL of lndia & Gost of &r.la
ItN Metro Siation,4th Fbor, &loo.. Ent lohm, &nla-5420r7 | CIN{601@(l2Oi156co29@!

Ptt: ola{'2a.57m, O4a{-2a{6770 | Fer 0484 297810 | contad@tm.l.coJn I ww.kochimtro.o,t

L
*
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A REPORT

On

A STUDY ON CAPITAL STRUCTTIRE WITH REFERENCE

TO METROLITE ROOFING PRIVATE LIMITED,

KANJIKODE

By

Mr. FAZIL B GAFFOOR

Regn. No.:LCAVMBAIT0

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of the degree

of

MASTER OF BUSINESS ADMTNISTRATION

Under the Guidance oJ

Mr. FRACKSON C YIYANO

ASSISTANT PROFESSOR

LEA]
LEAO COLTEGT OF MANAGEMTNT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA

678009

August, 2023



This is to certiry that the project report titled "A STUDY ON CAPITAL

STRUCTURE WITH REFERENCE TO METROLITE ROOFING

PRIVATE LIMITED, KANJIKODE" SUbMittCd bY MT. FAZIL B GAFFOOR

(Reg No: LCAVMBAITO), a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work carried out by

him/her in partial fulfillment of Master of Business Administration under the

University of Calicut.
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n

fr
OPProject guide 0) uL) Director

Gt OF M4

o
Place: Palakkad
bate:gsfotfn29 ) rD HCN\

PATAKKAD 
- 678 OO9
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rAl LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac in

Tel : 0491 255 3693
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lite Roo Pvt Ltd, CIN : U28100KI2014PTC037 O37

CERTIFICATE

is to certlfy that Mr. Fazil I Gaffoor (Reg No. ICAVMBA1T0) 4th

r MBA student at LEAD College of Management, Dhoni, Palakkad has

lly completed his major project work on the topic &quot; A STUDY ON

L STRUCTURE WITH REFERENCE TO METROLITE ROOFING PRIVATE

ITED, KANJIKODE&quot; as part of the curriculum.

was found to be sincere and enthusiastic in collecting various information

data required for the project work. We wish all success in his future

urs.

Metrolite Roofing Pvt' Limited'

Managing Director

Varu V.U
1U61111+r yi.r ;
u2 bfr 2oz3 r /!^.?^: ra ii;T,i.. Pi;t' Limit:i'

" 

' 
Oa' ,,, Pe:'tl r?r'rcC' l(ir ''ircr 

LTF

:, ^,,.\"r. )-- l-:,C't.'::c - ('/r''-(i:.'

]r 1..'i 
-';7.:1 ;+;9J t r)'L"kr i't I ' 

t.r t

For Metrolite Roofing Pvt Ltd.

WJ*"

-y: 
PIOT # 40(1), KINFRA lntegrated lndustrial & Textile Park, Kanjikkode East PO, Palakkad - 678621, KERAIA
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A REPORT

On

A STUDY ON DEVELOPING A DIGITAL MARKETING

STRATEGY FOR A NEW PRODUCT LAUNCH

By

Mr. Firoz N

Regn. No.: LCAVMBAITI

Submitted to

I.INIVERSITY OF CALICUT

In partial fulfilment of the requirementfor the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. p. RAJAN

PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAD, KERALA - 678009

August 2023
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Project Guide
DR. P RAJAN

Place: Palakkad
Date: g. e' lA2)

lrector
DR. THOMAS K GEORGE

D
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)
DHON\a

PALAKKAD . 678 OO9

iAl Oftoni, Palakkad,
in o@lead.ac.in I

-:. OF MANAGEMENT Tel : 0491

D.

-

CERI'IFICATE

This is to certif, that the project report rirled (A srLIDy oN DEvELopING
DIGITAL MARKETING STRATEGY FOR A NEW PRODUCT LAUNCH'
submined by Mr. FIROZ.N (Reg No: LCAVMBAITI). a st,dent or foulth
semester Master of Business Administration (MBA) of this college, is a record of
bonafide work carried out by him in partial fulfillment of Master ol Business
Administration under the University of Calicut.
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TO WHOMSOEVER IT MAY CONCERN

: to certify that Mr.FtRoZ.N(Reg.no.LCAVMBAITI)MBAstudent ofLEAD college of

m e n D o n a a a a s co m etet
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OPING A DIGITAL MARKETING STRATEGY FOR A NEW PRODUCT LAUNCH,, in our

:ation

as found to be sincere and enthusiastic in collecting various information and data

red for the project work. We wish all success in his future endeavours.
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AREPORT

On

A STUDY ON CAPITAL STRUCTURE OF RUBCO

HUATWOODS PRIVATE LIMITED, KANNUR

By

GAUTHAM SATHEESH

Reg No: LCAVMBA1T2

Submitted to

THE UNIVERSITY OF CALICUT

In partialfulfilment of the requirements for the award degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the guidance of

DT. MUBARAK RAHMAN P

ASSISTANT PROFESSOR

L[A]
LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA-678009

August 2023
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Al LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693ANAGEMENT
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CERTIFICATE

This is to certig that the project report titled "A STUDY ON CAPITAL

STRUCTURE OF RUBCO HUAT WOODS PRIVATE LIMITED,
KANi\IUR' submitted by Mr. GAUTHAM SATHEESH

@eg No: LCAVMBAI T2), a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work carried out by

him,trer in partial fulfillment of Master of Business Administration under the

University of Calicut.

Project guide Director

Place: Palakkad
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LA STATE RUBBER CO-OPERATTVE LTD. No.44t2
rse, South Bazar: Kannur-670 002, Kerala, lndia
-7709749,27 I I 134,27 I 1378, Fax:91-497-17 l t03O

rvaar,rubcogroup.com
rubcomail.com, inf@rubcogroup.com

-RUBCO

fio: A&P/[NT/Q-212 Date : 8th Aug. 2023

I . is to cefiify that Mr. Gautham Satheesh (Reg. No. LCAVMBA1T2 ), MBA
.: ,'r1t of Lead College of Management, Palakkad has undergone project work on the

-. " A STUDY ON CAPITAL STRUCTURI OF RUBCO HUAT WOODS

;ilVATE LIMITED" as a part of his curriculum, at our Rubbe sed Fumiture

lrrufacturing Division during the month of Jun'23-tu,123.

For Kerala State Rubber Co-operative Ltd.,

Gen nance)I/c.

RUBCO HOUSE

SOUTH BAZAR
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A PROJECT REPORT

On

A STUDY ON THE BRAND AWARENESS TOWARDS

COCOFINO WITH SPECIAL REFERENCE TO KKR

EXTRACTIONS PVT LTD

By

Mr. GEORGE DOMINIC

Reg. No. LCAVMBAIT3

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requiremenl for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the Guidance of

Dr. P. RAJAN

PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHOM,PALAKKAI)

AUGUST 2023
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CERTITICATE

This is to certif, that the project report titled "A STUDY ON THE BRAND

AWARENESS TOWARDS COCOFINO WITH SPECIAL

REFERENCE TO KKR EXTRACTIONS PVT LTD" submitted by

Mr. GEORGE DOMINIC (Rcg No: LCAVMBAIT3), a student of lourth

semesler Master of Business Administratiorr (MBA) ol'this college, is a record ol'

bonafide work carried out by him in partial fulfillment of Master of Business

Administration under the University of Calicut.
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Project guide Director
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28.07.2023

TO WHOIISOEVER IT MAY COITCERIT

lhis is to certi$ that Mr. GEoRGE DOMIIIIC (Reg.no. LAVUBAITSI MBA student

L,EAD College of Management, Dhoni, Palakkad has Successfully completed his

ect work entitled ..A STIIDY OIt TIIE BRArD AWAREIYESS TOWARDS

FtrYO \ITIII SPF,CIAL REFERETCE TO K(R EXTRACTIOIIIS PVf LTD'iN

organEahon.

NS PVT LTD

o
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I
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d,
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Extradions Pvt Ltd.
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A REPORT

On

A STUDY ON CAPITAL STRUCTURE OF MAHINDRA

FINANCE

By

GEORGE THOMAS

Reg No: LCAVMBAIT4

Subnitted

To

THE UNIVERSITY OF CALICUT

In portialfitlfilntent of the requirementfor the aword of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Mr. PRAMOD.V

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA-

67E009

AUGUST 2023
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This is to certiry that the project report titled "A STUDY ON CPAITAL

STRUCTURE OF MANHINDRA FINANCE" SUbMittCd bY

llr. GEORGE THOMAS (Reg No: LCAVMBAIT4)' a student ol tbuith

semester Master of Business Administration (MBA) of this college' is a record of

bonafide work carried out b'v him in partial l'ulirlln-rent of Master of Business

Administration under the Lniversit'v of Calicut'
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Director
Project Guide

Place: Palakkad
Date: 8. e-2o2,
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hlndra FTNANcE

lrtyr't

b,vay Buildrng. Apollo Bunder. Mumbar 4@ OO1 lndia
E2O21031 | Fax:+91 22 2?e75485 I www. mahindnafinance. com
lti,tr199't PLco59642

Mahindra E Mahindrs
Financial Services Ltd.
Fegionsl Office:
4th Floor, Noel House.
Thrikkakana PO.. Kakkanad
Kochr - 882 021 , Kerala

Tel : +91 484 4092444
Fax: +91 48'4 24?6744

GSTIN : 32AAACM2931 Rl ZC

E{|itr rn,e;rutro r; iir t

Ref: MMFSL/APRIL 2023/PRJTR/HRD2

Date: J,iy 276 2023

TO }1'HO}ISOEVE IT }iAI' CONCERN

This is to certify that MT.GEORGE THOMAS (Reg No. LCAVMBAI T4) 4th semester MBA

sudent at LEAD College ol Management Dhoni, Palakkad, has done a one-month Intemship at

Palakkad oflice on the topic "A Study on Capital Structure of Mahindra Finance" " lor a

period from 20th June 2023 to 20th July 2023. We have tbund him to be dedicated and of

.n.lytical bent of mind.

This letter is issued only for academic purpose and not entitled for employment.

S e wish him success in all her future endeavors.

}IAHI\DRA & }IAH

oRY

!

lTlahlndra FINANCE

t
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I

FINANCIAL Sf, RVICES LI:!IITED.
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A STUDY ON BRAND POSITIONING
STRATEGIES

ADOPTED BY GEO PRINTPACKS INDIA
PRIVATE LIMITED

FOR PACKAGING PRODUCTS

B.v

Mr. GEORGE YELDHO

REG NO: LCAVMBAIT5

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRA'TtON

Under the Guidance of

Dr. A. ASHARAF ALI

PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA _ 678009

August 2023
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I Al LEAD Collose of Manag€ment

Dhoni, Palakkad, Kerala - 678009
info@lead.ac.in I www.lead.ac.in

lel : 0491 255 3693

I

CERTIF.IC:\TE

This is to ceftiry that the project report ritled "A STUDY ON BRAND

POSITIONING STRATEGIES ADOPTED BY GEO PRINTPACKS

INDIA PVT LTD FOR PACKAGING PRODUCTS " submitted by

Mr. GEORGE YELDHO (Reg No. LCAVMBAITS) a student of fourth semester

Master of Brjsiness Administration (MBA) olthis college. is a record of bonafide

work carried out by him in partial fulfillment of Master olBusiness Administration

under the University of Calicut.

GE OF t,4
Proj ect guide

Place: Palakkad
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is is to certify that Mr.George Yeldho (Reg No. LCAVMBAIT5)4th

ester MBA student at LEAD College of Management, Dhoni,

lakkad has successfully completed his major project work on the topic

STUDY ON BRAND POSITIONING STRATEGIES ADOPTED BY

O PRINTPACKS INDIA PVT LTD FOR PACKAGING PRODUCTS'

Geo Printpacks lndia Private Limited as part of the curriculum. He

s found to be sincere and enthusiastic in collecting various

ormation and data required for the pro.iect work. We urish all success

his future endeavours.

cerely

in Eldho Paul

ector

-
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A REPORT

On

A STUDY ON THE IMPACT OF EMPLOYEE MORALE

ON ORGANIZATIONAL SUCCESS WITH REFERENCE

TO KSE LIMITED, IRINJALAKUDA

By

Ms. GLINTA. V. S

Reg. No.: LCAVMBA040

Submitted to

UNIVERSITY OF CALICUT

In partiol fulfilment of the requirement.for the award o.f degree of'

MASTER OF BUSINESS ADMINISTRATION

UNDERTHE GUIDANCE OF

Dr. S. A. SURYAKUMAR

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD _ 678009

AUGUST 2023
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CERTIFICATE

This is to certiry that the project report titled "A STUDY ON THE IMPACT OF

EMPLOYEE MORALE ON ORGANIZATIONAL SUCCESS WITH

REFERENCE TO KSE LIMITED, IRINJALAKUDA" submitted by

Ms. Glinta V. S (Reg. No. LCAVMBA04O), a student of fourth semester Master

of Business Administration (MBA) of this college, is a record of bonafide work

carried out by her in partial fulfillment of Master of Business Administration under

the University of Calicut.

ect guide Director

Place: Palakkad

PALAKKAD.678 OO9
o.
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I Al LEAD College o, Management
Dhoni, Palakkad, Kerala - 67800{,

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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ITSE
LIMITED
0l,l tlo. Ll 5331 l0l 963P(0m028
All lS0 9001 : 2015 (0l,tPA]{Y

Post box No.20,lrin alakuda Kerah - 680121

Tel : 0480-2825476, 2825576, 2826676
Ernail:krakerels@gmail.con. Wob6ibawn.ksolimihd.coln

wrt2o23- 00 1123 29.07.2023

TO WHOMSOEVER IT MAY CONCERN

This is to certify that Ms. GLINTA V I (Reg No : LCAVMBA14?), 4 Semester

XBA student of LEAD College of Managernent, Dhoni, Palakkad has

sccessfully completed prolect work on "A Study on the fmpact of Employee

llorale on Organizational success with reference to KSE Limited,

Idnjalakuda" during the period of 15.06.2023 to 25.07.2023 as a part of

the study. She was found to be sincere and enthusiastic in collecting various

nformation and data required for the project work. We wlsh all success in her

future endeavours.

For KSE Limlted

Anil kumar M P
Manager (HR)
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A REPORT

A STUDY ON EFFECTIVENESS OF THE REWARD
SYSTEM ON THE EMPLOYEE MOTIVATION IN

KYR PRESTIGE CAR PVT. LTD.

By

Mr. GOKUL O

Reg. No. LCAVMBA1T8

Submitted to

THE UNIVERSITY OF CALICUT
In partial fulfillment of the requirements for the award for the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of
DT BALAMOUROUGANE R

ASSOCIATE PROFESSOR

On

Lenf
LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA. 678009

August 2023



Al LEAD Co ege of Management
Dhoni, Patakkad, Kerala - 678009

info@lead_ac.in I www.lead.ac. in
Tet : 049.t 25S 9693

,ANAGEMENT

This is to certifu that the project report titled "A sruDy oN EFFECTIVENESS
OF THE REWARD SYSTEM ON THE EMPLOYEE MOTIVATION IN
KVR PRISTICf Can pVT LTD" submitted by Mr. GOKI_IL O
(LCA,MBAl78), a student of foufih semester Master of Business Adrrinistration
(MBA) of this college, is a record of bonafide work caried o,t by hi,i iu parlial
fulfillme,t of Master of Business Administration under the University oi calicut.

I1*Hidri

Place: Palald<ad
Date:61Qf .,.,

Director

E
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GDavuntrHt

p:KVRH/HRD /21,8/2023 Date:05-08-2023

TO WHOMSOEVE IT MAY CONCERN

b is to certify that, Gokul O, LCAVMBAIT8 from Lead College of Management, Dhoni

tliad. has undergone Pl'ojecl at our companv. Ihe Project was undenaken by the student

ren 0l -06-2023 ro 3l-07-2023.

X\IR Prestige Cars Pvt Ltd.

ige Cors
Bonl! West Hill, Konnur Rood, Colicut - 673 OO5

ia(
x-
d-

CALTCUT

7559999666

CERTIFICATION

Frh c
L.g"r- HR & Admin
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On

hgE STUPY OF THE EFFECTIVENESS OF THE DISTRIBUTION

CHANNEL OF LOGIWIZ LOGISTICS INDIA PVT. LTD

By

Mr. GOKULDAS V R

REG NO: LCAVMBA1T6

Submitted to

LTNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the

award ofthe degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

MT. RANJITH KARAT

ASSISTANT PROFESSOR
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LEAD COLLEGE OF MANAGEMENT

DHONI., PALAKKAD, KERALA _ 678009

AUGUST 2023
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CERTIFtrCATB

This is to certii/ that the project report titled "THE STUDY OF THE

EFFECTIVENESS OF THE DISTRIBUTION CHANNEL OF LOGIWIZ

LOGISTICS INDIA PVT. LTD" submiued by Mr. GOKULDAS V. R.

(Reg No: LCAVMBAIT6), a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work caried out b-v

him in partial fulfillment of Master of Business Administration under the

University of Calicut.
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Project guide Director

a>z
B

GE OFe M4
o

o

Place: Palakkad
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OND LOGISTICS

:.r Floo., Lokshmi Complex, No.40, K.R. Rood,
080 2670 t 670

::.PTC038136

Hio Privaro Limited
\..I6llA, l6ll B, Sothupokkom Soloi, Soih!pokkom,
C 052.lndio.

ate. 2'7 .01 .23

CERTIFICATE

This is to certifu that Mr. GOKULDAS V R (Reg No. LCAVMBAf T6) 4th Semester

MBA student at LEAD College of Management! Dhoni. Palakkad has successfully

compleled his ma-ior project work on the topic "A STUDY ON THE

EF'FECTIVENESS OF DISTRIBUTION CIIANNELS WITH REFERtrNCE TO

LOGIWIZ LOGISTICS INDIA PVT. LTD., KOCHI DI\TSION" as part of the

curriculum. He was found to be sincere and enthusiastic in collecting various

infonnation and data required for the project work. We wish him all success in his

future endeavours.

For Logistics India Pvt. Ltd

Th€World Of

Haylgys

-
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A RIPORT

On

A STUDY ON THE BRAND IMAGE OF MAHINDRA &

MAHINDRA TRACTORS WITH SPECIAL REFERENCE

TO UNIQUE MAHINDRA' THRISSUR

By

Mr. GOKUL KS

Regn. No. LCAVMBAlTT

Submitted to

THE LINIVERSITY OF CALICUT

In partial .fulfillment of lhe requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the Guidance of

DT. BABASAHEB JOGDAND.

ASSISTANT PROFESSOR

E Al
LFAfI corrrot oF uAxA{tFUFrfi

LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA -678009

AUGUST 2023



CERTIFICAT[,

This is to certifu that the project repo titled "A STUDY ON THE BRAND

TMAGE OF MAHINDRA & MAHINDRA TRACTORS WITH SPECIAL

REFERENCE TO UNIQUE MAHINDRA, THRISSUR" submitted bv

NIr. GOKUL K S (Reg. No.: LCAVMBA1TT) a student of fourth semester Master

of Business Administration (MBA) of this college' is a record of bonafide work

carriedotltbyhiminparlialfulfillmentolMasterofBusinessAdnrinistratiorrunder

the University of Calicut.

(, c o F irA Director
o

o (n

) I DHON\

Place: Palakkad ^ ,
Date: 6$o$'2-a*'--

PATAKKAD 
. 678 OO9

Al LEAD Collsge of Management
Dhoni, Palakkad, Kerala - 678009

inlo@lead.ac in I www lead,ac in

Tel i 0491 255 3693
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E MAHINDHA @
dealer lor Mahlndra Tracto6 lmplements & Spsros) lTlahlndra

9/35. Near CenLre Point. M. G Road, Thrissur' Kerala' Prn :68O OO4

aggaggg. NrloU. . 94463 e0234 I Emarl unrquemahrndra@gmail'com'

>rdranathani, t\4alappuram Mob i 94977 14060 GSTIN r 32MCFU4181C1ZL

Date...

3rd August 2023

CERTIFICATE

BA L77 4th Semeste r M BA student at LEAD

rt fy that M r. Goku K S Reg No LCAVM
IS to ce

eted 40 days of his malo f
nt, Dhon akkad haS SU ccessfU ly com p

of M anageme
RA& M AH N D RA TRACTO R5

STU DY oN BRAND MAG L o F MAH N D
rk on the top c A fo nd to be

DRA a rt of th CU rricu U m H e as u

SPECIAL R EF ERNCL TO U N QU E M AH N as p

nd d ata requ red for the prolect
d nth astic n col lect in VAr ou S nfo rm at on a

a n e u SI

We wish all success in his future endeavors'

Fq

.l
Managing Partner

e ,?oad,

Plhl-680 004

Authorized Dealer for Mahindra & Mahindra

Tractor, Utility, Vehicles, Agri lmplements



AREPORT

On

I Analysing The Competitive Landscape: The Impact Of Cadbury's
II Silk Ganache On Existing Competitors In The
II Confectionery Market"

Bv

Ms. GOPIKA G

Regn. No: LCAVMBA04I

Submitted to

UNIVERSITY OF CALICUT

ln partialfttlfilment of the requirement for the award of degree oJ

MASTER OF BUSINESS ADMINISTRATION

Under the guidance oJ

DR. S. SIVAKUMAR

ASSISTANT PROFESSOR
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LEA]
LEAD COLLEGD OF MANAGIMENT DHONI

PALAKKAD, KERALA -678009

AUGUST 2023
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CETTTIFICAT'E

oF

This is to certii that the project report titled "Analysing the competitive

Landscape : The impact of Cadbury's Silk Ganache on Existing

Competitors in the confectionery market" submitted by Ms. Gopika G

(Reg No: LCAVMBAO4I). a student of fourth semester Master of Business

Administration (MBA) of this college. is a record of bonafide work carried out by

him/her in partial fullillment of Master of Business Adrrinistration under the

University of Calicut.
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EAI LEAD College of Management
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n"**slPF Mondelez lndia Foods Pvt, ttd,
(Formerly cndbury lndla l-lmited)
Registerad Ot icc :

Unit 2001, 20th Floor, Tower 3

(Wing - C), lndiabulls flnance Ccntrc
Parel, Mumboi-400 013, lndla
(Formerly Cadbury lndia Limitedl

T +91(0) 22 3196 3100
wurwmondclezindiaioodr.com
CIN : U1 5't30MH1948PLCm5457

Mor(lclez lndia l;oods l'vt I .td

5h Aug 2023

I'o \\'HOIIISOEVER IT IVIAY (]()N(JE,RN

Gructings liom Mondelezl

Rcspccted Siri Madonr.

This is to csr(il.v that Ms. ( iopika G, Fourth Scmcstcr MltA Student of LEAD collcge of
Managenrcnt Studics, Palakkad, (r78009 h.rs succcssf'ully completed her project worh on lhc topic
of "Anulysing th€ comDetitive Landsclpc: The Impact of Cadhury's silk Grnnche on Existing
Compctitors in the confeclionery markct" undcr tic guidance of Sandeep Raiguru (MDM 'l'N

& Kcrala). Shc has conlpleted the organiz:rLion study satisfactorily rnd subnritLcd projccl report on

tho samc.

Eranch officc :

1st Flooi lower A,
gannarl Ammao To{rert,
tlo.29, Radhakrlshnan Road,

Mylnpore, Chcnnai - 600 004.
Temll Nadu, lndia.o
r +91 (0) 44 6627 6800

l--------l

\Vith Regards.

f' l't*L-'-.,'.

Lalishnr i P

People l.xpeliencc,\civisor'. Sllcs

Morrtlclcz Itrt]ir l r:ro<ls l!\ t. l .td

E!! 'c' "!i



Under the Guidance of

Dn V. SMITHA

Assistant Professor

E Al
LEAD COLLEGE OF MANAGEMTNT

LEAD College of Management

DHONI P.O, PALAKKAD, KERALA-678009

August 2023

APROJECT REPORT

On

A STUDY ON THE EFFECTIVENESS OF AFTER SALES

SERVICES IN YAMAHA MOTOR INDIA

By

Ms. GOPIKAG

Reg. No.: LCAVMBA042

Submitted to

LTNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

-



PALAKKAD
678 0og
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oHoNt *
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EGE OF

LEAD Collsge oI Management
Dhoni, Palakkad, Kerala - 678009

into@lead.ac.in I wwl i.lead.ac.in

Tel : 0491 255 3693

-

CERTIFTCATE

This is to certiry that the project repon titled "A STUDY ON THE

EFFECTIVENESS OF'AFTER SALES SERVICES IN YAMAHA MOTOR

INDIA" submitted by GOPIKA G, Reg No: LCAVMBAO42, a student of fourth

semester Master of Business Administration (MBA) of this college, is a record of

bonafide work carried out by her in partial fulfillment of Master of Business

Administralion under the University of Calicut.

I) eet gurde<
Sraffih

Director
TJ

Place: Palakkad
Date: agfrgfre3.

IAf-
J 

'{A'{AGT 
M € NT

I

I
J

I

I



VIJAYAGIRI AUTO AGENCIES PVT. LTD.

Vilay Complex, Parur Junction, N.H.47,
Thottakkanukara P.0., Aluva . 683 108.

Aulhorised 0ealers: lN0IAYAI,IAHA M0T0R (P] tTO.

Ph .0484 2608321

t!'lob : 9562111200

oJm8t20?J

This is to ccrtifl' lhal N{s. Gopika G (Reg No.LCAWIBA042) 4.r scnrester }IBA sludcnt $rLEAD Collcgc of l\lansgcmcnl, Dhoni. palu kkld hs. .uc"essiullv complctcd her maj,rprrjr*.vork on rhe ropic 'To sruDy rr' [,rrFECTIVgxess or errER .ALES &SERVICES IN YAMAHA" as p'rr 0f thc currieuram. shc was found to rre sincerc andcnrhusiastic in eo,ecting 
'arious- 

inf*rmaaion und da(a 
""quirco for rhe project r'ork. rvcrvish all succcss in her fulurc endcavor_s-

Sincerell,.

For,

l'ta) agiri Aulo ,{gcncics (1,) Ltd

YAMAHA

fi
nrl,

I () \l'fiol{ tT \t.r\. CONCEIIN



A REPORT

On

A STUDY OF CUSTOMER SATISFACTION WITH

ROYAL ENFIELD MOTORCYCLES: INSIGHTS FROM

ROVERZ MOTORS KARUNAGAPPALLY

By

Ms. GOPIKA S

Regn. No.: LCAVMBAO44

Submitted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATTON (MBA)

UNDER THE GUIDANCE OF

DR.S. SUDHAKAR

ASSOCIAIE PROFESSOR

LEA]
.1.{.,l.rtr'1.,..'

LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA.678009

AUCUST 2023

I
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iAl LEAD College ot Management
Ohoni, Palakkad, Kerala - 678009

info@lead,ac.in I www.lead.ac.in

Tel : 0491 255 3693
:F MANAGEMTNT

a

I+a

This is to certiry that the project report titled "A STUDY OF CUSTOMER

SATISFACTION WITH ROYAL ENFIELD MOTORCYCLES: INSIGHTS

FROM ROVERZ MOTORS KARUNAGAPPALLY " submitted by

Ms. GOPIKA S (Reg No: LCAVMBA044), a student of fourth semester Master

of Business Administration (MBA) of this college, is a record of bonafide work

carried out by her in partial fulfillment of Master of Business Administration under

the University of Calicut.

,rt/A Directorr*---

Place: Palakkad
Darc: Vl4ut

PATAKKAD 
' 678 O09

o
)

o

Ge

oN!IDH

OF M4

i

I

CERTIFICATE

I
I
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Rgrvet Eltrtuo -

Karunagappally

L2-07-2023

TO WHOMSOEVER IT MAY CONCERN

This is to certiry that Ms. GOPIKA S (Reg No. LCAVMBAO44) 4th Semester MBA student at

LEAD College of Management, Dhoni, Palakkad has successfully completed her major project

work on the topic " A STUDY OF CUSTOMER SATISAFCTION WITH ROYAL ENFIELD

MOTORCYCLES: INSIGHTS FROM ROVERZ MOTORS KARLTNAGAPPALLY .' as paTt of the

curriculum. She was found to be sincere and enthusiastic in collecting various information and

data required for the project work. We wish all success in her future endeavors.

Regards,

loa 7.o7 3

ROVERZ MOTORS

Survey Number 557/5 NH-68, Next to HP Petrol Pump

Kulashekarapuram P.O Karunagapally, Kollam

Pin: 690544

Email: salesknpy@roverzrnoton.com

Lltp://rtrr ]r. roverzmotors.conr

I



A MAJOR PROJECT REPORT

On

A STUDY ON THE IMPACT OF QUALITY OF WORK LIFE

ON ORGANIZATIONAL COMMITMENT WITH SPECIAL

REFERENCE TO INSTRUMENTATION LTD PALAKKAD

Bt,

Ms. GOPIKA RAMESH

Reg.No. LCAVMBAO43

Suhm itted to

THE LNIVERSITY OF CALICUT

In partial fulfilment of the requirenrent for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

MR.ARJUN GOVIND

ASSISTANT PROI-ESSOR

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD _ 67800

AUCUST

LEN ]
I



iAl LE D Cofege o, t 4lagleIIle tt
D[loni, Palal ad, t(erala - 678009

int@lead.ac in I www.lead.ac.in

Tel : 0491 255 36gi)

- Of MANAGEMENT

I

CERTIFICATE

Projeci guide Director
eG OF MA

o

t

PALAKK

rD

PIace: Palakkad
Date: O8\ o K \z-e-t '

This is to cerrily rhat the project report titled "THE STUDY ON THE

IMPACT OF QUALITY OF WORK LIFE ON

ORGANIZATIONAL COMMITMENT WITH SPECIAL

REFERENCE TO INSTRUMENTATION LTD, PALAKKAD*

submitted by Ms. GOPIKA RAMESH (LCAVMBA043). a student of

lourth semester Master of Business Administration (VIBA) of this college, is a

record of bonafide work carried out by her in parrial fultlllment of Master of

Business Administration under the University olCalicut.

I
i
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Dated: 05.08.2023I LPIADM N/PRO JECT / 2A23

CERTIFICATE

This is to certifv that Miss. G0pIi(A fl,AMESH (Reg No. LCAVMBA043),

MBA Student of Lead CoIege of lrlaragement, Dhoni, parakkad - 67g oog has

successfully completeci a projec: i\,ork cn',A STUDY ON THE IMPACT ;F
QUALITY OF WORX LIrE ori DRGANIZ.AT,IONAL COMMITMENT" in

fNSTRUMENTATION LIMITED, K,I|{JIKODE WEST. PALAKKAD from

26.O6.2O23 to l4.O7.ZOZ3 by,,,isirinl us jntej-mittenIy.

\.v)1,,,pn unrur(nrsfirunnI '
oy. MnNaden (p&A)

;::r-j,, ;.t- -frIats.

Xiss. GOPIKA RAMESId (fte! r.tr. j_aAvitg.a\043 
),LEAD COLLEGE OF MANAGENIEIT ,

DHONI, PALAKKAD - 678 OL,,
4rffi...

\
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{ REPORT

On

A STUDY AND ANALYSIS OF SERVICE QUALITY
MANAGEMENT IN TCM SOLAR, KOCHI

By

MT. GOPIKRISHNAN K

Regn. No. LCAVMBAIT9

Submitted to

UNIVERSITY OFCALICUT
In partial fulfilmen! of the requirement for the sward of

degree of
MASTER OF BUSINESS ADMINISTRATION (MBA)

UNDER THE GUIDANCE OF

DT. ARCHANA P V
ASSISTANT PROFESSOR

-LEA]
LEAD COLLEGE OF

MANAGEMENT DHONI,

PALAKKAD

678009

AUGUST.2023



fCIn Limited

19i13

(Fomerly Travancore Ghemlcal & tfg. Co. Ld.)

Regd.Ofllce : House No.28r29 17, 'Aiswer)6',

Ponnsth T€mple Road, Shanlhi Nagar,
Kadavanthra, Cochln - Oa2 o2O.

Phone-0484-2316771
Email : lnfo@tctnlimh8d.in / W€b, www.tcrnlimited.in
CIN : 124299K1 1943P1C001192
GSTTN-32AAACT620641 24

CERTIFICATE

to certify that Mr. GOPIKRISHNAN K (Reg No. LCAVMBAIT9) 4th Semester MBA

at LEAD College of Management, Dhoni, Palakkad has successfully completed

project work on the topic "Study and analysis of service quality management

Limited" as part of the curriculum. He was found sincere and enthusiastic in

various information and data required for the proJect work. We wish all

h his future endeavors.

Director

\-lM)

Faqlorics .l : Mettut Dam,Tulicorin & Kalady

t.

a
.l



LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693

CERTIFICATE

This is to certif, that the project repon titled "STUDY AND ANALYSIS OF

SERVICE QUALITY MANAGEMENT IN TCM SOLAR" submitted by

Mr. GOPIKRISHNAN K (Reg No. LCAVMBAIT9) a student of fourth semester

Master of Business Administration (MBA) of this college, is a record of bonafide

work carried out by him in partial fulfillment of Master of Business Administration

under the University of Calicut.

t.,l

Project guide Director

Place: Palakkad
Date: 9. t.2orb

PALAKKAD - 678 Or)9

)
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A PROJECT REPORT

On

A STUDY ON EXAMINING YOUTH'S PREFERENCE FOR

AYURVEDIC MEDICINES AND FORMULATIONS WITH

REGARDS TO NAGARJUNA HERBAL CONCENTRATES

LIMITED, THODUPUZHA

By

GOURIPRIYA D

Reg No LCAVMBA045

^,**x,l?"rl' 
,orrru,

In partial fulfilment the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT.S.SUDHAKAR

ASSISTANT PROFESSOR

L[A]
LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT, DHONI

PALAKKAD, KERALA _ 678009

August'2023



I CERTIFICATE

This is to certiry that the project'report titled "A STUDY ON EXAMIMNG

YOUTH'S PREFRENCE FOR AYI'RVEDIC MEDICINES A]\D

FORMULATIONS WITH RE,GARDS TO NAGARJTJNA TTERBAL

CONCENTRATES LIMITED, THODLJPUZHA." submitted by

Ms. GOURIPRIYA D (Reg No: LCAVMBA 045), a student of fourth semester

Master of Business Administration (MBA) of this college, is a record of bonafide

work carried out by her in partial fulfrllment of Master of Business Administration

under the University of Calicut.

,k* Director

I
,

Place: Palakkad
Date: g- i'toz?

PALAKKAD 
. 678 OO9

) I

O

Ge o F t'lA

ON\OH

Ih

:Al LEAD College of Managemsnt
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tet : 0491 255 3693
:.,iGEMENT

tIj

-.1
,l
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NAGAR.IUNA HERBAT CONCEHIiATES tlD.
clN - u24239K11 986P1C004504

hrate 0flce XIV/463T. 2'" Floor. ombalayil Bldg: opp KSRTC Bus Srauon, MuvattuBlha. Ernakrlam 0i$., K€rdta - 686 661
Phone. +S1 485 2832100. 2836100 E.mail. ntail@nagariunaayurveda.com: URL :rvww.naoariuflaayurv6da.c0m

NH6t /P&4,/2023/PO2 5'h August 2O23

PROJECT CERTIFICATE

Thi, is to certify that Ms. 6ouripriya D(Reg No: LCAVMBAo45) who is pursuing

Master of Business Administration proSramme in LEAD College of Mahagement, Dhoni.

Palakkad. Kerala has successfully completed her Project'A Study on Examining Youth's

Preference for Ayurvedic Mediciner and Formulationr' with regards to

Nagarjuna Herbal Concentrates Ltd, Thodupuzha from 5'h June 2023 to
4'AuSurt 2023. During the course of her Project she was found to be hardworking.

foc.:sed and practical.

For Nagarjuna Herbal Concentrates Ltd,

Sasi

ager - P&A
euni)

lJ./r6to26,(.by.^ti.riPo,Thodupt:hi,rd.rkrD6r.xQ..ir.kxii.6s55aa.phoner+9ta862276t12.2161t3.6d{_mdtenagr,lu.,.yurt?dl(!,i
Dln l(o(h,, tr.nrluhn Di!t., xer.li, hdir - 6$? Oi t Phon". .9I .84 2l ! r s58, 2 36546ar +91 9961E83223. e-rr.,l : .xporlsdn4.4ln .yrrrv€d!.com

A* r3O 90o1:2a15 &*^t*t (o*1"ta

I
I

I

We wish her all success in her future endeavors.



A PROJECT REPORT

ON

A STUDY ON THE EFFECTIVENESS AND IMPACT OF

ADVERTISING ON THE SALE OF PRODUCTS OF

AGRISOFT DIARY & AGRO PRODUCER COMPANY

LTD.

By

GOWRI H PILLAI

Regn No: LCAVMBA046

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of the degree of

the

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. S SUDHAKAR

ASSISTANT PROFESSOR

Lgn f
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA. 678009

AUGUST 2023

I I



('lrltl'l l'l('Al-l'.

'l his is to ccrtil.r, lhat lhc prolrct lcpoll titlctl "A S'l'tll)Y ON 'I'llE

Iir.'t'licTrvnNtiss ANr) tN,il,A("r'or,' ,\r)vrir{'r'rsrN(; oN l'lili sALIi ot-

t,RoDtic"t's oI. A(;l{tsot,"l' t)tAlt\/ & A(;t{() t,tt()l)u('Iit{ COMPANY

L'fl)." subnrittctl hr (jOWItl 1l Pll,l,Al llcg No: l.('AVMBA0-{(r, a student ol'

lirurth scnrcslcr N4astcr ol'llLrsincss Adnrinistration (lvlllA) ol'tlris college. is a

record ol'bonalidc work carricd out by hinr/her in p:rrtial I'ulllllnrcnt ol- Master of

llusincss Adnrinistration undcr the [Jniversitv ol Cal icut.

.I

,r&* Director

EoftuAG
G

o

Place: Palakkad
Dale: oq { osf zr

DHON\

I
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E a7F*?--@

iAl Dtpnl, Palakkad, Kerala - 678009
info@lead.ac.in I www.lead.ac.in

Tol : 0491 255 3693
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,oaPcLl2r-24-W7 29-07 -2023

is to certify that Ms.Gowrl H Plllai (Reg No:LCAVMBA046), final year MBA student of LEAD colle8e

management, Dhoni, Palakkad, Kerala-678009 has successfully completed her project work on

Study On The Effectiveness And lmpact Of Advertising On The Sale Of Products of Agrisoft Diary &

Produce. Co Ltd., Edappon, Alappuzha", in partial fulfillment of the requirements for the award of

d€gree of MASTER OF BUSINESS ADM INISTRATION (2021-2023J, of the university of Calicut

Atrisoft & AgroProducer Co ltd

cER 6'o
Gopi

oe lI
o.

91 8594005001

0! )

@q
toZ
<)<ad.9o
o-z

I

- AGRISOFT DAIRY & AGRO PRODUGER CO. LTD

I
T
It

(A Registered Farmer Producer Company. Reg. No: U01211K12014PTC037655)

An ISO 22000 : 2005 & HACCP Certified Company
Edappon, lranikudy P.O, Nooranadu - 690 558, Kerala, lndia

Ph : 0479-2374742,92 07 79 99 77
Email: info@sabarimilk.com I www.sabarimilk.com

I
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A REPORT

On

A STUDY ON PRICE SENSITIIVITY OF INDIAN

CUSTOMERS: A CASE OF AMERICAN EAGLE

By

Ms. GOWRI J

Regn. No.: LCAVMBA04T

Submitted to

THE TINIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award ofdegree

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. ANIL KUMAR TV

ASSISTANT PROF'ESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAD, KE RALA _ 678009

August - 2023



-E

This is to certify that the ploject reporl titled "PRICE SENSITMTY OF

INDIAN CUSTOMERS: A CASE OF AMERICAN EAGLE" submitted by

Ms. GOWRI J (Reg. No.: LCAVMBA04T). a student of fourth semester Master

of Business Administration (MBA) of this college. is a record of bonafide work

carried out by her in partial fulfillment of Master of Business Administration

under the Universitv of Calicut.

Project guide rr€ctor

Place: Palakkad
Date:

J
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a Al LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.rn I www.lead.ac.in

Tel : 0491 255 3693I lr
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Drte: 07- August-2023

Name: Gowri J

This is to certify that Ms Gowri J (Reg. No: LCAVMBA04T) has done her internship with

American Eagle brand of Madura Fashion Lifestyle Ltd at Calicut location' from l0 Julle 2023

to 20 July 2023. She has worked on a project titled "Price Sensitivity of lndian Customers: A

Case of American Eagle"'

During the internship she has demonstrated her skills with self-motivation to leam new skills' her

performance exceeded our expeatations and was able to complete the project on time'

We wish alllhe best for her upcoming career

For Aditya Birla Fash I Ltd

Prniect (:omDletion Letter

I..tEr .g|-a,zrw
$r.6.i. *-.aatr6

Guruchrran Singh Gandhi
Senior Vice Presidert - HR
Modura Fashion rnd Lifestyle.

,#.,.?t/d-

arttr !t ari5.ra t'!.a rx.a
,-.th-h-t-.hrtr
nqral t ll'rat*ttwu
or16 l./184. irEr t
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oi rrat lrpdt 16, llr{r'! 5aoot,
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,.ir.!f!r. rrlrro^ r.rviru,a(n:t9 sd'.
on rrlota{rorrEa2lro
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A PROJECT REPORT

On

A STUDY ON VARIOUS FACTORS THAT
INFLUENCING BRAND LOYALTY OF HOTPACK

GLOBAL (KOCHT)

By

Ms. HALAABID

(Reg. No: LCAVMBA04S)

Submitted to

UNIYERSITY OF CALICUT

In partial fulfillment of the requirementfor the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

DT. BABASAHEBJOGDAND

ASSISTANT PROFESSOR

LEA]
EAD COLLEGE OF MANAGEMEN

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA 678009

August 2023

l



CERTIFICATE

This is to certifu that the project report titled "A STUDY ON THE

VARJOUS FACTORS THAT INFLUENCE BRAND

LOYALITY OF HOTPACK GLOBAL (KOCHI)" submitted by

Ms. HALA ABID (Reg No: LCAVMBA04S), a student of fourth semester Master

of Business Administration (MBA) of this college, is a record of bonafide work

carried out by her in partial fulfillment of Master of Business Administration under

the University of Calicut.
=a

a

ra
Project guide Director

Place: Palakkad
Date: O( .6-q, '2R''2J

678 009
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iAl LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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6tpack
CERTIFICATE

s to certify that Ms. Hala Abid (Reg No: LCAVMBA048), Fourth Semester MBA

nt of LEAD college of Management Studies, Palakkad, 678009 has successfully

eted her project work on the topic of "Various Factors That Influence Brand

" under the guidance of Vasim Salim (Manager - E-Commerce Development),

has completed the organization study satisfactorily and submitted project report on

sa me.

rish her all the very best for her future endeavors.

Best Wishes,

ack Packaging Industries Private Limited

Salim

- E-Commerce Development

/:\

h



A REPORT

On

A STUDY ON DEALER SATISFACTION LEVEL OF

MALABAR CEMENTS, WALAYAR
By

MT. HARIKRISHNAN S

Regn. No.: LCAVMBAI80

Submitted to

LINIVERSITY OF CALICUT

ln partial fulfillment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. BALAMOUROUGANE R.

ASSOCIATE PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAD, KERALA - 678009

August 2023



CBRTIFICATE

Pro.ject guide
Direclor

Place: Pai
Date:,

akkad
I
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PALAK(AD , 678 OO9
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rAl LEAD College of Management
Dhoni, Palakkad, Kerata - 6Zg009

inf o@lead.ac.in I wwr.r,/.lead.ac.in

Tet : 0491 255 3693
OF MANAGEMENT

Dr.

-

E
l This is to certig/ thar the project reporr titled *A sruDy oN DEALER

SATISFACTION LEVEL OF MALABAR CEMENTS, WALAYAR'
submined by Mr. HARIKRISHNAN S, (Reg No: LCAVMBAISO), a studenr of
fourth semester Master of Business Administration (MBA) of this college, is a
record of bonafide work carried out by him in partial fullillment of Master of
Business Administration under the University of Calicut.
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eO6ID GC.IU 6COJGC.iU

oerorucd mnoctflfr$ eJlalgruI
(61(0l ca,oE m.)r6aocd mrnc.urno)

CIN; U26911 K1l978SGC002975

158 MALIIBAR CEMENTS LIMITED ffi@ ffi
(A Government of Kerala Undertaking)

08l08l2023

?AltRGlPP.llL62l2023

This is to certify that Mr. Harikrishnan S (REG NO :LCAVMBA180) 2nd year

liBA student of Lead College of Management, Palakkad completed his

?roiect" for 30 days from 29.05.2023 in Mls Malabar Cements Ltd,

Walayar, Palakkad, Kerala, as partial fulfillment of his course curriculum.

F Malabar ents Ltd

AS

Roglstsrod Otf,co & Works:
Walayar - 678 624, Palakkad District, Kerala, Telephone : 0491-2863600, 0491-2862373t14, Fax: 0/.91-2862230

Crmlnt Grlndlng unh:
Pallippuram, Cherlhala - 688 541, Alappuzha District, Keraia. Telephone: cA78-2552186, 2553967. Far 047&2553688

Email : ro@malabarcements.com, website : www.malabarcements.co.in GSTIN : 32AABCM58'l4C1U

CERTIFICATE



A PROJECT REPORT

On

A STUDY ON THE EFFECT OF ADVERTISE}IE\T ON

CONSUMER BRAND PREFERENCE IN REFERENCE

TO CAMERRY ICECREAM CHELAMATTOM,

ERNAKULAM

Bt

Ms. HARSHA HARIKUMAR

(Reg. No: LCA\44BA050)

Submitted to

UNIVERSITY OF CALTCUT

In partial fttlfillment of the requirementfor the award of degree o/

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

DT. BABASAHEB JOGDNAD

ASSISTANT PROFESSOR

E Al
LEAO COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA 678009

August 2023
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This is to certili' that the project report titled "A STUDY ON THE EFFECT

OF ADVERTISEMENT ON CONSUMER BRAND PREFERENCE IN

REFERENCE TO CAMERRY ICECREAM CHELAMATTONi,

ERNAKULAM" submitted by Ms. HARSHA HARIKUMAR

(Reg No: LCAVMBA0SO). a student ol fburth semester Master t,f Business

Administration (!lBA) of this college, is a record of bonafide work carried out by

her in partial t'ulflllment olN{aster olBusiness Administration under tlre L'niversitv

of ( alicut.

w
Project guide

Place: Palakkad
Date oX.aB'24'j23
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CERTIFICATE

This is to certiff that Ms. Harsha Harikumar (Reg No:LCAVMBA050), Master of

Business Administration student of LEAD College of Management, Palakkad,

had successfully completed her project titled "A STUDY ON THE EFFECT oF

.{DVERTISEMENT ON CONSUMER BRAND PREFERENCE IN REFERENCE TO

CAMERRY ICECREAM CHELAMATTOM. ERNAKULAM" in our firrn from l5'h

\fay' 2023 to l5th July 2023.

During the above mentioned period she found industrious and cooperative in all

the assignments given to her and the conduct and character were good.

\\'e wish her all the success in future endeavors.

tbr Nutricreams Private Limited,

\lanager-

Ph: 0484 297800, Toll Free No: 1800 889 2080, email: qc@nutricreams.in, website: www.camerry.in

NulricrBams Privale Limiled. Chelamallom, 0kkal P,0,, Ketala - 683 550
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A REPORT

On

A STUDY ON THE CUSTOMER PERCEPTIONS

TOWARDS TATA CARS WITH SPECIAL REFERENCE

TO KVR TATA, TIRURKAD

By

MT. IBRAHIM VALEED

Regn. No.: LCAVMBAl8l

Submitted to

THE LTNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. RAJAN. P

PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA - 678009

2023
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This is to certi$., that the project report titled (A STUDY ON THE CUSTOMER

PERCEPTIONS TOWARDS TATA CARS WITH SPECIAL REFERENCE

TO KVR TATA, TIRURKAD" submined by Mr. IBRAHIM VALEED

(Reg No: LCAVMBAI8I), a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work carried out by

him,&er in partial lulfillment of Master of Business Administration under the

University of Calicut.AL EOARD
(X€DrIAIION

iaA

Fq: lvBA
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. \ l'

Project guide Director
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AVDISA

E

6
Place: Palakkad
Date:
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LEAD College of Management

Dhoni, Palakkad, Kerala - 678009
jnfo@lead.ac.in 
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&rvn. I(VR AUTOMOTIVE PRIVATE I.IMITED
Possenger Cor Deoler INTA MOTORS

Ref: KVR/HRD/M pM /2 02 3 -z 02 4/ 1 7 J S Slstluly 2022

TO WH MSOEVE IT YC NCE N

This is to certify that Mr.-Ibrahim Valeed (Reg No. ICAVMBAI8I) 4thSemester MBA student at LEAD colrege of Manlgement, Dhoni, parakkad hassuccessfully completed his major prolect *o.li on the topic ,,A StuJy Onc-ustomer Perceptions Towards Tai, cu.s with speciat nererence roKvr Tata Thirurkkad,,as part of the curriculum.

He was found to be sincere and enthusiastic in coilecting various information
and data required for the project work.

lVe wish Best of luck for his future endeavors.

Sincerely,

Faris K

HR Manager

. CHOLA TOWER, OPPHAMAD ITC
THIRURKAD, Malappuram, Kerala _ 679351

lnfo :75fO333444
E-mail: info@kvrautomotive.com
CtN No. U50400K120 LgpICO6O642

GSTIN:32AAHCK9098A1Zt
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A REPORT

By

MS.IRINJOSEPH C

Regn. No. LCAVMBA05I

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfillment of the requtrements for the
award of degree of

MASIER OF BUSINESS ADMINISTRA TION

Under the Guidance of

DT. S A SURYAKUMAR

ASSISTANT PROFESSOR

On

A STUDY ON INTRINSIC REWARD SYSTEM AND IT'S
IMPACT ON EMPLOYEE MOTIVATION AT BRD CAR

WORLD LIMITED, THRISSUR

--!!

-I!LEA]
ttr0 coltt0[ cr ]1^liAGin!5:\,lr

LEAD COLLEGE OF MANAGEMEI{T

DHOI\I, PALAKKAD, KERALA -678009

AUGUST2023



CERTIFICATi)

This is to certifli that the project reporr titled "A sruDy oN INTRINSIC
REWARD SYSTEM AND IT'S IMPACT ON EMPLOYEE MOTIVATION
AT BRD CAR WORLD LIMITED'submitred by MS. IRIN JOSEPH c
(Reg No: LCAVMBA0SI), a student of fourth semesrer Master of Business

Administration (MBA) of this college. is a record of bonafide work carried out by
her in partial lulfillment of Master of Business Administration under the Lrniversitv
of Calicut.

ect guide recl()r

Place: Palakkad
Date: CR-R-2D_.b
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UTT SUZUKI ARENA

BRD/HRD/PCC/2O23ls]^s 04/08/2,023

PROIECT COMPLETION CERTIFICATE

TO WHOMSOEVER IT MAY CONCERN

This is to certity thar Miss. Irin foseph C (LCAVMBA0SI) a srudenr
of MBA- LEAD COLLEGE oF MANAGEMENT, DHONI, PALAKKAD,

Kerala. Irin foseph has accomplished project on "A STUDy ON
TI{TRINSIC REWARD SYSTEM AND IT,S IMPACT ON EMPLOYEE
IOTIVATION AT BRD CAR WORLD LIMITED THRISSUR..

She has successfully compleGd 40 days long project on this topic. We
hund her sincere, meticulous, and enthusiastic & result oriented. She
rorked well as a fragment of t}te team during the tenure.

we take this prospect to thank her & wish alr trre best for her future.

r RD rl{orld Limited,

M
HR& mi[istration , 

.

BRD Carlilorld Limited

q+ass,

legional Office, BRD Complex
XII By-pass, Konikkara p O
Thrissur - 680 306.

'ig

0. Thrissut
OSTlN 324Arc86869J1Z

Pin-680 306. 0487 2'352242. 0487 24593 E-nbil. info@btdcarworld. t/,kb $|t/w. btdca

2o

t,

: WORLD LI}IITEI) s



A REPORT

ON

A STUDY ON AWARENESS ON INVESTMENTS AND PERSONAL FINANCE
WITH SPECIAL REFERENCE TO FUNDFOLIO FINTECH PRTVATE LIMITED

(BANGALORE)

By

MT. JACOB J KANJIRAKKADAN

Reg No: LCAVMBAl82

Submitted to

I]NIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidonce of
Dr. S. Sudhakar

ASSISTANT PROFESSOR

LEA]
LEAD COLLE6E OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT DHONI P.O

PALAKKAD, KERALA.678OO9

AUGUST 2023
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CERTIFICATE

$

This is to ceftiry that the project report titled "A STUDY ON AWARENESS ON

INVESTMENTS AND PERSONAL FINANCE WITH SPECIAL

REFERENCE TO FUNDFOLIO FINTECH PRIVATE LIMITEI)

(BANGALORE)" SUbMittEd bY MR. JACOB J KANJIAKKADAN

(Reg No: LCAVMBAI82), a student of fourth semester Master of Business

Administration (MBA) of this college. is a record of bonafrde work carried out by

him in par tial fulfiflment of Master of Business Adnrinistration under the

University of Calicut.

P,r&& irector

OF

AD.67E 009

)
DHONI

Place: Palakkad
Date: oll$>L

rAl LEAD Collsge of Managemont
Dhoni, Palakkad, Korala - 078009

info@lead.ac,in I www.lead.ac in

Tal :0491 255 3693
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To whoever this may concern

Oear Sir/Madam,

This is to certify that Mr. Jacob J Kanilrakkadan (Reg No. LCAVMBA182) 4th Semester MBA

student at LEAD College of Management, Dhoni, Palakkad has successfully completed his malor
project work on the topic "A STUDY ON AWARENESS ON INVESTMENTS AND PERSONAL

FINANCE WITH SPECIAL REFERENCE TO FUNDFOLIO FINTECH PRIVATE TIMITED (BANGALORE)"

as part of the curriculum.

He has successfully completed the 60-day-long project on this topic. We found him sincere,

meticulous, enthusiastic & result oriented. He worked well as a fragment of the team during his

tenure.

we wish him all the success in his future endeavors.

Fq
Furdfolio Fintech Priyate Limited

tor Fundfolio Fintech private LimiredI
Autho.ity Signatory Director

Date: 4th AuSust 2023

Place: Eangalore

FUNDFOLIO FINTECH PRIVATE LIMITED
R€d, ott'6. Adc.a'': 8o.E,xo.nb 

'y 
8h.l'e. yg. ]9h VJ]. R.!d. s..lo. f. 8..9:!U.U. 8c.9.!U.u U.b.n- (,..'oli, 560rc2

GSIN: 29aaECF626OGlZi CIH: U729OOXL2O2lFIC06C62a

morketfeed.

e

For any queries reach out to lftf marketfeed com



A PROJECT REPORT

On

A STUDY ON THE IMPACT OF BRANDING ON CONSUMER

BUYING BEHAVIOR TOWARDS SABARI SOAPWITH

SPECIALREFERENCE TO

GRAMODHAYA VANITHA KENDRAM

By

MT. JAYAKRISHNAN S

Reg. No. LCAVMBAl84

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMIMSTRATION (MBA)

Under the Guidance of

Dr. P. RAJAN

PROFESSOR

LEA]
LEAD COLLEGE OF MAI{AGEMENT

DHOM, PALAKKAD, KERALA

AUGUST 2023
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rAl LEAD Collgge of Managernent
Dhoni, Palakkd, Kerala - 578009

info@lead.ac.in I www.lead.ac.in

Tel : 049't 255 3693
:= MANAGEMENT
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CERTIFICATE

This is to certiry that the project report titled *A STUDY ON THE IMPACT

OF BRANDING ON CONSUMER BUYING BEHAVIOR TOWARDS

SABARI SOAP WITH SPECIAL REFERENCE TO GRAMODHAYA

VANITHA KENDRAM' suburitt€d by Mr. JAYAKRISHNAN S

(Reg No: LCAVMBAIS4). a student of fourth semester Master of Business

Adtninistratit.rn (lvlBA) of this college, is a record of bonatlde work carried out by

him in partial lulfillment of Master of Brrsincss Administrstion undcr thc

University of Calicut.

tp
Project guide

Place: Palakkad

Director

Date: os.los\ Xo23

PALAKKAD - 678 OO9
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32AACAG0697E1Z0 Ph:0491 2957737

Qr amo trhay a T anit ha J(endr arn

28.07.2023

TO WHOMSOEVER IT MAY CONCERN

This is to certifr that Mr. JAYAKRISIINAN.S (Reg.no. LCAYMBAIS4) MBA student of

LEAD College of Management, Dhoni, Palakkad has completed his project work entitled 'A

STUDY ON THE IMPACT OF BRANDING ON CONSUMER BT,]"YING BEIIAVIOR

TOWARDS SABARI SOAP WITH SPECIAL REFERENCE TO GRAMODHAYA

V.{.\ffHA KENDRAM" in our organization.

king the period of his project work, he is punctual and hardworking. We wish him great succ€ss

hs future endeavors

GRAMODHAYA VANITHA KENDRAM

7-o

F
a.

AVAN/

:\

Door No:13/688, Survey No: 462 Plot No: 3 & 5
New lndustrial DevelopmentArea, Kanjikode. Palakkad - 678 621

E riiail id : gvkendrrnr@gmcil.com

ffi-
l.ls*
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APROJECTREPORT

On

A STUDY ON CUSTOMER ATTITUDE TOWARDS CO-

OPERATTVE BANKS IN KERALAWITH SPECIAL

REFERANCE TO KALLUR SERICE CO-OPERATIVE BANK

LTD.

By

Mr. JEES THOMAS

Reg. No. LCAVMBA29O

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

(Jnder the Guidance of

DT. BABASAHEB JOGDAND

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAI)

AUGUST 2023

a



CERTIFICATE

=

This is to certi$/ rhat the projecr reporr tirled *A STUDY ON CUSTOMERATTITUDE TOWARDS CO-OPERATIVE BANKS IN KERALA WITHSPtrCIAL REFERANCE TO KALLUR SERVICE CO-OPERATIVE BANKLTD" submitted by Mr, JEES THOMAS (Rcg No: LCAVMBA2SO)" a srudentnl lhp11r1 S.nlo,ror r'{ostcr o'Du'ir^"ss At,rrirrisu arrorl (rvlt A) o1 thrs corege, is arecord of borrafide wot* carried out by him in partial fulf.illment of Master ol.Business Adnrinistmtion under the University of Calicut.

Td-
Projecr guide (: GE OF

o
Director

o PATAX(AD . 678 (]O9
fl1
s.-

v )
DHnNI T

Place: Palakkad
Date: 68 . Og , #

Al LEAD College of Manaqemenl
Dhoni, Palakkad, Kerala - 

-678003

info@lead.ac,in I www.lead,ac.in

Tet : O49i 2S5 3693

- -
D

I
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Vellanikode
8547503883

THE KATLTIR SERVICE CO.OPERATIVE BANK LTD. NO. R.227

P,O. Kallur, (Via) Alagappanagar, Thrissur, Kerala ' 680 317,

Ph : H.O. 8078164417
1963@gmail.com

eHl6 ru6q1rJ .jcno rnrrutd R.227, qil.o. og16

ngadi Br. Ponnukkara
83019292895745

t ?"\d, n

^irtf,"1,
I Dab:.4

TO WHOMSOEVERIT MAY CoNCERN

This is to certifo that Mr. JEES THOMAS (Reg No' LCAVMBA290) 4,'

Semester MBA student at LEAD College of Management' Dhoni' Palakkad has

srccessfully completed his major pioject work on the topic "A STUDY ON

CUSTOMER ATTITUDE TOWARDS CO-OPERATIVE BANKS WITH

SPECIALREFERENCEToKALLURSERVICECo-oPERATIVEBANK
LTD',aspartofthecurriculum.Ilcwasfoundtobesincereandenthusiasticin

"rrll"rtirrg 
vat iuus itlformatlon and 'lata rcquirctd ftrr tltr: lrrr-rjr'rr-:l rvr rr lt\Vt, r!i:'lr

all success in his future endeavours'
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AREPORT

On

A STUDY ON PERFORMANCE ANALYSIS OF

SELECTTVE EQUITY MUTUAL FT]NDS OF

SELECTIVE AMC'S IN INDIA WITH SPECIAL

REFERENCE TO GEOJIT FINANCIAL SERVICES

LIMITED, KOCHI

By

Ms. JERIN PAULOSE SHINY

Regn. No. : LCAVI\,{8A052

Submitted to

UNIVERSITY OF CALICI]T

In partial ful/ilment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under The Guidance Of

DT. URMILARMENON

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA-678009

AUGUST 2023

-
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rAl LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.'lead.ac in

Tel : 0491 255 3693
: MANAGEMENT

CBRTIFICATE

This is to certifo that the project report titled "A STUDY ON PERFORMANCE

ANALYSIS OF SELECTIVE EQUITY MUTUAL FUNDS OF

SELECTIVE AMC'S IN INDIA WITH SPECIAL REFERENCE TO

GEOJTT FINA.NCIAL SERVICES LIMITED, KOCHI' submitted bv

Ms. JERIN PAULOSE SHINY (Reg No: LCAVMBA052)' a student of fourth

semester Master of Business Administration (MBA) of this college, is a record of

bonafide work carried out by her in partial fulfillment of Master of Business

Administration under the University of Calicut.

Project guide Director

Pluuc. l'ulrrkl,.utl
Date os(6sl>ozz
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GGEo,tr
PEoPI I YOI.' I,ROSPER WITH

is to certify that Ms. Jerin Paulose shiny (Reg. No. LCAVMBAO52) a 4th semester MBA

nt from LEAD College of Management, palakkad, has successf ully completed internship

Equity Mutual Funds of

Services Limited.," at our

15th July, 2023. we wish

croject titled "A Study on Performance Analysis of Selective

e AMC'S ln lndia with Special Reference to Geojit Financial

Department, Corporate Office (HO), from 15th June, 2023 to

s to the intern in all future endeavours

e P. Raphael

General Manager - Human Resources

g.Ei Financial Services Ltd. Registered Officer 34,/659-p, Civil Line Road, padivattom, Kochi-G82O24, Kerata, tndia. phonei +914e4-29OtOOO,

-64e; 
www.geoiitcom. For investor queries: customercare@geoiit.com, ror grievinles: grievances@geoiit.com, For compli."." otti"*,eFsatrce@geojit.com coporate ldentitv Number: L672oKLl994PLcoo84o3, aEBt Regn Nos. Resea."tr eniity Nxzooooo:+s, inr.itn1"nt

'c!.s€r lNA2oooo28l7, Po.tfolio Manaser lNPooooo32o3, stock Broker ttizoooroq-usz, oepository parttipant N-oe-szi,zorl leru
-r 

rros:Oog8, IRDA Corporate Agent (Composite) No: CAO226.

I

-

4th August, 2023

TO WHOM SO EVER IT MAY CONCERN



A REPORT

On

A STUDY ON A CONSUMER SHOPPING ORIENTATION TOWARDS

EXCLUSIVE BRAND OUTLET & MULTI BRAND OUTLET WITH

REFERENCE TO TTK PRESTIGE

MT. JERIN SABU

Regn.No. LCAVMBA I tt5

Suhmitted k)

UNIVERSITY OI CALICUT

In partial fulfillment OF the requirement.for the award OF degree OF

MASTER OF BUSINESS

ADMINISTRATION

LTNDER THE GUIDANCE OF

DT. URMILA R MENON

ASSISTANT PROf ESSOR

IAl
LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAD _ 678009

AUCUST 2023

By



CERTIFICATE

This is to ce(iry that the project report titled "THE STUDY ON CUSTOMER

SHOPPING ORIENTATION TOWARDS EXCLUSIVE BRAND OUTLETS

AND MULTI-BRAND OUTLETS WITH REFERENCE TO TTK

PRESTIGE" submitted by Mr. JERIN SABU (Reg No: LCAVMBAI8S), a

student of fourth semester Master of Business Administration lMAa; of ttris

college, is a record of bonafide work carried out by him in partial fulfillment of

Master of Business Administration under the University of Calicut.

Project gutde Director

Place: Palakkad
Date: tt[or{w>;

PALAKKAD ' 678 OO9
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iAl LEAD Collago of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : Mgl 255 3693
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TTK Prestige
LIIVIITED

CERT
tso 9001

Nagariuna Castle, 1/1 & 1/2, Wood Street Ashok Nagar, Richmond Town, Bangalore - 560 025, lNOlA.
?hone: 9140-22217,138/39, 68447'l0o Far.91404.2277116, E-mail: ttkcorp@ttkprestige.com

www.ttkprestlFcom CIN : L85't 1 OTZI 955PLC0I 5049

10-08-2023

is to certify that Mr. JERIN SABU (Reg. No: LCAVMBAISs) MBA student of LEAO

OF MANAGEMENT PAI-AKKAD has successfully completed the project work entitled " A

ON CONSUMER SHOPPING OR]ENTATION TOWARDS EXCLUSIVE BRAND OUTLETS AND

BRAND OUTLETS WITH REFEREircE TO TTK PR€STIGE". He has successfully compi€ted 60-

b.E period on this topic. we found he is sincere, rneticulous, enthusiastic, and resuf, oriented. He wor*ed

as a fragment of the team during his tenure. We tak€ this prospecl to thank him and wish him all the

'- s fulure

rTX PRESTIGE LTD,

van lyengar

Ianager - HR

J.LlyBurinlau.d&

v



A REPORT

On

A STUDY ON CONSUMER BUYING

BEHAVIOUR BLUESTONE JEWELLERY AND

LIFESTYLE PVT LTD, CHENNAI, TAMILNADU

By

Mr. JOHN SAJI

Reg No: LCAVMBAI86

Submitted to

UNIVERSITY OF CALICUT

In partial futfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. V. Smitha
Arsistant PROFESSOR

LEN ]

E
E

: .,...... j .., .']

LEAD COLLEGE OF

MANAGEMENT

DH ONI, PALA KKA D,KE RAL A

678009

Aug 2023
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LE t Coleqe ot ltiarEepment
Ot|oni, Paldd6d, Xerala - 678m9

in o@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3694i:f MANAGEMENT

a

CERTIFICATE

This is to certit, that the project report titled "A STUDY ON CONSUMER

BUYING BEIIAVIOUR _ BLUESTONE JEWELLERY AND LIFESTYLE

PVT LTD, CHENNAI, TAMILNADU" submitted by Mr. JOHN SAJI
(Reg No: LCAVMBAIS6), a student of fourrh semester Master of Busirless

Administration (MBA) of this college, is a record of bonafide work carried out by

him in partial fulfillment of Master of Business Administration under the

University of Calicut.

./t_1A'-
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ect guide

'V, Sutuo
Direcior

br EGE OF

G
rf\I0
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PALAKKAD . 671
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01 August 2023

This is to certify that, Mr. John saji (Reg No LCAVMBA186) 4th semester MBA

student at LEAD College of Management, Dhoni, Palakkad has successfully

completed his major project work on the topic "A STUDY ON CONSUMER

BUYING BEHAVIOUR - BTUESTONE JEWELLERY AND LIFESTYTE PvT LTD,

CHENNAI, TAMILNADU" as part of the curriculum. He was found to be sincere

and enthusiastic in collecting various information and data required for the

project work.

Thank you,

js

M@
Gsrqrl f,'lrtt1Eci - I hvnnn Rclor,te

BLUESTONE
gq.&..t *sr..Y atd L/b.tY. Nr 16

Ct' tao !9/2 (ot/o rElE AEeb. trrr*otd \itqf, Orr Rh9 E 4 ibdtdd, €dECr. - $06,
{l€o6lt65a4 r.aiqEfpttE€5lrrrEsn 'nuremdn 

cltlrtzg(IllitrtlficqF6,a
arrEcori..rlolDlatdPba.lt(ffi b.4Hcla.Ct .rEd.tt $d_raoogqi'oiochtE 4l2 /{J,f'14
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TO WHOMSOEVER IT MAY CONCERN



A REPORT

On

A STUDY ON CONSUMER BUYING BEHAVIOR
WITH REFERENCE TO METRO FRESH
HYPERMARKET, IRITTY, MATTAi\IUR

By

Mr. JOMIT GEORGE

Reg No: LCAVMBA1SS

Submitted to

UNIVERSITY OF CALICUT

In partial fu(ilment ofthe requirementfor the award ofdegree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr, V. SMITHA

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHOM, PALAKKAD,

KERALA,67EOO9

AUG - 2023



CERTIFICATE

OF
This is to certift that the project report titled "A STUDY ON

CONSUMER BUYING BEHAVIOR WITH REFERENCE TO

METRO FRESH HYPERMARKET, IRITTY, MATTANT]R"

submiued by Mr. JOMIT GEORGE (Reg No: LCAVMBAI88). a

student of fourth semester Master of Business Administration (MBA)

of this college,, is a record of bonafide work carried out by his in partial

fulfitlment of Master of Business Administration under the Universiry

of Calicut.
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CERTIFICATE

ThB is lo coniry that r. Jomit G.orge , REG no: LCAVMBA1SS

. lrBA student of LEAD COLLEGE OF MAIIAGEMENT, PALAKKAD, Calicut University, had spent his valuable

lrc for stJdying his proiect r6port. On lopic 'A study on consumer buying behavior with refer€nce to Melro Fresh

Hlpermatket, lritty,Mattannur '.For the fumlment ot his academic studies.

He has shown great ir erest in work and conduct was very giood during lhe period .We wish all

irccess in his future endeavss,

For Metro Fresh Hypermarket

Partner

9995048563

HYPER MARKET
l r^4-

rfrl
Partner

e irittymetrolresh@ gma



A PROJECT REPORT

On

RELATIONSHIP QUALITY AND COSTUMER

LOYALTY IN MICROFINATICE SECTOR WITH

REFRENCE TO BHARAT FINANCIAL INCLUSION

By

Mr. JOPHIN JOSEPH

RegNo: LCAVMBA139

LINIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. SMITHA

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT

DHONI P.O PALAKKAD, KERALA-678009

AUGUST 2023

E
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CERTIFTCATE

This is to certify thar the project report titled ..RELATIoNSHIp 
QUALITy AND

CUSTOMER LOYALTY IN MICROFINANCE SECTOR WITH
REFERENCE TO BHARATH FINANCIAL INCLUSION'SUbMittCd bY

Mr. JOPHIN JOSEPH (Reg No: LCAVMBAISS), a student of fourth semester

Master of Business Administration (MBA) of this college, is a record of bonafide
rvork carried out by him in partial fulfillment of Master of Business Administration
under the University of Calicut.
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a Ehartt Finrnclll lnclurlon Li,!i ted :BHARAT
lnduslndBank

76-07 -2023

TO WHOMSOEVER IT MAY CONCERN

This is to certity that MT.JOPHIN JOSEPH (LCAVMBA189) Fourth Semester MBA Student of LEAD

cotlEGE oF MANAGEMENT, Calicut University has Successfully completed his Proiect work at

BHARAT FINANCIAL INCLUSION I.TD MALAPURAM With thE titIE ., A STUOY ON RETATTONSHIP

QUATITY AND CUSTOMER LOYALTY IN THE MICROfINANCE SECTOR WITH SPECIAT REFERENCE TO

BHARAT FINANCIAL INCLUSION LTD, TIRUR MALAPURAM for the Period in Partial f ulfilment ol his

Course Curriculum.

ncgotds,
.ts7lon K I
Sadch Monoget, Tirur Bronch
,t Ett -lndushd fioonciol lnclusion Limi.?d-)
' s6388430
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I Et$, 8.!udp.r. sydenbad 5e 016. Lt nt.ne. l^di.
ll/125.1, Aiumvcttuv..h/y , x... allh.t. 6ut 5rol
Chiylzram P O. Ihnsur, I.rala, Pin.680026



A REPORT

On

THE STUDY OF INTELLECTUAL CAPITAL AND

PERFORMANCE OF AUTOMOBILE SHOWROOMS IN KERALA

By

MT. JOSEPH FIRMIN N F

Regn. No.: LCAVMBAI90

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Mr. PRAMOD. V

ASSISTANT PROFESSOR

LEN ]
uao coL(fG{ or F!atJAot^rtr'rr

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA - 678009

August 2023
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LEAD College ot Management
Dhoni, Palakkad, Korala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
MANAGEMENT

CERTIFICATE

This is to certib/ thal the project report titled "THE STUDY OF

INTELLECTUAL CAPITAL AND PERFORMANCE OF AUTOMOBILE

sHowRooMs lN KERALA" submiued by Mr. JoSEPH FIRMIN N F
(Reg No: LCAVMBAI90). a student of tburth semester Master of Business

Ailministration (MBA) olthis college, is a record of bonatide work camied out by

him ir-r partial lulfillment of Master of Business Administration under the

[,lniversity of Calicut.
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-{ugust 2023

TO WTIOMSOEVER IT MAY ('ONC]ERN

is to certify that Mr. JOSEPH FIRMIN N F (Reg No. LCAVMBA I90), 4tl1 Semester

student at LEAD College of Management, Dhoni, Palakkad has successfblly completed

najor project work on the topic "THE STUDY OF INTELLECTUAL CAPITAL AND
ORMANCE OF AUTOMOBILE SHOWROOMS IN KERALA" as pan of the

lum. He was found to be sincere and enthusiastic in collecting various information and

required for the prolect work. We wish all success in his futrue endeavours.

rd :rr

mmed Shanib ll /*

\lanagcr I PVll Whcels

6F

Mob : +91-7902866664 , 7902866663 E-mail: info@pvrwheels.com

lrll ,Ira l - rt lrrrl 
-FYF: VUFTEEI.-

l a rl tEFa

'I 
FIEgL Roya I Enfield

www.pvrwneets.com

121360,2nd Mile, Kallekkad, Palakkad, Kerala - 678 006



AREPORT

On

A STUDY TO UNDERSTAND THE MARKET

PRESENCE AND COMPETITORS OF AMUL DAIRY

PRODUCTS IN KOTTAYAM DISTRICT.

By

Mr. JOSEPH JAMES

Regn. No.: LCAVMBAl92

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the

award ofthe degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. SANGEETHA PADMANABHAN

ASSOCIATE PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEI'4ENT

LEAD COLLEGE OF MANAGEMENT DHONI,

PALAKKAD, KERALA .678009

August 2023
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CERTIFICATE

This is to certifo that the project report titled "A STUDY TO UNDERDSTAND

THE MARKET PRESENCE AND COMPETITORS OF AMUL

DAIRY PRODUCTS IN KOTTAYAM DISTRICT" submitted by

Mr. JOSEPH JAMES (Reg. No.: LCAVMBAI92) a student of fourth semester

Master of Business Administration (MBA) of this college. is a record of bonafide

work canied out by him in partial fulfillment of Master of Business Administration

under the University of Calicut.

Project guide Director

D\ -"t4,+

Place: Palakkad
I

, Date: o g \ og \Z oz: ,
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LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in
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jarat Co-operative Milk Marketing Federation Limited
#58, {OrO NO. I O4), m FLOOR, G.N. CHETTY ROAD, T. NAGAR. CI{ENNAI - 600 Ol7 INDIA

PHONE : 104,r) 28340054,28315?52 rAX , {0,141 28312873
e-moil : chennoi@omul.coop

TO WHOMSOEVER IT MAY CONCERN

PROJECT COMPLETION CERTIFICATE

This is to certify that Shri Joseph James pursuing MBA from Lead College ol

llanagement, Palakkad has successfully completed his project in our

organization on the topic "A STUDY TO UNDERSTAND THE MARKET

PRESENCE AND COMPETITORS OF AMUL DAIRY PRODUCTS IN KOTTAYAM

OISTRICT" for a period of eight weeks under the guidance of Shri. Hari Shankar,

branch manager at GCMMF Ltd, Cochin.

Shri Joseph James has shown keen interest during the project work. His

conduct and behaviour were found good. His association with us was fruitful

and we wish him all success in his future endeavours.

For GCMMF Ltd

T 4^(--
J Rara

Sr Gencral M:nager (5aler)

Amul SAGAR
HEAD OFFICE :AMUL DAIRY ROAD, PB. NO. 10, ANANO 388 0Ol. INDIA
PHONE : (02692) 258506, 258507 ,258508,258509 FN : 02692 - ?1O2Og



A PROJECT REPORT

On

A STUDY ON BRAND AWARENESS AND BRAND

PREFERENCE OF FACT Ltd PRODUCTS AMONG

FARMERS, ERNAKULAM

By

Mr. JOYALNJOSE
Regn. No.: LCAVMBA 193

Submitted to

TI{E UNIVERSITY OF CALICUT

In portialfulfilment of the requirement .for the awarrl of depyee of

MASTER OF BUSINESS ADMINISTRATION

Under The Guidance Of

Dn A.ASHRAFALI

PROFESSOR

o

LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT
DHONI P.O, PALAKKAD, KERALA.678OO9

AUGUST 2023
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f Al LEAO College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
:: MANAGEMENT

a

I

This is 1o certif! that the projecr reporr titled "A STUDY ON BRAND

AWARENESS AND BRAND PREFERENCE OF FACT Ltd PRODUCTS

AMONG FARMERS, ERNAKULAM,' submitted by Mr. JOYAL N JOSE

(Reg No: LCAVMBA193), a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work carried out by

him in partial fulfillment of Master of Business Administration under the

University of Calicut.

Project guide
EOF 

^4

Director

I

C\

G A

LAKKAD.678 OO9
/h

\r

G
6\C)

DHON

Place: Palakkad
Dut"' o8'[o3/&o(]

E

-

a

CERTIFICATE

I
't

-
D



IilI fr fu qrs +funffi E55{di{ frfrds:
THE FERTILISERS AND CHEMICALS TRAVANCORE LIMITED
(!nF safiR 6r rflc)/ (A Government of lndia Enterprise)

E / TRAINING CENTRE

-.ad Office

Jdyoqamandal - 683 501

am P Varghese
Coordinator

DNV.GL

M (T&D) CERT-PWs 1 t2023-24 15.07.2023

wrsh the student all the best in his future endeavors.

({r{TrI / Phone : 0484 - 2567544, 2567467 ,2567543,
2556750. 2559621, 2567423, 2567380, 2567424
i-+m/ Email ftdc@factltd.com, sdc@factltd.com

Antony K D
Engineer (Trg&Dev)

{qt5-d *lcidq : \rqr, s*rrisFT
Regd. Office: Eloor, Udyogamandal

F
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FOR FACT. CD QI\IS

-

CERTIFICATE

p:rtfied that Mr. JOYAL N JOSE, student of MBA in LEAD College of

frragement, Palakkad has successfully completed his Project Work
)d "A Study on Brand Awareness and Brand Preference of FACT

foducts Among Farmers" in FACT, Udyogamandal during the period

bn t g.OO.ZO23lo 15.07.2023.
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tTAO COLLEGE OF MANA6TMENT

LEAD COLLEGE OF I}IANAGEMENT

DHONI, PALAKKAD, KERALA

678009

August 2023

A REPORT

On

A STUDY ON TECHNICAL ANALYSIS OF SELECTED

STOCKS OF NON-BANKING FINAI\CIAL SECTOR WITH

SPECIAL REFER.ENCE TO HEDGE EQUITIES LIMITED,

ERNAKULAM

By

Mr. JUSTIN JOSE

Regn. No.: LCAVMBAI95

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of the degree

of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. MUBARAK RAHMAN P

ASSISTANT PROFESSOR



CERTIFICATE

This is to certiry that the project report titled "A STUDY ON TECHNICAL

ANALYSIS OF SELECTED STOCKS OF NON.BANKING FINANCIAL

SECTOR WITH SPECIAL REFERENCE TO HEDGE EQUITIES

LIMITED, ERNAKULAM" submitted by Mr. JUSTIN JOSE

(Reg No: LCAVMBAI9S). a student of fourth semester Master of Business

Administration (MBA) of this college. is a record of bonafide work carried out by

him in partial fulfillment of Master of Business Administration under the

University of Calicut.

Director
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04t08t2023

TO WHOMSOEVER IT MAY CONCERN

This is to certiry that Mr. JUSTIN JOSE (REG No. LCAVMBAI95) student of

LEAD College of Management, Dhoni Palakkad has undergone the major project

on " A STUDY ON TECHNICAL ANALYSIS OF SELECTED STOCKS OF

NON BANKING FINANCIAL SECTOR WITH SPECIAL REFERENCES TO

HEDGE EQUITIES LIMITED, ERNAKULUM" in our organization in partial

fulfillment of the required for the award of the degree of MASTER OF BUSINESS

.{DMINISTRATION.

This certificate is issued for submitting as Part of Education and not for submitting

to any other departments.

For Hedge Equities Ltd.

& o$

Authorised Signatory

CIN : U65990MH2007PLC 176865

Hedge Equltles Llmlted
REGlsTEREO OFFICE :

sqr.fe, Mehra Compound, Near DSK M.dhuban. Sakinaka Kurla Road, Andheri East, Mumbar - 4OO 072. Tel : 9O7a53O273
oFFlcE : Hedge House. Mamangalam, Kochi - 682025. keTala, tndla I Tel: 0484 5!3O4OO, Mob : 93a93 t23,t5

I

HED3E

a

t

o

Emall : into@hedgegroup.in I Website : www.hedgeequitles.com

r-



A REPORT

On

81,

Mr. KATHIRON. G

Reg. No.: LCAVMBAI9T

Suhmitted to

UNIVIIRSITY OF CALICUT

In partiol fulfilment of the reqttirements for the award of the degree of

MASTER OF BUSINESS NDMINISTRA |ION

Under the Guidance of

Mr. SIJIN.T C

ASSISTANT PROFESSOR

LEN ]
Ltro cc,t!tGt cf MA,\irctr!ENr

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA - 678009

AUGUST 2023

MARKETING STRATEGIES FOR ENHANCING GROWTH AND

COMPETITIVENESS IN JOHNSUWAGON COMPANY



EAI LEAD College of Managoment
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac,in

Tel : 0491 255 3693
: 3f MANAGEMENT

I

I

CER1 IFICA I E

This is to certity that the project report titled *MARKETING STRATEGIES

FOR ENHANCING GROWTH AND COMPETITIVENESS IN

JOHNSUWAGON COMPANY" submitted by Mr. KATHIRON. G

(Reg No: LCAVMBA1gT), a student ol fourth semester Master of Busine'ss

Administration (MBA) olthis college. is a record of bonatlde r"'ork carried out by

him in partial lultlllment ol Master of Br.rsiness Administration under the

lJniversity olCalicut.

EOFMG A
Pro.iect guide
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loHNsuwAGoN
Mob : 9845401436

Quality Coach Builders and General Fabricators
Lingadheranahalli, Andhrahalli Main Road, Vishwaneedam Post, Bangalore-560O91.

Date: 2g b+fzoX

:. is to ccrlily that Mr. KATHIRON G (Reg No: LCAVMBAf 9T) 4th

I

S;:-.:stcr MBA studcnt at LEAD Cotlege of Management' Dhoni, Palakkad has

s--.-.'sstully cornplercd l.ris major project work on the topic "MARKETING

sTR\TECINS FOR ENHANCING GROWTH AND COMPETITIVENESS

f\ JOHNSUWAGON COMPANY" as paft of the curriculum. He was found to

i.,e .:ncerc and enthusiastic in collecting various information and data lequired lor

=: rro]ect work. We wish all success in his future endeavors.

FOT JOHNSUWAGON
-Srz------

"attf

JOWA

CERTIFICATE



AREPORT

On

A STUDY ON THE TECHNICALANALYSIS OF SELECTED

STOCKS OF AUTOMOBILE SECTOR WITH SPECIAL

REFERENCE TO MIDDLE EASTAUTO PARTS PRIVATE

LIMITED

By

MT. KEVIN EMMANUEL

Reg. No: LCAVMBA19S

Submitted to

UNIVERSITYOF CALICUT

In partial fulfilment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

MT. RANJITH KARAT

ASSISTANT PROFESSOR

-LEA]
LEAD COLLEGE OF MANAGEMENT

DHOM, PALAKKAD, KERALA- 678009

AUGUST 2023
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CER'I'tI'ICATE

This is to certifu that the project report titled *A STUDY ON THE
TECHNICAL ANALYSIS OF SELECTED STOCKS OF AUTOMOBILE
SECTOR WITH SPECIAL REFERENCE TO MIDDLE EAST AUTO
PARTS PRIVATE LIMITED' submitted by Mr. KEVIN EMMANUEL
(Reg No: LCAVMBAISS), a student of fourth semester Master of Business
Administration (MBA) of this college, is a record of bonafide work caried out by
him in partial fulfillment of Master of Business Administration under the
University of Calicut.

Project guide
Director
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tffi MIDDLE EAST AUTO PARTS PRIVATE LIMITED
695001, TRIVANDRUM, KERALA, INDIA

Email: middleeastautos@gmail.com Tel: +91-813A954126

Date: 04-08-2023

This is to certify that Mr. Kevin Emmanuel (Reg.No: LCAVMBA19S) has satisfactorily
completed the project titled " A Study On Technical Analysis Of Selected Stocks
Of Automobile Sector" at MIDDLE EAST AUTO PARTS PRIVATE LIMITED,
Trivandrum, lndia, as a part of the MBA in Finance and Marketing curriculum at
LEAD College of Management, Palakkad.

Roject Duration: 60 Days

Throughout the project, Mr. Kevin Emmanuel demonstrated a high level of
commitment, exceptional work ethic, and profound dedication to achieving the
poject's objectives. His keen attention to detail and analytical skills enabled him to
make valuable contributions to the organization.

$rb acknowledge his remarkable performance, which exceeded expectations, and
cornmend him for successfully delivering the project within the specified timeframe

This Certificate is awarded to Mr. Kevin Emmanuel as a testament to his
pofessionalism and diligence in project execution.

Gongratulations on your well-deserved successl

Sncerely,

Pranav.Sahadevan
Branch Manager
IIDDLE EAST AUTO PARTS.PW.LTD
's floor of Hatch Spaces Building, near Bank of Baroda Sasthamangalam
irvandrum, Kerala Pin: -695010
-31 8138954126

CERTIFICATE OF COMPLETION

TO WHOM SO EVER IT MAY CONCERN



AREPORT

A STUDY ON TIIE ANALYSIS OF CONST]MERS' LE\'EL OF
INTEREST AND SATISFACTION ON THE ATTRJBUTES OF THE

HONDADIO WITH SPECIALREFFERENCE TO TRICITUR
HONDA, M/s CLASSIC OMEGAAUTO pVT. LTI), THRISSUR

By

MT.KIRAttKJOSIIY

Regn.No. LCAVMBAI99

Submitted to

THE T}NTVERSIry OF CALICUT

Ia partial fulfillment of the rcquirements for the oward of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DnAItilLKUMARTy

ASSISTANTPROFESSOR

On

LEA]
LEi\D CC}I.l-EO€ OF UAr{A4iEuEtfT

LEAD COLLEGE OF MAIIAGEMENT

DHOM, PALAKKAD, KERALA -678009

AUGUST2023
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CERTIFICATE

l his is to certifj/ that the prr-rjvcr report tirled *A 
S I ttDy ON THE

ANALYSIS OF CONSUMERS, LEVEL OF INTEREST AND
SATISFACTION ON THE ATTRIBUTES OF THE HONDA DIO
WITH SPECIAL R-EFFERENCE TO TRICHUR HONDA, M/S
CLASSIC OMEGA AUTO PVT.LTD,THRISSUR,, submitted by
Mr. KIRAN K JosHy (Reg No: LcAvMBAlgg), a student of fourth semester
Master of Business Atlministration (MBA) of this college. is a record of bonafide
work carried out b1, him in partial fulfillment of Masler of Business
Administration under the University of Calicut.

Project guide
Director
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CERTIFICA.TF,

Ttis is to ccni,i thar Mr. KIRAN N J
At LEAD coric,rac o r. r\,raragemcnr. 

-osHl'tRegNo L(Av[lBAt99)'lth se,r5ter !{BA srudenl

r{oa on rhc ropic .n rr,,r" o* rr]noni 
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A STUDY ON TIIE ROLE OF MARKETING IN PRODUCT

DEVELOPMENT AND MANAGEMENT WITH REFERENCE
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Reg. No. LCAVMBA20I

Submitted to

UNTVERSITYOF CALICUT

In partialfulfilment of the requirementfor the award of degree of
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CERTIFICATE

This is to certify that the project report titled "A STUDY ON THE BOLE Of
MARKETING IN PRODUCT DEVELOPMENT AND MANACEMENT

WITH REFERENCE TO SONA EXPORTERS" submitted by Mr. KTRAN

NARAYANAN A N Reg No: LCAVMBA2OI. a student of fourth semester

Master of Business Administration (MBA) of this collegc. is a record of bonafide

work carried out by him in partial fulfillment olMaster of Business Administration

under the Univercity of Calicut.
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TO WHOMSO EVER IT MAY CONCERN

is to certif, that Mr. KIRAN NARAYANANAN(RegNo.
at LEAD College of Management,BA20l) 4s Semester MBA soldent

Pelakkad has successfully completd his major project work on the topic

STIDY ON THE ROLE OF MARKETING IN PRODUCT

PMENT AND MANAGEMENT WITH REFERENCE TO SONA

TERS" as part of the curriculum. He was found to be sincere and

iastic in collecting various information and data required for the project

Irodi. \\e s'ish all success in his future endeavours.
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A REPORT

On

TRANSFORMING FILM THEATRES: ST.RATEGIES FoR
ENHANCING CUSTOMER EXPERIENCE WITH

REFERENCE TO BALA CINEMAS

By

MT. KJRAN J PILLAI

Regn. No.: LCAVMBA2O0

Submitted to

UNIVERSITY OF CALICUT

MASTER OF BUSINESS ADMINISTRATION

Under the Guitlance of

Dr. ANIL KUMAR TV

ASSISTANT PROFESSOR
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CERTIF'ICATE

This is to certiff that the project report titled (TRANSFoRMING 
F,ILM

THEATRES: STRATEGIES FoR ENHANCING CUSTOMER
EXPERIENCE WITH REFERENCE To BALA CINEMAS, submitted by
Mr. KIRAN J PILLAI @eg No: LCAVMBA200), a student of fourth semesrer

Master of Business Administration (MBA) of this college, is a record of bonafide
work carried out by him in partial furfilrment of Master of Business Administration
under the University of Calicut.
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TO WHOMSOEVER IT MAY CONCERN

This is to certify that Mr. KIRAN J PllI-Al (Reg No. LCAVMBA2oo) 4th

Semester MBA student at LEAD College of Management, Dhoni, Palakkad has

Successfully compl major project work on t ic "TRANSFORMING

FILM TH TEGIES FOR ENHAN

EXPERIENCE ' as part of

the curriculum. During th nthusiastic in collecting

various lnformation and data requi rk. We wish all success
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A REPORT

On

A STUDY ON EXTERNAL INFLUENCER

RECOMMENDATION ON DOMESTIC CUSTOMER OF

PLASTO-BOARD WITH SPECIAL REFERENCE TO

ALAPPUZHA

By

Mr. KUSAN S

(Reg. No: LCAVMBA2O3)

Submitted to

UNIVERSITY OF CALICUT

In partidl fulfitlment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

()nder the guidance of

MT. RANJITH KARAT

ASSISTANT PROFESSOR
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This is to cedifl' that the project repo( titled "A STUDY ON EXTERNAL

INF'LUENCER RECOMMENDATION ON DOMESTIC CUSTOMERS OF

PLASTO BOARD WITH SPECIAL REFERENCE TO ALAPPUZHA"

submitted by Mr. KUSAN S. (Reg No: LCAVMBA2o3)' a student of fou(h

semester Master of Business Administration (MBA) of this college' is a record of

bonafide work carried out by him in partial fulfillment of Master of Business

Administration under the University of Calicut'
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COEARTH SUSIAINABTE PRODUCiS PVT LTD
Chirayil, P athir ap a y p o.

Alappuzha. Kerata - 69852 L

CERTIFICATE OF PROJECT COMPLETION

This is to certify that Mr. Kusan s (LCAVMBA203) 4th semester MBA student at LEAD
College of Management, Dhoni, palakkad has successfully completed his major
project work on the topic ' A STUDY ON EXTERNAL INFLUENCER
RECOMMENDATION ON DOMESTIC CUSTOMER OF PLASTO.BOARD WITH
SPECIAL REFERENCE TO, ALAPPUZHA,,as part of the curriculum. He was found
to be sincere and enthusiastic in collecting various information and data required for
the project work.

We wish all success in his future endeavours.

For Coearth Sustainable Products

aik Suhail Mohiddin

Marketing Manager

www.coearthindia.com

I

+97 939OO6n26
suhaiLshaik@eoearthindia.com
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A REPORT

On

A STUDY ON EMPLOYEE MORALE AND ITS

INFLUENCE ON EMPLOYEE PERFORMANCE WITH

REFERENCE TO MILMA CATTLE FEED PLANT

By

Ms. LEKSHMI B S

Regn. No.: LCAVMBA054

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award o/ the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance o!

Dr. BALAMOUROUGANE. R

ASSOCIATE PROFESSOR
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OF This is to certiry that, the project report entitled "A STUDY ON "EMPLOYEE

MORALE AND ITS INFLUENCE ON EMPLOYEE PERFORIVIANCE

WITH R-EFERENCE TO MILMA CATTLE FEED PLANT" submined by

Ms. LEKSHMI B S (Reg. No: LCAVMBAOS4), a student of fourth semester

MBA of this institulion, is a record of bonafide work carried out by her in partial

fulfillment of Master of Business Administration under the University of Calicut.
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Kerala Co-operative MiIk Marketing Federation Ltd.

: 32AAAAK5375M'lZG

rrltneoGSTIN

Ph : 0478-28311 22, 047 8-2831'|- 4, Email : cfp@m i lma.com

cFPT/P&tu206t2023 07.07.2023

CERTIFICATE

This is to certify that Ms.LEKSHMI B.S (Reg.No:tCAVMBAOS4). MBA 2nd year

student of LEAD College of Management, Dhoni, Palakkad has successfully

completed her project work in Milma Cattle Feed Plant, Pattanakkad during the

period from 20.06.2023 to 03.07.2023 in partial fulfillment of her curriculum.

During the period of study, she has shown keen interest in collecting

data/information and learned various aspects connected with the operations of the

Plant especially in Human Resource Management. She was found hardworking,

dedicated and committed during the period of study.
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lbad ffice: K. C. M. M. F. Ltd., Milma Bhavan, Pattom Palace P.O., Thiruvananthapuram - 695 004
Phone : 047'l -27 86426, E-mail : milmaho@milma.com

Gaftle Feed Plant, Pattanakkad P.O., Alappuzha - 688 531



A PROJECT REPORT

On

A STUDY ON PERFORMANCE ANALYSIS OF

SELECTED MUTUALFUNDS IN INDIAWITH

REFERENCE TO AHALIA FINFOREX

By

Mr. LEO RENNY

Regn. No. LCAVMBA204

Submitted to

THE UNIVERSITY OF CALICUT

In partial .ful.fillnrent of the requirements Jbr the av'ard of degree qf

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Mr. PRAMOD.V

ASSISTANT PROFESSOR
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CERTIFICATE

This is to certi$, that the project report titled "A STUDY ON PERFORMANCE

ANALYSIS OF SELECTED MUTUAL FUNDS IN INDIA WITH

REFERENCE TO AHALIA FINFOREX" submiued by LEO RENNY Reg No:

LCAVMBA204, a student of fourth semester Master of Business Administration

(MBA) of this college, is a record of bonafide work carried out by him/her in partial

fulfiltrnent of Master of Business Administration under the University of Calicut.
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A STUDY ON THE INFLUENCE OF DIGITAL NIARI<ETING

ACTIVITIES OFLENSKART IN THRISSUR REGION

Major Project Report

Submitted to

UNIVERSITY OF CALICUT

In portial .fulfillment of the requirement for the aword of degree of

MASTER OF BUSINESS ADMINISTRATION

Submitted bv

LIMS K L

4th semester

MBA (Reg. no.:

LCAvN,IBA2O5)

Under the

Guidance of

Dr. Pramod V

Assistant Professor

LEA]
LTAO COLLEGE OF MANAGTMENT

LEAD College of Management

August 2023
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LEAD College ol Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I w\/w lead.ac.in

Tel : 0491 255 3693
Al

I.NAGEMENT

CERTIFICATE

This is to ceftiry that the project report titled "A STUDY ON THE INFLUENCE

OF DIGITAL MARKETING ACTIVITIES OFLENSKART IN THRISSUR

REGION" submitted by Mr. LIMS K L (Reg No: LCAVMBA205), a student of

fourth semester Master of Business Administration (MBA) of this college. is a

lecord of bonafide work carried out by him in partial fulfilment of Master of

Business Administration under the University of Calicut.
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lenskart Solutions hrt.Ltd.

:- l, 1n Floor Viiaya Towers,

t€ar St Thonlas College, Thrissur Kerala, 68000 1 | ir rvu.lc tts ka t t.l, rr r

G U 33100DLz00BPTC 1 783 55

C
-tenskort

Thrissur

73-07-2023

TO WHOMSOEVER IT MAY CONCERN

TLis is to certifo that Mr. LIMS K L (Reg No. LCAVMBA2O5) 4th Semester MBA

rtrdent at LEAD College of Management, Dhoni, Palakkad has successfully compleled

[s major project work on the topic " A Study on The Influence of Digital Marketing

-ttivities of Lenskart in Thrissur Region" as pa( of the curriculum. He was found to

te sincere and enthusiastic in collecting various information and data required for the

project work. We wish all success in his future endeavours.
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. -: -,.'rised Signatorl
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Resource Manager. Lenskart

-



A PROJECT REPORT

On

A STUDY ON EFFECTIVENESS OF INVENTORY

MANAGEMENT IN MILMAWITH SPECIAL

REFERENCE TO KOTTAYAM DAIRY

By

Ms. LIYA SUSAN SAM

Regn. No. LCAVMBAO55

Submitted to

THE LINIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINIS'IR{ION

Under the Guidance of

Mr. FRACKSON C VIYANO

ASSISTANT PROFESSOR
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l'his is to certify that the project report titled "A STUDY ON

EFFECTIVENESS OF INVENTORY MANAGEMENT IN MILMA

WITH SPECIAL REFERENCE TO KOTTAYAM DAIRY'submiued

b1' Ms. LIYA SUSAN SAM (Regn. No. LCAVMBA0SS), a student of foufth

semester Master of Business Administration (MBA) of this college. is a record of

bonafide work carried out by her in partial fulfillment of Masler ol'Business

Administration under the Universitv of Calicut.
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kulam Regional Co-operative Milk Producers' Union Ltd.
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AREPORT

On

A STTIDY ON THE EFFECTIYENESS OT E-CRM WITH

REFERENCE TO SAFE SOFTWARE

By

Mr. MAITIU EMIL

Regn. No.: LCAVMBA206

Submitted to

T}IE TINIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRANON

Under the guidance of

Dr. BABASAHEB JOGDA|{D

ASSISTANT PROFESSOR
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CERTIFICATB

This is to certiry that the project report titled "A STUDY ON THf,

EFFECTIVf,NESS OF E.CRM WITH REFERENCE TO SAFE

SOF"TWARE" submitted by MANU EMIL Reg No: LCAVMBA206, a student

of fourth semester Master of Business Administration (MBA) of this college, is a

record of bonafide work carried out by him in partial fulfillment of Master of

Business Administration under the University of Calicut.

64)
Proj#t guide Director

Gt OF MA

'

f,5

Place: Palakkad
Date: Og.og' 242-J o

7 ! DHONrl

,,

>-

l

I



s>
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SOFTWARE AND ]NTEGRATTD SOI,UTIONS PVT. [TD.
lA. l.0 l@l : ,aal CdrFirl

28.07.2023

TO WHOMSOEVER IT MAY CONCBRN

is to certifu that MT.MANU EMIL(Reg.no.LCAVMBA206)MBAstudent ofLEAD

of Management, Dhoni, Palakkad has completed hisproject work entitled"A STUDY

THE EI'I,'ECTMNESS OF E-CRM WI'I'H REFERITNCE'l'O SAI,'E SOI,'TWARB

INTEGRATED SOLUTIONS PVT LTD " in our organization.

SAFE SOFTWARE AND INI'EGRATED SOLU]IONS PVT L]'D

r

I{.S.5. TAIUX UNION 8T',ILD'NG, R)f,T MAIOAN, PAI.AXXA}578 (n1, XERAI.A,
PHOtr€: +91-491-329XI6O, 2510512. a-mall : wecrrc@rafehatih.h"t , wrb: www.safmetln.nct
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AREPORT

On

A STUDY ON BRAND IMAGE AND PERCEPTION

AMONG RETAILERS TO\ilARDS THE IMPEX WITH

REFERENCE TO KOZHIKODE DISTRICT, KERALA

By

MT. MUHAMMED SABITH.K

Reg. No. LCAYMBA224

Submitted to

UNryERSITY OF CALICUT

In partial fulfilment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. SIVAKUMAR S

ASSISTANT PROFESSOR

-LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD,

KERALA.67EOO9

August 2023



CERTIFICATE

Tlis is to certiry that the project report titled "A STUDY ON BRAND IMAGE

AND PERCEPTION AMONG RETAILERS TOWARDS THE IMPEX

WITH REFERENCE TO KOZHIKODE DISTRICT, KERALA" submitted by

Mr. MUHAMMED SABITH.K (Reg No: LCAVMBA224), a student of fourth

sen)estel Masler o[ Business Administration (MBA) of this college, is a record of

bonafide u,ork carried out by him in partial fulfillment of lr4aster of Business

.Administration under the University of Calicut.
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TO WHOMSOEVER IT MAY CONCERN

:e.nry that Mr. Muhammed Sabith K. with Registration No. LCAVMBA224, an MBA

- the LEAD College of Management, Palakkad, has successfully completed his

p:olect trtled "A STUDY ON BRAND IMAGE AND PERCEPTION AMONG

TOWARDS IMPEX WITH REFERENCE TO KOZHIKODE DISTRICT, KERALA"

Department at our organization from 05th June 2023 to 3'1 st July 2023

tn all the success rn his future endeavors

Apdiances Pvt. Ltd,,

\v2'r)., D;:

Alungal ry
Cflicer

42/45E, Ponochikkol Towor,
Colicul Rood, Norukoro (PO),

Monigri, Moloppurom- 676122

'Q +91 4a3 276 5757

'K 
moil@kcmopplionc6s.com

OOOOOO impexopplionc6s.com
ADpliences Pvt.Ltd.



A PROJECT REPORT

On

A STUDY ON LABOUR WELFARE MEASURES AND
IT'S IMPACT ON EMPLOYEE COMMITMNET

Ms. MEENU SARA MATHEW

RE. No. LCAVMBA056

Submitted to

THE LTNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the
award ofdegree of

MASTER OF BUSINESS ADM]NISTRATION

Under the Guidance of

ASSISTANT PROFESSOR

- -LEA]
LE,AD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA .678009

AUGUST 2023

By

Mr. ARJUN GOVIND



'l

fct ii€A

CERTTFICATB

This is to ceftiry that the project repo( titled *A sruDy oN LABouR
WELFARE MEASURES ANI)
COMMITMENT. submiued bv

ON EMPLOYEE

SARA MATHEW

IT'S

Ms.

IMPACT

MEENU

by

(Reg No: LCAVMBA056), a student of fourth semester Master of Business
Administration (MBA) of this college. is a record of bonafide work carried out bv
her in partial fulfilrment of Master of Business Administration under the Universit,
of Calicut.
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CERTIFICATE

is to certifi thot Ms MEENU SARA MATHEIIr (Reg No. LCAVMBA056) 4th

ster MBA student at LEAD College of Management, Dhoni, Palakkad has

essfully completed her major project work on the topic " A STUDY ON

OUR WELFARE MEASURE AND IT'S IMPACT ON EMPLOYEE
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A PROJECT REPORT

A STUDY ON THE IMPACT OF BRAND IMAGE ON

CONSUMER PREFER.ENCE WITH REFERENCE TO

NEXO FOOTWEARS PVT.LTD, CALICUT

On

--

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA .67800!)

AUGUST-2023

-

By

MS. MEGHA LAKSHMI ST

Reg.No' LCAVIV{8A057

Submittedto

THE UNIVERSITY OF CALICLru

In partial fulfillment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. SAITIGEETHAP

ASSOCIATE PROFESSOR
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CERTIF'ICATE

This is to certif,, that the project report tirled "A STUDY ON THE IMPACT
OF BRAND IMAGE ON CONSUMER PREFERENCE WITH
R.EFERENCE TO NEXO FOOTWEARS PVT.T,TD. CALICUT"
submitted by Ms. MEGHA LAKSHMI ST (Reg No: LCAVI|IBAOST), a student

of fourth semester Master of Business Administration (MBA) of this college, is a

record of bonafide work carried out by her in partial fulfillment of Master of
Business Administration under the University of Calicut.
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A REPORT

On

A STUDY ON EFFECTIVENESS OF ADVERTISEMENT

STRATEGIES WITH REFERENCE TO TIERRA FOOD,

INDIA PVT LTD ELAMANNOOR, ADOOR

By

MERIN VARGHESE

Reg. No: LCAVMBA0SS

Submitted to

UNIVERSITY OF CALICUT

In partial Jitlfillment of the requirement for the award of degree of

MASTER OF BUSINESS ADMTNISTRATION

Under the guidanc'e of

DT. SIVAKUMAR S

ASSISTANT PROFESSOR

E Al
LEAD COLLEGE OF MANACEMEN]

LEAD COLLEGE OT- MANAGEMENT

DHONI, PAI,AKKAD, KERALA 6711009

August 2023
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CERTIFICATE

This is to cerrify that the project report titled .,A sTUDy oN EFFECTIVENESS

OF ADVERTISEMENT STRATEGIES WITH REFERENCE TO TIERRA
FOOD INDIA PVT LTD ELAMANNOOR, ADOOR" submiued by

Ms. MERIN VARGHESE (Reg No: LCAVMBA0SS). a student of fou(h

semester Master of Business Administration (MBA) of this college. is a record of
bonafide work carried out by her in partial fulfillment of Master of Business

Administration under the University of Calicut.
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CERTIT'ICATE OF COMPLETION

This is to cefiiry that Ms.Merin varghese bearing University Register

number- LCAVMBAOSE pursuing her Master of Business Administration at Lead college of

Management Palakkad affiliated to Calicut University, has successfully completed project work

of* A Study on Effectiveness of Advertisement strategies *in Marketing Department of our

company the certificate ofcompletion has been issusd to that effect.

Yours faithfully,

Anju Aniyan

Lrecutive-HR
E*il - hr@lierra.in

Registered office & Factory: KINFRA Food processing parr! Eramannoor p0, Adoor, pathanam tlitta - 69,!524
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A Report

On

A STUDY ON BRAND CONSCIOUSNESS OF CUSTOMERS

TOWARDS RUBCO MATTRESS IN KANNUR

By

MT. MIDHUN S KUMAR

(Reg. No.:LCAVMBA2I0)

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

UNDER THE GUIDANCE OF

DT. ARCHANA PV

ASSISTAI\T PROFESSOR

LEAf
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD. 678009

AUGUST 2023
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CERTIFICATfl

This is to certiry that the project report titled "A STUDY ON BRAND

CONSCIOUSNESS OF' CUSTOMERS TOWARDS RUBCO MATTRESS

IN KANNUR' submitted by Mr. MIDHUN S KUMAR

(Reg No: LCAVMBA2IO), a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work carried out by

him in partial fulfillment of Master of .Business Administration under the

University of Calicut.
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A PROJECT REPORT

On

A STI]DY ON INCUBATION CURRICULUM TO

UNDERSTAND EFFECTIVENESS OF STARTUP

INCUBATION PROGRAM IN ENHANCING

PERFORMANCE

By

Mr. MIDHUN V M

ReBn.NorLCAMvIBA2ll

THE UNIVERSITY OF CALICUT

In partialfulfilment of the requirementfor the award of degree of

MASTER OF BUSIIIESS ADMINISTRATION

Under the Guidance of

Dr. BALAMOUROUGANE R

ASSOCIATE PROFESSOR

--LLEA]
LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAD - 678009

AUGUST 2023
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tf{ilOv qUOTIENT PRIVATE LIMITEO
kcond Floorf59, 1oo feet road, lndiranagar,
B.ngalore, Karnataka - 560038
Email: conned@inqinnovation,com

2od July 2023

CERTIFICATE

This is to cefliry that Mr. MIDHIIN V M (Reg No. LCAVMBA2I l) 4th Semester MBA student at

LEAD College of Management, Dhoni, Palakkad has successfully completed his major project work
on the topic "A STUDY ON INCUBATION CURRICULUM TO LJNDERSTAND

EFFECTIVENESS OF STARTUP IN C U BATI ON P ROGRA M IN E NHANC IN G

PERFORIIANCE" as part of the curriculum. T

He was formd to be sincere and enthusiastic in collecting various information and data required for
theproject work. We wish all success in his future endeavors.

Regards
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Dileep Ebrahim

COO &Cofounder

inQ Innovation
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CERTIFICATE

This is to certify that the project report titled *A STUDY ON INC[IBATION

CURRICULTIM TO UNDERSTAND EFFECTIVENESS OF STARTTIP

INCUBATION PROGRAM IN ENHANCING PERFORMANCE* submiued

b1,.' Mr. MIDHI-IN V M (Reg No: LCAVMBA2I l). a student of fourth semester

Master of Busincss Adnrinistration (MBA) of this college. is a record of bonatide

*ork carried out by him in partial fulfillment of Master of Business Administration

under the University of Calicut.
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AREPORT

On

A STUDY ON TIIE EFFECTTVENESS OF GREEN

MARKETING IN CONSUMER PI}RCHASE BEHAVIOR

WITH SPECIAL REFERENCE TO DECATHLON

SPORTS INDIA, IIYDERABAD

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA 67tOO9

AUGUST-2023
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By

MS. MILY JOSHYLAL

Reg' No: rcAVMBAO59

Submitted to

THE UNIVERSITY OF CALICUT

In partiat fulfillment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

Dr' SI{EENA M S

ASSISTANT PROFESSOR

Er:F NF MANAGEMEN



CERTIFICATE

This is to certiry that the project report titled *A sturly on the effectiveness of

green marketing in consumer purchase behaviour rvith speciol reference to

Decathlon Sports lndia Hyderabad" submitted by Ms' MILY JOSHYLAL

(Reg No: LCAVMBAOSS)' a sfident of fourth semester Master of Business

Administration (MBA) of this college' is a record of bonafide work carried out by

her in partial fulfillment of Master of Business Adminisration under the University

of Calicut.
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HYDERABAD

CERTIFICATE

to certify that Ms Mily Joshyla LCAVMBAO59 ) MBA studenl from Lead college of
IS

under universrty of calicut, has Successfully completed A study on the

d'ectiveness of green marketing n mnsumer pu rchase behaviour with special reference to

lon sports ndia pvt Itd Hyderabad He performance and conduct dunng the pro,ect work

good

LIADER COACH . LOGESH

HYDERABAD
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'i'D'A 

PVT. LTD

t2 SChikkajala Village, Bellary Road, Banqalore ' 562157

,!18989, www.decathlon.in
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A REPORT

On

A STUDY ON ANALYSIS OF CAPITAL STRUCTURE OF

STEEL MANUFACTURING COMPANIES WITH THE

SPECIAL REFERENCE TO STEEL INDUSTRIALS

KERALA LIMITED (SILK) FOUNDRY UNIT

OTTAPALAM, PALAKKAD

By

MI. MOHAMMED HIDAYATHULLA C P

(Reg. No: LCAVMBA2I3)

Submitted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirementfor the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

MT.FRACKSON C VIYANO

ASSISTANT PROFESSOR
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EAI LEAD College of Management
Dhoni, Palakkad, Kerata - 678009

info@lead.ac.in I www.lead.ac.in

Tet : 0491 25S 3693
44NAGEMENT

CER?'i; ^l.;Tfl

This is ro certis that the project report tirled "A sruDy oN ANALysIs oF
CAPITAL STRUCTURE OF STEEL MANUFACTURING COMPANIES
WITH TIIE SPECIAL REF'ERENCE TO STEEL INDUSTRIALS KERALA
LIMITED (SILK) FOUNDRY UNIT OTTAPALAM, PALAKKAD.,'
strbmitted by Mr. II{oHAIT{MED IIIDAYATHULLA c P
(Reg No: LCAVMB 2I3), a studcnt of fourth semester Master of Business
Administration (MBA) of this co ege, is a record of bonafide work carried out by
hirn in partial fulfillment of Master of Business Administration under the
University of Calicut-

\ Dlrector
LEAD Collcge of Managemenl

Dhoni, Palakkad-678 0N
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SILK
STEEL INDUSTRIALS KERALA LIMITED @(A Government of Kerala Undertaking)

CIN : U27r06KLlt755cC0O2GO6 GST No.32AAEC SZZ0SF7ZP
F0ut{DRY UfltT, PALAPPURAT P,O. , orrApALAit.GTg 103, plt lxxlo. otsr., KERALA

l}tffi:?244U5,22451tA E silkop@gmail.com, silkottapalam@yahoo.om @ rww.seelindustials.kerala.gov.in

SrLK/FUO/HRD / 2023 / 1084 05.08.2023

This is to certify that Mr.Mohammed Hidayathulla C p (Reg. No.

LCAVMBA2l3) MBA Student of LEAD Colege of Management, parakkad

las done his Project work for a period of 6o days in our facilities for
tte preparation of his report titled "A sruDy oN ANALysIs oF CAPITAL

STRUCTURE OF STEEL MANUFACTURING COMPANIES WITH SPECIAL

IEERENCE TO STEEL INDUSTRIALS KERALA LIMITED(SILK) FOUNDRY

I'NTT, OTTAPALAM, PALAKKAD''

This Certificate is issued t, hinr for partial fulfilment of his ucademic

orriculum.

fe wish him all success.
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A REPORT

On

A STUDY ON FUNDAMENTAL CAPITAL STRUCTURf,
WITH SPECIAL REFERENCE TO SAKTHI GEAR

PRODUCTS

By

MT. MOHAMMEDJUNAID PK

Regn. No.: LCAVMBA22Z

Submitted to

THE TINIVERSIry OF CALICUT

In partial fulfilment of the requirements for the award of the degree

of

MASTER OF BUSINESS ADMIMSTRATION

Under the Guidance of
DR. SHAMAZ BABAR KIIAN

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA

678009

August,2023



CERTIFICATE

This is ro certifo that the project report tit.led A STUDY ON FUNDAMENTAL
CAPITAL STRUCTURE WITH SPECAIL REFERENCE TO SAKTHI
GEAR PRODUCTS submitted by Mr. MOHAMMED JUNAID pK
(Reg. No. LCAVMBA222), a student of fou(h semester Master of Business
Administration (MBA) of this college, is a record of bonafide work carried out by
him/her in partial furfilrment of Master of Business Administration under the
University of Calicut.
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SAKTHI GEAR PRODUCTS
S4 K

Date:29-07- 2023

TO WHOMSOEVER IT MAY CONCERN

This is to certify that Mr. MOHAMMED JUNAID PK @eg. No: LCAVMBA222)

Year Master of Business Administration (MBA) Student of LEAD College of

- Dhoni, Palakkad (Affiliated to University of Calicut ) has undertakcn

Foject title "A study on fundamental capital structure with speciat reference to

gear products" for a period of 60 days (MBA MAJOR PROJECT).

company premises as part of the curriculum. We have noticed that during the period

shown keen interest in his assignment and was also regular in attendance.

has completed the project work successfr . We wish him all success

For Sakthi Gear Products,

G. ,euor.y,,;

General Manager

[Mr.G.Devarajan]

and Supply of Ferrous & Non- Ferrous Machined Components, Gears and Ball Valves

@F.a[ StrEet, Chinnavedampatti, Ganapathy, Coimbatore-541 049. Phon e: 0122-2361100, 101

E-f,rail: sales@sakthigear.com. yytw.sal*higea..com



A PROJECT REPORT

On

THE EFFECT OF EMOTIONAL INTELLIGENCE ON

pNISOXU, EFFICACY IN TIIE CONTEXT OF KOSO
. -- 

INDIA PVT LTD, KANJIKKODE PALAKKAD

By

MT. MOHAMMED NISAMUDHEEN KN

Regn. No' LCAVMBA214

Submitted to

THE LTNIVERSITY OF CALICUT

In partial fulfillmenr of the requirements for the

award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Mr. ARJUN GOVIND

ASSISTANT PROFESSOR

--

LEA]
LEAD COLLEGE OF MANAGEMENT

OTTONi P.O., PALAKKAD, KERALA '678009

AUGUST 2023
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This is to certifi that the project report titled "THE EFFECT OF EMOTIONAL

INTELLIGENCE ON PERSONAL EFFICACY IN THE CONTEXT OF

KOSO INDIA PVT LTD, KANJIKKODE PALAKKAD" SUbMittCd bY

MOHAMMEDNISAMUDHEENKNRegNo:LCAVMBA2I4'astudentof

fourth semester Master of Business Administration (MBA) ol this college' is a

recordofbonafideworkcarriedoutbyhim/herinpartialfulfillmentofMasterof

Business Administration under the University of Calicut'

Director
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August 4,2023

CERTIFICATE

ThisistocertifythatMrMohammedNisamudheenKN(Reg'No:LCAVMBA214)'

MBA student of LEAD College of Managgment, Dhoni P.o, Palakkad has completed his

project work in this organization on the topic "THE'EFFECT OF EMOTIONAL

INTELLIGENCE ON PERSONAL EFFICACY IN THE CONTECT OF KOSO INDIA

PRIVATELIMITED,KANJIKoDE"foraperiodoflmonthaspartofhiscurriculum.

We wish him all sucoess.

For KOSO INDIA PRMTE LIMITED

Vivek P.

HR & Admin

KOSO Koso lNDl'A PRn'ArE LlrllrED

l?i"'ffi fl trs xtr#.]** 0,, o, o

Maharashtra lndia I www koso co n
Telephone i +91 253 2408811

Fax No. : +91 253 284413
clN . u312ooMH2oo4PTC146735

L Factory 3 :

] hdustdat O€v€lopment Area'

I Kanjikode West. Palakkad-678823

I K6rala. lndia

I Teephone.: +9t 491 2564580

PALAf,trAD
678623
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A REPORT

On

A STUDY ON THE EFFECTIVENESS OF FLEET

MANAGEMENT SYSTEM WITH SPECIAL REFERENCE TO

DRIVER LOGISTICS LLP, KOCHI, KERALA

By

MT. MOHAMMED SHAMJIN TP

Submitted to

UNIVERSITY OF CALII]UT

In partialfulfillment of the requirements for the
award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Gtridance of

Mr. PRAMOD.V

ASSISTANT PROFESSOR

LEA]
T,IiAD COLLE(;E OF MANAGEMENT

DIIONI, PALAKKAD, KERALA _ 678009

A[IGUST 2023

(Reg. No.: LCAVMBA2l5)



LEAD College of Management
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CERT'IFiC.\TP.

This is to cerlify that the project report titled "A STUDY ON THE

EFFECTIVENESS OF FLEET MANAGAMENT SYSTEM WITH SPECIAL

RXFERENCE TO DRIVER LOGISTICS LLP, KOCHI, KERALA"

submitted by Mr. MoHAMMED SHAMJIN T P (Reg No: LCAVMBA2IS), a

student of fourth semester Master of Business Administration (MBA) of this

college, is a record of bonafide work carried out by him,/her in partial fulfillment of

Master of Business Administration under the University of Calicut.
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DRIVER
LOGIST CS

PROJE,CT CE,RTIFICATE

July 17,2023

This is to certify that Mr. Mohammed Shamjin TP a student of
lead collage of management who is pursuing MBA Marketing &
HR having registration number LCAVMBA2l5 successfully
completed his project from May 2023 to luly 2023 at DRIVER
LOGISTIC LLP.

During the project he demonstrated good work ethics with
a self-motivated attitude to learn new ideas and concepts
His performance was excellent and was able to complete
the project successfully on time with relevant documentation.

The project undertaken by him was "A study on the
Effectiveness of Fleet Management system with Special
references to Driver Logistics.

We wish him all the very best for his future endeavors.

For Driver Logistics LLP

:\
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AqilAshique
Chief Executive Officer
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A STLIDY ON SERVICE QUALITY WITH

REFERENCE TO MINAR ISPAT PRIVATE

LIMITED
By

Mr. MIJHAMMED SHINAS M S

RegNo: LCAVMBA226

^,,"JJ:#'"Jo'io,,,u,
In partial fulfilment of the requirements for the award degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. V. Smitha

ASSISTANT PROFESSOR

a

LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT DHONI P.O

PALAKKAD, KERALA{78009

AUGUST 2023
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CERTIFICATE

This is to certiry that the project report ritled *A STUDY ON SERVICE
QUALITY WITH REFERENCE TO THE MINAR ISPAT PvT LTD'
submitted by MUHAMMED SHINAS M S, Reg No: LCAVMBA226 a student
of fourth semester Master of Business Administration (MBA) of this college, is a
record of bonafide work carried out by him in panial fulfillment of Master of
Business Administration under the Llniversity of Calicut.
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Director
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A REPORT

On

A STUDY ON NEED ANALYSIS OF DIGITIZATION OF

MEDICAL RECORDS WITH SPECIAL REFERENCE TO

CUBEINNOVATORS TECHNOLOGIES PRIVATE

LIMITED

By

MT MUHAMMED RAOOF K A

Reg. No: LCAVMBA223

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement lor the award of

degree of
MASTER OF BUSINESS ADMIM STRATION

UNDER THE GUTDANCE OF

DT. SHAHABAZ KHAN

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEIvIENT

LEAD COLLEGE OF
MANAGEMENT DHONI PO,

PALAKKAD, KERALA-678009

AUGUST -2023
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This is to cerriry that rhe project report titled "A STUDY ON NEED ANALYSIS

OF DIGITIZATION OF MEDICAL RECORDS WITH SPECIAL

REFERENCE TO CUBELNNOVATORS TECHNOLOGIES PRIVATE

LIMITED" submitted by Mr. MUHAMMED RAOOF K A

(Reg No: LCAVMBA223, a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work carried out by

him in partial fulfillment of Master of Business Administration under the

University of Calicut.
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A PROJEC TREPORT

On

A STTJDY ONAWAR.EI
rNrnAr^fEs By rrr, ;ffiff ":X:I:f rj[:r#XSPECIAL REFERENCE TO SOUTH INDIAN BANK (SIB),KOTTAKKAL BRANCH, MALAPPURAM, KERALA

By

MT.MUBASHIR

(Reg. No; LCAVI\,AA2 I 8)

Submitted to

THE UNIVERSITY OF CALICUT
In partial fylf llllent of the requireuent for rhe oward of degree of

MASTER OF BUSINESS ADWMSTRATION 
GI{BA)

Under the guidance of

DIr. FRACKSON C VtyANO

ASSISTANT PROF'ESSOR
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CER'TIFICATE
a

This is to certifu rhat rhe project reporr tirred "A STUDy oN AwARENEss oF
FINANCIAL INCLUSION INITIATIVES BY THE PRIVATE SECTOR
BANKS WITH SPECIAL REFERENCE TO SOUTH INDIAN BANK (SIB),
KOTTAKKAL BRANCH, MALAPPURAM, KERALA'
Mr. MUBASHIR (Reg No.: LCAVMBA2Ig). a student of fourrh
of Business Administration (MBA) of this college. is a record o
carried out by him in partial fulfillment of Master of Business Adm
the Universitv of Calicut.
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Resources Department

HRD:TM :P:CERT :53:23 -24 dated 09.08.202 3

CERTIFICATE
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The South Indian Bank Ltd., Regd. Office: Thrissur, Kerala
Head Office: S.l.B. House, T.B. Road, pB. No:28, Thrissur - 68000], Kerala

(Tel) O4A7-2420 02O. (Fax) 91 4a7-244 2021, e'.nat: srbcorporateg)sib.co.in
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A STUDY ON THE EFFECTIVENESS OF SALES
PROMOTIONAL ACTIVITIES OF MODERN

DISTROPOLIS LTD, A NA KKA YA M

By

MT. MUHAMMED SUHAIL. S

Reg. No. LCA\448A228

Submitted to

UNIVERSITY OF CALICUT

ln partial.fuffilnent of the requirement .[or the aword gf degree ol

MASTER OF BUSINESS ADMINISTRATION(MBA)

UNDER THE GUIDANCE OF

MT. SIJIN TC

ASSISTANT PROFESSOR

- -LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD

678009
August 2023
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CERTIT::-,{TE

This is to certify that the project report titled (A S.tUDy ON
EFFECTIVENESS OF SALES PROMOTIONAL ACTTVITIES
MODERN DISTROPOLIS LTD, ANAKKAYAM,, submitted

Plrrce: Palakked
Dete: o6 [6g I eoz3,

THE

OF

by
Mr. MUHAMMED SUHAIL S (Reg No: LCAVMBA228), a student of fourth
semester Master of Business Administration (MBA) of this college, is a record of
bonafide work carried out by him in partiar furfilrment of Master of Business
Administration under the Universitv of Calicut.

Project guide
Director

\,GA

!

I

-

-

I

EAI LEAD College of Management
Dhoni, Palakkad, Kerala - 67g009

info@lead.ac.in I www.lead.ac.in

Tet : 0491 255 36933T OF MANAGEMENT

I

I

n

-

PATAKKAD . 678 OO9
(n

o
7 t

o C

GE OF

DHON

Ho'

B
-:!
-- rll-nl

t
F



I

-
-

MODERN
DISTROPOLIS

This is to cerrify that Mr. MUHAMMED SUHAIL. S (Regisrrarion No.TCAVN{BA22}) 4th Semester MBA srudent of I_EAD COLLEGE OF\IANAGEMENT, DHOM, PALAKKAD, University of Calicut hadundergone "A study on The Effectiveness of Sares promotionar Activities ofllodern Distropolis Ltd ,, in our company for a period of 60 workingdals and he has successfully completed the project.

e : Anakkayam

': 29th July,2o23
Autlr
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A PROJECT REPORT

On

A STUDY ON MARKET ANALYSIS AND COMPETITIVE

STRATEGIES IN THB MOTORBIKE INDUSTRY WITH

SPECIAL REFERENCE TO MANGATTIL MOTORS,

TIRUR

By

Ms. MUHSINA'C'K

(Reg. No: LCAVMBA060)

Submitted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

(lnder the guidance of

Mr. SIJIN.T.C

ASSISTANT PROFESSOR

LEA]
LEA] COLLEGE OF MANASEI'4E\T

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA 678009

August 2023

i
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This is to ceftif.v that the project report titled "A STUDY ON MARKET

ANALYSIS AND COMPETITIVE STRATEGIES IN THE ]VIOTORBIKE

INDUSTRY WITH SPECIAL REFERENCE TO MANGATTIL MOTOI{S.

TIRI:R submitted b1' NIs. MUHSINA.C.K (Reg No: LCAVMBA060). a stLrdent

ol fbLLrth semester llaster of Business Administration (\'lBA) of this college. is a

recorcl of bonallde uork camied out bl him/her in parlial tulflllment of Nlaster of

Business Administration under the l,Inir ersin of Calicut.
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3suzut(l \r MFlNGFlTTIL
SUEUKI

04/08/2023

MGT/HR/23108- l

CERTIFICATE

This is to certify thot MS, MUHSINA CK (Reg.No:LCAVM8A060) 4rn Semester MBA

Sludent ot LEAD College of monogement, Dhoni.Polokkod hos successfully

compieted her moior projeci work on the topic" A STUDY ON MARKET ANALYSIS

AND COMPETITIVE STRATEGIES IN THE MOTORBTKE INDUSTRY WITH SPECIAL

REFERENCE TO MANGATTIL MOTORS,TIRUR "os o port of the curriculum. She wos

found io be sincere ond enthusiosiic in collecting vorious informotion ond doio

-:quired for the project work- We wish oll success in her future endeovours

=cr Mongottil Motors Pvl Lld

/:''5S

)! r.5 SUZUK!

HRM
0\

o nog er

I Motors Pvt. Ltd,,
'Road, Moochikkal, Tirur, Malappuram Dt.,

= 
- 676307 , Phone:04942 425t99,426L99
mangattilsuzuki@gmail.com, web: www.mangattilsuzuki com
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A STUDY ON IMPACT OF ADVERTISING

EFFECTIVENESS TOWARDS PREETHI SILKS,

PALAKKAD

MT. MUHTHAJ P

(Reg. No: LCA'\,rN48A.229)

Submitted to

UNIVERSITY OF CALICUT

ln partial fuffillment of the requirement for the artard of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

MT. SIVAKUMAR S

ASSISTANT PROFESSOR

Bt

LEA]
LEAD COLLEGE OF

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA 678009

August 2023
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CERTIFIC,{TE

JERSITY CF
CALICUT

This is to certity that the project report titled "A STUDY ON

IMPACT OF ADVERTISING EFFECTIVENESS TOWARDS

PREETHI SILKS, PALAKKAD" submitted by Mr. MUHTHAJ P

(Reg Nor LCAVMBA22g). a stLrdent of tburth serrester Nlester oi

Business Administration (MBA) of this college, is a record of

bonaflde r.r'ork carried out by him in partial firltlllment of Master of

Business Administration under the Universitv olCalicut.
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A REPORT

ON

A STUDY ON BRAND LOYALTY OF THE CUSTOMERS

TOWARDS NUCLEUS LABS AND PHARMACEUTICAL

IN WAYANAD DISTRICT, KERALA.

By

MT. NIGIL V REJI

Reg No: LCAVMBA291

UNIVERSITY OF CALICUT

In partialfulfilment of the requirements for the
award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. A. ASHRAF ALI
PROFESSOR

LEAO COLLE6[ OF I.'AN AG€ T.! E NT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA .67EOO9

August 2023
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CERTIFICATE

This is to certifi, that the project report titled ..A STtrDy ON BRAND LOYALTY
OF THE CUSTOMERS TOWARDS NUCLEI]S LABS AND
PHARMACEUTTCALS IN WAYANAD DISTRICT, KERALA" subrnitted by

Mr. NIGIL V REJI (Reg. No.: LCAVMBA29I). a student of foufth semester

Master of Busiress Administration (MBA) of this college, is a record of bonafide

work carried out by him in partial fulfillment of Master of Business Administration

under the Univelsity of Calicut.
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EA5/al and PHARMAEEUTAA.P
Nucleus Apartment, Kothanoor Dinno, JP Nagar .For The Ailing Humonity...

- 56m76. E-mail : nucleuslabbglr@gmail.com
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To Whom lt May Concern

lhis rs to certify that Mr. Nigil V ReJi (Reg No. LCAVMBA291) 4th
ster MBA student at LEAD College of Management, Dhoni, Palakkad Dist has
ssfully completed his major project work on the topic "A Study on Brand Loyalty of

Customers towards Nucleus Labs and Pharmaceutical Bangalore ,Registered
At Ernakulam Diskict, Kerala" As part of the curriculum. We found him sincere

getic and enthusiastic in collecting various usefull information's and data's required
Oe project work

wish him all success in his future Endeavours

General manager
Nucleus lab& pharmaceuticals

Managing Director
Nucleus la\& pharmaceuticals
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APROJECTREPORT

On

A STUDY ON CUSTOMER BUYING BEHAVIOR OF

ELECTRIC SCOOTERS IN PALAKKADDISTRICT

By

MT.NISHAL RASI K

Regn.No.LCAUMBAl25

Submittedto

TINIVERSITYOFCALICUT
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MASTEROFBUSINES SMANAGEMENT

Underthe Guidanceof

DT.V R NEDUNCHEZHIAN

PROFESSOR
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This is to certif,/ that the project repoft titled "A STUDY ON CUSTOMER

BUYING BEHAVIOR OF ELECTRIC SCOOTERS IN PALAKKAD

DISTRICT'submitted by Mr. NISHAL RASI K (Reg No: LCAUMBAI2S), a

student of fourth semester Master of Business Administration (MBA) of this

college, is a record of bonafide work carried out by him,&er in partial fulfillment of

Master of Business Administration under the University of Calicut.
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TO WEOMSOEITR IT MAY CONCERN

This is to certiff that, Mr. NISHAL RASI K @eg No: LCAIINIBA125)

4th Semester MBA student at LEAD Collcgc of 1\'[anagcmcnt, Dhoni,

Palakkad has accomplished the 60-days major project rvorl< on thc topic "r\

STUDY ON CUSTOMER BTIYING BEHAVIOI]R OF ELBCTRIC

SCOOTERS IN PALAKKAD DISTRICT" as part of thc curricttlum. u'e

found him sincere, mcticulous, cnthusiastic, and rcsult oricnlcd.

Ee has worl(ed \vell as a fragment of the tcam during his tentlrc. Wc tlke

this prospcct to thanl< him and $,ish him lll the best of lucl< in nll his fttturc

endcavours.

Duration of Projcct (rvith AI\{ \\TINGS llonda, From Mly Llth to July 9'r')

For AM Wings Trvo Wheclers (P) ltd.

P

Wings Honda, (A Unit of AM Wings Two-Wheelers Pvt Ltd)

Hondfl

CIN : U50401KL2013PTC034254

Sales, Servlce & Sparss :

50/1A, Adjacent to Subix Park, Nurani, Palakkad Dt., Kerala - 678 004' Mob: 8943799790'

flo. : igOO Pg 1316, e-mail : contact@amwingshonda.com, amwlngshonda@gmall com

o
9
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A REPORT

On

A STUDY ON THE INFLUENCE OF SALES PROMOTIONAL

ACTIVITIES OF PETER ENGLAND, PALAKKAD

By

MR. NISHANDH R

Regn. No: LCAVMBA236

Submitted to

THE TINIVERSITY OF CALICUT

In partial fulfilment of the requirement for the anard of degree of

MASTER OF BUSINESS ADMTNTSTRATION (MBA)

Under the guidance of

DT. BABASAHEB JOGDAI\D

ASSISTANT PROFESSOR

-LEA]
LEAD COLLEGE OF MANAGEMENT DHONI, PALAKKAD,

KERALA,678009

AUGUST 2023

-



CERTIFICATE

This is to certit/ thar the project report titled "A STUDY ON INFLUENCE OF

SALES PROMOTIONAL ACTIVITIES, PALAKKAD" submitted by

Mr. NISHANDH R (Reg No.: LCAVMB A236) a student of fourth semester

Master of Business Administration (MBA) of this college, is a record of bonafide

work carried out by him in partial fulfillment of Master of Business Administration

under the University of Calicut.

E

Project guide l)irector

Place: Palakkad
Date: pq . p$. 'h 2-3

PALAKKAD 678 009

Ae
GC) (n

o

GEOF M

DHONir

I

-

. /\J LL^u vwrovc vr rYrq,,q!,c"iv,'r

Dhoni, Palakkad, Kerala - 678009
info@lead.ac,in I www.lead.ac.in

Tel : 0491 255 3693: MANAGEMENT
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PETER ENGLAND

: 2'd august 2023

TO WHOM IT MAY CONCERN

s to certif that Mr'Nishandh R (LCAVMBA236) final year Master of Business

stration student of Lead college of Management, Palakkad has done a major prqect

TiTIEd"ASTUDYONTHEIMLUENCEOFSALESPROMOTIONALACTIVITIES

R ENGLAND PALAKKAD" in our company premises as part of the curriculum

noticedthatduringtheperiodhehasshownkeeninterestinhisassignmentandwas

ar in attendance.

y name: PETER ENGLAND Division of Aditya Bfula Fashion & Retail Limited

p€rson name: --r.t r I Ar{1 c. /X

on <- ki-. \/\nQ 6 0 t-) g; 6-+w ar<,n & tR

Hi,hiffi,*[]E[$f?[-

Peter England showrooE Crround Floor, Sree Nandanam Arcade Stadium Bypass Road' Pdakkad- 678013

PH: O49l-2932508

hrrmoxnores.eg

lre



A REPORT

On

.{ COMPARATIVE STUDY OF BUYER BEHAVIOUR AMONG VARIOUS

WHEELERS OF MAHINDRA AT MAHINDRA MOTORS, PVT LTD,

PALAKKAD.

By

MR. NITHINRAJ.G

Regn. No: LCAVMBA23S

Submined to

THE T'NIVERSIry OF CALICUT

In partial fulfilment o/ the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the guidance of

DR. A.ASHRAF ALI

PROFESSOR

r

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA, 678009

August 2023



CERTIFICATE

This is to certify that the project report titled "A COMPARATM STUDY OF

BUYER BEHAVIOUR AMONG VARIOUS FOUR WHEELERS OF

MAHINDRA AT MAHINDRA MOTORS, PVT LTD PALAKKAD"

submitted by Mr. NITHINRAJ.G (Reg No: LCAVMBA23S), a student of fourth

semester Master of Business Administration (MBA) of this college, is a record of

bonafide work carried out by him in partial fulfillment of Master of Business

Administration under the University of Calicut.

:)

Project guide Director

Place: Palakkad
Darc: o44hA3

PATAKKAD ' 678 009

7

o
t

O

Gt o F l'/lA

DHON\

C.Al LEAO College ol Management
Dhoni, Palakkad, Kerala - 678009

info(Olead.ac.in I www.lead.ac.in

Tel : 0491 255 3693- Of MANAGEMENT
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mahlndraRlse

is is to certify that Mr. Nithin Raj .G (Reg No. LCAVMBA2381 4'n Semester

student at LEAD College of Management,Dhoni ,Palakkad has

cessfully completed his major project work on the topic " A" Comparative
y of buyer behaviour of various four wheelers of Mahindra at

(Mahindra Group ) as part of the curriculam .He was found to be sincere

enthusiastic in collecting various information and data required for the

ct work .We wish all success in his future endeavours

PBM AUTOMOTIVE LLP
No.2?1404-7 (Old No. '141706-8). Meena Nagar, Kalmandapam, Palakkad. lGrala - 678 001

PALAKKAO T PATTAMBI 
' 

VAOAKKENCHERY

E
.Z
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A REPORT

On

A STUDY ON THE IMPACT OF ORGANZATIONAL CULTURE ON

EMPLOYEE COMMITMENT OF GS AUTO INTERNATIONAL

PVT LTD

By

MT. NITIN BIJU

Regn.No. LCAVMBA23T

Submitted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirement for the award of a degree of

MASTER OF BUSINESS

ADMINISTRATION(MBA)

U{DERTHEGUIDANCE OF

Mr. ARJUN GOVIND

ASSISTANT PROFESSOR

L[A]
LEAD COLLEGE OF MANAGEMEh.T

DHONI,PALAKKAD _ 678009

August 2023
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Project guide
Director
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A. \5
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LOF inG A

G

DPlace: Palakkad .

Dare: oB\oG- lzoz-g

-
-

LEAD Collego of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3699

EAI
{vf{rr

This is to cerrilj/ thar the project report ritred "A sruDy oN THE IMPACT oF
ORGANIZATIONAL CULTURE ON EMPLOYEE COMMITMENT OF GS
AUTO INTERNATIONALS pVT LTD" submitted by Mr. NITIN BIJU
(Reg No: LCAVMBA23T), a student of fourth semester Master of Business
Administration (MBA) of this college, is a record of bonafide work carried out by
him,&er in partial fulfillment of Master of Business Administration under the
University of Calicut.
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F
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PALAKKAD . 678 OO9



trS fiATO NTERNATIINAL LrD.

Dated:11.07.2023

TO WHOM IT MAY CONCERN

This is to certify that Mr.Nitin Biju, student of M.B.A {Reg.no. LCAWIBA23T) of
LEAD COLLEGE OF MANAGEMENT, DHONI, PALAKKAD, has done his
major project titled A sruDy oF IMPACT oF oRGAiyIzATIoNAL
CULTURE ON EMPLOyEE COMMITMENT IN OUR COMpANy from
17.06.2023 to 1r -07.2023. His overal performance during the training period was
excellent. We wish him success in future life.

For GS Auto International Ltd.

o
Y. >b

\
Ratlan Deep I
General Manager- HR

REGD. OFFICE & WORKS: c. S. ESTATE, G.T. ROAD, LUDHTANA-141 010. (tNDtA)
Phone # 91-161-25110mru31415 Fax # 91-161-2510885 \ bbsite # www.gsgroupindia.com

CIN : L34300PBl 973P1C003s01

INIERNATIONAL
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AREPORT

On

A STUDY ON CUSTOMER AWARENESS AND

BEHAVIOUR TOWARDS NEWBORN SCREENING

WITH REFERENCE TO LIFECELL DIAGNOSTICS

By

MT. P C RAMACHANDRAN

Regn. No. LCAVMBA24I

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

DT. SHEENA M S

ASSISTANT PROFESSOR

---

L[A]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA _ 678009

AUGUST 2023



CERTIFICATE

This is to ceftify that the project report titled *A sruDy oN cusroMER
AWARENESS AND BEHAVIOUR TOWARDS NEWBORN SCREENING
WITH REFERENCE TO LIFECELL DIAGNOSTICS,, submitted byMr' P c RAMACHANDRAN (Reg No: LCAVMBA24T), a student of fourrh
semester Master of Busir.ress Administration (MBA) of this college, is a record of
bonafide work canied out by him in partial fulfillment of Master of Business
Administration under the University of Calicut.

Place: Palakkad
Date: Og_ Og_L023

Director
PALAKKAD . 678 OO9

o

!
s,

Ge or

DHON lr

: JF MANAGEMENT

LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

inio@lead.ac.in l.w!,r,v/.lead_ac.in
Tet : O49.i 25b i693

i
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Projei(/side



{ii:Diagnostics
LifeCell

8t812023

-- s is to certify that Mr. P C Ramachandran (Reg No' LCAVMFA241 ) 4th Semester

\t3A studenl at LEAD College of Management' Dhoni' Palakkad has successfully

=-pleted 
his major project work on the topic " A STUDY ON CUSTOMER AWARENESS

A,\D BEHAVIOR TOWARDS NEWBORN SCREENING WITH REFERENCE TO LIFECELL

UAGNoSTICS' as part of the currlculum' He was found to be sincere and enthusiastic in

Electing various information and data required for the project work We wish all success in his

--- - -a endeavors.

Life Cell lnternational

AJAY JAPAMANI
I Center Head I

Lifecell lntemational Pivate Linited ' CIN:LJ

t:r..-rl I..,-,,..,L--I I)-i rii-li-r"l +r^ \1iii\" rd

Goo,l0l

8sl96TN2004PICo5357
;;.,;..; ',,., t N. " r"'r'''lr 6r)nor7

CERTIFICATE



A Project Report

olt

A STUDY ON THE EFFECTIVENESS OF ONLINE
ADVERTISING CAMPAIGN OF INDIAN TERRAIN

By

MT. P SHAMIL NOUSHAD

Reg No: LCAVI\4BA243

THE LTNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of the degree

of the

MASTER OF BUSINESS ADM]NISTRATION

Under the Guidance of

DT. V SMITHA

Assistant Professor

-

LEN f
LfAD C$LL€6T OF FIANAGE'{€NT

LEAD COLLEGE OF MANAGEMENT

PALAKKAD, KERALA-678009

AUGUST 2023

I

I
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r'E I}TIEICATE

This is to certiry that, the project report entitled *A STUDY ON THE

EFFECTIVENESS OF ONLINE ADVERTISING CAMPAIGN OF

INDIAN TERRAIN" submitted by Mr. P SHAMIL NOUSHAI)

(Reg. No: LCAVMBA243), a student of fourth semester MBA of this institution.

is a record of bonafide work carried out by him in partial fulfillment of Master of

Business Administration under the University of Calicut.

42.

lBA

ect

&.v

/+-
Guide <
$xftt h

Director

Place:Palakkad

Date: 18/uu IP'aa

Al LEAD Colloge of Managsmont
Dhoni. Palakkad, Kerala - 6780G)

I

PALAKKAD ' 678 OO9
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(INDIAN TERRAIN) I IN oInN
TE RRRI N

Date: 3'd August 2023

CERTIFICATE

is to certifi that Mr. P SHAMIL NOUSHAD (Reg No. LCAVMBA243) 4th Semester

student at LEAD College of Management, Dhoni, Palakkad has successfully

leted his major project work on thc topic "A STUDY ON THE EFFECTIVENESS

NLINE ADVERTISING CAMPAICNS OF INDIAN TERRAIN" as part of the

lum. He was found to be sincere and enthusiastic in collecting various information

data required for the project work. We wish all success in his future endcavours.

NS
Ind ian Terraln

l t/I0J2{2),Vrchrir &lhrr fd.
Pala!.Lad-678

NS INDIAN TERRAIN

17, 1032-2, College Rd, opp. Abudhabi Residency, Tharekkad, Sultanpet, Palakkad, Kerala 678m1
GST NO: 32AAQFN 2288KlZf

Phone: +91 9746124100

-



A REPORT

On

A STUDY ON CUSTOMER PERCEPTION TOWARDS
INTERNATIONALAND INDIAN BRANDS IN RETAIL

INDUSTRY

MAJOR PROJECT REPORT
B1

PARVATHY B

Reg. No. LCAVMBA065

Submitted to

UNIVERSITY OF CALICUT

In partial fttlfilment of the requirementfor the oward of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

UNDER THE GUIDANCE OF

DT. SHAHBAZ KHAN

ASSISTANT PROFESSOR

-

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD

678009

August 2023



CERTIFICATE

This is to cefliry that the project report titled (A STUDY ON CUSTOMER

PERCEPTIONS TOWARDS INTERNATIONAL AND INDIAN BRANDS

IN RETAIL INDUSTRY" submitted by Ms. PARVATHY B

(Reg No: LCAVMBA065), a student of fourth semester Master of Business

Administration (MBA) of this college. is a record of bonafide work carried out by

her in partial fulfillment of Master of Business Administration under the University

of Calicut.

D
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Project guide Director

Place: Palakkad
o^t,osforfz3
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LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in
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Date: 07 July 2023

PROJECT CERTIFICATE

TO WHOMSOEVER IT MAY CONCERN

is to certi{y that Ms. Parvathy B (LCAVMBA065) pursuing her

A at LEAD College of Management, Dhoni, Palakkad has

pleted the project at Cee Kay & Sons from 25th May 2023 for a
d of 30 days on the topic A Study On Consumer Perceptions

ards International Brands And Indian Brands In The Retail
try with special reference to Cee Kay & Sons in partial
ment for the award of Degree of Master Of Business

rnrstratron.

Wishes,

Cee Kay & Sons

CeeKuy & Sonf
re of Legends

Quallty ]land loom Fabrics

GSTINT
f

uature
.,tt)"

@

@

-g -2811s5, 282255, 2A223 4 C.K Road, Kuthampully P.O.,

Thiruvilwbmala Via
Thrissur Ot., Kerala-680594

ceekayandsons@9mai l.com

www.ceekayandsons.com



A REPORT
On

A STUDY ON IMPACT OF BRAND LOYALTY ON

CUSTOMER SATISFACTION ON STAR PIPES AND

FITTINGS (P) LTD, THRISSUR

By

PRANAVJOSHY

RegNo: LCAVMBA242

Submitted to

UNIVERSITY OF CALICUT
In partiol ful,fillmenl of the requiremenl for the award

of elegree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the guidance of

DR. MUBARAK RAHMAN P

ASSISTANT PROFESSOR

Le Al
LEAO COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA - 678009

AUGUST 2023



CIiR.TIFICATE

'l his is b ccftify rhul thc prolecr report tillcd .,t S.IUDY ON IMPACT OF
BRAND LOYALI'Y ON CUSTOMER SATISFACTION ON STAR PIPES
AND FITTINGS (p) LTD, TI|RISSITR" submitred by pRANAV.IOSHy (Reg
No: LCAVMIIA2I2). a sludcnt ol lburth semestcr. Mastcr. ol. Busincss
Adrrinistralion (MIIA) o.this c.lrcge, is a recorrr of bonatde w.rk carried or"rt hy
lrirr/hcr in paniar tulfiIment of'Mastcr o| I]usincss Adnrinistration under trrc
I Jn ivclsit_v ul Calicut.

Drs
B I) roj cc puI dc

l)ircctor

Place: I,alakkatl
Datc: 6\o\\q-ef)s

PALA(KAD - 678 009
dr
o

o

*

GE OF

OHoNl r

I

-

-

Al LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

!nfo@lead.ac.in I www.lead.ac.in

Tet i 0491 25S 3693
YANAGEMENT

I
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star
PIPES & FITTINGS

e:29.07.2023

CERTIFICATE

is is to certify that Mr. PRANAV JOSHY (Reg. No LCAVMBA242) a student of
BA- LEAD COLLEGE OF MANAGEMENT, DHONI, PALAKKAD, KeTaIa. PRANAV

SHY has accomplished project on "A STUDY ON IMPACT OF BRAND LOYALTY

CUSTOMER SATISFACTION ON STAR PIPES AND FITTINGS (P) LTD,

RISSUR"

has successfully completed 60 days long project on this topic. We found him

cere, meticulous, and enthusiastic & result oriented. He worked well as a

ment of the team during the tenure. We take this prospect to thank him &
h him all the best for his future

wish him all success.

,\,

STAR PIPES & FITTINGS
r{ltl \'-

SHIJU SIVASANKARAN
UARKETING MAI(AGER

Xanjani Road,Ihrissur - 680 003, Kerala, lndia. Tel : 0487 ' 2386762, 3, 4 ( 3 Lines )
Fax :91 - 487 - 2386924. E-mail : mail@starpipes.in Web : www.starpipes.in

I

*
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A REPORT

On

AUTOMOTIVE TNDUSTRY

TRANSFORMATION - A TRANSFER

PRICING PERSPECTIVE WITH SPECIAL

REFERENCE TO KVR TATA PALAKKAD

By

PURUSHOTHAMAN M P

Regn. No.: LCAVMBA244

Submitted to

THE UNIVERSITY OF CALICUT

In partial fitlfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the Guidance of

Mr. V PRAMOD

ASSISTANT PROFESSOR

LEA]
LEAO COLLEGE OF I4ANAGEMENT

LEAD COLLEGE OF MANAGEMENT, DHONI,

PALAKKADKERALA-678009

AUGUST - 2023



PALAKKAD.678 OO9
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G E o F

1EAD colsgle ot fail4Erettr
Dhdi, frb.[ t(6ab - 67gng

info@bad.ac-h I wrvLv. bad.ac. in

lel : o4,g1 255 3d}3

CT,TTTIFICATE

This is to certify that the project report titled "AUTOMOTM INDUSTRY

TRANSFORMATION - A TRANSFER PRICING PERSPECTIVE WITH

SPECIAL REFERENCE TO KVR TATA PALAKKAD" submitted 6y

Mr. PURUSHOTHAMAN M P (Reg No: LCAVMBA244), a student of fourth

semester Master of Business Administration (MBA) of this college, is a record of

bonafide work carried out by him in partial fulfillment of Master of Business

Administration under the University of Calicut.

Director

Place: Palakkad
Date: 6r. t- 2oL9

OF

I
t

i
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TVR, KVR AUTOMOTIVE PRIVATE LIMITED TATA MOTORS

Date: 5-8-2023

TO WHOMSOEVER IT MAY CONCERN

This is to certify that Mr. PURUSHOTHAMAN M P ( Reg No: LCAVMBA244) 4th Semester

MBA Student at LEAD College of Management, Dhoni Palakkad has Successfully

completed his major project work on the topic "AUTOMOTIVE INDUST

TRANSFORMAT]ON - A TRASFER PRICING PERSPECTIVE" iN KVR AUTOMOTIVE PvT.

tTD PALAKKAD as part of the curriculum. He was found to be sincere and enthusiastic in

collecting various information and data required for the project work. We wish all

success in his future endeavors.

s,

s.*.

MANAGER (HR D)

Ema

PUTHUR LINK ROAO JUNCIION
CALICUT BYPASS ROAD

PALAKKAD, KERALA - 678001

,les.pgt@kvrautomotive.com
N No. Us0400K12019PTC060642

GSTIN 32AAHCK9O98A12I

z
Posse

\.
\



A REPORT

On

.{.\ALYZING CONSUMER BEHAVIOR AND MARKETINGSTRATEGIES A CASE STUDY OF MAK BUILDIERS INPERINTHALMANNA, 
KERALA

Dy

RAFI P M

Regn. No.: LCAVMBA293

Submited to

TINIVERSITY OF CALICUT
In partiatfutfiilment 

of tlte requirementsfor the au,ard of degree of
MASTER OF BUSINESS ADMINISTRATION

Under the Guidance qf

Dr. ANIL KUMAR T V

ASSISTANT PROFMSOR

L[/\]
- -IEAD 

COLL!68 OF MA,{AGEI,,1ENI
LEAD COLLEGE OF MAN'AGEMENT

DHONT,PALAKKAD, 
KER,{LA - 678009

August 2023

I
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CERTIFICATE

This is to certill' that the project report tilled *ANALYZTNG CONSUMER

BEHAVIOR AND MARKETING STRATEGIES A CASE STUDY OF MAK

BUILDIERS IN PERINTHALMANNA, KERALA" submitted by

Mr. RAFI P M (Reg No.: LCAVMBA293), a student of lburth semester Master

of Business Administration (MBA) of this college. is a record of bonafide s,ork

carried out by him in partial Iulfillment of Master of Business Administration undcr

the University of Calicut.

Project guide irector
Director

t%?,?i';'3;r"J"I$funffi *

Place: Palakkad
Dare: l+ V\afL9

PALAKKAD . 678 OO9

(O
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o
GE OF

DHO Nl r_

Al LEAD College ot Manag6ment
Ohoni. Palakkad. Kerala - 678009

Tel : 0.491 255 3693
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MAK BUITDERS LLP saLes@makbuitders.in
inf o@makbuitders.in

03 August 2023

CERTIFICATE

This is to certiff that Mr. RAFI PM (Reg No. LCAVMBA293)

4th Semester MBA student at LEAD College of Management, Dhoni,

Palakkad has successfully completed his major project work on the topic

"ANALYZING CONSUMER BEHAVIOR AND MARKETING

STRATEGIES tr'OR MAK BUILDERS IN

PERINTHALMANNA, KERALA " as part of the curriculum.

He was found to be sincere and enthusiastic in collecting various information

and data required for the project work.

We wish all success in his future endeavours.

l
For K Builders

[*t1[;ffi':'"{;f,**

( First Ftoor, Perinthatmanna 1] +91 8943 800 555, +91 9645 690112

\



AREPORT

On

ANANALYSIS ON THE EFFECTIVENESS OF MARKETING

STRATEGIES WITH REFERENCE TO POSITIVE BUSINESS

SOLUTIONS

By

MT. RAHEES KT

t Regn. No.: LCAVMBA245

Submitted to

THE LTNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

MT. SIJIN TC

ASSOCIATE PROFESSOR

LEN ]
LEAD COLLE,GE OF MANAGEMENT

DHONI, PALAKKAD, KERALA-67EOO9

AUGUST 2023

t--------------:=



This is to cer1il.\, that the project report titled *AN ANALYSIS ON THE

EFFECTIVENESS OF MARKETING STRATEGIES WITH REFERENCE

TO POSITIVE BUSINESS SOLUTIONS" submitted by Mr. RAHEES K T
(Reg No: LCAVMBA24S), a student of fourth semester Master of Business

Administration (MBA) of this college, is a record of bonafide work carried out by

him in partial fulfillment of Master of Business Administration under the

LJ niversitl- of Calicut.

Project guide D irec to r

i1

GEOFl

PAIAKKAD

Place: Palakkad

.:GE OF MANAGEMENT
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,ITIVC Opp. P.M.G. Hr. Sec. School, Near Govt. Victoria College, PALAKKAD .tlykOn'
Tel. : 0491 2528 555,2538 555; Cell :98470 38107 powe,,nq rhc Nalo.
email : hykonpositive@gmail.com, www.positiveindia.in,rncrr roluTton,

PS6691Q1ZP

28.07.2023

TO WIIOM SOEVER IT MAY CONCERN

is to certify that Mr. RAHEES KT (Reg. No. LCAVMBA24S) 4th Semester MBA student

LEAD College of Management, Dhoni, Palakkad has successfully completed his major project

on the topic 'AN ANALYSIS ON EFFECTIVENESS OF MAR.KETING

TEGIES' as part of the curriculum.He was found to be sincere and enthusiastic in

ng various information and data required for the project work

rvish all success in his future endeavours.

Positive Business Sol

Tower, Jubilee Jn., Calicut Road, Perinthalmanna Tel :0493 322 3334: Cell .97477 97000,98474 98108

Ongallur,Manjalungal, Pattambi, Ph. 5744498107
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Mr. RAHUL R

Reg. No. LCAVMBA248

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

I.JNDER THE GUIDANCE OF

DT. MUBARAK RAHMAN P

Assistant Professor

LEA]

LEAD College of Management

DHONI, PALAKKAD

67E009

August 2023
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A REPORT

On

A STUDY TO IDENTIFY THE CREDIT RISK MANAGEMENT
oF STATE BANK OF rNDrA (SBr)

By

I
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CERTIFICATE

This is to certify that the project report titled "A STUDY TO IDENTIFY THE

CREDIT RISK MANAGEMENT OF STATE BANK OF INDIA (SBI) "
submitted by RAHUL R Reg No: LCAVMBA248, a student of fourth semester

Master of Business Administration (MBA) of this college, is a record of bonafide

work canied out by him/her in partial fulfi[ment of Master of Business

Administration under the University of Calicut.

Project guide Director

Place: Palakkad
Date:o\c8\ercr).\
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OSBI
B)odlo amf sur8;

',{R-ftq €e i-6
STATE BANK OF INDIA

The bar!kerto every i,.)iEz

Palakkad
04.08.2023

TO WHOMSOEVER IT MAY CONCERN

This is to certify that Mr. Rahul R (Reg No. LCAVMBA248), final year MBA student at LEAD

College of Management residing at Angaraparambu, West Yakkara, Palakkad 678014 has

done a major project work titled "A Study to identify the Credit Risk Management of State

Bank of lndia" in our company premises as a part of the curriculum. We haVe noticed that
duringthe period, he has shown keen interest in his assignment work and was also regular in

attendance.

It is clarified that this certificate is issued without any risk and responsibility on the part of
State Bank of lndia or any of its officials in any respect whatsoever, more particularly either
as guarantor or otherwise. This certificate must be taken as a private & confidential report

Biven by the Bank without prejudice and on the express condition that State Bank of lndia and
its officials are held free bu you from any liability in connection with it.

Yours faithfu lly

*t6IIOT STATE BANK OF INDIA

I
aget
10211)

fusistant General Manager

aao{id&ld.oodrt
.M.Eo'. dold
O.onif.drt ctttu,
.Jrer&ddE
aaco. - 671 0Ol

sR{wq{t{crfrcra
+.+6ftft'r
ir*{ q{ ts
crfiRrrs frr6r
tra - ezaoor

a bank sbi
( €l a9t - ?530367

11.91 - 2501221
-3r .91- 2504554

I o t021llasbi.co.in

RASMEC Pelakkad

State Bank Bulldlng
English Church Road

Palakkad Oistrict
Kerala - 6780O1
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A REPORT

On

"A STUDY ON THE IMPACT OF DIGITAL

TECHNOLOGIES ON TWO WIIEELER FINAI\CE

COMPAIIY WITH REFERENCE TO L&T FINANCE "

By

Mr. RAHIIL R

Reg.No.:LCAVMBA247

Submitted to

TJNIVERSITY OF CALICUT

In partial fuffillment of the requirement for the award of degree of
MASTER OF BUSTNESS ADMTNTSTRATTON (MBA)

Under the Guidance of
Mr. JITH R

ASSISTANT PROFESSOR

-

LEN ]
i i;; :.r.,', :'.'.l'...:,i': iii

LEAD COLLEGE OF MANAGEMf,NT

DHONI P.O.,PALAKKAD,KERALA -67EOO9

August 2023



CERTIF'ICATE

This is to certifu rhat rhe projecr report ritred "A sruDy oN THE IMPACT oF
DIGITAL TECHNOLOGIES ON TWO.WHEELER FINANCE COMPANY
WITH REFERENCE TO L&T FINAIYCE'submirted by Mr. RAHUL R
(Reg. No: LCAVMBA24T), a student of fourth semester Master of Business
Administration (MBA) of this college. is a record of bonafide work canied out by
him in partial fulfillment of Master of Business Administration under the
University of Calicur.

(

Project guide
I)irector

Place: Palakkad
Date: }ls(2-7
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krvkes

To,

The Head of the lnstitution

LEAD College of Management, Dhoni Palakkad, Kerala

Date - L/8/2O23

Sub: - Completion of Project Work

5ir/madam,

This is to certify that Mr. Rahul R a student of MBA- LEAD COLLEGE OF

MANAGEMENT, DHONI , PALAKKAD, Kerala. Rahul R has accomplished project on
-A STUOY ON THE IMPACT OF DIGITAT T€CHNOTOGIES ON TWO WHEELER

FII{ANCE COMPANY " . He has successfully completed 60 days long project on
this topic. We found him sincere, meticulous, and enthusiastic & result oriented.
He worked well as a fragrnent of the team during the tenure. We take this
prospect to thank him & wish him all the best for his future..

ance
a3 f

Srrcerely,

l{anavath Gopal

Area Sales Manager

$ o-J

L&T Finance Limited, Hyderabad Telangana

- \: 803,8rh F{oor, T19- .:-: \4unicipaj No.5 4 156,
:

' ' . '-15 111, 178, 179 and

- r i \:iar, Ginwala Compound,
: :: r Se.underabad - 500003.

taga.ltla qrn(.
15th Floor, P5 Sriian Tech Parl, Prot o.

s2, Elonl otl, sector-v, Sah Lake Gty,
(otk.t. 7oo os1. DisrlLr r{-pargan'J

CiN: U65910wb1SS3RC090810

T+91 zI6212 5OO

€ +s1 22 6212 5553
t (lttlollrarcr.urflt -adri

I
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AREPORT

On

A STUDY ON SOCIAL PERCEPTION TOWARDS EDTECH

AND VISUALIZED LEARNING WITH REFERENCE TO

COGNIZANCE ACADEMY PVT LTD, COCHIN

By

Mr. RAHUL. G

Regn. No: LCAVMBA246

Submitted to

THE LINIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRAIION

Under the Guidance of

MT. SHAHBAZ KHAN

ASSISTANT PROFESSOR

-

LEA]

t

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA_ 678009

AUGUST 2023



a CERTTFICATE

I

This is to certify that the project report titled *A STUDY ON SOCIALPERCEPTION TOWARDS EDTECH AND VISUALIZED LEARNINGWITH REFERENCE TO COGNIZANCE ACADEMY pVT LTD, submittedby Mr. RAHUL. G (Reg No. LCAVMBA246), a student ot. foufth semester
Master of Business Administration (MBA) of rhis college, is a record of bonafidework carried out by him in partiar fulfirment of Mast"r of Business Administration
under the University of Calicut.

ect de

Place: Palakkad
,".'04r4rr1

Director
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NIZANCE

Date 28/712O23

This is to certily that Mr. RAHUL G (Reg no: LCA'r'1\,IBA246), a student of MBA - LEAD

COLLEGE OF MANAGEMENT, DHONI, PALAKKAD, Kerala. RAHUL G has

accomplished project on'A STUDY ON SOCIAL PERCEPTION TOWARDS EDTECH

AND VISUALIZED LEARNING WMH REFERENCE TO COGNZANCE ACADEMY

PVT LTD". He has successfully completed 60 days long project on ttris topic. We found

him sincere, nreticulous, and enthusiastic & result oriented. we take this prospect to thank

him & wish him all the best for his future.

:rrryr.H.tI. I

0E!
Nair (Director)

Edap

Tail.com I subha@

tatrccaca(lcmr. co

rdemv.com

tnttia I tt,lo I Srurti Arahia I Onrau I q"tu" ! Kurvait I Bahrain

o

CERTIFICATE
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A Project Report

on

" A study on the aspects regarding the development of
Medical footwear with reference to Win Heels Ltd .6

By

RAM KIRAN P

LCAVMBA249

Submitted to

THE UNMERSIryOF CALICUT

In partial fulfilment of the requirements for the award of the degree of the

MASTER OF BUSINESS ADMINISTRAIION

Under the Guidance of

Mr. Jith R

LEN ]
LEAD COLLEGE OF MANAGEMENT

AUGUST 2023
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CERTIFICATE

3F

This is to certiry that the proiect report titled "A study on the asPects regarding

the development of Medical footwear with reference to Win Heels Ltd"

submined by Mr. RAM KTRAN P (Reg No: LCAVMBA24g)' a student of fourth

semester Master of Business Administration (MBA) olthis college' is a record of

bonafide work carried out by him in partial fulfillment of Master of Business

Administration under the University of Calicut'

Proiect guide Directoi

Place: Palakkad
Dare: Og lO9lZOZI

PALAKKAD . 678 ClO9
o o

)

G E o MA

DHON\

-:A] LEAD C{rlose ol Managomsrfi

Dhoni. Palakkad, Kerala - 678009

Tel : 0491 255 3633

\NAGEMENl
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KSIOC lndustrlal Estato, Kinalur, 8alussery, Kozhlkode.673612, Kotals. Ph: 0495'27t10097' 9387423841

E mall : winhsrlsOgmall.com, Web : wulY'wlnh'Gl3'Gom

GSTIi{ : 32ALEPBt873HlZJ

}IGGLS
irrt N forcoost

CR/MCP FOOTWEAR MANUFACTURING COMPANY

CERTIFICATE

is to certifythat Mr. RAM KIRAN P (Reg No. LCAVMBA?49)

Semester MBA student at LEAD College of Management,

ni, Palakkad has successfully completed his maior proiect

on the topic "A STUDY ON THE ASPECIS THE REGARDING

E DEVELOPMENTOF MEDICAL FOOTWEAR WITH REFERENCE

WINHEELS Ltd" as part of the curriculum. He was found to
sincere and enthusiastic in collecting various information

data required for the project work. We wish all success in

future endeavors.

Babu

r

!

Ed-

,5.t J'&

HEALTHY FAMILY HAPPY FAMILY
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A REPORT

On

A STUDY ON VARIOUS IMPACTS WITH THE CHANGE IN

OPERATIONS SOFTWARE WITH REFERENCE TO MIDDLE EAST AUTO

PARTS PVT LTD, TRIVANDRUM

By

Mr. RAM MOHAN M

Reg .1Vo. LCAVMBA'250

Submitted to

UNIVERSITY OF CALICUT

ln partial fulJilment of the requirement.for the award ofdegree of

MASTER OF BUSINESS ADMINISTRATION

UNDER THE GUIDANCE OF

-LEA]
LEAD COLLEGE OF MANAGEMtrNT

DTIONI,PALAKKAD _ 678009

AUGUST 2023

I

-

Mr. Ranjith Karat

ASSISTANT PROFESSOR



LEAD Coll€ge of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in i www.lead.ac.in

Tel : 0491 2SS 96933F MANAGEMENT

-

I

PATAKKAD . 078 OO9

CERTIFICATE

This is to certi8, that the project report titled "A STUDY ON VARIOUS

IMPACTS WITH THE CHANGE IN OPERATIONS SOFTWARE WITH

REFERENCE TO MIDDLE EAST AUTO PARTS PVT LTD,

TRMNDRUM" submitted by Mr. Ram Mohan M (Reg No: LCAVMBA2S0),

a student of fourth semester Master of Business Administration (MBA) of this

college, is a record of bonafide work carried out by him in partial fulfillment of

Master of Business Administration under the University of Calicut.

t
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F lvlA Director
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N\ 1

Place: Palakkad
Date: as-)a,*)Z_oz_3
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MIDDLE EAST AUTO PARTS PRIVATE LIMITED
695001, TRIVANDRUM, KERALA, INDIA

Email: middleeastautos@gmail.com Tel: +91-813A954126

Date:04-08-2023

CERTIFICATE OF COMPLETION

TO WHOM SO EVER IT MAY CONCERN

This is to certify that Mr. Ram Mohan M (Reg.No: LCAVMBA2SO) has satisfactorily
completed the project titled " A STUDY ON VARIOUS IMPACTS WITH THE CHANGE
IN OPERATIONS SOFTWARE WITH REFERENCE TO MIDDLE EAST AUTO PARTS
PVT LTD, TRIVANDRUM, as a part of the MBA in Finance and Marketing curriculum at
LEAD College of Management, Palakkad.

Project Duration: 60 Days

Throughout the project, Mr. Ram Mohan M demonstrated a high level of commitment,
exceptional work ethic, and profound dedication to achieving the project's objectives.
His keen attention to detail and analytical skills enabled him to make valuable
contributions to the organization.

We acknowledge his remarkable performance, which exceeded expectations, and
commend him for successfully delivering the project within the specified timeframe.

This Certificate is awarded to Mr. Ram Mohan M as a testament to his
professionalism and diligence in project execution.

ngratulations on your well-deserved success!

Sincerely,

P ra nav. Sa ha d eva n
Branch Manager
.MIDDLE EAST AUTO PARTS.PVT.LTD
1'tfloor of Hatch Spaces Building, near Bank of Baroda Sasthamangalam
Trivandrum, Kerala Pin: -695010
+91 8138954126
niddleeastautos@omail.com



A PROJECT REPORT

On

A STUDY ON CUSTOMER PERSCEPTION TOWARDS

TVS MOTORS WITH SPECIAL REFERENCE TO

PRINCE MOTORS, ANGADIPPURAM

By

MT. RAMSHEED T

(Reg. No: LCAVMBA25l)

Submitted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

DT. BABASAHEB JOGDAND

ASSISTANT PROFESSOR

LEA]
LEAD COLLEOE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA 678009

August 2023
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LEAD Colbge ot 
'iianaBrn€rnDhora, H(llad, K€rara- 67s(}9

irfo@lead. e.in I www.lead.ac.in

Tel : (X91 255 36*l
3T OF MANAG€MENT

CERI IFICAl'E

REFERENCE TO PRINCE MOTORS, ANGADIPPURAM" submitted by

Mr. RAMSHEED T @eg No: LCAVMBA2SI)" a student of fourth semester

Master ol Business Administration (MBA) of this college. is a record of bonafide

work carried out by him in partial fulfitlment of Master of Business Administration

under the University of Calicut.

Pro-l ect guide Director

\GA

,,

Place: Palakkad

EAI

-

This is to ce*i\ tha\ the pro\ect reeo( li{ed "A STUDY ON CUSTOMER

PERSCEPTION TOWARDS TVS MOTORS WITH SPECIALl
E']n

I
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ORISED MAITI DEALER

on.9*.L:..?.7.:.!.1

CERTIFICATE

This is to certify that MR.RAMSHEED .T (Reg No-
LCAVMBA2S1 ) Student of MBA in LEAD COLLEGE OF
MANAGEMENT has successfully completed the project A STUOY
ON CUSTOMER PERCEPTION TOWARDS TvS MOTORCYCLE
WITH SPECIAL REFERENCE TO PRINCE iTOTORS from Prince
TVS (AttlD FOR TVS MOTOR COMPANY) Perinthalmanna branch
with a project duration of 60 days.

During this tenure we found honesty in his works and character
and conductfound good. We wish him all success in his future
endeavours.

FOR PRI E AMD FqB^ry-S MOrOR COMPANY)
MOTORSFor,

(A Pvt L!.)

q
fbrqr(}ntet'thl

HANAGER (HR&ADMtN)

l0sl,CalicutRoad,Kunthipuzha,Mannarkkad,Palakkad,Kerala-678582I No

A Unit of Al Emmaar Automobile Pvt' Ltd'

t,

F!

RATHEESH.K
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APROJECT REPORT

On

A STUDY ON EFFECTIVENESS OF SALES

PROMOTION STRATEGIES ON

DEALERS/DISTRIBUTORS WITH REFERENCE TO

KAMCO

By

Ms. RANJANA JAYAKUMAR

REGNO: LCAVMBA066

Submitted to

THE LTNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of the degree of

MASTER OF BUSINESS ADMIMSTRATION

Under the Guidance of

DnANILKUMART.V

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKK{), KERALA -678009

AUGUST 2023
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This is to cerri& that the project report titred *A sruDy oN
EFFECTIVENESS OF SALES PROMOTION STRATEGIES ON
DEALERS/DISTRIBUTORS WITH REFERENCE TO KAMCO'
suhmified by Ms. R.{NJANA JAYAKUMAR @eg No: LCAVMBA066), a
studenr of fnrrrrh remester lt{actor of Bucincss Admiuistratiu, (rvIBA) of rhrs
college, is a record of bonafide work carried out by her in partial fulfillment of
lvlaster of Business Admrnrstratron under the lJnivenity of Calicut.

Project guide
Dlrector

FoG e AIV

o
s.o

OHCN \r_

Place: Palakkad
Date: g. e. ,o 29

PALAKKAD.678 OO9

LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

rnfc(4lead ac.in I w,,r,/w.lead.ac.rn

Tet : 0491 255 3693
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,(grArrc
l(erolo Rgro Mochinerg Corporotion Ltd.

(A Govomment of Kerala Underlaking)
Regd. Ofice : Athanl - 683 585, Emakulam Dbtrict, Kerala, lndia

Phone : (0091) 0184 247430'l (5 Lines), 2475041, Fax : (0091) 0484-2474589
E-Mail : mail@kamcoindia.com, Website : www.kamcoindia.com

CIN :U29211K1 1973 SGC0O2492

is to certify that Ms RANJANA JAYAKUMAR (Reg No. LCAVMBA066) 4th

ter MBA student at LEAD College of Management, Dhoni, Palakkad has

sfully completed her maior project work on the topic " A STUDY ON

CTI OF SALES PRoMoTION sTRA TEGIES ONVENESS

ERS/DISTRIBUTORS IVITH REFERENCE TO KAMCO" as part of the

'c-ulum. she was found to be sincere and enthusiastic in collecting various

tion and data required for the project work. We wish her all success in her

endeavours

H sfmon MANAGER (HR)

Phono

Phon€
Phono

Phone

Phone

o4u - 2474301

0491 - 2567253
o4a4 - 2555m1
0480 - 2892506
0490 - 2366695

(0091)

(0091)
(0091)

(0091)
(0o91)

E

CERTIFICATE

Faclon6s el At'Eni . 683 505, Erflakulam Dblticl, Kecla

loq*odo - 672 621, Pahkkad Dbrid, lGrala

Kalarus!.ry - 683 10S, Emskulsn o&trid, lcrsla
Mah - @3 732, Ihrire, oi8lrict, l(rab
Vatyawlidl8m . 670 643, Kannur Distil, K6rtlat









A PROJECT REPORT

On

A STUDY ON TRAINING PROGRAMS AND THEIR
IMPACT ON EMPLOYEE PERFORMANCE WITH
REFERENCE TO MALABAR CEMENTS LIMITED,

WALAYAR

By

Ms. RAVEENA RAJAN

Regn. No. LCAVMBA068

Submitted to

THE UNIVERSITY OF CALICUT

ln partial fulfillment of the requirements /br the award of the
degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance oJ'

DT. S A SURYAKUMAR

ASSISTANT PROFESSOR

-

LEA]
LEAD COLLEGtr OF MANAGEMENT DHONI P.O..

PALAKKAD, KERALA -678009

AUGUST 2023
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This is to certify that the project repofl titled "A STUDY ON TRAINING

PROGRAMS AND THEIR IMPACT ON EMPLOYEE PER'FORMANCE

WITH REFERENCE TO MALABAR CEMENTS LIMITED' WALAYAR"

submitted by Ms. RAVEENA RAJAN (Reg No: LCAVMBA068)' a student of

foufih semester Master of Business Adn.rinistration (MBA) of this college' is a

recordofbonafideworkcarriedorrtb-vherinpartialfulflllmentofMasterof

Business Administration under the University of Calicut'
r)
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eoslD r3cog, OC(6)SlScolU CIN: U26941K1 1978SGC002975

oer6rucd mnonfini eJlo1gru5

ffi ffi158
(ao1 caog fiuddocd (Tuncd(r)o)

M[L[B[R CEMENTS LIMITED
(A Government of Kerala Undertaking)

2710712023

RclPRuTssl2O23

is is to certify that Ms. Raveena Rajan (REG NO :LCAVMBA068) 2ND year
student of Lead College of Management, Palakkad completed her

ect" for 30 days from L9.06.2023 in M/s Malabar Cements Ltd,
layar, Palakkad, Kerala, as partial fulfillment of her course curriculum.

For Malabar Cements Ltd

,/e.il

Rogistered Office & Work8:
Walayar - 678 624, Palakkad District, Kerala, Telephone : 0491-2863600, 0491-2862373n4, Fax: 049'l-2862230

Cement Grlnding Unit:
Pallippuram, Cherthala - 688 1, Alappuzha District, Kerala. Telephone: 0478-2552'186. 2553967. Fax M78-2553688

Email : ro@malabarcements.com, website: wwwmalabarcements.co.in GSTIN :32AABCM58l4Cl22
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On

A STUDY ON CUSTOMER PERCEPTION TOWARDS

THE FINANCIAL PRODUCTS OF HEDGE

EQUITIES

By

MS. RESIIMARAJ E R

Regn.No. LCAVMBA069

Submitted to

TINIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESSADMiNISTRATION

(]NDER THE GUIDANCE OF

Dr. ANIL KUMART V

ASSISTANT PROFESSOR

L[A]
LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAD, KERALA - 678009

AUGUST 2023

AREPORT



CERTTFTCATE

This is to cer1if, that the project report titled "A STUDY ON CUSTOMER

PERCEPTION TOWARDS THE FINANCIAL PRODIICTS OF HEDGE

EQUITIES" submitted by Ms' RESHMARAJ E R (Reg No: LCAVMBA069)'

a student of fourlh semester Master of Business Administration (MBA) of this

college, is a record of bonafide work carried out by her in partial fulfilhnent of

Master of Busilress Administration under the University of Calicut'

Project guide

Place: Palakkad
Date: $' g' lD'-)

Directol

A
LEAD College ot Management

Dhoni, Palakkad, Kerala - 678009

inlo@lead.ac'in l www lead ac rn

Tel : 0491 255 3693
-
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PROJECT COMPLETION CERTIFICATE

llis is to certify that Ms. RESHMARAJ E R (Reg No - LCAVMBA06g) (Hedge ID

- HSAE003747),4th Semester MBA student from LEAD COLLEGE OF MANAGEMENT'

DHoNl,PALAKKADhassuccessfullycompletedherProjectstudyatHedgeEquitiesLtd.,

Cochin in the topic "A STUDY ON CUSTOMER PERCEPTION TOWARDS THE

IDIANCIAL PRODUCTS OF HEDGE EQUITIES"' During the project study' she was

otposed to the various activities of our Marketing Department'

Duringtheproject,ReshmarajERdemonstratedinterpersonalandcommunicationskills'Her

rerlormanceexceededexpectationsandshewasabletocompletetheprojectstudysuccessfully

,]]11C

T'e at Hedge Equities Ltd., wish her all the very best in her future endeavors

F,..r Hedge Equities Ltd

oUi E<,

&"
tlJ
o
o

l' #osA o

clN: U6599oMH20O7PLC176B66

-EG---'-.-_ 
HEDGE EQUITIES LIMITED

):B3o2Tradesquare,lvehracompound'NearDSKMadhuban'sakinakaKuriaRoad'AndheriEasl'Mumbai-4o0072
:e Office: Hedge House, Mamangalanr' Kochi - 682025' l<erala' lndia I Phone; O4B4 6BO4AC' 934931?345
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AMAJOR PROJECT REPORT

On

EI\HANCING ONLINE PRESENCE: LEVERAGING

MART(ETING STRATEGIES FOR

ARROW HEAD(UNITED ARAB EI{IRATES)
By

Ms. RESHMI BENZIGAR PETER

Regn. No. : LCAVIV{8A070

Submitted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of

degree of

MASTER OF BUSINESS ADMIMSTRATION (MBA)

Under the Guidance of

Dr. Babasaheb Jogdand

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF

MANAGEMENT DHONI,

PALAKKAD, KERALA-6780O9

AUCUST 2023



CERTIFICATE

This is to certiry that the project report titled "ENHANCING ONLINE

PRESENCE: LEVERAGING MARKETING STRATEGIES FOR

ARROW HE,,ID (IINITED ,\IL,tB EI\IIIIATEE)' subnritte.l Ly

MS. R-USHMI BENZIGAR PETER (Reg No: LCAVMBA0TO), a student of

fourth eemoater lr{octor of Burincss Administration (MDA) of this collegc, is a

record of bonafide work carried out by her in partial fulfillment of Master of

Business Administration under the University of Calicut.

@
Project guide Director

Place: Palakkad
Dale: 0K. oB 2423

PATA((AO
6/8 009

rn
-

o

DHoNl r
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rAl LEAD College ot Management
Dhoni. Palakkad,

info@lead.ac.tn I www.lead.ac.ln

Tel : 0491 255 3693
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Arrow Head Manatement Services LLC
Dubai. LJnited Arab Emirates

www.arrowhead.ae

info@arrowhead-ae

This is to acknowledge that Miss Reshmi Benzigar Reg. No - LCAVMBAOTO, a final
s€mester student in the MBA program at L-ead College of Management, has

stndowed our team to research and complete her dissertation.

The topic for her research "Enhancing Online Presence leveraging Digital
Marketing Strategies for Arrow Head (United Arab Emirates)" was completed

under Ms. Sunitha Edward, Co-Founder ofArrow Head Management Services

Ll-C, for 6O days.

Rcshmi Benzigar was a delight to have, we wish her all the best in her future
tndeavors.

Sincerely,

-,1 crLr -B
l'l'r'..'t'
ARROl,llltt 0 i,ltllrrCilittlli S[R]lI cts L.L.c

O Bor No 115037 OIJBAI .U AE
P

Slmitha Edward
Co.Founder
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A MAJOR PROJECT REPORT

()n

A STUDY ON EFFECTIVENESS OF SALES PROMOTIONAL

ACTIVITIES IN INFLUENCING CONSUMER BEHAVIOUR

WITH SPECIAL REFERENCE TO KPL OIL MILLS (P)LTD,

IRINJALAKUDA

Bv

Ms. RESHNA K R

Regn.No. LCAVMBA0TI

Submitted to

THE LNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the avard of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance o/

DT. SANGEETHA P

ASSOCIATF, PROF'ESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAD - 678009

AUGUST 2023
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I Al LEAD Co[egE ot MqnagBm€rn

Dhori, Falal*ad, xsala - 678{xB
info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
CT MANAGEMENT

CERTIFICATE

EFFECTIVENESS OF SALES PROMOTIONAL ACTIVITIES IN
INFLUENCING CONSUMER BEHAVIOUR WITH SPECIAL

REFERENCE TO KPL OIL MILLS PVT LTD, IRINJALAKTIDA'

submitted b1 Ms. RESHNA K R (LCAVMBA0TI), a student ol tburth semester

Master of Business Administration (MBA) of this college. is a record of bonafide

work carried out by her in parfial fult'illment of Master of Business

Administration under the University of Calicut.

Project guide Director

Place: Palakkad
Date: 6. g.z4LZ

PATAKKAD ' 6?8 OO9
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KPL OIL MILLS (@@
PRIVATE LIMITED FM 8r 083

Regd. Office & S/o*s r PB. No.2, Kodungollur Rc'od, lriniolokudo - 680 l2l. Xerolo. Ph : 0480-2825222.999580153I -32

lef: KPL/PROJ /828 /R-Ol2 /OB-2O23 08.08.2023

CERTIFICATE

This is to certify that Ms. RESHNA K R, (Register Number:
lCAyggagrl) from LEAD COLLEGE OF MANAGEMENT, DHONI,
PAIAKKAD, have successfully completed a project on.A STUDY
Oil EFFECTIVENESS OF SALES PROMOTIONAL ACTIVITIES IN
II{FLUENCING CONSUMER BEHAVIOUR WITH SPECIAL
IEFERENCE TO KPL OIL MILLS (PW) LTD, IRINJATAKUDA,
during the period from June 1Ou'2023 to Juty 20th 2023 at our
]lead Office at Irinjalakuda.

FfKlfslL MILLS o

SignatoryFtfi-ori

CIN r Ul5l42Ktl983PTC003685 vlsit us ol www. kollndlo.corr
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AREPORT

On

A STUDY ON THE CUSTOMERS PURCHASING PATTERNS OF

PAINTS WITH REFERENCE TO TURBOLUX PAINTS IN

ERNAKULAM DISTRICT. EMPIRICAL EVIDENCES

By

Mr. RITTO NS

Regn. No: LCAVMBA253

Submitted to

TINIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. ANIL KUMAR.T.V

ASSISTANT PROFESSOR

Lffi${3
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD.678OO9

August 2023
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EAI LEAD College of Managemeit
Dhoni, Palakkad, Kerala - 678009

into@lead.ac.in I www.lead.ac.ln

Tel : 0491 255 3693

CERTIFICATE
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-oA Proj ect guide GEOF Y

DHON

A Director
G

(.)

o PALAKKAD.678 OO9

)

((\

I
\t

E:
tsd

:III!C* OE MANAGEMENT

@
tbD

This is to certifi that the project reporl titled "A STUDY ON THE CUSTOMERS

PURCHASING PATTERNS OF' PAINTS WITH RXFERDNCE TO

TURBOLUX PAINTS IN ERNAKULAM DISTRICT- EMPIRICAL

EVIDENCES" submitted by Mr. RITTO NS (Reg No: LCAVMBA253), a

student of fourth semester Master of Business Administration (MBA) of this

college. is a record of bonafide work carried out by him in parial fulfillnrent of

Nlastcr ufBusiuess Adnriuistlatiou undcr thc Universitl of Calicut.

d/

Place: Palakkad
Date:o6toAIe"-t:
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2nd FIoor, CK Tower, Pottombi Rood,

Edoppol, MoloPPurom, 679 576 Kerolo

CERTIFICATE

ry that Mr RITTO N S (Re ot) No LCAVMBA2 a
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project duration was 60 daYs'

a---=:. :.. :uccess in his future endeavours'

lur Paints Pvt. Ltd
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A REPORT

On

A STUDY ON THE FACTORS AFFECTING

CATEGORIES AND ITS PROSPECTS IN MODERN

TRADE WITH REFERENCE TO ITC PRODUCTS

By

Ms. RIYA P R

Regn. No: LCAVMBA0T3

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidonce of

DT. SHEENA M S

ASSISTANT PROFESSOR

LEA]
LIAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA .678009

August 2023
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TO WHOMSOEVER IT MAY CONCERN

s to certify that Ms. RIYA P R (LCAVMBAI73) fourth semester MBA student of LEAD

GE OF MANAGEMENT, University of Calicut has successfully completed her project work at

ur Distributors , Palakkad, Kerala with the title "A STUDY oN FAcToRs AFFECTING

GORIES AND ITS PROSPECTS lN MODERN TRADE WITH REFERENCE To ITC PRODUCTS" for a

d of 50 days in Partial fulfllment of her course curriculum.

$
la'

I
Distr rfol s

+I
TORS

I

ALAT'HUR DISTRIBUTORS
39/1400 (3), Robinson Rood
Otl Mission School Junclion
Polokkod - 678 014, Kerolo

Tel : 0491 -2510167, 2500377
E-moil : ololhurho@gmoll.com
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A REPORT

ON

A STUDY ON MANPOWER TRAINING AND

DEVELOPMENT FOR IMPROVING

PRODUCTIVITY AT USHA

INTERNATIONAL, ERNAKULAM

BY

Ms. RIYA BABU E
Reg. No. LCAVMBA0T2

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of degree of
MASTER OF BUSINESS ADMINISTRATION(MBA)

Under the Guidance of

Mr. BALAMOUROUGANE R

ASSOCIATE PROFESSOR

E

LEA]
I,TAO COTITGT OF MANAGTMTNI

LEAD COLLEGE OF

MANAGEMENT DHONI,

PALAKKAD

678009

AIIGIIST 2023
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This is to certify that the project report titlcd "A STUDY ON MANPOWER

TRAINING AND DEVELOPMENT FOR IMPROVING PRODUCTIVITY

AT USHA INTERNATIONAL LIMITED, ERNAKULAM" subrniued by

Ms. RIYA BABU E (Reg No: LCAVMBA0T2). a student of fourth semesler

Master of Business Administration (MBA) of this college. is a record of bonaflde

work carried out by her in partial fullillment of Master of Businoss Administration

under the University ol Calicut.

Proicc

^\J9u\2
t guidc I)ircctor

I
,

Place: P

Date:
alakkad

PATAKKAO . 678 OO9

DHON\

o.

G

o

EOFM4

OF MANAGEMENT

I

EAI LEAD Collegp ot ManagEment
Dhonl, Palakkad, Karala - 678009

intc@lsad.ac.in I www.lead.ac.in

Tel : 0491 255 3693

D.

CFRTtrIIICll'I'E

t--

I
I
-=t
rlJ,l



-

-

-

tr8tr @
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TO WHOMSOEVER IT MAY CONCERN

This is to certify that Ms. Riya Babu E (Reg. No. LCAVMBA0T2)
4th semester MBA student at LEAD College of Management,
Dhoni, Palakkad has successfully completed her major project work
on the topic "A STUDY ON MANPOWER TRAINING AND
DEVELOPMENT AS A TOOL FOR IMPROVING PRODUCTIVITY
AT USHA INTERNATIONAL LTD." as part of the curriculum.

She was found to be sincere and enthusiastic in collecting various
information and data required for the project work. We wish her
success in all his future endeavours.

For Usha lnternational Limited,

G.S R
Sales & ministration Head

Lrd., Door Nos. 66/4971 (A3),(A6),(M), 7h Floor, Alapatt Heritage uilding

.,1

I
Ernakulam- 682 035, Kerala,
Office Surya Kran uilding,

(0484 4 48 62 To 67 E-mail ernakulam@u
Kasturba Gandhi Marg, Ne!r 0elhi

T
B

=porate@usha.mm, 
wuw.usha.com, http://care.usha.com

7o
F
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.do
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I

Trads Mark of USHA INTERNATTONAL LIO,

0 001

sha.com
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A REPoRI'

On

A STUDY ON BRAND AWARENESS OF KERALA

FEEDS LIMITED WITH SPECIAL REFERENCE TO

THRISSUR DISTRICT KERALA

By

MT ROHITH CHANDRAN K

Regn. No. LCAVMBA254

Submitted to

THE LINIVERSITY OF CALICUT

In partial fuffilment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. BABASAHEBJOGDAND

ASSISTANT PROFESSOR

LEN ]
LEAD COLLE(;E OF MANAGEMENT

DHoNI P.O., PALAKKAD, KERALA .678009

AU(;UST 2023
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Al LEAD College ol Management
Dhoni, Palakkad, Kerala - 678009

rnfo(o)1ead.ac.in I wt,/w.lead.ac.in

Tel : 0491 255 3693
\NAGEMENT

CER'I.IF!CATE

j

This is to certiry that the project report titled "A STUDY ON BRAND

AW.{RENESS OF KERALA FEEDS LIMITED WITH SPECIAL

REFERENCE TO 'fHRISSUR DISTRICT KERALA" submitted by

Mr. ROHITH CHANDRAN K (Reg No: LCAVMBA254). a student of lourth

sem€ster Master of Business Administration (MBA) of this college. is a record of

bonafide work caried out by him in partial fulfillrnent of lVlaster ol Business

Administration under the Universi8 of Calicut.

Project guide I)irector

Place: Palakkad
Date: gb. a$ ?-/?
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PATAKKAD , 678 OO9



KERALA FEEDS LTD.
(A GOVERNMENT OF KERALA UNDERTAKING)

KALLETTUMKARA. 680683, THRISSUR DIST., KERALA

I
ts4te6(A\2 '//a?/23 04th August 2023

is to certif, that Mr. Rohith Chandran (Reg No. LCAVMBA254) MBA

of Lead College of Management Dhoni, Palakkad has completed his

ect Work in this Company under the topic "A Study on Brand Awareness

Kerala Feeds Ltd, with Special Reference to Thrissur District, Kerala"

the period from 01.06.2023 to 31.07.2023. This certificate is issued

Iing him to keep in project report"

KERALA FEEDS LTD.

$Pva
MANAGTR (P&A)
MANAGING DIRECTOR

ei

a a

€

+

Regd. Ofilce : Kallettumkara - 680 683, Thrissur District
Phone : (00 91 480) 2713550, 2713554 Fax : (O4gOl ZTZO194

E-mail :support.kf,@kerala.gov.in Website :www.keralafeeds.com

latsgssccoogs2l csr No.32AAAcK9796N1zr
I

TO WHOMSOEVER IT 1VIAY CONCERN

D}









A PROJECT REPORT

On

EVALUATION OF THE AWARENESS AND
ACCEPTABILTTY OF FEDERAL BANK GOLD LOANS

AMONG THE GENERAL PUBLIC IN KERALA

B.r'

MT. ROSHAN ABRAHAM MANOJ

Reg. No. LCAVMBA255

Submitted to

THE UNIVERSITY OF CALICUT

In partialfiifilment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance o1

DT. BABASAHEB JOGDAND

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI. PALAKKAD - 678009

AUGUST 2023



CERTIFICATE

This is to ceftiry that the project report titled *EVALUATION OF THE

AWARENESS AND ACCEPTABILITY OF FEDERAL BANK GOLD

LOANS AMONG THE GENERAL PUBLIC IN KERALA" submitted.by

Mr. Roshan Abraham Manoj (Reg No.: LCAVMBA255). a student of fourth

semester Master of Business Administration (MBA) of this college. is a record of

bonafide work carried out by him in partial fulfillment of Master of Business

Administration under the Universitv of Calicut.

Project guide Director

Place: Pahkkad
Date 08. or' 20' ?

PALAKKAD . 678 OO9
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FEDERAI. BANK

CERTIFICATE
oF PROIECT

RoshartAbraham Manoj
This is to certify thot

Studeni of MSA, LEAD Co ege of Manogement, Polokkod hos done
his prcject wor* in Mqketing Deportment ot the Bank for the period
f'om 15.C6 2423 b 31.07.2023. fhe topic fcr the project work wos
"Evcluation of the Awdreness and Acceptablity of Federal Bonk Gold
Loons omoftg the Aenerol Public'.

Roshon Aorofidm llonoj hos demonstroted keen interest during the
period of his project work in the Bonk

Kiron N
Associote vice President

Greot
Ploce
TO
Work.
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AREPORT

On

TIIE STUDY ON TECHNICALANALYSIS OF SELECTED

STOCKS OF OIL AND GAS SECTOR WITH SPECIAL

REFERENCE TO ANGEL ONE LTD, PERUMBAVOOR

By

Ms. SALU KURIAKOSE

Regn. No.: LCAVMBA0T5

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

MT. RANJITH KARAT

ASSISTANT PROFESSOR

c:i1:li..-

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA- 678009

August 2023
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[.EAD College of Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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CERTIFICATE

^(G
Project guide

Place: Palakkad
Date:

f)irector

oa.loelzots

E

t

_En l

This is to certifi that the project report titled "THE STUDY ON TECHNICAL

ANALYSIS OF SELECTED STOCKS OF OIL AND GAS SECTOR WITH

SPECIAL REFER"E,NCE TO ANGEL ONE LTD, PERUMBAVOOR"

submined by Ms. SALU KURIAKOSE Reg No: LCAVMBAo75, a student of

fourth semester Master of Business Administration (MBA) of this college, is a

record of bonafide work carried out by him./her in partial fulfillment of Master of

Business Administration under the University of Calicut.

t--!' 
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.''-il AngetOne
o4th July 2023 .

This is to certifu that Ms Salu Kuriakose (Reg. No: LCAVMBA0TS), Final

Year MBA - Finance student of LEAD College of Management, Palakkad

ers 1ty of Calicu0 succe SS fu1 ly comp Ieted her proJ ect work on the topic

.TIIE STUDY ON TECIINICAL ANALYSIS OF SELECTED STOCKS

OIL AND GAS SECTOR" for a period of 60 days at our franchise office,

bavoor, Ernakulam in partial fulfilment for the award of the degree of

TERS OF BUSINESS ADMIMSTRATION (202t-2023).

was found to be sincere and dedicated towards her project work assigrred to

*ish all success in her future endeavour.

I
t t{

Partner, I
One Ltd

Angel One Stock Broking

GK Pillai Road, L P School Rd, near Govt Girls, Perumbavoor, Kerala - 683542

att.r

I

TO WHOMSOEVER IT MAY CONCERN

tsr.









AREPORT

On

STUDY ON ASSET AND LIABILITY MANAGEMENT

WITH SPECIAL REFERENCE WITH NIRAPARA

By

Regn. No. LCAVMBA256

Submitted to

UNIVERS1TY OF CALICUT

In partial fulfilment of the requirement for the award of a degree

of

MASTER OF BUSINES S ADMINISTRATION

UNDERTHE GUIDANCE OF

Mr'PRAMOD 'V

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAD - 678009

AUGUST 2023
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EAI LEAD College of Maiagement
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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CERTIFICATE

This is to certi& that the project reporr titled "ASSET AND LIABILITY
MANAGEMENT WITH SPECIAL REFER.ENCE TO NIRAPARA'
submiued by Mr. SAlt{DEEp N S @eg. No: LCA\MBA256) a student of fourth
semester Master of Business Administration (MBA.1 of this college, is a record of
bonafide work carried our by him in partiat fulfilrment of Master of Business
Administration under the University of Calicut.

Project guide Director

Place: Palakkad
Date: o g1 oTlzoz3 '
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K K R Group of ComPanies
qdd RO., 1(d0$/, Emokriqn F . *6tdq ' 4O3 5iO
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CERTIFICATE

This is to certify that Mr- Sandeep N S(LCAVMBA256) fou(h

SemesterMBAstudentatLeadCollegeofManagement,Dhoni,
palakkad, under university of calicut, has successfully completed

his project 'A STUDY ON ASSET & LIABILITY MANAGEMENT

WITH REFERENCE TO NIRAPARA' at KKR Group of companies

(Nirapara), Okkal, Kalady, Emakulam, for a period of two months'

Fc{ KKR Group

r: - irl T Sasi

Vracr HR
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A REPORT

On

A STUDY ON INFLUENCE OF PACKING ON
BUYING BEHAVIOUR OF CUSTOMERS OF

PEOPLE'S DIARY DEVELOPMENT PROJECT
(PDDP)

By

Ms. SANDRA K S

Regn. No. LCAVMBA0T$

Submitted to

UNIVERSITY OFCALICUT
In partial fulfilment of lhe requiremenl for lhe award of

degree of
MASTER OF BUSINESS ADMINISTRATION (MBA)

UNDER THE GUIDANCE OF

Dr. P RAJAN
PROFESSOR & DEAN

-LEA]
LEAD COLLEGE OF

MANAGEMENT DHONI,

PALAKKAD

678009

AUGUST 2023



CERTIFICATE

This is to ceftiry that the project report titled "A STUDY ON INFLUENCE OF

PACKING ON BUYING BEHAVIOUR OF CUSTOMERS OF

PEOPLE'S DIARY DEVELOPMENT PROJECT (PDDP)" submitted by

Ms. SANDRA K S (Reg No. LCAVMBA0TS) a student of fourth semester Master

of Business Administration (IvIBA) of this college, is a record of bonafide work

carried out by her in partial fulfillment of Master of Business Administration under

the University of Calicut.

GEOF laa
o

Project guide o (n Director
,n

7 rtDHON

PIace: Palakkad
Date:6,.e.2-o>>

I

LEAD College of M
Dhoni, Palakkad, Kerala - 678009

ir rtu0luatJ.au.ir r I www.luad.au.ir t

Tel : 0491 255 3693
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Sn c E 1943

-07.2023

CERTIFICATE

b to certifu that MS.SANDRA KS (Reg No. LCAVMBA0TS) 4th Semester MBA student

IEAD college of Management, Dhoni, palakkad has successfully completed her major

work on the topic "lnfluence of packing on buying behaviour of customers of

' as part of the curriculum. she was found sincere and enthusiastic in collecting

information and data required for the project work. we wish all success in her

endeavors.

you
hfully

Varghese
ng Director

Fac{orjes .t : ttlettur Dam,Tuticorin & Kalady

f.

TCIh Limited
(Formerly Travancors Ch.mlcal & ilrg. Co. Ltd.)

Regd.Ofllce : Houso No-2M917, 'Aiswarya',
Ponnath TerndB Rosd, Shanlhi Nagar,

Kadavanthr8, Cocrrin - 682 020,

Phone-M84-2316771
Email : info@tcrnlimit€d.in / Web. wwrv.tqnlimited,in
CIN : 124299KL 1943PLc{)01192
GSTTN-32AAACT6206Al 24



A PROJECT REPORT'

On

A STUDY ON SERVICE QUALITY OF LOANS PROVIDED

BY L&T FINANCE LIMITED

By

Ms. Sandra N S

Reg. No: LCAVMBA0T9

Submitted to

THE UNIVERSITY OF CALICUT
In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINIST'RATION

Under lhe Guidance of
DT. URMILA R MENON

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEI.4ENT

LEAD COLLEGE OF MANAGEMENT DHONI.

PALAKKAD, KERALA

678009

August 2023
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I

PALAKKAD '678 OO9

CERTIFICATI'

,,'ir ii la r- :iJ ii;ili ,i,w l,r.,ywr,t lt-pol I tltlLu ,.r -iiirrl : ....-.,...

QUALITY OF LOANS PROVIDED BY L&T FINANCE LIMITED"

submitted by Ms. SANDRA N S (Reg no: LCAVMBAOT9), a student o['l'ourth

semester Master of Business Administration (MBA) of this college. is a record ol
Bonafide work carried out by her in partial fulfilhnent of Master of Business

Adlninistration under the University of Calicut.

t
Project guide

Place : Palakkad

Date : o iloel'oz-3

I)irt-ctor

G OF MAE

o

) r DiloN

I

Al LEAD College ol Manag€msnl
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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LBif F i na n ci a/ Seru'ces

To,

The Head OlThe Irstitution

LEAD Collegc Of Managernent ,Dhoni

Palakkad, Kcrala

Date.. 11612023

Sub :- Pcrmission For Doing Projccl Work

Sir/madam,

Wc are plcascd to permil your student, Ms. Sandra N.S (MBA, finance ),to undcryo hcr
projcct work in our institution on all working days from June ir5" 2023 to July 15" 2021. As

per our discussron , her project assignment sball focus on the service quality of loan pmvided

by L&T financial serviccs. Trris pmJect prcsents an exciling opportunity for hu to gatn

valuable insights into the industry and contribute to our organization grorvth.

ProJect ovcrvlov:

Titlc: Scrvicc quality on loans providsd by L&T Iinancc sewice limitcd.

ObjcctiYe:

The primary objcctive ol her study is to measure the scrvice quolity of lorns ptovidcd by

L&T Finance Limited, Through assessing thc naturc of pcrccived service quality and its

variability with rcgard to socic.economic voriables. Funher will analyze the rclationship

bctween scrvice quality of loans providcd and satisfaction levcl among customers,

Tlmcllnc and Rcportlng :

She will be requrred to submit a monthly progrcss rcport dctailing hcr findings, analysis and

proposcd snatcgics.

Sinccrcly,

B Shiva Kishorc

Arca Sales Managcr

L&T Financial services limitcd, Hyderabad Tclangana

llf tftr.'ra U h.a
iJdl No,80:, &h Floor, Tl9 Tow.r&
rarur.li1o. 54t 55, t 5r,
ltlro t76. l17, t7r, tr9 trd ru/2,
rt&. Nr!.r, Glrnrah compoun4
rjG io.d. S.dhd.rtb.d - SOOOO!.

r.drd OllL.
t Sth t+oor, Pll S.{.n Irdr ?.rlq
ttot No. 51 tlod Dll. s.<toGv
5.h L.t oty, rG[rtr 7(F 0ll.
Dhkt la+.D.n r taorltl
Oll: UlttlolPl l ttilrl(rldt 0

t
*

a

co

A

T ral U arl: rmo
t +tt lla:tl llll
t orioffi(..raltlldn



A PROJECT REPORT

On

A STUDY ON CUSTOMERS BTIYING ATTITIIDE
TOWARDS

KITEX LIMITED, KIZHAKKAMBALAM

By

Ms. SANDRA DAVIS

Reg No LCAVMBA0TT

Submitted to

LINIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. A.ASHRAFALI

PROFESSOR

-

LEA]
LEAD COLLEGE OF MANAGEMENT, DHONI

PALAKKAD, KERALA-678009

AUGUST 2023

-

E



LLi( I it lLA I r,

This is to certil_,,, thar the project repo( ritled "A STUDY ON CTTSTOMERS

BUYING ATTITUDE TOWARDS KITEX LIMITED,
KIZHAKKAMBALAM" submitted by Ms. SANDRA DAvIs
(Reg No: LCAVMBAOTT), a student of fourth semester Master of Business

Administration (MBA) of this college. is a record of bonafide work ca*ied out by

her in panial fulfillment of lvlaster olBusiness Administration under the Universitv
ol Calicut

Project guide Director
Foc MA

o
o 6\

) r DHON \l
PIace: Palakkad
Date: *l,t1ux

I
E

PALAKKAD 
. 678 OO9

-

Al LEAO Co[eCs of Managern*nl
Dhoni. Palakkad. (erala - 678009

Tel ; 0491 255 35gl
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KITEX LIMITED
An l9O 9001: 2015 C.rtltu CortlP.nY

P8. No. 4 Kizhakkambalam- 683 562, Aluva, Kerala, lndia.

Tel: OO 91 484 268O600, 2686600 tax: 00 91 '[84 2684866

Email: kitex@annagroup.net Web: www.annagroup.nat

GSTIN : 32MBCK1s86D1D( CIN : U74140X11975P1C002744

rfiuPRO/cER0s-02 29.O7.2023

CERTIFICATE

This is to certify that Ms.Sandra Davis (Reg.No: LCAVMBA0TT), MBA

student of Lead College Of management, Dhoni, Palakkad- 678 009

has successfully completed her Project with Kitex Limited,

Kizhakkambalam .

Stre has undergone Project in Marketing for a period of 45 days 15th

ne 2023 to 29th )uly 2023 and assigned the topic " A Study on

stomers Buying Attitudes towards Kitex Limited ".The Project

completed in time and we appreciate her sincere effort in making

successful.

overall rating for her performance during the Project is good. We

her all the very best for the future.

KITEX LIMITED )(n
x_

C. PILLAI
ERAL MANAGER (MKTG. & ADMN.)

ALUVA
683 562
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A REPORT

On

A STUDY ON CUSTOMER BRAND PREFERENCE &

AWARENESS OF OLIO FOOD PRODUCTS, KOCHI

By

MS. SANDRA SHANOJ

Regn. No: LCAVMBA08I

Submitted to

UNIVERSITY OF CALICUT

In partial fuffillment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Under the guidance of

DT. SANGEETTIA P

ASSOCIATE PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA -678009

AUCUST 2023



CERTIFICATE

This is to certiry rhat the project report titled "A STUDY ON CUSTOMER
BRAND PREFERENCE AND AWARENESS OF OLIO FOOD PRODUCTS,
KOCHI" submitted by Ms. SANDRA SHANOJ (Reg No: LCAVMBA081), a

student of fourth semester Master of Business Administration (MBA) of this

college, is a record of bonafide work carried out by her in partial fulfillment of
Master of Business Administration under the University of Calicut.

de DirectorD 'r
Ge OF lylA

KKAD - 678 009

DHON\
PIace: Palakkad
Dut"' g1& ll,

- Al-

LEAD College of Managoment
Dhoni, Palakkad, Kerala - 678m9

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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Olio Foods
Mini lndustrial Estate, Malipuram, Ekm Dist.
ma il@o liofoods. com, www.oliofoods.com
rel: 0484-249 3834. Mobile: 9495 808 333

CERTIFICATE

This is to certify that Ms. SA/VDRA SHANOJ (Reg .l{o.

I,CAVMBAOSI) 4th Semester MBA student at LEAD College of

Ianagement, Dhoni, Palakkad has successfully completed her

or project work on the topic 'A STWY ON CUSTOMER BRAND

OF OLIO FOOD PRODUCTS,AND A WARENESs

HI, as part of the curriculum.

She was found to be sincere and enthusiastic in collecting

ous information and data required for the project work.

sish all success in her future endeavors.

o o Foods
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A PROJECT REPORT

A STUDY ON BRAND PROMOTION STRATEGIES

FOLLOWED BY RELIANCE GENERAL INSURANCE'

(CALICUT' KERALA)

MS. SANGEETHAFRANCIS

Reg.no.: LCAVMBA0S3

Submitted to,

I.]NIVERSITY OF CALICUT

In partial fulfillment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

Dr. SHAHBAZ KHAN

ASSISTANT PROFESSOR

On

By

--

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA- 678009

AUGUST,2023
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This is to cerri$/ thar the projecr report titled *A STUDY ON BRAND
PROMOTION STRATEGIES FOLLOWED BY RELIANCE GENERAL
INSURANCE (Calicut, Kerala),'submiued by Ms. SANGEETHA FRANCIS
(Regn. No. LCAVMBA0S3), a student of fourth semester Master of Business
Administration (MBA) of this college, is a record of bonafide work carried out by
her in partial fulfillment of Master of Business Administration under the university
of Calicut.

ide Director

:

E

Place: Palakkad
Date: 6S( of IzS .

:Al
ANAGEMENT

I
LEAD College of Management

Dhoni, Palakkad, Kerala - 678009
info@lead.ac.in I www.lead.ac.ln

Tel : 0491 255 3693

PAIAKXAD - 678 OC9
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Gpnpral lntrlrar rr-r:

I'ROJECT COMPLETION CERTI FICATE

Date:20-7-23

TO WHOM ITMAY CONCERN

This is to-certify that Sangeetha Francis has done her internship in Sates atRetianc-e Ge-neraI lnsurance, Caticut under the griaunc.lJnmith Kumar from 26rhJune 23 to 20th Juty 23

She has worked on a project titted ,,A Study on Brand promotion StrategiesFottowed by Retiance Generat lnsurance,,. 6uring t 
"i 

tntuinrnip ,n" nu,demonstrated maximal efficiency, sincerity, and hard work. Her performance
exceeded our expectations and she was aUle to comftete ine pro;ect on time.

q 0,

Clqlrm Shukh

Ft mn Resouacesl

RELIANCE

t!
UJ
to

7,i\---.".Nt
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A PROJECT REPORT

On

A STUDY ON MARKETINGAND DISTRIBUTION
STRATEGY WITH SPECIAL REFERENCE TO TRACO
CABLE COMPAI{Y LTD IRUMPANAM, ERNAKULAM

By

Ms. SELMAJOSEPH
Regn. No.: LCAVMBA085

Submitted k)

THE TINIVERSIry OF CALICUT

In partinl fulfilment of the requirements for the award of fugree o/
MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. SHEENA M S

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

LEAI) COLLEGE OF MANAGEMENT
DHONI, PALAKKAD, KERALA-678009

AUGUST 2023

r



CERTIFICATE

This is to certift that the project report titled "A sruDy oN MARKETING AND
DISTRIBUTION STRATEGY WITH SPECIAL REFERENCE TO TRACO
CABLE COMPANY LTD, IRUMPANAM ERNAKULAM" submiued by
Ms. SELMA JOSEPH (Reg No: LCAVMBA0SS), a student of fourth semester
Master of Business Administration (MBA) of this college, is a record of bonafide
work carried out by her in partial fulfillment of Master of Business Administration
under the University of Calicut.

n{,1^,\ r--
Project guide Director

Place: Palakkad
Date: 0B- Og_LoLg

PALAKKAD . 678 OO9
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(scctr)c e6,6ru1s4 orcxol ellalooo"Y (oo3 aaog sudaori fitoraroto) O

TRACO CABLE COMPANY LIMITED
(A KERALA GOVERNMENT COMPANY)

E.E

lrimp6nam P.0., Thripunithura, Emakulam oist, Karala .682309

Phone : (N84 2780237
E-mall : unithead.ipm@tracocable.com, Wsb : www.tracocable.com

GST No. 32AAACT9249F 1ZD I CIN : U31200K11960SGC001860

o.P&A/rRG/1as IRIMPANAM
03.07.2023

CERTIFICATE

This is to certify that Ms.Selma Joseph(Reg.No.LCAVMBA085),

al year MBA student of Lead College of Management, Dhoni.p.O.,
lakkad - 678009 has done a Project Study on "MARKETING AND

TRIBUTION STRATEGY" at TRACO CABLE COMPANY L|M|TED,

MPANAM.

During the period we found her hard working and diligent in

ducting the Project Study and completed in time.

For TRACO CABLE COMPANY LIMITED

DEEPA MERIN JACOB

UNIT HEAD

d Oflico: lflmpanam .682309, Olst. Ernakulam P
P

hono:0/184 -2781432
hone : 0471-23104,19ttrananthapuram Olfi co . 695003

rll't R t
)
i

FACTORY
OFFICEF

*

GABI6
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N

hrY.alla .6ag 103, Oist. Pathanamthitta
rayl .670 7rtl, Dl6t. Kannur

Phone : 0,169.2730231
Phone : 0490.238,t151
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AREPORT

On

A STUDY ON CUSTOMER SATISFACTION ON AFTER

SALES SERVICES IN INDUS MOTORS PRIVATE

LIMITED, KOLLAM.

By

MT. SHAHIN S

Regn. No.: LCAYMBA262

Submitted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of degree of

MASTER OF BUSTNESS ADMINISTRATION (MBA)

LLNDERTHE GUIDANCE OF

Dr. A. ASHRAFALI

PROFESSOR

LEA]

I I

LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA -678009

AUGUST 2023



CERTIFICATE

This is to cerlif,, that the project report titled "A STUDY ON CUSTOMER

SATISFACTION ON AFTER SALES SERVICES IN INDUS MOTORS

PRMTE LIMITED KOLLAM" submitted by Mr. SHAHIN S

(Reg No: LCAVMBA262), a student of fourth semester Master of Business

Administration (MBA) of this college. is a record of bonafide work carried out b1'

him in partial fulfillment of Master ol' Business Administration under the

University of Calicut.

(r-
Project guide

I
Director

i!!a

;,L\ a#Place: Palakkad
Date:otlof,fi1

rAl LEAD College ot Management
Dhoni, Palakkad, Kerala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693: CF MANAGEMENT
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MARUT! Id s suzu(l
WaY ol Llle!

olllca : Opp. Saralhy Juncllon. (arlkodo P0, Kollam ' 691 005

Tel 9?4599 8004. E'mall Xllmwm@lndusmolu c0m

IMC/PW/2023/05

Kollam

oL-07-2023

TO WHOMSO VER ITMAYCONCERN

This is ro ceniry rhar Mr. SIIAHIN S (LCAVMBA262) lourth scmester MBA student of LEAD

coLLECE OF MANAGEMENT, Calicut Univcrsity has successlully completed his project work

at Irdus Motors Co. Pvt, Ltd, Kollam lvith the title " A study on customcr satisfaction on After

salcs serviccs in Indus Motors Private Limited, Kollam." for a period of 30 days in partial

fulfillment of his course curriculum.

AUTHO ED SIGNATURE

t\

lrdus Molor Co Pvl. Lld Clit: U50102Kt 1984PIC004009
Rogd. Omco: hdus Houso. PB No 921 Chaktomlhululom Wosl Hll Calrcul 673 0OS T€1 fi95 2765285 2766605

? ndusmoror co.rl o/l^du6nlolors
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A PROJECT REPORT

On

A STUDY ON MARI(ET POTENTIAL OF PVC

FITTINGS WITH REFERNCE TO SOLVE PLASTIC

L[A]
LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA 678009

August 2023

-

PRODUCTS, KOLLAM

By

MT. SHARMIN SHAJI ALEXANDER

(Reg. No: LCAVMBA263)

Subntitted to

UNIVERSITY OF CALICUT

In partial filfillment of the requirentent for the a*-ard of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of

DT. SIVAKUMAR S

ASSOCIATE PROFESSOR

a



CERTIFICATE

This is to certifu that the project report titled A STUDY OF MARKET

POTENTTAL OF PVC FITTINGS WITH REFRENCE' KOLLAM submitted

by Mr. SHARMIN SHAJI ALEXANDER (Reg' No' LCAVMBA263) a student

of tburth semester Master of Business Administration (MBA) of this college' is a

record of bo.afide work carried out by him in partial fulfrlrment of Master of

Business Administration under the Universit'v ol Calicut'

ra Director
ProJecl guide: e o F MAG
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A
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Tel : O491 255 3693
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CERTIFICATE

L,5 ro cerrily that Mr. SHARMIN SHAJI ALEXANDER (Re8 No. LCAVMBAzS3) 4th Semester

IA studcnt at tEAD ColleSe of Mana8ement, Dhoni, Palakkad has successfully completed

b rajor project work on the topic "A STUDY oF MAR(ET P0TENTIAL oF PVc FITTINGS

ltTH REFRENCE TO SOLVE PLASTIC PRODUCTS PRODUCTS PW tTD, Kollam" as part of the

c,rulum. He was found to be sincere and enthusiaStic in collecting various infotmation

iE data requircd for the project work. we wish all success in his future endeavours.

hr Solve Plastic Products Pvt Ltd

,-i:-9
t

c!l-ta l(

tatutive- Human Resources \ i6

I

}ALCO s0LVE PLASTIC PRODUCTS PVT LTO

- rduits E[i
An lSO 9OO1 : 2015 ComPanY

UPVC Plpes tlHJ, fltting., Hoses and Solvent Qement

THE RIGHT CHOICE, FOR DECADES

Balco Building, XXIX/156, Powerhouse Ward, Tholicode PO, 691333, Punalur' Disl' Kollam' Kerala

Faclories: Punalur, Edamon, Kannur 6 Shencotta

:5209K11991PTCo08231 PAN: AACCSTOS4B TAN:TVDSO20OOF GSTN:32AACCS7OS4B1ZN

,r balcopipes.com ,$) infocbalcopipes.com \: +91 6235350000, +9'l 175 222'7080'712-3861
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A PROJECT REPORT

On

A STUDY ON CUSTOMER FEEDBACK AND

SATISFACTION OF RUBCO RUBBERISED COIR

MATTRESSES MANUFACTURED BY KERALA STATE

RUBBER COOPERATIVE LTD, KANNUR

By

MT. SHEN SHAJI

Regn. No. LCAVMBA265

Submitted to

THE TINIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award

of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. S. SUDHAKAR

ASSOCIATE PROFESSOR

L[A]

I
I

LEAD COLLEGE OF MANAGEMENT

DHONI P.O., PALAKKAD, KERALA -678009

AUCUST 2023



F MANAGEMTNT
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Al LE D ColbgE ot franagomail
Ulori, Palddql, lcrala - 6780@

into@lead.ac. in I www.lead.e.in

Tel : 0491 255 36ql

CERTiFiCATE

This is to certifl that the project repom titled "A STUDY ON

CUSTOMER FEEDBACK AND SATISFACTION OF RUBCO

RUBBERIZED COIR MATTRESSES MANUFACTURED BY

KERALA STATE RUBBER COOPERATIVE LTD KANNUR"

submitted by Mr. SHEN SHAJI (Reg no: LCAVMBA265), a student

of fbunh semester Master of Business Administration (MBA) of this

college, is a record of Bonafide work carried out by him in partial

fulfltlment ol Master of Business Administration under the Universiw

ol Calicut.

,k*.- Director

o
o PALAKKAD ' 6?8 OO9
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LA STATE RUBBER CO.OPERATTVE LTD.
Do6e South Bazar, Kannur-670 002, Kerala. lndia

ftubcomd Lcom, rnfo(Orubcogroup.com

7-27@749, 77 1 I 134, 77 | 1378, Fax: 9 t -491-27 1 t03O
*r,vrar.n rbcogroup.com sRUBCO

A&P/INT/Q-212 Date : 28s July 2023

CERTIFICATE

s is to certify fiat Mr. Shen Shaji (Reg.No. LCAVMBA265), 41h Semester MBA
ent at Lead College of Management, Dhoni, Palakkad, Kerala - 678009 has

cessfully completed his major Project work on the topic *A STUDY ON
STOMER FEEDBACK AND SATISFACTION OF RUBCO RUBBERJSED
,IR MATTRESS MANUFACTURED BY KERALA STATE RUBBER CO-
ERATM LTD, KANNUR" as part of the curriculum. He u'as found to be sincere
enthusiastic in collecting various information and dala required for the project u'ork.

c u ish all success in his future endeavours.

For Kerala State Rub Cgoperative Ltd.,
\

--4 -/
General ll,Ianager (HR) Uc .

RUECO HCUSE
fI'









A PROJECT REPORT

ON

A STUDY ON THE PERCEPTION OF WORK
ENVIRONMENT ON

EMPLOYEE LOYALTYAND EMPLOYEE SENSE OF
OWNERSHIP IN

HYSON MOTORS PVT LTD

BY

Ms. SHOBITHAJOSHI

REG NO: LCA\ ,18A266

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

MR.ARJUN GOVIND

ASSISTANT PROFESSOR

--l

LEA]
LEAD COLLEGE OF MANACEMENT

DHONI P.O., PALAKKAD. KERALA -678009

AUGLJST 2023



CERTIFICATE

This is to certii/ that the projecr reporr titled "A STUDY ON PERCEPTION ON
WORK ENVIRONMENT ON EMPLOYEE LOYALTY AND EMPLOYEE
SENSE OF OWNERSHIP IN HYsoN MoToRS PVT LTD''submitted by Ms.
SHOBITHA JOSHI (Reg No: LCAVMB A266), a srudent of fourth semester

Master of Business Administration (MBA) of this college, is a record of bonafide

work carried out by her in partial fulfillment olMaster of Business Administration

under the University of Calicut.

rector

Place: Palakkad
Date: oE\ot \znzl
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HYSON MOTORS PVT.LTD. TAIAMOTORS

Passenger Car Dealer

08.08.2023

Mr. Arjun Govind
Asst Professor
Lead College of Management
Dhoni, Palakkad 678 009

Dear Sir,

Proiect Com p letion Certificate

This is to certify that Ms. Shobitha Joshi ( Reg No: LCAVM84266 ) MBA

student of your college has successfully completed her 60 days project

:ork titled "A study on the perception of work environment on employee

@alty and employee sense of ownership in Hyson Motors pvt Ltd".

fior Hyson Motors (P) Ltd

a a ns

P HR/ Admin Manager

rtl

OarE:.- I

r^OTORS

sug

PVr
o

Puzhakkal Padam, Guruvayoor Road, Poonkunnam P.O., Thrissur-680 002
Tel 0487-2381444, 2380800 (Off.)



A PROJECT REPORT

ON

.{ STUDY ON THE MARKETING ACTIVITIES OF HOME STAY

BUSINESSES WITH REFERENCE TO EWA PREOPERTIES

81

STIRIRAM S NAIR

Reg No: LCAVMBA26T

Submitted to

UNIVERSITY OF CALICUT

In partial Julfilment oJ the requirements for the award degree of

MASTER OF BUSINESS ADMINISTRATION

[Jnder the Guidance of

DT. ARCHANA P V

ASSISTANT PROFESSOR

LEN ]
I IAD COLLE6E O' MANA6TMINT

LEAD COLLEGE OF MANAGEMENT.

DHONI, PALAKKAD, - 678009

AUGUST 2023

I

I



CERTIFICATE

This is to certify that the project reporl titled "A STUDY ON THE MARKETINC

.ACTIVITIES OF HOME STAY BUSINESSf,S WITH REFERENCE TO

EWA PROPERTIES" submitted by Mr. SHRIRAM S NAIR

(Reg No: LCAVMBA26T), a sludent of lburth semester Masler of Business

Administration (MBA) ofthis college. is a record ofbonalide work carried out by

him in partial fulfillnrent of Mastcr of Business Administration under the

L rriversity of Calicut.

Q!

ect guide Director

GE OF i4A

o
i .1.e: I']rlnkkld o

s I e ) zo,-z
DHor\

PAtAxxAD. 6/8 0()f,

-___

\l LEAO College o, Management
Dhoni, Palakkad, Kerala - 678009

Tel : 0491 255 3t
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- 
Maruti Mandir, Hosabettu,

. Kulai, Mangaluru, Kamataka, 575019

. Tele: +91 961 1412883, jnaneshsalian@gmail,com

0y08t2023

TO WHOMSOEVER IT MAY CONCERN

From EWA Properties, Mangalore

Jnanesh Selian,
Director, EWA Properties

I

F t to certiry that Mr. Shrimm S Neir (Reg No. LCAVMBA26T), 46 Semester MBA Student at

]fO 
CotteSe of vanagement, Dhoni, Palakkad, has successfully completed his major project work

EI4ic.A STUDY ON THE MARKETING ACTIVITIES OF HOME STAY

$nfeSSeS WITH REFERENCE TO EWA PREOPERTIES' as part of his curriculum.

]- *O ,o be sincere and enthusiastic throughout the stint. We wish him success in his futureL-

+



A REPORT

On

A STUDY ON TRANSFORMATION OF EMPLOYEE

LEARNABILITY SKILLS DURING COVID-19

PANDEMIC WITH REFERENECE TO ICICI

PRUDENTIAL LIFE INSURANCE COMPANY LTD,

PALAKKAD

By

SILPA SIVAN

Reg No: LCAVMBA088

Submitted

To

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. BALAMOUROUGANE.R

ASSOCIATE PROFESSOR

LEAD COLLEGE OF MANAGEMENT

DHONI,PALAKKAD,KERALA-678009

LEN f



CERTIFICATE

OF

This is to certi$ that the project report titled "A STUDY ON

TRANSFORMATION OF EMPLOYEE LEARNABILITY SKILLS

DURING COVID-I9 PANDEMIC WITH REFERENECE TO ICICI

PRUDENTIAL LIFE INSURANCE COMPAI{Y LTD, PALAKKAD'

submitted by Ms. SILPA SIVAN (Reg No: LCAVMBAOS8) a student of fourth

semester Master of Business Administration (MBA) of this college, is a record of

bonafide work .carried out by his in partial fulfillment of Master of Business

Administration under the University of Calicut.

gur Director
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,

Place: Pal
Date: g %>7
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PRIDENTIAL:IE/
oare: I tl ot I 9023

CERTIFICATE

This is to ceftiry that Mrs. Sitpa Sivan @eg.No:LCAVMBA088), 4s Semester MBA student

of Lead College of Management, Dhoni, Palakkad, has successfully completed her major

project titled "A Study on Tfansformation of Employee Learnability Skills During Covid-

19 Pandemic in ICICI Prudential Life Insurance Company Limited, Palakkad" in our

organization.

\\e wish her all the best for her future endeavours.

1e ns i?

BB

lClCl Prudentiol Life lnsuronce Compony Limited
ll Hoo., A & P Tower, Hoving Survey No. : 31621 ond 315512. Noi P22517292, Block No : 63, word No : 23,

Stodium Bypqss. Polokkod. Kerolo - 678013
a€d. Office : lclcl PruLife Towers. 1089, Apposqheb Morothe Morg, Probhodevi, Mumboi - 400025. lndio.
.q1 ?? qoeg 1600 . F.lx +91 22 2a22 4484 . Emoil: co.oorote(AiciciD.ulife.com . Visit us ot www.iciciDrulife.com

t I N S U R A N C'E
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APROJECT REPORT

ON

ASTI]DY ON CONSUMER BUYING BEHAYIOUN. OF'ITYI]NDAI

CARS WITH SPECIAL REFERENCE TO GRAND ITYUNDAI LTD

PALAKKAI)

By

SNEHA.V

Regn No: LCAVMBA090

Submitted to

THE T]NI!'ERSITY OF CALICUT

In partial fulfilment of the requirements for the award of the degree of the

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. V SMITHA

ASSISTANT PROFESSOR

Inf
LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OFMANAGEMENT DHONI,

PALAKKAD, KERALA _ 678009

August 2023

I



CERTItr'ICATE

This is to ceftiry that the project report tirled "A STUDY ON CONSUMER
BU}'ING BEHAVIOUR OF H}'T]NDAI CARS WITH SPECIAL
REFERENCE TO GRAND HYUNDAI LTD PALAKKAD" submitted by
Ms. SNEHA v (Reg No: LCAYN{8A090), a student of fourth semester Master of
Business Administration (MBA) of this college, is a record of bonafide work
carried out by her in partial fulfillment of Master of Business Administration under
the University of Calicut.

\€;

ect guide Director
Dr'V' Sr'arzla

Place: P
Date: p
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info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693

)

} VA'{AGEMENT

)

i
l

ra

n
J:'

\

n
I'
E€.



@ HYUntrHl
oare 29107 12023

TO WHOM SO EVER IT MAY CONCERN

i-nis is to certify that Ms. SNEHA'V (Reg No; LcAvMBAogO ; MBA 4th SEMESTER

s.detrt of LEAD COLLEGE OF MANAGEMENT'DHONI'PALAKKAD' had

rccessfully completed the project work on marketing '

-..!, STTIDY ON THE CONSUMER BUYING BEIIAVIOI]R OF ITYUNDAI CARS

$TfH SPECIAL REFERENCE TO GRAND HYUNDAI Ltd' PALAKKAD"

Sc was with us for 60 days During the period of her Project work with us she was

Sund punctual, hardworking and inquisitive'

Ue wish them every success in life

For,

GR{ND HYTJNDAI

B.
r ager,
Crrnd HYun

,1ervice lnlo : 860e,40200Q. E-nail



A REPORT

ON

A STUDY ON THE EMPLOYEE

PERCEPTION of WORI(PLACE SAFETY

MEASURES AND ITS IMPACT ON

EMPLOYEE WELL. BETNG ULCCS Ltd

BY

Ms. SONA P RAGHAVAN
Reg. No. LCAMVIBA09I

Submified to

UNIVERSITY OF CALICUT
In partial fulfilment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATION(MBA)

Under the Guidance of

Mr. ARJUN GOVIND

ASSISTANT PROFESSOR

--
t

LEAI
ITAD COITT6T OT MANAGIMTNT

LEAD COLLEGE OF

MANAGEMENT, DHONI,

PALAKKAD

678009

AUGUST 2023

{



ULCCS t.r*.

THE URALUNGAL LABOUR CONTRACT

CO-OPERATIVE SOCIETY LTD. NO. 10957

P0. Madappatty Cottege, Vatakara, Kozhikode, Kerata

PIN :673102, Tet: +9'1496 2518200 - 991100 Linesl

wrnw.utccsltd.com, E-mail : uratungat@utccs[td.com

u LCCS/HR/ I 3 /2 t2023 I 33 4 04-08-2023

This is to certifo that Ms Sona P Raghavan (Reg No:LCAVMBA09l), MBA Student

of LEAD College of management, Palakkad She has undergone a project study A

Study On The Employee Perception About Work Place Safety Measures And Its

Impacts On Employee Wellbeing At ULCCS LTD ." as part of the partial

fulfillment of the curriculum with effect from l5rh June 2023 to 29rh Julv 2023.

FoT THE URALUNGAL LAI}OUR CONTRACT

CO OPERATIVE SOCI LTD

CORPORATE HEAD.HR

-6">

CERTIFICATE

We wish all success in her future endeavors.

.-

I

Since 1925
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AREPORT
On

A STUDY ON THE ROLE OF BRAND AMBASSADOR TO
ENHANCE THE PERCEIVED VALUE OF AYURVEDIC

PRODUCTS WITH REFERENCE TO CHOLAYIL GROUP

By

SOURAV K
REGNo.: LCAVMBA26S

Submitted to

THE LINTVERSITY OF CALICUT
In partial fulfillment of the requirement for the oward of

degree of

MASTER OF BUSINESS ADMINISTRATION
(MBA)

Under the guidance of

Mr. JITH R

Assistant Professor

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA. 678009

AUGUST 2023



OI.LEGE OF MANAGEMENT

LEAD College of Management
Dhoni, Palakkad, Kerala - 678009

A
@

CERTIFICATI,I

This is to certifu that the projecr report titled "A STUDY ON THE ROLE OF
BRAND AMBASSADOR TO ENHANCE THE PERCEIVED VALUE OT'
AYURVEDIC PRODUCTS WITHREFERENCE TO CHOLAYIL GROUP"
submitted by Mr. SOURAV K (Reg No. LCAVMBA268) a studenr of fourrh
semester Master of Business Administration (MBA) of this college, is a record of
bonafide work carried out by him in partiar fulfilrment of Master of Business

Administration under the University of Calicut.

TERSITY OF
xr-rcuT

fr5,ed by

EA

la b @+6
t -4'rr
T,itPQ:T,BA

1
I

E

O

EOFMA

roject guide G
fl1 Director
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Place: Palakkad
Date: gfff 6s f 2o2!
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AVA CHOLAYIL HEALTH CARE PVT. LTD. AA
03'd August 2023

TO WHOMSOEVER IT MAY CONCERN

i:rs is to certify that Mr.Sourav K student of M.B.A (Reg No.LCAVMBA268) of LEAD COIIEGE OF

MANAGEMENT, DHONI, PAIAKKAD, has done his major project titled A STUDY ON THE ROIE OF

BRAND AMBASSADOR TO ENHANCE THE PERCEIVED VALUE OF AYURVEDIC PRODUCTS WITH

REFERENCE TO AVA GROUP from 17.06.2023 to tl.O7.2023. His overall performance during the

:ra'ning period was excellent.

,'re wish him all success in his future endeavors

:3r AV o YIL HEATTHCARE PVT LTD,

CHRO

F{er rto.]583, J-Block, l5th Main Road, Anna Nagat Chennai- 600 040.
- 43rt7 1800 Fa\ 044 - 26161671 www.ava(are.in
,4990TN2009PTC073126



A REPORT

On

A STUDY ON II{VESTOR'S SATISFACTION TOWARDS

CHIT FUNDS WITH SPECIAL R.EFER.ENCE TO KSFE

By

Ms. SREELEKSHMY V

Reg. No: LCAVMBA095

Submitted to.

UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT.SHAHBAZ BABARKHAN

ASSISTANT PROFESSOR

LE/\ -]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD - 678009

Atg2023



CERT'IFICATE

OF

This is to certifu that the project report titled "A STUDY ON INVESTOR'S

SATISFACTION TOWARDS INVESTING IN CHIT FUNDS WITH THE

SPECIAL REFERENCE TO KSFE" submilted by SREELEKSHMY V Reg

No: LCAVMBA095, a student of fourth semester Master oll Business

Administration (MBA) of this college, is a record of bonafide work canied out b1,

him/irer in pamial fulfillment of Master of Business Administration under the

University of Calicut.

1
,

\s,r,a
tgu LGE OF A Dilector

O o
o

OH ON \r

,

Place: Palakkad
Dare, Dtlo(19

,
,

I
-EAI LEAD College of Management

Dhoni, Palakkad, Kerala - 678009
info@lead.ac.in I www.lead ac.in

Tol : 040'1 266 3603
: -r: OF MAt(A0El"liNT

F

I
PATAK(AD . 678 Oi]g



KSFE
TI{E XERAIA STATE FII{AT{CIA,I. ENIERPRISES IIMTTED
(A qot €mment of Kerala Undert.king)
thadra$r" M{rtum Road, EB NrL5lo, Thtt$r' 610 O2O, K.rlh, lTrdh

Pin: +9148122a2255, Fzx: +91 187 2135232, Eu*ffi.snr

H.No:4117 Date: 05-08-2023

C E RlIE!gAIE

is to certify that Ms. SREELAKSHMY.V (Register No.LCAVMBAo95), MBA student

LEAD COLLEGE OF MANAGEMENT, DHONI, PALAKKAD has successfully canied

project work for a period of 60 Days on the topic, "A STUDY ON INVESTOR'S

SFACTION TOWARDS CHIT FUNDS WTH SPECIAL REFERENCE TO

LA STATE FINANCIAL ENTERPRISES (KSFE) LTD. THRISSUR" in partial

ment of lhe requirement for the award of the Master of Business Administration

r Calicut University.

p,\ic A(

The KERALA STATE FINANCIAL
ENTERPRISES LIMITED,

a{
(D

,
rtt
o,

.lA

GENERAL MANAGER (P&HR)
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A PRO.IECT REPORT

On

MEASURING THE EFFECTIVENESS OF BRAND
POSITIONING STRATEGIES FOR CHIRACKAL

AGROMILLS IN, PALAKKAD

81

MT. SREEJITH A T

Regn. No. LCAVMBA2T0

Submitted to,

In partial fulfillment of the requirements for the award of
degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. SANGEETHA P

ASSOCIATE PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT
DHONI P.O., PALAKKAD, KERALA -

678009

AUGUST 2023

I

THE UNIVERSITY OF
CALICUT

I
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This is to certi6/ thar rhe project report rirlcd *NlE,AStlRlNC THE

EFFECTIVENESS ()F BRAND POSITIONIN(; STITATEGIES FOR

CHIRACKAL AGRO MILLS, IN PALAKKAD" submitted by

Mr. SREEJITH A T (Reg No: LCAVMBA2TO), a studcnt of lburth semester

Master of Business Adnrinistration (MBA) of this collcge. is a record of bonafide

work carried out by him in partial lulflllment of Master ol'Business Administration

under the Universitl of( alicut.
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Chirackal Agro Mill
Marottichode, Mattoor, Kalady . 683 574
Ernakulam Dist, kerala, lndia

goodness of lrodilionol losle

Rell CAM-275 - \L) G I 2023-2021 5 August, 2023

TO WHOMSOEVER IT MAY CONCERN

This is to certifu tirat Mr. SREEJITH A. T. (Reg. No: LCAVMBA2TO) a student
oi NItsA- LEAD COLLEGE OF MANAGEMENI DTIONI, PALAKICAD,
Kerala. Mr. SREEJITH A. T. has accomplished project on "MEASURING
THE EFFECTIVENESS OF BRAND POSITIONING STRATEGIES
CHIRACKAL AGRO MILLS IN PALAKKAD". He has successfully
completed 60 days long project on this topic.

We found his sincere, meticulous, and enthusiastic & result oriented. He worked
well as a fragment of the team during the tenure.

\\re take this prospect to thank his & wish him all the best for his future.

for CHIRAC

rg
KALAGRO MI rut

ORTMANAGER. f1
HUSUDHANAN KART

CST No.: 32'150823895C Dt. 01.04.2005
qt. : 0,184 2463508, 2463751, 2460412, 2461263.

; SfTl1431, Fax: M84 2465009
: periyanice@satyam.com

a : ww.periyanice.com
c'nn d byncl fSMS (x)5

FSSAI No: 1131 2007000657

o-
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A REPORT

On

A STUDY ON THE ROLE OF SMART VISUAL

MERCHANDISING ON INCREASE IN SALE OFDECATHLON

RETAIL STORE WITH REFERENCES TO COIMBATORE

By

MS. SREELAKSHMI M

Regn. No. LCAVMBA093

Submitted to

LTNIVERSITY OF CALICUT

In partial fulfilnrent of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. V. SMITHA
Assistant Professor

re

L[n ]
LEAD COLLEGE OFMANAGEMENT, DHONI

PALAKKAD, KERALA. 678009

AUGUST 2023

1



D CERTIFICATE

OF

This is to certiS that the project report titled 'A STUDY ON THE ROLE OF

SMART VISUAL MERCHANDISING ON THE INCREASE IN SALES IN

DECATHLON WITH SPECIAL REFERENCE TO COIMBATORE'

submitted by Ms. SREELAKSHMI M (Reg No: LCAVMBAO93), a student of

fourth semester Master of Business Administration (MBA) of this college, is a

record of bonafide work carried out by her in partial fulfillment of Master of

Business Administration under the University of Calicut.

guloe .\ Director

Dv,V SmriPP

Place: Palakkad
oute, 6glogl2rE3
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T rpl IDECIT

L ntirled docunrnt - Gmgle D(rcs

SPORT FOR ALL . ALL FOR SPORT

03rd August 2023

TO WHOMSOEVER IT MAY CONCERN

tS to certify that Mrs. SREELAKSHMI M(Reg No. LCAVMBAo93) 4th Semester MBA
at LEAD College of Management, Dhoni, Palakkad(affiliated by University of Calicut)

successfully completed her major project work on the topic " A STUDY ON THE ROLE OF
VISUAL MERCHANOISING ON THE INCREASE IN SALE IN DECATHLON WITH

REFERENCE TO COIMBATORE " in our organisation as part of the curriculum

was found to be sincere and enthusiastic in collecting various information and data required
project work. We wish all success in her future endeavours

a Pvt Ltd,

INDIA PVT. LTD.

A2 O-Chikkaiala Village, Bellary Road, Bangalore - 562157

9, www decalhlon.in
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A REPORT

ON

A STUDY ON INCREASE IN ATTRITION RATE AMONG

GEN'Z'AND INFUSION OF ORGANIZATIONAL

CITIZENSHIP BEHAVIOUR IN PAYSQUARE

CONSULTANCY LIMITED

B1t

Ms. SRUTHIA

REG NO: LCAVMBA096

Submitted To

THE LTNIVERSITY OF CALICUT

ln partial fuffilment of the requirement for the award of the degree of

MASTER OF BUSINESS ADMTNISTRATION

Under the Guidance of

DT. SASURYAKUMAR

ASSISTANT PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI PO.. PALAKKAD, KERALA -678009

AUGUST 2023
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Dhonl, Palakkad, Kerala - 6780G,
info@lead,ac,in I www.lead.ac,in

Tel : 0491 255 3693
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CERTIFICATE

This is to certify that the project report titled "A STUDY ON

INCREASE IN ATTRITION RATE AMONG GEN 'Z' AND

INFUAION OF ORGANIZATIONAL CITIZENSHIP

BEHAVIOUR IN PAYSQUARE CONSULTANCY LIMITED''

subrnitted by Ms. SRUTHI A (Reg. No. LCAVMBA096). a student of

fourth semester Master of Business Administration (MBA) of this college,

is a record of bonafide work carried out by her in partial futfillment of

Master of Business Administration under the University of Calicut.
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This is to certify that Ms. Sruthi A, Reg No. LCAVMBA096 has successfully

completed her project workfor a period of60 days at Paysquare consultancy

Limited, Mysuru under my guidance.

The project report titled "A Study on Increase in Attrttion Rate among Gen Z and

Inftnion of Organisational Citizenship Behayior in Paysquare Consultancy

Limited" submitted by her, is a bona fide work carried out by her in partial

IIn1ent ofthe req lt Iremen t,s for the award ofdegree ofMas ter ofBUS nesJ

-ldministration of the University of Calicut.

Paysquare Consultancy Limited

-{

+

uare ConsultancY Ltd'
T - 020. 6819 8000

www. paysquare.com
1537,4th Floor, Bhaktr Premium, Above Unlim

mbai - Pune Highway, Dapodi, Pune 411012

i Bengaluru I HYderabad I Mumbai I

ited (Megamart)

Mysuru I Delhi 'NCR
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CERTIFICATE



A PROJECTREPORT

By

MT. SUHAIB AP

Regn. No. LCAVMBA2T3

Submitted to

THE UNIVERSITY OF CALICUT

In partialfulfillment ofthe requirementsfor the award
ofdegree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Mr. JITH R

ASSISTANT PROFESSOR

-.,^uaEs*.--r

On

A STUDY OF CUSTO-MERS ECO CONSCIENCE ATTITUDEANDBEHAVIORTO'W.ARDS-PiIS-iTCOXTAINERSWITH
REF'ERENCE TO H2O PET PACK;GING PVT LTD,

KALPETTA

LIA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA -678009

AUGUST 2023



CERTIFICATE

OF

This is to certifl/ that the project report titled "A STUDY ON CUSTOMERS
ECO-CONSCIENCE ATTITUDE AND BEHAVIOR TOWARDS PLASTIC
CONTAINERS WITH REFERENCE TO H2O PET PACKAGING PRIVATE
LTD, KERALA', submitted by Mr. SUHAIB A p (Reg No: LCAVMBA2T3), a
student of fourth semester Master of Business Administration (MBA) of this
college, is a record of Bonafede work carried out by him in partial fulfi,ment of
Master of Business Administration under the University olCalicut.

? roject Guide Director
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a Place: Palakkad
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Th s S to cert ty that M r sU H
Se

AIB AP ( Reg N o LCAVM BA2 7meSter M BA stU dent at LEAD
3 ) 4th

Pa I kka
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e wish him every success in his life and career.
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aging Director
Pet packaging pvt Ltd
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LEA]
LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT
DHONI P.O., PALAKKAD, KERALA -678009

August 2023

A PROJECT REPORT

On

A STUDY ON FAIRNESS OF PERFORMANCE

APPRAISAL SYSTEM WITH SPECIAL REFERENCE

TO TVS MOBILITY PVT LTD, ALANGAD

By

Ms. SURYA RAJESH

Regn. No. LCAVMBA099

Submitted to

THE LINIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. S A SURYAKUMAR

ASSISTANT PROFESSOR



LEAD Collego of Management
Dhoni, Palakkad, Ksrala - 678009
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This is ro cerlifu that the projecr report titled "A STUDY ON FAIRENESS OF

PERFORMANCE APPRAISAL SYSTEM WITH SPECIAL

REFERENCE TO TVS MOBILITY PVT LTD, ALANGAD'suhmitted

by Ms. SIIRYA RAJESH, (Reg No: LCAVMBA099), a student of fourth

semester Master olBusiness Administration (MBA) of this college. is a record of

bonafide work carried out by her in partial fr.rlfillment of Master of Business

Adnrinistration under the Universitv of Calicut.

,Ay9

guide

Place: Palakkad

GE OF i4A
oo

TAKKAD . 678 Ui]g

Dilector

D iio\J' *

Date: e1f- &-2DA

rAl info@lead.ao.in I www.lead.ac.in

Tol : 0491 255 3693: :I MANAGEMENT
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TVS MOBILITY

Alangad

04-08-2 3

TO WHOM 50 EVER IT MY CONCERN

This is to certify that Ms.Surya Rajesh (LCAVMBA099), a student of MBA-LEAD

College of Management, Dhoni, Pala kkad has accomplished a project on " A study

on fairness of Performance appraisal systenf in this establishment. She has

completed 40 days long project on this topic and acquired a fair knowledge about

our performa nce appraisalsystem.

We wish her all the very best and all success in her future endeavors.

For TVS Mobility Private Limited,

e
Senior Mana r-HR & Operations

ryS MOBILITY PRIVATE LIMITED
)?863 A, KOTTAPPURAM JUNCTIOI

ALUVA. PARAVOOR ROAO
ALANGAD - 683 51,,

TVS Moblllty Prlvate dmlted
Reqlstered Offlce o No. lO Jawahar Road, Chokklkulam, Madural ' 625 002

ctN u50400TN20r8PTCr2t056
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AREPORT

On

A STUDY ON TIIE IMPACT OF JOB EMBEDDEDNESS ON

WORKENGAGEMENT OF EMPLOYEES AT RI]BFILA

TNTERNATIONAL LIMITED, KANJIKODE

By

Ms. SWATHI R NAMBIAR

Reg. No.: LCAYMBAI0I

Submitted to

UNIVERSITY OF CALICUT

In partiat futfilment ofthe requirement for the award of degree qf

MASTER OF BUSINESS ADMIMSTRATION

under the guidance of

Mr. ARJUN GOVIND

ASSISTANT PROFESSOR

--}*.sf#r#

LEA]
LEAD COLLEGE OF MANAGEMENT

PALAKKAD, KERALA - 67800!'

AUGUST 2023



LEAD College ot Management
Dhoni, Palakkad, Kerala - 678009

inro@lead.ac.in I twvw.lead.ac.in

Tel : 049'1 255 3693
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CERTIFICATE

This is to certiry that the project report titled "A STUDY ON THE IMPACT OF

JOB EMBEDDEDNESS ON WORK ENGAGEMENT OF EMPLOYEES AT
RUBFILA INTERNATIONAL LIMITED, KANJIKoDE, submitted by

Ms. SWA'lHl R NAMBIAR (Reg No: LCAVMBAI0I), a student of fourth

scmester Maslqr of Btrsiness Administration (lt4tsA) of this collcgc, is a ruuurd uf
bonafide work carried out by her in partial fulfillment of Master of Business

Administration under the University of Calicut.

Project guide Director

Place: Palakkad
Date: og\ of l4fg.13 ,
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RUBFILA
lntcrnstiona I Lirrrilr-rl

zuL/HRD/PR..I /2023/03
O4th Au84rst 2023

TO WHOMSOEWR IT MAY COJVCERN

This is to certiff that Ms.Swathl Namblar (Reg.No:LCAVMBA10ll,) IIad Year

Xaster of Buslness Administration student of Lead College of
Ianagement, Palarrrre d, has successfully completed her project titled 'A
Study on the Impact Of Job Embeddeness on work engagement of
cmployeee at Rubllla International Llmlted' in our Organization during

the month of June-July 2O23.

We wish her all the very best for future endeavors.

For Rubfila Internatlonal Limited

Sudhe .M
AGU- Finance & L€gal

\.:7

Regbtercd Otrce Meno(para Road, Kanlkode P o Pabld(sd 678 621 Kerala.
NIOA,

2s67260Tel +91 49 $726 -64, Fa)( +91 49

com

-r-

ema rubf la@vsnl.
clN

rubfi l@gmdl.cdn. Ycbsite
L2s1CXL1gg3Plcm7fi I

rubfila co,n

lndia
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AREPORT

On

A STUDY ON THE EMPLOYEE ENGAGEMENT AND
IT'S EFFECT ON EMPLOYEE RETENTIONWITH
REFERENCE TO ELITE TASTYTOAST PVT LTD

By

Ms. SWATHYVS

Regn. No.:LCAVMBAI02

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of the degree of

MASTER OF BUSINES S ADMINISTRATION

Under the Guidance of

Dr. BALAMOUROUGAT\IE. R

ASSOCIATE PROFESSOR

LEA]
IEAO COIIEGT Of MAIIACIMENT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA- 678009

August 2023
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CERTIFICATE

This is to certifu that, the project report entitled "A STUDY ON
EMPLOYEE ENGAGf,MENT AND ITS EFFECT ON
EMPLOYEE RETENTION WITH REFERENCE TO ELITE
TASTY TOAST pVT LTD" submitted by Ms. SWATHY V S
(Reg. No: LCAVMBAI02), a student of fourth semester MBA of this
institution, is a record of bonafide work carried out by her in partial
fulfillment of Master of Business Administration under the Universitv
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of Calicut.

Place:Palakkad
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pAJ!AKKA0 - 67$ s60 3

Director

t,

EAI LEAD College ot Management
Dhoni, Palakkad, Kerala - 678009

olo@)tead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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REF NO:HR /FLE l2l GENI 27 7 I Algt2023

08.08.2023

TOWHOM SOEVER IT MAY ONCERN

This is to certiry that Ms,swathy v s (LcAvMBAt02). from LEAD coilege of Managemenr,

Palakkad has successfully completed her prqect on *A study otr the Emptoyee Engagement

end it's elfect on Employee retentiotr with reference to Elire Txity Toast private Limited,
Thrissur" from l5'ft June 20231o l5'h July 202j and submiued rhe reporr.

We wish all success in future endeavor

Yours sincerely

For Elite Tasty Toast Pvt Ltd.,

B IJOY \t FR-{
?
Crs

HEAD . HT'lt|AN R[,SOT'R('T:

ITE TASTY TOAST PVT. LTD.
r, Medical College PO., Thrssur - 680 596, Kerala. lndia.

: +9 1 -487-2201 63 3. 2201 634. 2200658, F ax: 22OO3O7

: breadsoeliteindia.com . Web: www.elitetoods.co.in

GDI : U1541 1K1l995PTC009148

Elite



























AREPORT

On

A STUDY ON ASSET AND LIABILITY MANAGEMENT

OF KSE LIMITED, IRINJALAKKUDA

Mr. VAISAKH. A

Regn. No: LCAVMBA2TS

THE LINIVERSITY OF CALICUT

In partial fulfilment of the requirements for the award of the degree of

Under the Guidance of

Mr. PRAMOD. V

ASSISTANT PROFESSOR

By

L[/\3
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, I(ERALA - 678009

August 2023

Submitted to

MASTER OF BUSINESS ADMINISTRATION



EAI LEAD College of Management
Ohoni, Palakkad, Kerata - 678009

info@lead.ac.in I www.lead.ac.in

Tsl : 0491 255 3693
3E OF MANAGEMENT
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CERTIFICATE

This is to certifu rhat the project report titled "A STUDY ON ASSET AND
LIABILITY MANAGEMENT OF KSE LIMITED, IRINJALAKKUDA'
submined by Mr. VAISAKH. A (Reg No: LCAVMBA2TE), a student of fourth
semester Master of Business Administration (MBA) of this college, is a record of
bonafide work carried out by him./her in partial fulfillment of Master of Business
Administration under the University of Calicut.
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Project guide

Place: Palakkad
Date:

Director
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I(SE
LIMITED
0ll llo Ll533ll098rum028
Al{ lS0 9001 : 2015 (0trtPAtty

Post box No. 20, trinjatakuda Kerata - 680 ,t2.1

tet : 0480_2825476, 2825576, 2826676
E{nalJ(seterah@m.{.co.nwet6ibmr,.bdi tsd.o.n

PRr.2o23/ 00 1 1 2 4 3 I /07/2023

TO WITOMSOEVER IT MAY CONCER

This is to ce w that vaisakh A geg.LCAVMBA2Tt) MBA student of Leod

College ol Management , Patakkad hos successfully completed his 60 days project on, ,,A

study on Asser ond Liability Management on KSE Limited, Irinjalakuda ,' as a part of rhe
audy, He was lound ro be sincere and enthusiasric in co1ecring vorious dala and
i$ormation for completing the Project. H/e wish afi success in his furure endeapours.

M PANILKUMAR
MANAGER (HR)E

mo
+

T
2

I-or KSE LIMITED

I



I

A REPORT

ON

A STUDY ON THE EFFECTIVENESS OF SALES

PROMOTION TECHNIQUES OF KAIRALI STEEL AND

ALLOY PVT Ltd

By

VARSHA C

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of the degree of

MASTER OF BUSINESS ADMINISTRATION

DR. V SMITHA

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD,' KERALA- 678009

August 2023

-

Regn No: LCAVMBAl04

Under the Guidance of



CERTIFICATE

This is to certify that the project report titled "A STUDY ON THE

EFFECTIVENESS OF SALES PROMOTION TECHNIQUES OF KAIRALI

STEELS ALLOY PVT LTD, PALAKKAD" subnitted by Ms. vARSHA C

(Reg. No.: LCAVMBAI04). a student of fourth semester Master of Business

Administration (MBA) of this college. is a record of bonafide work carried or'rt by

her in partial fulfillment of Master of Business Administration under the l.lniversity

of Calicut.

D
E

& /AJ-
Piojeot guide

'fu'\/ lntrrn
Dircctor

Place: Palakka
Date: v! !6g

PALAKKAD . 678 OO9

o
A

o
GE OF tia

DHoN

i02.3
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iAl LEAD Collsgs oI Management
Dhoni, Palakkad, Korala - 678009

info@lead.ac.in I www.lead.ac.in

Tel : 0491 255 3693
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t.com kairalisteels@yahoo.com
KA|FTAL| rr,1: lfffi

SYEEL BARS

Date:O4.O8.2023

TO WHOIUSOEVER IT MAY CONCERN

THIS IS TO CERTIFY THAT THE PROJECT REPORT TITLED

.A STT'DY OT TIIE EFFECTTVEI|ESS OF SALES PROUOTION

TECI{NIQT'ES OT TAIRALI STEEI,S AISD ALLOYS P\Tf. LTD.' IS A

PRGJECT WORK DONE FROM OIST.]UNE 2023 TO 29ST JULY

2023 BY VARSITA C (RDG IfO. LCAVUBAIO4I, STUDENT OF LEAD

COLLEGE OF ,MANAGEMENT, DHONI, PALAKKAD - 678009, IN PARTIAL

FULFILLMENT FOR THE AWARD OF THE DEGREE IN MASTER OF

BUSINESS ADMINISTRATION.

For KAIRALI SfEEf,S & ALIDYS PVT. LTD.'

HtrJITH 'S4N
(CHIEF MANAGER- HR)

kgistered Ofiice:23t2087, Panniankara, Kallai(P.O), Kozhikode, Kerala - 673003

Phone : +91 495 2921962, E'mail : ka lliyathsteels@yahoo 'Gom

PALAKKAD
Pin - Orc 821
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'ALI STEELS & ALLOYS PVT.LTD
.:-.irkode, Palakkad - 678 621 . Kerala

-?1 2568852, 2566954 Fax . M91 2567006



A REPORT

On

A STUDY ON INVENTORY MANAGEMENT SYSTEM

AIID WAREHOUSE OPERATIONS WITH REFERENCE

TO LI LU GROUP INTERNATIONAL, TRIVANDRT]M.

By

MT. VINAI KRISHNAN R S

Regn. No.: LCAVMBA280

Submilted to

UNIVERSITY OF CALICUT

In partial fulfillment of the requirements for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr. S. SIJDHAKAR

ASSISTANT PROFESSOR

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI}PALAKKAD, KERALA - 67800!)

August 2023
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IAI LEAD College ot Managenrent
Dhoni. Palakkad, Kemla - 6780G

I

I I

CERTIFICATE

This is to certift that the projecr reporr ritled .A STUDY ON INVENTORY
MANAGEMENT SYSTEM AI\D WAREHOUSE OPERATIONS WITH
REFERENCE TO LULU GROUP INTERNATIONAL, TRIVANDRUM'
submitted by Mr. VINAI KRISHNAN R S (Reg No: LCAVMBA2g0), a student

of fourth semester Master of Business Administration (MBA) o[this college. is a

record of bonafide uork carried out by him in partial fulfillment oi'Master of
Business Administration under the Universitv of Calicut.

&** Director

Place: Palakkad
Date: o-t . Or-?tz:>

PALAKKAD.678 OO9
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EOFY

DHON\

T6l : 0491 255 3693
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.Ctta@
LuLu lnt€rnational Shopping Malls P\rt. Ltd.
CIN : U52190Kt2fi)4PTCO17414
TC. 9t/27O(21 Anayara P.O.

Thirurrananthapuram 695029 Kerala.
Tel: +91 4712777799 6117799
Email: lulutvm@luluindia.com
www.lulumall.in www.lulugroupinternational.com

S MALL
d of ,ne55

nef: LUTVM/RO/HR/848

zld'JULY 2023

TO WHOM IT MAY CONCERN:

is to certify that Mr. VINAI KRISHNAN R.S, student of LEAD College Of

agement, Palakkad has successfully completed his Project on "Study On

ry Management System And Warehouse Operations with reference to

lnternational Shopping Mall, Trivandrum" For 60 Days (JUNE, JU[Y) with

ce to the partial fulfilment of the requirements of Master Of Business

inistration Program.

wish him the very best in all his future endeavours.

ng You,

Regards

lrllu Group lnternational

nan R

.HR

negistered ffice: 34/1000 N.H.47 Edappally Kochi 682 024 Kenla.
Tel: +9t 44 2727777 27277@ Email: lulukochi@luluindia.com

wJ
I



APROJECT REPORT

On

A STUDY ON THE IMPACT OF COVID-Ig PANDEMIC

ON THE PROMOTIONAL PRACTICES OF KERALA

TOURTSM DEVELOPMENT CORPORATION (KTDC),

THIRUVANANTHAPURAM

By

Mr. VINU VICTOR

Reg No LCAVMBA 281

Submilted to

UNIVERSITY OF CALICUT

In partial -fulfilnrent the requirement .for the av'ard of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

Dr.A. ASHRAFALI.

PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

LEAD COLLEGE OF MANAGEMENT. DHONI

PALAKKAD. KERALA _ 678009

AtrcusT 2023



CERTIF!CA TE
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This is to cerlily that the proiect report titled *A STUDY ON THE IMPAC t
OF COVID-I9 PANDEMIC ON THE PROMOTIONAL

PRACTICES OF KERALA TOURISM DEVELOPMENT

CORPORATION (KTDC), THIRUVANAIITHAPURAM" submittcd

by Mr. VINU VICTOR (Reg No: LCAVMBA 281). a student of fourth semester

Master of Business Administration (MBA) of this college. is a record of bonafide

work carried out by hinr/her in pa(ial fulfillment of Master of Business

Adnrinistration untler the Universitv of Calicut.
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Pro.lcct guide Dircctor
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Place: Palakkad

Datc oloklu J)

EAI LEAD College ot Managemenl
Dhoni,

info@lead.ac.in I www.lead-ac.in

Tel : 0491 255 3693
..,T OF MANAGEM€NT
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Kerala Tourism Development Corporation Limited

TDC
(A Govt. of Kerala Undcrtaking)

PB. No. 5424, Mascol Square. Vikas Bhavan P.O

Thiruvananthapuram - 695 033 Kcrala. India

Phonc : -' 9 I -4? l-2721243 4514A. F ax : 27)1249
li-Mail : intb(!ktdc.com. Website | \t'ww.ktdc.com

20.07.2023

C IE R..If I E I CATE

llfiis is to certify tfrat *lr.linu lictof [oing lvl(Bfl course

in Lea[ Coffege of tulanagernent, afroni, aakfifud fias

saccessfutb compfetu[ fris Internsfiip in tfie tular$gting

(Diviion, Corporate Office, fulascot Square,'Triaan[rum, from

07.06.2023 to 07.07.2023 in partfuffithnent of tfre course.

qr, OIFEIff.R,
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A REPORT

On

A STUDY ON CAPITAL STRUCTURE OF THE METAL
INDUSTRIES LIMITED, SHORANUR

Submitted by

VISHNU M

Reg. No: LCAVMBA282

Submitted to

THE UNIVERSITY OF CALICUT

In partialfulfilment of the requirementfor the award of degree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

UNDER THE GUIDENCE OF

DT. MUBARAK RAHMAN P

ASSISTANT PROFESSOR

LEA]
LEAD COLLEG E OF MANA6TMENT

LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD

678009

August 2023



CERTIFICATE

This is to certiE/ that the project report titled *A STUDY ON CAPITAL
STRUCTURX OF THE METAL INDUSTRIES LIMITED,SHORNOUR'
submitted by Mr' vISHNII M (Reg No: LCAVMBA282). a srudent of fourrh
semester Master of Business Administration (MBA) of this college, is a record of
bonafide work carried out by him in partial fulfillment of Master of Business
Administration under the University of Calicut.

Project guide
Director

Place: Palakkad
Dare: O-L\Cil1cr>\

PALAKKAD.678 
OO9
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GE OF

Nl rQxo

-t-iAl LEAD College of Manaqemenr
Dhoni, patakkad, Kerata - 6z80og

info@lead.ac.in I w\w/.lead.ac.in

Tet : 0491 255 3693
:; MANAGEMENT
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IHE METAL INDUSTRIES TIMITED
(A Govt of Ker,/ta Undetuklng)

Metind Nagar, Shoranur - 679 122, Kerala
Tet. :0466 2962268

Email : metind@themetalindusties.in
lrrebsite : www.themehlindusfies.in

Ref:C-72/23-24/573 05/oB/2023

This is to certify that Mr. VISHNII M/ Reg.No.LCAVMBA282, MBA

student, Lead College Of Management, Dhoni, Patakkad District,

Kerala State, has successfully completed PROJECTWORK in this

company entitled "A STUDY ON THE CAPITAL STRUCTURE OF

THE METAL INDUSTRIES LTD. SHORANUR", for a period of 60

days, as part of partial fulfillment of requirement of his course

and as per letter from his institution.

During the above period he had shown keen interest in learning

Industrial and Management aspects connected with his academic

requirement and he was found obedient and industrious.

We wish him all success

Fo rThe Metal Industries Ltd.,

lrr{'P
[+(

\
C. Radha kris nan/
Manager (Commercia I & Admin.)

A TRUSTED NAME IN AGRTCWIURAL IMPLEMENTS

CERTIFICATE
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A PROJECT R-EPORT

On

A STUDY ON COMPETITIVE ANALYSIS OF EHAM DIGITAL

IN CALICUT CTTY

By

MT. VISHNU P K

Reg. No: LCAVMBA2S3

Submitted to

THE UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of

DT. SMITHA V

ASSISTANT PROFESSOR
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lhis is to cefiiry thal the project report ritred "A sruDy oN COMPETITIVE
ANALYSIS oF EHAM DIGITAL IN CALICUT CITY,, submitted
Mr. VISHNU p K (Reg No: LCAVIIBA2g3). a stutlent of fourth semesrer Ma
of Business Administration (N,lB:\) of this college. is a record ol bonafide u,
carried out bl him/her in partial tiritllrment or N{aster of Business Administrat
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m EHAI'I DiGiTAL
Ill4 euecrnoNtcs & HoME APPLTANcES

El-{Al4 DI0lIAL LLp. Unison Tower.28,'3398 81. 82.

Cnevarlmtlatam (p0), Thondayad 8ye Poss C.:lllcut Teti 0495 ?353353
,eachus@ehdnrdiqital.com, accounts@ehamdigital.com

Date:28/July12023

TO WHOMSOEVER IT NIAY CONCERN

This is to certify that Mr. Vishnu P K (Reg No. LCAVMBA2S3) pursuing MBA from

Lead College of Management, Palakkad has successfully completed his Project on "A

study on competitive analysis" of EHAMDIGITAL LLP in Calicut, during the ieriod

12/ Jtne/2023 to I 8/July/2023.

During the period of Project u'ork. rve found him sincere and hardrvorking

Vimal M M

Assistant Manager-HR

EHAMDIGITAL LLP

y DIGITAL LLp. Unison Tower. 2Bl3398. 81. 82. Chevaramboiam (PO). 
-fhondayad 

Bye Pass Caticut. Tel: 0495 ?353353

-

E

We 
"vish 

him success in all his future endeavors.
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A PROJECT REPORT

ON

A STUDY ON THE IMPACT OF REATAIL STORE DESIGN

AND LAYOUT ON CUSTOMER MIND WITH SPECIAL

REFERENCE TO BISMI HYPERMARKEi

MAJOR PROJECT REFORT

Submitted to

UNIVERSITY OF CALICUT

In partial.fulfilnent of the requirement for the award of fugree of

MASTER OF BUSINESS ADMINISTRATION (MBA)

Submitted by

Mr. VISHIIIU S

Reg. No. LCAVMBA2SS

WDERTHE GUIDANCE OF

Dr. SHEENA. M.S

ASSISTANT PROFESSOR

LEAD COLLEGE OF' MANAGEMENT

DHONI,PALAKKN)

LEA]
(Afliliated to university of Calicut)

August 2023
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This is to certio/ that the project report titled *A STUDY ON THE IMPACT OF

RETAIL STORE DESIGN AND LAYOUT ON CUSTOMER MIND WITH

SPECIAL REFERENCE TO BISMI HYPERMARKET'' SUbMittEd bY

Mr. VISHNU S (Reg No: LCAVMBA2SS)' a student of fourth semester Master

of Business Adnrinistration (MBA) of this college' is a record of bonafide work

carried out by him in partial fultillment of Masterof Business Administration undcr

the University of (lalicut'
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8t l t992240. (x8{ 7r'i{455
pala&kad hyperc br smrhyperman com

htrps//bsrn€roup com/BranctvBlSMl.Pa!.kkad

HYPERMARKET

TO WHOMSOEVER IT MAY CONCERN

certify lhat Mr. VISHNU S (Rcg No. LCAVMBA2Ss) 4'Semestet MBA sludent 6l LEAD Collcae

Dhonl, Palathad has successfully completed his maror prolecl work on lhe lopic'A
IMPACT OF RETAIL STORE DESIGN ANO LAYOUT ON CUSTOMER MIND W]TH SPECIAL

TO BISMI HYPERMARXET PALAXKAD'os part of the cuniculum. He was (ound lo be

enlhusaastic in collecling various infotmataon end dala required for the prolecl wok.

lrl success in his fulure endeavouts.
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A REPORT

On

A STUDY ON THE FACTORS INFLUENCING CONSUMER

BEHAVIOUR IN THE LIFE INSURANCE INDUSTRY WITH

REFERENCE TO ICICI PRUDENTIAL LIFE

INSURANCE COMPANY LIMITED, PALAKKAD

By

VISHNU PRASAD

Regn. No.: LCAVMBA284

Submitted to

UNIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the guidance of
DR. S. SUDHAKAR

Assistant Professor

LEN ]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA-67EOO9

AUGUST 2023
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CERTIFICATE

This is to ce(iry that the project report titled "A STUDY ON THE FACTORS
INFLUENCING CONSUMER BEHAVIOUR IN THE LIFE INSURANCE
INDUSTRY WITH RXI'ERENCE TO
INSURANCE COMPANY LIMITED,

ICICI PRUDENTIAL LIFE
PALAKKAD" submitted bv

Mr. vISHNU PRASAD, Reg No: LCAVMBA2g4, a student of fourth semester
Master of Business Administration (MBA) of this co ege, is a record of bonafide
work carried out by him in partial fulfillment of Master of Business Administration
under the University of Calicut.

Project guide
Director

Place: Palakkad
Date: t-g. yc>g
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CERTIFICATE

This is to certii, that Mr. Vishnu Prasad (Reg.No:LCAVMBA284), 4'h Semester MBA

student of Lead College of Management, Dhoni, Palakkad, has successfully completed his

major project titled "A Study on the Factors Influencing Consumer Behaviour in Life

Insurance Industry with Reference to ICICI Prudential Life Insurance Company

Limited, Palakkad" in our organization.

We wish him all the best for his future endeavours.
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A REPORT

On

A STUDY ON CUSTOMER BUYING BEHAVIOUR WITII

REFERENCE TO PGR POWER TECH MUDAPALLUR

By

MT. VISIINU VARDHAN R

REGNO:LCAT N4BA286

Submitted to

I.INIVERSITY OF CALICUT

In partial .fulfillment of the requirements for the
award of the degree of

MASTER OF BUSINESS ADMINISTRAT]ON

Under the Guidance of

Dr. V R Nedunchezhian

PROFESSOR

LEA]
LEAD COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA _ 67EOO9

ATICUST 2023
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CERTIFICATE

This is to certity that the project report titled "A STUDY ON CLiSTOMER

BUYING BEHAVIOUR WITH REFERENCE TO PGR POWER TECH

MUDAPALLUR" submitted hy Mr. VISHNU VARDHAN R (Reg No:

LCAVM8A236). a student ol lourrh semester Master of Business Administration

(MBA) of this college. is a record of bonatlde work carried out by hin/her in partial

f'ultillment of Master ol Business Administration under the Universit-v.' of Calicut.

Project guide Director
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CERTIFICATE

Loirea for the Project work'

E o ish him all success in his future endeavours

ln,. ,r,o certiff that Mr. Vishnu Vardhan R (LCAVMBA286) pursuing his MBA

f,;; i"r._. of Management, Dhoni, palakkad has complered the project work

E,n1,ori. "i srur" oN cusroMER BUYING BEHAvlouR wlrH

Eii*iaat ro pGR powER TECH MUDAPALLUR " as a part of the curriculum'

E "* i"r"u to be sincere and enlhusiastic in collecting various infonnation and data

ffiIRTECH

P.G.R. PU\i rr( .l 
t Lt,

MUOAPPALLUR POpruexxm. xenrul.oziin.
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A REPORT

0n

A STUDY ON CUSTOMER PERCEPTION WITH
REGARD TO COMMERCIAL REAL ESTATE

SERVICES OF PROPERTYPISTOL

By

MT. ZAYAN ASHRAF PULLIKKALAKATH

Reg No: LCAVMBA2ST

Submitted to

T'NIVERSITY OF CALICUT

In partial fulfilment of the requirement for the award of degree of

MASTER OF BUSINESS ADMINISTRATION

Under the Guidance of
Mr. JITH. R

ASSISTANT PROFESSOR

LEA]
LEA-D COLLEGE OF MANAGEMENT

DHONI, PALAKKAD, KERALA 678009

AUGUST 2023
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CERTIFICATE

This is to certiry that the project reporr titled "A srUDy oN cusroMER
PERCEPTION WITH REGARD TO COMMERCIAL REAL
ESTATE SERVICES OF PROPERTYPISTOL,, submited by
Mr. ZAYAN ASHRAF PIILLIKKAT,AKATH) (Rcg No: LC.4.\zMBA?fl?), n

student of fourth semester Master of Business Administration (MBA) of this
collcgc, is a rccord of bor:afidc work uarr ictl uut by him in panial fulfillment of
Master of Business Administration under the University of Calicut.
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Project guide

Director
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PROPERTY com

Date - 29s July 2023

Satyachandra Arcade, 1st floor,

5BC-108, Service Rd, HRBR Layout 3rd Block,

Kalyan Nagar, Bengaluru,

KA 560043

CERTIFICATE

This is to certify that Mr. ZAYAN ASHRAF PUTUKKALAKATH (Ret No. [CAVMBA28T) 4n semester
MBA student at LEAD college of Management, Dhoni, Palakkad has successfully completed his major
oro.ject work on the topic "A STUDY ON CUSTOMER PERCEPTION WITH BEGARD TO COMMERCIAL

iEAt ESTATE SERVICES OF PROPERTYPISTOU' as part of the curriculum. He was found to be sincere

and enthusiastic in collecting various information and data required for the project work. We wish all

success in his future endeavors.

Fs PropertyPistol Realty hrt. Ltd

tl N

Asfiish Narain Agarwal

lArthorized Signatoryl

P


